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RETURN  VERY  FIRST  DAY 


CHICAGO  DAILY  NEWS 


John  M.  Smyth  Company  sold 
30  times  the  cost  of  this  ad 
the  first  day  alone  after  it 
ran  .  .  .  and  it  continued  to 
pull  for  days  and  days. 


The  attractive  new  Chicago  Daily  News  WEEKEND  Magazine  —  a  unique 
what-to-do-on  Saturday -and -Sunday  guide  for  Chicago -area  families  —  is 
receiving  wide  acclaim  from  readers,  advertisers  and  the  sponsors  of  recrea¬ 
tional  and  cultural  events  and  institutions.  It  is  a  colorful  package  of  leisure¬ 
time  suggestions  published  every  Saturday  in  the  big  Triple  Streak  Chicago 
Daily  News  .  .  .  and  it  gets  results  in  a  big  way! 
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Architects  sketch  of  new  building  for  Trenton  Times  Newspapers.  Arthur  Miianow, 

New  Plant  of 

TRENTON  TIMES 
NEWSPAPERS 

Equipped  with  8  SCOTT 
Press  Units,  Double  Folder  and 
8  SCOTT  Reels  &  Tensions 

Here’s  modern  pressroom  and  reelroom  equipment  for  the 
modern  plant  of  Trenton’s  fastest  growing  newspapers! 
Published  in  the  state  capitol,  the  Trenton  Times  News¬ 
papers  bring  the  news  of  the  day  to  over  130,000  readers. 

Their  new  two-story  plant  of  glass  and  brick  construction, 
will  contain  75,000  square  feet  of  space  to  house  editorial, 
advertising  and  business  offices  and  all  mechanical  depart¬ 
ments. 

Upon  completion,  8  Scott  press  units  with  auxiliary  equip¬ 
ment  and  8  Scott  Reels  and  Tensions  will  provide  greatly 
augmented  facilities  for  daily  production  including  provi¬ 
sion  for  ROP  color. 

IF  YOUR  PRESSROOM  NEEDS  MODERNIZING,  LET  SCOTT  SHOW  YOU  HOW  TO  DO  IT! 


SCOTT 

EQUIPMENT 


TRENTON 

TIMES 

NEWSPAPERS 


8— Black  and  white 
Press  Units 

1—  Color  plate  cylinder 

2—  4  Page  wide  color 
fountains 

2— Single  reverse  drives 
1— Double  reverse  drive 

1— Double  Folder 

8— Reels  and  Tensions 


mim  SCOTT  &  CO. 

DIVISION  OF  WOOD  NEWSPAPER  MACHINERY  CORPORATION  Plant;  Ploinfield,  N.  J. 
EXECUTIVE  &  SALES  OFFICE:  501  FIFTH  AVENUE,  NEW  YORK  17,  NEW  YORK 
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for  the  period  ending  September^  1938 


The  Washington  Post  and  Times  Herald 
gained  15,000  Sunday  circulation 
over  the  same  period  a  year  ago. 

This  brings  the  total  up  to  435,225. 

The  daily  circulation,  with  a  newsstand 
and  street  sale  price  increase  from  5c 
to  10c  per  copy  on  January  6,  1958, 
remains  in  excess  of  390,000. 

By:  Sawyer,  Ferguson,  Walker  Co.— New  York,  Chicago,  Detroit,  Atlanta,  Philodelphio,  Son  Francisco,  los  Angeles;  Joshua  B.  Powers, 
Ltd.— London,  England;  Senor  G.  Enriquez  Simoni — Mexico  City,  Mexico;  Allin  Associates— Toronto  and  Montreal,  Canada;  The  Hoi  Winter  Co.,  Florida  Hotel 
ond  Resort  odv.  rep.— Miami  Beach,  Florida;  Tom  McGill,  New  England  Hotel  and  Resort  odv.  rep.— West  Roxbury,  Massachusetts;  Lou  Robbins,  New  York 
ond  New  Jersey  Hotel  ond  Resort  odv.  rep. — 1 265  Broodway,  N.Y.,  N.Y.;  Pucl^,  The  Comic  Weekly;  Robert  S.  Farley— Financial  Representative  in  New  York. 
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Double  Honor  .  . 


The  National  Association  of  Real  Estate  Editors, 
meeting  in  San  Francisco,  issued  three  national 
awards.  They  went  to: 

St.  Petersburg  Times  — 

best  reo/  estate  section. 

St.  Petersburg  Times  — 

best  home  section. 


Detroit  Times  — 

'best  real  estate  news  feature. 


Good  editing  means  intense  readership.  This  sec* 
tion,  in  color,  selected  as  ‘‘the  best",  runs  every 
Sunday  -  has  carried  more  than  1 ,000,000  lines 
of  advertising  from  Suncoast  realtors,  builders 
and  contractors  during  the  first  nine  months  of 
this  year. 


If  you  have  something  to  sell  in  Si.  Peters¬ 
burg,  you  need  the 


I^etersburg  (Himes 

FLORIDA'S  BEST  NEWSPAPER 


writ*  -  wire  -  phon*  -  or  bettor  still 
visit  us  for  detoilad  morkat  data. 


EDITOR  &  PUBLISHER  CALENDAR 

Dec.  5-S— California  Press  Association,  annual  Winter  meeting,  QiftHots 
San  Francisco. 

Dec.  5-S — New  England  Society  of  Newspaper  Editors  convention  me 
annual  meeting,  Parker  House,  Boston,  Mass. 

Dec.  6 — Wisconsin  Associated  Press  Association,  Fall  meeting,  Wisconsii 
Hotel,  Milwaukee. 

Dec.  8-19 — American  Press  Institute,  City  Editors  seminar,  Columbia  Uni¬ 
versity,  New  York. 

Dec.  11-12 — Freedom  of  Information  Conference,  School  of  Journalisr 
University  of  Missouri,  Columbia,  Mo. 

Dec.  13-14— North  Carolina  Associated  Press  News  Council,  Bam'nqr 
Hotel.  Charlotte,  N.  C. 


1959 

Jan.  8-9 — Allied  Daily  Newspapers  of  Washington,  annual  meeting,  Wasr. 
ington  Athletic  Club,  Seattle,  Wash. 

Jan.  8-10 — Arkansas  Press  Association — National  Editorial  Assoclafe 
Midwinter  Convention,  Arlington  Springs,  Hot  Springs,  Ark. 

Jan.  8-10 — Arizona  Newspapers  Association,  annual  convention,  Plone 
Hotel,  Tucson,  Ariz. 

Jan.  8-10 — National  Editorial  Association  meeting,  Arlington  Hotel,  Hr 
Springs,  Ark. 

Jan.  11-13 — Northeastern  Classified  Advertising  Managers'  Assoclstic 
meeting.  Park  Sheraton  Hotel,  New  York  City. 

Jan.  12-15— National  Retail  Merchants  Association.  48th  annual  cc^ 
ventlon.  Hotel  Statler,  New  York. 

Jan.  12-23 — American  Press  Institute,  Circulation  Managers  seminar,  Cr 
lumbla  University,  New  York. 

Jan.  18-20 — Great  Lakes  Newspaper  Mechanical  Conference,  annual  mer 
ing,  Statler  Hilton  Hotel,  Detroit,  Mich. 

Jan.  18-21— Newspaper  Advertising  Executives  Association,  annual  mer' 
ing,  Edgewater  Beach  Hotel,  Chicago. 

Jan.  20-22 — New  England  Association  of  Circulation  Managers  WIri’ 
convention.  Hotel  Kenmore,  Boston. 

Jan.  23-24 — New  Mexico  Press  Association,  annual  convention  Alamogord; 
New  Mexico. 

Jan.  23-24 — Wyoming  Press  Association,  60th  annual  meeting.  Plains  Hoti 
Cheyenne,  Wyo. 

Jan.  23-24 — Virginia  Press  Association,  annual  mid-winter  convention,  Me 
ticello  Hotel,  Charlottesville,  Virginia. 

Jan.  25-28— Southern  Classified  Advertising  Managers  Association,  13* 
annual  Business  Conference,  Francis  Marlon  Hotel,  Charleston,  Soi* 
Carolina. 

Jan.  29-31 — Kentucky  Press  Association,  Mid-Winter  meeting.  Brown  Hot* 
Louisville,  Ky. 

Jan.  30-31 — Newspaper  Purchasing  Agents  Group,  second  annual 
ference,  Sheraton  Hotel,  Chicago. 

Fab.  1-3 — New  York  State  Newspaper  Publishers  Association  and  N.  t 
State  Society  of  Newspaper  Editors,  joint  Winter  meeting.  Plaza  Hot* 
New  York  City. 

Feb.  2 — New  York  State  Associated  Dailies  meeting.  Plaza  Hotel,  N*< 
York  City. 

Fab.  2-13— American  Press  Institute  seminar.  Advertising  Directors  of  nw- 
papers  under  75,000  circulation,  Columbia  University,  New  York  Ch 

Fab.  5-7— Ohio  Newspaper  Association,  annual  convention,  Deshlar  Hllto' 
Hotel,  Columbus,  Ohio. 

Feb.  13-14— Northwest  Daily  Press  Association,  annual  meeting,  W' 
Nicollet  Hotel,  Minneapolis,  Minn. 

Feb.  14-15 — Mississippi  Valley  Classified  Advertising  Managers  Association 
annual  meeting.  Hotel  LaSalle,  Chicago,  III. 

Feb.  15-16— Midwest  Newspaper  Advertising  Executives  Association  mee' 
ing.  Hotel  President,  Kansas  City,  Missouri, 

Feb.  15-17— Inland  Daily  Press  Association,  Winter  meeting,  Drake  Hot* 
Chicago. 

Feb.  27-28 — Newspaper  Advertising  Executives  Association  of  the  Carolifs 
annual  meeting,  O.  Henry  Hotel,  Greensboro,  North  Carolina. 

March  2-4 — Press  Congress  of  the  World,  University  of  Missouri,  Colutnbt 
Mo. 

March  7-9 — Northwest  Mechanical  Conference,  16th  annual.  Hotel  S* 
Paul,  St.  Paul,  Minn. 

March  8-10 — SNPA  Mechanical  Conference  (Western  Division),  Hot* 
Texas,  Fort  Worth,  Tex. 

March  13-14— Michigan  Press  Photography  Conference,  Michigan  Sta*« 
University,  Lansing,  Mich. 
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^Estimates  to  Philadelphia  Merchante  Aeeoeiation 


Walter  H.  Annenherg,  President, 
Triangle  Publications,  Inc. 
calls  your  attention 
to  the  growth  situation 
of  Triangle’s  newest  subsidiary 


The  Philadelphia 


an  afternoon 


newspaper, 
proudly  announces 


circulation 


in  its  history! 


I 


and  advertising^  too,  is  increasing  month  by  month 
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PHILADELPHIA  DAILY 


Look  at  the  ^owth  that  has 
been  accomplished  without  a 
single  contest  or  cash  promotion 
(although  we  have  nothing 
against  these  devices,  as  such). 
Daily  News’  new  management 
has  long  publishing  experience 
.  .  .  backed  by  keen  insight  into 
Philadelphia’s  hearts  and  minds. 
Pictorial  treatments,  stream¬ 


lined  news  coverage,  feature- 
studded  pages  and  tabloid 
brevity  are  tailored  to  the  tempo 
of  today.  The  vital  result?  More 
people  than  ever  are  turning  to 
the  Daily  News.  And  the  Daily 
News  is  producing  sales  for 
advertisers  in  every  category. 

Grow  along  with  us _ schedule 

the  Philadelphia  Daily  News. 


AOVfRTISING  KlPKlStMTATIVlS:  THE  KATZ  AGENCY  •  NEW  YORK  •  CHICAGO  •  DETROIT  •  ATLANTA  •  DALLAS  •  ST.  LOUIS  •  SAN  FRANCISCO 

LOS  ANGELES  •  SYRACUSE  •  SEATTLE  •  PHILADELPHIA 

Editor  BC  publisher  for  November  29,  195« 


3.  It  is  characteristic  of  the  church  to  research  im¬ 
portant  questions  of  faith  and  practice.  For  example — 

The  Revised  Standard  Version.  Rather  than  crying  out 
emotionally  against  the  new  version,  Adventists  assigned 
a  group  of  scholars  to  look  into  the  RSV,  came  up  with 
a  valuable,  analytical  report,  documenting  points  of  dis¬ 
approval,  points  of  agreement. 

Creationism  vs.  Evolution.  In  this,  Darwin’s  centennial 
year.  Adventists  have  a  scientific  commission  at  work  ex¬ 
ploring  the  case  for  creationism. 

Man  in  Death.  A  three-to-five-year  study  is  under  way 
on  the  history  of  man’s  thought  regarding  death. 

Bible  Prophecy.  A  twenty-year  study  of  man’s  thought 
on  the  prophecies  of  the  Bible  has  yielded  a  four-volume 
treatise,  commended  by  liberal,  conservative,  Protestant, 
Jew  and  Catholic. 

Adventists  do  look  for  the  facts.  Religion,  they  believe, 
should  be  more  than  an  emotional  experience,  for  religion 
embraces  all  of  man’s  environment  and  existence.  Man 
must  know  as  well  as  believe. 

For  a  125-page,  thumb-indexed  reference  volume  on  the 
Seventh-day  Adventist  Church,  write: 

Sevenfh-day  Advenfisf 
Information  Services 


WORLD  HEADOUARTERS: 

Wathtnqton  12,  D.  C. 

Randolph  3-0800  •  H.  B.  Waakt 


NEW  YORK  OFFICE: 

227  W.  4tth  Straat 
JUdion  8-2338  •  Htitn  F.  Smith 


Other  pohlie  relattoiu  office#  are  listed  la  Editor  dk  Puhllthor  Yearbook. 


Seventh-day  Adventists  like  to — 

GET  THE  FACTS 


A  story  we  read  the  other  day  painted  conservative 
Protestants  (fundamentalists  if  you  will)  as  a  semi-literate, 
highly  emotional  type,  fanatically  devoted  to  faith  without 
facts. 


Nothing  could  be  further  from  the  truth  so  far  as 
Seventh-day  Adventists  are  concerned.  This  Christian 
group  is  committed  to  a  concept  of  faith  supported  by 
knowledge.  Here  are  some  specific  points: 


1.  Three  times  as  many  Seventh-day  Adventists  are 
college  graduates  as  compared  with  the  general  population. 


2.  By  occupation.  Adventists  tend  to  be  professional  peo¬ 
ple,  skilled  artisans,  foremen. 


’  .  ,  /  *  *  * 
•ru/in  d  Column 

★  ★★★★★ 

TVewspapermen  used  to  talk  about  the  books  they  planned 
to  write.  They  actually  write  them  jiow.  Edward  Uhlan, 
president  of  Exposition  Press,  says  his  firm  alone  has  pub 
lished  three  books  by  present  or  former  newsmen  this  year 
and  a  half  dozen  more  are  on  its  forthcoming  list.  Mr.  Uhlan 
himself  is  author  of  biography  of  the  publisher  of  Long  Island’s 
first  daily  newspaper,  the  Nassau  Daily  Review,  imder  title  (d 
“Dynamo  Jim  Stiles:  Pioneer  of  Progress.”  Incidentally,  that 
prolific  author-newsman,  James  D.  Horan,  special  events  editor. 
New  York  Journal- American,  has  a  new  bwk  out,  “Seek  (ht 
And  Destroy”  (Crown),  a  novel  about  a  famous  raider  of  tk 
Confederate  Navy.  Thomas  Berger,  formerly  with  the  iVor 
York  Times,  is  author  of  a  new  novel,  “Crazy  in  Berlin’ 
(Scribner’s). 

HOW  TO  WRITE  FORCEFUL  PROSE 

Mull  over  ev’ry  thought  that’s  mullahle, 

And  cull  out  ev’ry  word  that’s  cullable. 

—Tom  Pease 

— While  researching  a  Veterans  Day  story.  Associate  Editor  Jess  Garbw, 
WayMsboro  (Pa.)  Record  Herald,  came  across  the  fact  his  daily  we 
first  published  on  historic  Nov.  11,  1918.  It  had  been  generally  overlooked 
since  the  paper’s  history  goes  back  to  1847  through  various  ancestni 
weeklies.  Dow  any  other  newspaper  have  an  anniversary  coinciding  witk 
a  well-remembered  date  in  history?  .  .  .  The  New  York  Telephone  (i«n- 
pany  has  issued  a  booklet  useful  in  newspaper  offices,  ‘Telephone  ind 
Teletype  Directory  of  Law  Enforcement  Agencies  in  New  York  Sute." 

.  .  When  a  Hendersonville  (N.  C.)  Times-News  ncwspaperboy  had  kii 
bicycle  stolen,  a  customer  took  him  to  a  store  and  bought  him  a  new  m 
remarking:  “It’s  worth  more  to  me  to  get  the  paper  and  see  the  boy  8 
his  work  than  the  money  for  the  bike.’’  .  .  •  The  Wisconsin  Press  A» 
ciation  purchased  a  78-acre,  eroded  farm  and  planted  it  with  trees  to 
demonstrate  that  reforestation  is  profitable. 

—At  the  Front  Page  Ball  of  the  New  York  Newspaperwomes'i 
Oub,  Dick  Brooks,  formerly  with  E  &  P  and  now  with  Twentietk 
Century-Fox,  told  Mrs.  O.  O.  McIntyre  a  story  he  had  heard  from 
Jerry  Wald,  the  movieman.  Seems  Odd  McIntyre,  Jerry  Wald  swi 
some  other  celebrated  newspapermen  once  fell  to  guesting  whit 
headline  would  sell  the  most  papers.  Each  put  a  dollar  in  the  pA 
along  with  a  headline  scribbled  on  a  slip  of  paper.  ColumniF 
OOM  easily  won  with:  “POPE  ELOPES.” 

— Met  an  old  friend,  Harry  W.  Frantz  of  Washington,  Latin  America 
editor  for  United  Press  International,  twice  the  other  day — at  (Jov.-Bert 
Rockefeller’s  first  press  conference  after  the  dection  and  at  the  (iolumbia 
University  convocation  for  making  the  Maria  Moors  Cabot  awards,  one  of 
which  Harry  received  last  year.  “I  was  on  a  recent  journey  to  Argentini. 
not  unlike  the  Colombian  junket  you  and  I  were  on  several  years  ago.^ 
remarked  Harry.  “I  am  a  self-appointed  publicity  man  fw  the  wondmii! 
Nahuel  Huapi  (Tiger  Island)  National  Park  at  Bariloche  in  the  southen 
Cordillera.  Please  save  your  money  and  enthusiasm  for  a  vacation  then 
some  day — in  the  winter  for  the  great  ski-nm  or  in  summer  for  the  lib 
boat  trips  and  fishing.”  Harry  commented  on  a  recent  Bible  verse  (jnolw 
on  the  E  &  P  masthead  (St.  Matthew  VII,  29)  and  said  another  good  ok 
for  writers  is  Phil.  IV,  8:  “Finally  brethren,  whatsoever  things  are  W 
whatsoever  things  are  honest,  whatsoever  things  are  just,  whatsoever  thiup 
are  pure,  whatsoever  things  are  lovely,  whatsoever  things  are  of  good  m 
port:  if  there  be  any  virtue,  and  if  there  be  any  praise,  think  on  thw 
things.”  Harry,  who  was  on  New  York  newspapers  years  ago,  said  he  ^ 
liev^  part  of  the  verse  used  to  be  painted  on  the  wall  of  the  editoriil 
room  of  the  IFall  Street  Journal. 


Gobbledycooked 

The  editor’s  a  gourmet  — 

Vermouth  but  not  verbose  — 

He  eats  no  purple  people 
But  minces  all  their  prose. 

— Fred  J.  Curran 

Wisconsin  State  Journal  (MadiW*) 
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of  the  HARRISBURG  SUNDAY 

PATRIOT-NEWS 


HARRISBURG.  PENNA 


URGEST  IN  PENNA.  BY  60,000-OUTSIDE  PHILADELPHIA  AND  PITTSBURGH 


Represented  Nationally  by 

MOLONEY,  REGAN  AND  SCHMITT,  INC. 


*’ABC  Six  Month  Average 
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editorial 


How  to  Influence  Admen  and  Win  Linage 

How  do  advertising  !)uycrs  rate  your  market  studies?  You  may  be 
mighty  proud  of  the  slick  cover,  spiral  plastic  bindings,  file-size 
job  your  promotion  shop  has  sent  out,  but  what  use  is  made  of 
it  in  agencies  and  ad  managers’  offices? 

Alan  S.  Donnahoe  says  he  received  about  500  replies  from  ad 
people  on  an  evaluation  test  of  the  Richmond  Newspapers’  Metro- 
|>olitan  Daily  Newspajjer  Market  Data  and  his  score  card  shows 
85%  rated  it  more  than  passing  in  usefulness;  17%  gave  it  a  perfect 
mark.  68%  said  they  would  refer  to  it,  daily,  weekly  or  monthly, 
and  64%  hoped  it  would  Ije  revised  annually.  This  is  the  study  that 
draws  attention  to  the  first  100  newspaper  markets  as  the  biggest 
center  of  population. 

It’s  timely  to  recapitulate  the  ideas  expressed  in  the  E&P  series 
of  interviews  with  Media  Directors  of  top  agencies.  To  date  25  of 
them  have  mentioned  newspaper  promotion  and  its  effectiveness, 
or  lack  of  same.  Foremost  among  their  interests,  they  say,  is  the 
"editorial  atmosphere’’  of  a  newspaper — in  other  words,  what  services 
a  newspaper  jjerforms  for  its  readers  that  makes  them  loyal  sub¬ 
scribers.  Others  want  to  know  why  people  read  a  newspaper  and 
this  subject  of  readership  surveys  comes  up  repeatedly  almost  in 
die  same  breath  that  the  admen  speak  respectfully  of  ABC  figures. 

Too  many  media  men,  we  believe,  complain  that  “we  are  not 
generally  furnished  with  the  kind  of  qualitative  data  we  need  .  .  . 
pertinent  facts  about  readers,  their  income  levels,  number  of  women 
readers,  young  people,  home  owners,  car  owners,  suburbanites,  etc.’’ 
Of  course,  all  this  comment  is  generalizing,  we  know,  because  a  large 
amount  of  such  information  is  provided  by  some  newspapers. 

“What  does  the  medium  deliver  beyond  the  mere  book-keeping 
aspects  of  circulation  and  costs?’’  asked  one  media  director.  Another 
thought  print  media  should  have  the  same  kind  of  cumulative  noting 
information  available  in  the  broadcast  field.  Several  merely  asked 
for  “up-to-the-minute”  information  on  markets.  One  condemned  the 
“bandwagon  approach” — “everybody’s  using  my  paper,  why  don’t 
you?”  Bluntly  one  space  buyer  said,  “we  don’t  know  how  much  of  a 
new'spaper’s  circulation  actually  works  for  the  advertiser.” 

Only  one,  so  far,  went  out  on  a  limb  to  downgrade  most  of  the 
newsp>ap)ers’  market  data  by  saying  about  two-thirds  of  the  brochures, 
etc.  is  wasteful.  We  are  particularly  happy  to  note  the  number  of  times 
the  media  men  remarked  how  closely  they  read  the  newspaper  promo¬ 
tion  ads  in  E&P  to  keep  abreast  of  market  changes,  editorial  personnel, 
achievement,  etc.  When  you  compare  the  quality  of  presentation  in 
newspaper  ads  with  the  cheesecake  lures  of  the  broadcast  stations’ 
bids  for  advertising  budgets  you’ll  see  how’  easy  it  is  to  “bust”  the 
radio  and  TV  claims.  Try  your  own  copy  approach  to  the  media 
buyers’  interests. 


Have  You  Audited  Your  City  Lately? 

CITY  Comptroller  finds  millions  of  dollars  of  waste  in  school  con¬ 
struction  .  .  .  District  Attorney  spurns  lunch  after  viewing  filth 
and  delapidation  in  slums  .  .  .  Grand  Jury  learns  about  the  problems 
of  teaching  in  socalled  “difficult”  classes. 

Prodded  by  reporters’  investigations.  New  York  City’s  officialdom 
may,  at  long  last,  get  off  its  fat  ballot  box  and  correct  some  of  the 
evil  conditions  that  newspapers  have  been  methodically  exposing 
for  years. 

When  was  the  last  time  you  turned  the  staff  loose  from  tJie  com¬ 
forts  of  the  Mayor’s  office  to  go  out  and  audit  the  city’s  business?  It’s 
fertile  ground  for  crusadingl 
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Agk,  and  it  shall  be  given  you ;  seek,  mi 
ye  shall  find;  knock,  and  it  shall  be  opentt 
unto  you.— St,  Matthew,  VII;  7. 
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Headlines: 


President  Wilson  In  Drydock  Because 
Of  Faulty  Propeller,  —  Independence 
(Kas.)  Reporter. 


15,000  Hear  Billy  Graham  Decry  Ob¬ 
session  With  Sox.  —  Columbia  (S.  C.) 
State. 


Hunting  Accidents  Mar  Infant  Season. 
—  Ronceverte  (W.  V.)  West  Virginia 
News. 


Discrimination  Group  Excludes  Re¬ 
porters.  —  Indianapolis  (Ind.)  Times. 


Church  Spit  Threatens  In  Little  Rock. 
—  Port  Chester  (N.  Y.)  Daily  Item. 


CARTOON  IDEA  OF  THE  WEEK 


letters 


DRAW  THE  UNE 


I  believe  the  time  has  come  to  draw 
the  line  between  public  relations  and  news- 
papering. 

The  one  has  as  its  responsibility  the 
accurate,  impartial  and  complete  reporting 
of  the  whole  range  of  human  interests, 
activity,  thought  and  speech.  The  broad 
sweep  of  events  is  the  newspaperman’s 
field. 

The  other  works  in  a  special  field.  Pub¬ 
lic  relations  is  fundamentally  a  selling 
job  —  a  campaign  for  or  against  some 
special  interest.  These  objectives  are 
praiseworthy  but  they  are  not  the  job 
of  the  journalist. 

Granted  that  public  relations  and  jour¬ 
nalism  use  some  of  the  same  tools,  that 
the  printed  word  is  important  to  both 
and  that  many  newspapermen  have  made 
good  public  relations  practitioners.  There 
is  still  one  absolute  and  clear  distinction 
and  that  is  objectivity. 

I  am  quick  to  concede  that  newspapers 
do  not  achieve  in  full  that  clear  ob¬ 
jectivity  which  is  the  basic  law  of  our 
profession.  Objectivity  is  at  once  the  most 
difficult  and  most  inspiring  goal  of  jour¬ 
nalism. 

With  public  relations  it  is  not  so.  PR 
has  standards,  and  has  men  and  women 
of  dedicated  spirit  and  high  purpose.  But 
they  are  paid  and  schooled  to  promote 
some  special  thing,  be  it  the  swimming 
pool  industry  or  concrete  highways. 

When  the  chips  are  down  —  and  even 
when  they  are  still  up  —  the  public  rela¬ 
tions  man  is  prone  to  soft  pedal  the  un¬ 
favorable  evidence. 

He  is  a  partisan,  a  special  pleader. 
Objectivity  is  not  his  basic  law. 

I  am  not  saying  that  one  calling  is 
more  noble  than  the  other  —  that  the 
continent  of  journalism  is  exalted  and 
the  PR  sea  around  it  is  polluted.  I  say 
merely  that  they  are  different  —  in  con¬ 
cept,  in  basic  purpose,  in  approach. 

Leslie  Moore 

Executive  Editor, 

IT orcester  (Mass.)  Telegram 
and  Gazette 

(Part  of  a  jonmallsm  lecture  at  the  UniversHy  of 
Michigan.) 


REQUEST  TO  PR 


THANKSGIVING 

Tingley,  London  |Ont.)  Free  Press  .  _ 

Editor  &  publisher  for  November  29,  195S 


I  have  spent  many  years  in  newspaper 
work  and  in  public  relations.  (“I  was  a 
public  relations  man  once  myself,  etc.”) 
As  a  result,  I  think  I  have  a  fairly  good 
view  on  both  sides  of  the  fence. 

I  appreciate  receiving  releases,  releases 
of  any  kind,  just  so  long  as  they  are  about 
science,  engineering  and  medicine. 

My  first  request  is  that  Aey  be  long 
and  detailed.  If  the  author  of  a  release 
wants  to  use  technical  terms,  it  is  all 
right  with  me.  A  release  in  technical 
terms  is  easier  to  write.  It  is  my  iob  to 
translate  them  into  language  the  Toledo 
Blade  reader  can  understand. 

When  I  use  a  release,  I  frequently  call 
the  scientist  who  is  the  source  of  the  in¬ 
formation.  If  the  release  is  good  enough 
to  form  the  basis  of  a  story,  it  usually 
arouses  ideas  in  my  mind  I  would  like 
to  verify  or  develop  further. 

I  particularly  need  releases  that  an¬ 


nounce  a  meeting  or  a  speech.  They  help 
me  decide  whether  to  attend  the  meeting 
or  listen  to  the  speech. 

There  is  one  thing  about  these  releases 
that  causes  me  to  become  thoroughly  ex¬ 
asperated.  The  announcements  contain 
titles  of  speeches  or  events  that  would  un¬ 
doubtedly  make  good  stories,  yet  I  never 
receive  a  word  about  what  happened  or 
what  the  speaker  said.  I  can  call  the 
speaker  or  attend  the  event,  but  that  is 
not  always  possible.  Why  PR  men  do 
that  is  beyond  me.  My  second  request 
is  that  they  follow  up  the  original  re¬ 
leases  with  usable  material. 

Finally,  I  wish  PR  men  would  study 
the  media  to  which  publicity  releases  go. 

Their  investment  of  50  cents  or  so  for 
a  few  copies  of  the  Blade  to  see  how  I 
handle  a  story  would  help  us  both. 

Raymond  A.  Bruner 
Toledo  (Ohio)  Blade. 

A  READER  SAYS  .  .  . 

E&P  is  like  wine;  it  improves  with  age. 

J.  David  Stern 

880  Fifth  Avenue, 

New  York,  N.  Y. 

KNOWLEDGE  OF  COSTS 

Eugene  Christmann’s  comments  (E&P, 
Nov.  1)  were  intended  to  be  thought 
provoking  and  consequently  require  no 
defense. 

One  can  not  know  too  much  about 
costs  of  each  unit  or  phase  of  newspaper 
operation  in  these  days  of  narrowing  profit 
margins.  Policy  decisions  still  can  be 
made  without  forfeiting  any  principle  of 
public  service,  but  at  least  they  will  be 
made  with  full  awareness  of  financial 
effect.  This  can  be  true  in  circulation 
coverage  and  news  (x>ntent,  as  well  as 
advertising. 

Frederick  Walter 

General  Manager, 

Wilmington  (Del.)  News-Journal  Co. 

READING  AND  WRITING 

Dwight  Bentel’s  Nov.  15th  article  on 
newsmen  who  teach  part-time  in  journal¬ 
ism  schools  is  full  of  keen  obsei^ations 
and  much  wisdom. 

In  describing  the  shortcomings  of  news¬ 
men  teaching  J-courses  Bentel  writes:  “He 
tends  to  be  contemptuous  of  textbooks  — 
something  the  really  experienced  teacher 
can’t  get  along  without.” 

Perhaps  it  is  correct  that  the  career 
teacher  cannot  get  along  without  a  text¬ 
book  but  this  does  not  prove  that  the 
best  way  to  teach  all  courses  is  to  follow 
a  book.  If  the  subject  is  the  history  of 
journalism,  a  text  is  needed.  But  if  the 
course  is  feature  writing,  a  book,  even  a 
good  one,  may  slow  down  the  development 
of  the  student. 

Books  are  wonderful  things  but  the 
great  emphasis  in  a  writing  course  should 
be  on  writing.  Nothing  should  check  that 
drive,  not  even  the  admonition  to  read 
Chapters  10  through  15  for  the  text  next 
Friday. 

Warren  C.  Ocden 

New  Orleans,  La. 

7 


for  Jaguar  Cars  Inc.  ran  in 
The  New  York  Times  last  April. 

It  was  part  of  a  concentrated 
campaign  for  the  Jaguar  3.4  model  sedan. 

The  promotion  was  limited  to 
Greater  New  York  dealers.  Only 
one  newspaper  carried  this 
advertising— The  New  York  Times. 

PRODUCED 

THIS 

RESULT 

"April  broke  all  former  monthly 
sales  records  in  this  distributorship," 
says  Everett  Taylor  Martin,  vice  president. 

Another  new  mark  was  set  in  May. 

By  June,  "sales  had  reduced  even 
normal  buffer  stocks  to  the  vanishing 
point.”  Here  is  just  another  example  of  why 
today,  as  always,  it  pays  to  advertise 

IN  THE 
NEW  YORK 
TIMES 

first  in  advertising  in  the  world’s  first  market 
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100  people  in  the  New  York  area  can  get 
the  Jaguar  3.4  now!  This  is  important  news 
since  only  2,000  Americans  can  buy  a  Jaguar 
3.4  this  year.  Ask  us  for  the  date  Walt  Hans* 
gen,  national  champion  racing  driver  will 
demonstrate  the  3.4  at  our  showroom. 


CHARLES  KREISLER 

Park  Avenue  &  46fh  St.,  New  York,  N.  Y. 


Editor  &  Publisher 


Every  Saturday  Since  1884 
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2  New  York  Papers  Exposing 
School  Morale,  Welfare  Rackets 


_  ,  1  a  three-part  series  dealing  with 

Public  Kesponse  Is  Fhenomenal,  adc  frauds  aione. 

The  public  response  was  sur- 

Official  Probes  Are  in  the  Offing  BJJSSS  “ 

ters  and  telephone  calls  were  so 

Schools  and  public  welfare —  girl  was  raped  by  a  fellow  stu-  numerous  that  on  Oct.  8,  Dan 
both  close  to  the  public’s  heart  dent,  a  policeman  was  slugged  O’Malley,  a  junior  staff  member, 
and  purse — currently  are  being  and  the  school’s  recreation  direc-  was  assigned  to  handle  mail  and 
analyzed  in  unusually  success-  tor  was  beaten  up  by  young  telephone  calls  dealing  with  the 
ful  series  of  stories  as  a  public  toughs.  All  of  these  incidents  subject.  It’s  estimated  that 
service  by  two  New  York  City  occurred  in  daytime  and  on  the  2,500  letters  and  5,000  telephone 


newspapers. 

The  New  York  World-Tele¬ 
gram  &  Sun  is  offering  the  pub- 


school  grounds. 

The  sorely  beset  principal  of 
the  school,  less  than  two  weeks 


calls  were  received. 

Racketeers  Rob  Relief 
Investigation  by  News  staff 


lie  an  inside  view  of  violence-  later,  committed  suicide  by  Investigation  by  News  staff 
ridden  schools  by  a  reporter  who  jumping  from  his  apartment  members  of  tips  supplied  by 
secretly  posed  as  a  teacher  for  roof.  readers  disclosed  that  many 


secretly  posed  as  a  teacher  for  roof.  readers  disclosed  that  many 

several  months.  (E&P,  Nov.  15,  The  reporter-teacher  taught  persons  on  relief  were  living  in 
page  58).  in  the  school  for  two  months  and  sub-human  slum  conditions,  that 

The  New  York  Daily  News  is  then  resigned.  His  principal,  racketeers  were  getting  big 
carrying  on  an  all-out  crusade  still  not  aware  he  was  a  news-  sums  from  the  relief  till,  robbing 
against  vast  waste  and  gyps  it  paper  reporter,  wrote  him  a  worthy  relief  families  of  the  aid 


has  uncovered  in  the  administra-  warm  recommendation  as  a  they  sorely  need, 
m  of  public  welfare  in  the  city,  promising  and  able  young  The  Kings  County  grand  jury 
,,  ,  -r  ■  teacher.  in  Brooklyn  on  Sept.  30  asked 

Lndercover  Teacher  “When  we  made  the  announce-  for  its  term  to  be  extended  so  it 

Late  last  Winter,  Alex  Benson,  ment  of  the  forthcoming  stories,  could  investigate  relief  condi- 
W-T&S  reporter,  sueeested  to  we  went  to  the  superintendent  tions  and  the  request  was 


recommendation 


tion  of  public  welfare  in  the  city,  promising  and  able  young 
...  _  .  teacher. 


Undercover  Teacher 


we  went  to  the  superintendent  tions  and  the  request  was 
of  schools  and  offered  him  an  granted. 

opportunity  to  answer  each  story  Taxpayer  groups  signed  peti- 
Mockridge  that  he  get  a  job  as  it  appeared,’’  said  Mr.  tions  to  offer  to  the  State  Legis- 
an  undercover  teacher  and  write  Starnes.  “He  declined  to  com-  lature,  s^king  changes  in  laws 
a  series  of  stories  about  his  nient  while  the  stories  are  governing  the  administration  of 
findings.  Although  Mr.  Benson  running.”  ^  ^  welfare  funds.  Two  hundred  in- 

has  a  fine  academic  background,  Mr.  Starnes  said^  the  stories  mates  of  a  city  prison  on  Hart’s 
it  was  found  that  for  technical  have  caused  more  interest  and  Island  sent  a  signed  statement 
reasons  it  would  require  too  comment  than  any  other  public  to  the  News,  detailing  divorce 
long  to  qualify  him  for  a  teach-  service  program  the  World-Tele-  rackets  in  connection  with  relief 
ijig  license  by  the  time  schools  gvam  &  Sun  has  undertaken  in  abuses. 

opened  in  the  Fall.  the  last  several  years.  There  will  Mayor  Wagner  promised  a 


a  W-T&S  reporter,  suggested  to  we  went  to  the  superintendent 
Managing  Editor  Richard  schools  and  offered  him  an 
Starnes  and  City  Editor  Norton  opportunity  to  answer  each  story 


as  it  appeared,”  said  Mr 
Starnes.  “He  declined  to  com 


welfare  funds.  Two  hundred  in- 


opened  in  the  Fall. 


Mayor  Wagner  promised 


The  editors  then  turned  to  a  be  15  or  16  of  the  stories  by  personal  investigation  of  the 


young  reporter,  George  N.  Allen,  Mr.  Allen.  welfare  situation  and  personal 

a  Phi  Beta  Kappa  graduate  of  Mr.  Allen  found  open  defiance  visits  to  some  of  the  slums  in 

Columbia  University,  who  could  classroom  and  that  teacher  which  relief  clients  are  housed. 

l>e  qualified  in  shorter  time.  He  morale  is  very  low^  because  of  All  five  of  the  district  attorneys 

broke  away  completely  from  the  bLe  difficulty  of  trying  to  teach  jn  the  city  schedule  such  tours. 

®baff  of  the  newspaper.  The  children  who  cannot  or  will  not  The  News  stories  widened  in 

staff  was  told  he  was  on  leave  Icacn  and  by  the  endless  red  tape  scope.  What  started  as  three 

of  absence.  Mr.  Allen  had  been  imposed  by  the  school  system.  stories  about  one  phase  of  the 

with  the  paper  only  two  years  w  ir  f  welfare  picture  has  grown  to 

snd  was  not  known  in  school  ^  ""***  *  the  extent  that  there  have  been 

“reles.  Last  September,  the  Daily  daily  stories  in  the  News,  some- 

Mr.  Allen  studied  education  News  received  several  com-  times  multiple  stories  on  a 


iposed  by  the  school  system.  stories  about  one  phase  of  the 

^  17  j  welfare  picture  has  grown  to 

Welfare  Frauds 

Last  September,  the  Daily  daily  stories  in  the  News,  some- 
Bws  received  several  com-  times  multiple  stories  on  a 


Mr.  Allen  studied  education  News  received  several  com-  times  multiple  stories  on  a 
courses  all  summer  at  Columbia,  plaints  about  frauds  in  Aid  to  single  day,  for  two  months  and 
stood  a  teacher’s  examination  Dependent  Children,  which  this  the  end  is  not  in  sight. 

&nd  obtained  a  teaching  license  year  accounts  for  $100,000,000  For  instance,  the  newspaper 
reom  the  city  school  authorities,  of  the  huge  total  of  taxpayers’  conducted  a  study  on  the  fact 

H*  asked  for  and  was  granted  money  going  into  welfare  work  that  New  York  has  no  laws  re- 

^ignment  to  John  Marshall  in  New  York  City.  quiring  residence  for  a  period 

^ior  High  School  in  Brooklyn.  City  Editor  Harry  Nichols  as-  before  relief  is  granted.  The 

Within  three  days  last  winter,  signed  Theo  Wilson  to  investl-  stories  outlined  arguments  and 

^  partially  blind  13-year  old  gate  the  complaints.  She  wrote  for  and  against  that  status. 
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Most  of  the  information  came 
from  loyal  employes  of  the  Wel¬ 
fare  Department  who  are  dis¬ 
tressed  by  waste  and  fraud. 

Several  relief  racketeers  have 
been  indicted,  among  them  a 
man  charged  with  using  a  num¬ 
ber  of  aliases  to  obtain  relief 
checks  aggregating  $26,000  over 
a  short  period  of  time.  He  is 
also  charged  with  operating  a 
“school”  to  teach  others  how  to 
cheat  the  Welfare  Department, 
furnishing  them  with  fictitious 
birth  certificates. 

All  States  Involved 

Every  state  in  the  United 
States  is  affected  by  Aid  to  De¬ 
pendent  Children,  as  federal 
funds  are  involved.  Officials  of 
the  Commonwealth  of  Pennsyl¬ 
vania  and  of  the  city  of  Balti¬ 
more  asked  the  News  for  its 
series  of  articles  on  ADC  be¬ 
cause  of  their  own  intense  inter¬ 
est  in  the  subject. 

The  stories  showed  many 
women  are  forced  on  relief  with 
their  children  because  they  can¬ 
not  find  missing  husbands.  A 
need  was  shown  for  one  agency 
to  be  set  up  to  seek  missing  hus¬ 
bands  so  the  courts  can  make 
them  support  their  families, 
saving  millions  of  dollars  in 
relief  funds. 

The  Welfare  Department 
transferred  one  of  its  principal 
investigators  to  non-investiga- 
tive  work  during  the  publication 
of  the  News  stories,  causing 
further  furore.  The  News  almost 
immediately  rtoeived  400  letters 
asking  why  the  Welfare  Com¬ 
missioner  had  made  the  sudden 
transfer.  American  Legion  posts 
and  Knights  of  Columbus  chap¬ 
ters  demanded  that  Mayor  Wag¬ 
ner  make  an  investigation  of  the 
matter. 

“We  heard  from  honest  land¬ 
lords,  from  relief  tenants  about 
corrupt  landlords,  from  hospitals 
^  overloaded  with  relief  work, 
from  relief  clients,  from  loyal 
employes  of  the  Welfare  De- 
I  partment,”  said  Miss  Wilson. 

I  “The  climate  seemed  exactly 
right,  the  timing  exactly  right 
I  and  there  was  almost  a  spon- 
I  taneous  explosion  of  interest. 

We  are  still  receiving  from  76 
.  to  100  telephone  calls  a  day.” 
t  The  city  has  gpven  the  Kings 
-  county  district  attorney  a  $61,- 
1  000  grant  with  which  to  appoint 
i  detectives  and  other  additional 
1  assistants  to  carry  on  relief  in¬ 
vestigation. 


Sigma  Delta  Chi  Approves 
Bar  on  PR  Membership 


Kilgore  Committee’s  Eligibility 
Recommendations  Voted,  70  to  24 


during  the  school  integratkm 

) pro  V 0S  ‘^’^Observance  of  the  fraternity’s 

i  golden  anniversary  will  be  fea- 

1  •  tured  by  a  series  of  radio  and 

^  ll  1  T4  television  programs  dealing  with 

OA  XX  freedom  of  the  press,  Sig  Mick- 

X  elson  of  CBS,  Inc.  announced. 

,  .  ,  More  than  400  members  at- 

been  the  vigorous  chairman  of  convention  listened 

the  fraternity  s  Freedom  of  In-  Mickelson  said  SDX 

formation  Committee  for  sev- 


‘"'ElS'to  follow  J.  Donald 


San  Diego,  Calif.  James  S.  Pope,  executive  editor,  Ferguson,  president  of  the  Mil- 
The  controversial  Kilgore  Re-  Louisville  (Ky.)  Courier-Jour-  waukee  Journal,  as  Honorary 
port  was  accepted  by  a  70-24  nal  and  Times.  President  was  Eugene  C.  Pul- 


vote  in  the  final  business  session  “I’m  tired,  and  I  want  to  quit  liam,  publisher  of  the  Indiana- 


between  media  and  better  in¬ 
form  the  people. 

“Sigma  Delta  Chi  is  the  only 
organization  which  cuts  across 


of  Sigma  Delta  Chi’s  49th  an-  and  rest,  but  others  sincerely  polis  Star  and  News  and  Phoe-  ,  •  f-  *1, 


nual  convention  here  Nov.  22.  dedicated  to  newspaper  work  nix  Republic-Gazette. 


The  vote  concluded  debate  on  will  belong  to  SDX  for  a  long  Elected  as  vicepresident  in  wie  iicw» 

the  subject  of  membership  eligi-  time,”  he  said.  “I  think  they  charge  of  Undergraduate  Chap-  portions  ot  uie 

bility  which  began  at  last  year’s  have  a  right  to  their  own  or-  ter  Affairs  was  Robert  Root,  • 

convention  in  Houston.  ganization.  Associate  Professor  of  Journal-  “SDX  is  the  only  group  that 


It  is  the  only  organization  that 
fights  for  the  news  media.  Other 


Associate  Professor  of  Joumal- 


The  Kilgore  Report  provides  “The  press  agents  have  every-  ism,  Syracuse  University,  N.  Y. 


“SDX  is  the  only  group  that 
represents  all  agencies  of  the 


that  all  former  associate  mem-  thing  to  gain  by  their  member-  He  replaces  Burton  W.  Marvin,  news  media.  It  is  the  only  group 
bers  of  the  fraternity  assumed  ship  and  I  think  they’re  driving  who  is  Dean  of  the  William  which  works  for  all  areas  of 
full  membership  with  the  de-  out  dedicated  professional  news-  Allen  White  School  of  Journal-  news  dissemination.  By  taking 
cisive  vote.  Prior  to  the  vote,  papermen.”  ism,  Lawrence,  Kas.  the  forefront  Sigma  Delta  Chi 

associate  members  could  hold  no  Robert  L.  White,  co-editor,  E.  W.  “Ted”  Scripps  II,  of  could  open  the  government  to 
office,  nor  have  voting  power.  Mexico  (Mo.)  Ledger,  gave  a  the  Rocky  Mountain  News,  Den-  obtain  more  news.  It  could  take 
The  report  also  redefines  the  fiery  and  gripping  account  with  ver,  was  selected  for  vicepresi-  it  upon  itself  to  channel  all 
tenn  “journalism”  in  the  frater-  a  dramatic  illustration  of  what  dent  in  charge  of  Expansion,  press  areas  into  one  central 
nity’s  constitution  and  deletes  he  called  the  schism  between  taking  the  place  of  Edward  point.  The  frateniity  could  force 
from  the  constitution  those  oc-  ‘PR’  and  journalism.  He  also  Lindsav.  Lindsav-Schaub  News-  radio  and  television  stations  to 


ism,  Lawrence,  Kas.  the  forefront  Sigma  Delta  Chi 

E.  W.  “Ted”  Scripps  II,  of  could  open  the  government  to 
the  Rocky  Mountain  News,  Den-  obtain  more  news.  It  could  take 


cupied  in  “the  preparation  and  roused  the  house  to  applause,  papers,  Decatur,  Ill. 


send  qualified  newsmen  to  press 


dissemination  of  public  informa¬ 
tion.” 

The  eligibility  committee  was 


Newscaster  Is  President 


For  the  first  time  in  its  49- 


Mr.  Scripps  formerly  was  Na-  conferences,  rather  than  tech- 
tional  Secretary,  a  position  to  nicians.” 
be  handled  by  Buren  McCor-  Mason  Rossiter  Smith,  pub- 


spear-headed  by  its  chairman  year  history  the  fraternity  ^nack,  vicepresident  and  editor-  Usher,  Tribune  Press,  Gouver 


Bernard  Kilgore,  president,  the  tapped  the  ranks 
Wall  Street  Journal.  of  jts  broadcaster 

Tightens  the  Rules  mem^rship  for  a  i 

president.  James  1 
Three  things  were  proposed  A.  Byron,  news  ^  J 
in  the  report,  according  to  Mr.  director 
Kilgore.  They  were:  1.  abolish  WBAP-AM-TV, 
associate  membership  classifica-  Fort  Worth,  sue-  % 
tion.  2.  affirm  membership  of  ceeds  Robert  J.  ^ 
present  post  graduate  members.  Cavagnaro,  gen-  H 
3.  classify  and  tighten  up  rules  eral  executive  of  B 
of  eligibility  for  future  mem-  the  Associated 


bers.  _  .  , 

“It  isn’t  perfection  put  on  Mr.  Byron  has  been  president  nard  Hicks,  associate  professor 
paper.  It  should  probably  be  of  the  Radio- Television  News  of  journalism,  Washington  State 
amended  at  a  later  date,”  he  Directors  Association  and  has  College,  Pullman,  Wash.;  Wil- 


ial  director  of  the  Wall  Street  neur.  New  York,  received  tl» 
Journal,  New  York,  and  the  Wells  Memorial  Key,  top  avran! 
past  national  treasurer.  for  outstanding  service  in  joui- 

The  newly  elected  treasurer  nalism,  at  the  banquet, 
is  ^bert  M.  White  II,  Mexico  The  Atlanta,  Ga,  professions 
^  i  chapter  received  outstanding 

Members  of  the  new  Execu-  professional  chapter  award, 
tive  Council  are  Walter  Bur-  mi.  /-<i  i  j 
roughs,  publisher  and  editorial  ®  ”-*1  .  env’.  I5tk 

director  of  the  Coasta  Mesa  ^  •  r  ^ 

(Calif.)  Gfo&e-Herafd  and  Pi7of;  |»storical  journalism  landmad 

Don  E.  Carter,  city  editor  of  th;  JT  ^ 

Atlanta  (Ga.)  Jotimal;  May- 


Presidential  Primary 
Adlai  Stevenson  w’as  the  con- 


said.  “The  whole  issue  is  PR.  If  been  an  outstanding  spokesman  ham  Ray,  director  of  News  and  sensus  choice  for  Democraw 


»£iiu.  xiit;  wiiuie  issue  is  rrv.  ii  ueeii  an  uuLSLanuiii^  spunesmaii  vx  ahu  .  x  i  •  a/ 

you  think  public  relations  is  for  integrity  in  newscasts.  Special  Events,  NBC,  Chicago  eventual  winner  o 

^  ^ ,  ,  ,  .  .  the  1960  Presidential  electior 


journalism,  you  ought  to  vote 
against  its  passage.  background.  He  gave  up  rail-  recognition  of  their  con- 

“I  don’t  agree  that  ‘PR’  is  road  work  in  1933  to  do  part-  tributions  to  journalism,  three  the  Sigma  Delta  Cm  con\en  ■ 

journalism.  I  think  it’s  a  per-  time  chores  at  the  Fort  Worth  newsmen  were  named  Fellows  of  .  Panel  members  in  a  pos -e 

fectly  respectable  career  in  it-  Star-Telegram  to  “learn  the  Sigma  Delta  Chi.  They  are:  discussion  were 

self.  But  I  think  that  public  business,”  in  1937  he  was  hired  Eric  Sevareid,  chief  of  the  Hoyt,  editor  and  publisher  oi 

relations  men  should  stick  to  for  the  sports  staff  and  later  he  CBS  news  staff  in  Washington,  the  Denver  Post;  Lar^ 

their  own  organizations.”  went  on  the  copy  desk  and  “distinguished  commentaries 

Several  delegates  voiced  senti-  handled  radio  newscasts  from  over  the  years  on  national  and  Chtcago  Sun-Times ,  Ear 

ment  in  favor  of  amending  the  the  city  room.  inteimational  affairs  and  the  political  editor  of  the 

report  to  include  for  member-  A  separate  news  staff  was  set  brilliance  of  his  depth  report-  Franct^o  Chronicle;  Grant 


Mr.  Byron  has  a  newspaper  ®od  Edward  Lindsay. 


In  recognition  of  their  con-  ^  newsmen  »t 


ship  eligibility  those  men  con-  up,  with  Mr.  Byron  as  its  head,  ‘og  and  analyses.”  comb,  UBS  television  hews  ctw 

nected  with  some  house  organs  for  the  Star-Telegram’s  station  Willard  M.  Kiplinger,  editor  hientator,  and  Turner  C.  IMF 

and  trade  publications.  WBAP.  The  “Texas  News”  pro-  of  the  Kiplinger  Washington  editor  of  the  . 

Mr.  Kilgore  advised,  however,  gram  inaugurated  on  WBAP-  Letter,  and  of  Changing  Times  Eorfc  Times. 
that  SDX  should  not  pick  out  TV  in  1948  has  received  15  na-  magazine,  for  “pioneering  of  Gov.  Robert  Meyner  T 

certain  jobs  in  public  relations  tional  awards  for  excellence.  the  newsletter  field  as  a  jour-  Jersey  was  listed  as  a  "aark 


comb,  CBS  television  news  com- 


Willard  M.  Kiplinger,  editor  "lentator,  and  Turner  Ci^led^ 


and  call  them  journalism. 


Next  in  line  for  SDX  presi-  nalistic  pursuit”  and  for  com-  horse”  for  the  nomination. 


Several  inspirational  deliver-  dency  will  be  V.  M.  (Red)  New-  mentaries  on  the  national  scene.  Vice  President  Richard  Nhw 


I 


magazine,  for  “pioneering  of  ^ov.  Robert  Meyner  of  Ne* 
the  newsletter  field  as  a  jour-  Jersey  was  listed  as  a  "dan 


ances  were  given  impromptu  ton  Jr.,  managing  editor  of  the  J.  N.  Heiskell,  president-edi-  and  New  York’s  govemor-<l*f* 


from  the  fioor  pleading  both  Tampa  (Fla.)  Tribune,  who  was  tor  of  the  Little  Rock  Arkansas  Nelson  Rockefeller  were  the  two 


sides  of  the  issue.  elected  vicepresident  in  charge  Gazette,  for  “courageous  cover-  Republicans  most  mentioned  lof 

A  warm  ovation  was  given  of  professional  affairs.  He  has  age  and  forthright  editorials  their  party’s  nomination. 
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9  Booth  Papers  in  Michigan 
Closed  Down  by  ITU  Strikes 


Bastien  Says  Wages  and  Benefits 
Are  Major  Issues  in  Negotiation 


A  strike  against  nine  Booth 
Newspapers  in  Michigan  was 
called  by  the  International  Typo¬ 
graphical  Union  on  Nov.  24, 
resulting  in  a  complete  shut¬ 
down  of  all  nine  papers. 

Approximately  600  ITU  mem¬ 
bers  were  involved.  Total  em¬ 
ployment  for  the  nine  dailies  in 
the  Booth  Group  is  in  excess  of 
1,900. 

The  ITU  first  struck  the 
Grand  Rapids  Press  and  Herald. 
By  Tuesday  the  walkout  spread 
to  the  other  seven  Booth  news¬ 
papers.  No  effort  was  being 
made  to  publish. 

Wages  and  fringe  benefits 
were  the  major  issues  in  dis¬ 
pute,  according  to  Ralph 
Bastien,  president  of  Booth 
Newspapers. 

“Negotiations  have  been  in 
progress  since  last  September,” 
he  said.  “They  were  recessed  in¬ 
definitely  Monday  afternoon.  A 
two-year  contract  expired  on 
Oct.  1.” 

ITU  Blames  “Final  Offer” 

Paul  Martin,  ITU  public  rela¬ 
tions  director,  speaking  for 
Elmer  Brown,  president,  said 
the  strike  resulted  from  the 
publishers’  refusal  to  budge 
from  a  “final  offer”  which  had 
Wn  rejected  by  an  overwhelm¬ 
ing  vote  of  the  unions  involved. 

"Even  after  each  local  union 
1^  voted  to  strike,”  Mr.  Mar¬ 
tin  said,  “Two  members  of  the 
Executive  Council,  vicepresi¬ 
dents  John  J.  Pilch  and  A. 
Sandy  Bevis,  were  dispatched 
to  Detroit  in  an  effort  to  resolve 
the  differences.  They,  too,  were 
told  the  publishers’  offer  was 
final. 

"At  issue  in  the  strike  are 
economic  matters  and  interpre¬ 
tation  of  sections  of  the  con¬ 
tract  to  which  the  publishers 
had  already  agreed.” 

600  ITU  members  estab- 
liAed  picket  lines  at  each  news¬ 
paper  plant  and  members  of 
cwer  craft  unions  did  not  cross 
tnem.  Editorial  and  business 
efnee  employees  of  all  papers 
except  the  Grand  Rapids  Herald 
'edited  for  work.  Total  cir- 
^ation  of  the  struck  papers  is 
500,000. 

The  union  reportedly  had 
Mked  for  13  cents  an  hour  in¬ 
crease  on  a  one-year  contract, 
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plus  the  company  paying  full 
premiums  on  £ill  fringe  benefits, 
or  15  and  10  cents  an  hour  in¬ 
crease  on  the  first  and  second 
years  respectively,  with  the 
company  paying  hospital  bene¬ 
fits  the  first  year  and  assuming 
two  more  fringe  benefits,  in¬ 
cluding  sickness,  accident  and 
life  insurance  the  second  year. 

Current  journeyman  scale  was 
$3.12  for  seven  of  the  papers 
and  $3.17  for  the  Grand  Rapids 
newspapers  and  the  Flint  Jour¬ 
nal.  Other  dailies  in  the  Booth 
group  are:  Ann  Arbor  News 
(E);  Bay  City  Times  (E-S); 
Jackson  Citizen  Patriot  (E-S) ; 
Kalamazoo  Gazette  (E-S) 
Muskegon  Chronicle  (E) ;  and 
Saginaw  News  (E-S). 

Three  other  Michigan  dailies, 
and  one  in  Indiana  were  struck 
by  ITU,  but  continued  to  pub¬ 
lish.  An  organizational  strike 
continued  at  the  Ypsilanti 
(Mich.)  Press.  This  strike  has 
been  in  progress  since  Sept.  17. 
An  organizational  strike  was 
called  Nov.  18  against  the 
Lebanon  (Ind.)  Reporter,  which 
has  also  continued  to  publish. 

On  Nov.  18  ITU  struck  the 
Escanaba  (Mich.)  Press  and 
the  Iron  Mountain  (Mich.) 
News.  Both  papers  are  owned 
by  Frank  Russell,  publisher.  The 
Press  contract  with  ITU  expired 
last  May  1,  but  negotiations 
were  in  progress  up  until  the 
strike.  Mem^rs  walked  out  of 
the  Iron  Mountain  News  in  an 
organizational  strike. 

Saturday  Time  and  a  Half 

At  Escanaba,  ITU  was  seek¬ 
ing  a  new  contract,  covering  a 
35  hour,  five-day  week,  at  the 
same  scale  as  formerly  paid  for 
40  hours  over  six  days.  The 
former  scale  was  $2  an  hour, 
Monday  through  Friday,  and  $3 
an  hour  for  five  hours  on  Satur¬ 
day,  making  the  weekly  pay  $85. 
Under  the  proposed  contract,  the 
union  sought  to  reduce  working 
hours  but  would  have  entended 
the  sixth  shift  on  Saturday  to 
seven  hours  at  time  and  one 
half,  thus  increasing  the  weekly 
pay  scale  to  $110.52,  according 
to  James  G.  Ward,  associate 
publisher. 

When  the  Escanaba  local  of 
ITU  struck  the  Press  on  Tues¬ 
day  morning,  Nov.  18,  the  paper 
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recruited  outside  printers  and 
published  an  eight-page  paper 
the  first  day.  Since  then  the 
Press  has  averaged  10  pages 
daily  and  a  16-page  paper  on 
Thursdays.  The  News  also  is 
averaging  10  pages  daily  with 
the  help  of  ^itorial  workers 
who  can  operate  typesetting 
equipment. 

Bargaining  Agent 

Mr.  Russell,  who  also  pub¬ 
lishes  the  Marquette  Mining 
Journal,  said  local  278  of  the 
International  Typographical 
Union  was  collective  bargaining 
agent  for  printers  at  the  Escan¬ 
aba  Press  when  he  purchased 
that  paper  in  1954. 

He  said  the  printers  demands 
would,  if  accepted  by  manage¬ 
ment,  “destroy  the  property.” 
He  said  it  would  be  “economic¬ 
ally  impossible  to  operate”  the 
Press  if  the  demands  were  met. 

Mr.  Russell  said  the  Iron 
Mountain  News  was  not  organ¬ 
ized  until  ITU  representatives 
put  on  a  drive  and  notified  man¬ 
agement  last  Friday  that  it 
represented  the  majority  of 
workers  on  the  paper.  He  said 
he  had  no  request  from  the  ITU 
for  a  meeting  to  discuss  the 
situation  there. 

*  «  « 

Strike  Threat  in  New  York 

New  York  City’s  major  dailies 
were  faced  with  a  new  strike 
threat,  although  guild  units  had 
approved  the  $7  package  in¬ 
crease  negotiated  after  their 
own  strike  deadline  in  October. 

The  Newspaper  and  Mail  De¬ 
liverers  Union,  independent, 
notified  the  publishers  that  it 
will  call  out  its  men  at  midnight 
Dec.  7  if  a  new  contract  fails  to 
grant  more  than  a  $7  boost  over 
the  two-year  period.  Sam  Feld¬ 
man,  president  of  the  union, 
said  the  strike  sanction  vote  was 
2,541  to  55  and  he  called  the 
guild  settlement  “utterly  inade¬ 
quate.” 

Drivers  now’  receive  $103.67 
for  a  40-hour  week  and  the 
union  is  demanding  a  35-hour 
week,  12  holidays  instead  of  8, 
four  weeks  of  vacation  instead 
of  three,  sick  leave  and  a  reduc¬ 
tion  in  bundles  from  53  to  40 
pounds.  Wage  increase  and 
larger  contributions  to  pension 
and  welfare  funds  also  are  in 
the  union’s  proposals. 

The  drivers’  contract  runs 
concurrently  with  other  craft 
union  agreements,  which  also 
are  in  negotiation. 


21%  Increase 
For  Sunday 
Metro  Group 

A  21%  gain  in  linage  for 
Sunday,  the  locally-edited  news¬ 
paper  magazines,  was  reported 
this  week  by  Charles  T.  Kline, 
president  of  Metropolitan  Sun¬ 
day  Newspapers  Inc.,  to  the  an¬ 
nual  stockholders’  meeting.  Rep¬ 
resentatives  of  Metro’s  46  stock¬ 
holder  newspapers  attended. 

Advertising  rates  for  both 
Sunday  and  comics  will  be  in¬ 
cluded  Jan.  4.  Circulation  for 
comics  in  49  papers  is  19,427,- 
878,  with  rates  $39,296  for 
third-page,  $49,295  for  half¬ 
page  :  and  $89,883  for  full  page. 

Near  Record 

Everett  R.  Stone,  secretary 
treasurer,  said  1958  earnings 
would  be  “close  to  an  all-time 
high.” 

Stephen  G.  Bowen,  advertis¬ 
ing  director  of  Sunday,  said 
1958  had  been  “a  rough  year” 
for  most  media  but  Sunday  had 
put  a  21%  gain  for  1958  on 
top  of  a  20%  gain  in  1957. 

’The  following  were  elected  di¬ 
rectors  of  Metropolitan  Sunday 
Newspapers,  Inc.  for  1959:  W. 
F.  Schmick  Jr.,  Baltimore  Sun; 
Howard  Clother,  Buffalo  Cour¬ 
ier-Express;  C.  E.  McPittrick, 
Chicago  Tribune;  W.  A.  Dyer 
Jr.,  Indianapolis  Star;  John  W. 
Moffett,  Minneapolis  Tribune; 
P.  B.  Stephens,  New  York 
News;  Earl  J.  Gaines,  Pitts¬ 
burgh  Press;  and  H.  Shugard, 
St.  Paul  Pioneer  Press. 

• 

Baltimore  Loses 
Ad  Tax  Review 

Annapolis,  Md. 

Baltimore  City  lost  another 
round  in  its  fight  to  uphold  the 
one-year  dual  advertising  taxes 
when  the  State  Court  of  Appeals 
refused  last  week  to  grant  the 
city’s  petition  for  re-argviment 
of  its  appeal. 

The  State’s  highest  tribunal 
already  had  sustained  a  decision 
by  the  Circuit  Court  of  Balti¬ 
more  that  the  taxes  were  threats 
to  freedom  of  press  and  there¬ 
fore  unconstitutional. 

Hugo  A.  Ricciuti,  acting  city 
solicitor,  said  the  city  adminis¬ 
tration  had  “ample  time”  to 
decide  whether  to  carry  an  ap¬ 
peal  to  the  Supreme  Court  of 
the  United  States. 

At  stake  is  the  revenue, 
amounting  to  about  $1,500,000, 
from  the  4%  sales  tax  and  2% 
gross  receipts  tax  which  the  city 
imposed  last  Jan.  1. 
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Russians  Hang  Hate 
Line  on  U.S.  Writers 


By  Arthur  Settel 

One  of  the  principal  sources 
of  hate  propaganda  by  Radio 
Moscow  and  its  satellite  stations 
in  the  Near  and  Far  East  is 
the  U.  S.  press  which  for  the 
past  decade  has  been  freely 
quoted,  misquoted  and  otherwise 
employed  for  whatever  purposes 
they  are  required  at  the  moment. 

The  editorial  columns,  news 
columns,  financial  pages,  sports 
pages,  special  writers,  women’s 
features,  even  comic  strips,  are 
used  by  the  Kremlin’s  Agitation- 
Propaganda  Department  (1)  to 
support  statements  which  are 
often  a  complete  fabrication; 
(2)  as  easy  targets  for  denun¬ 
ciation;  (3)  to  gloat  over  as 
providing  “evidence”  of  guilt  by 
“ruling  circles”  and  “aggressive 
atom-mongers”,  ad  nauseam. 

‘Spokesman’  for  Dulles 

In  as  vicious  a  broadcast  as 
one  can  find,  even  these  days  of 
the  choice  invective,  comment¬ 
ing  on  the  voyage  of  the  Nauti¬ 
lus,  Peter  Zarin,  speaking  on 
the  Soviet  European  Service  in 
English  a  few  days  ago,  said: 

“David  Lawrence,  editor  of 
U.  S.  News  and  World  Report, 
and  favorite  spokesman  of  John 
Foster  Dulles,  has  gone  into 
raptures  about  the  new  possi¬ 
bilities  for  the  United  States 
to  force  the  rest  of  the  world 
to  its  knees  with  a  few  under¬ 
ice  submarines. 

“The  voyage  of  the  ‘Nautilus’ 
has  given  him  fresh  impetus. 
The  USSR  is  now  vulnerable  to 
attack  by  missile-carrying  sub¬ 
marines  which  can  fire  into  the 
heartland,  and  reach  almost  any 
city  therein  with  atomic  wea¬ 
pons,  he  writes  in  the  New  York 
Herald  Tribune  with  blood¬ 
thirsty  glee. 

“This  is  the  authentic  face  of 
U.  S.  foreigrn  policy,  the  policy 
the  world  is  getting.  Interna¬ 
tional  law  and  morality  have 
to  be  twisted  into  a  shape  which 
suits  those  who  think  they  have 
a  monopoly  of  military  power. 
The  sanctimonious  phrases  of 
President  Eisenhower  about 
U.  S.  respect  for  the  rights  of 
small  nations,  that  the  U.  S. 
never  seeks  conquest  or  economic 
domination  and  never  dreams 
of  world  domination,  are  only 
so  much  dust  in  the  eyes.” 

Marguerite  Higgins 

In  its  campaign  to  get  Red 
China  admitted  to  the  United 
Nations,  Radio  Moscow  quoted 


(For  five  years  a  correspondent 
in  the  Middle  East,  and  seven 
years  in  Germany  as  Director  of 
Information  for  the  Office  of  the 
U.  S.  High  Commissioner,  Mr. 
Settel  is  a  contributor  to  the 
United  Feature  Syndicate  and 
a  number  of  periodicals.  His  spe¬ 
cialty  is  psychological  warfare 
and  propaganda.) 

the  newspaper  Pravda  which,  in 
turn,  quoted  the  New  York 
Times  “as  being  alarmed  lest 
the  debate  on  that  question  in¬ 
fluence  the  outcome  of  the  dis¬ 
cussions  on  Middle  East  prob¬ 
lems.” 

Marguerite  Higgins  comes  in 
for  a  mention  in  another  recent 
radio  broadcast  from  Moscow  in 
connection  with  a  discourse  on 
the  presence  of  the  U.  S.  Ma¬ 
rines  in  the  Lebanon. 

“Normally  a  staunch  defender 
of  the  State  Department,  Mar¬ 
guerite  Higgins,”  said  Radio 
Moscow,  “has  now  invented  the 
term,  ‘debrinkmanship’,  to  de¬ 
scribe  the  process  of  extricating 
U.  S.  prestige  from  the  abyss 
into  which  John  Foster  Dulles 
has  constantly  shoved  it. 

“Miss  Higgins  has  tumbled 
on  the  astonishing  revelation 
that  the  United  States  was  100 
percent  wrong  in  its  appraisal 
of  the  situation  in  Iraq,  because 
the  Iraqi  Coup  was  not  Moscow- 
engineered.  The  do-it-yourself 
spirit  in  the  Middle  East  is  there 
to  stay,  and  why  shouldn’t  it  be? 
That  is  noble  sentiment.  Miss 
Higgins.” 

Conspiracies,  plots  both  dark 
and  sinister,  and  motives  high, 
low  and  medium,  are  attributed 
to  the  versatile  American  press, 
which  is  called  all  manner  of 
names  and  yet,  ironically,  pro¬ 
vides  a  lion’s  share  of  quotes 
for  the  rapacious  jaws  of  Mos- 
sow’s  radio  apparatus. 

Frequently  Attacked 

The  “ruling  circles”  of  the 
United  States  and  their  news¬ 
papers  have  “shown  themselves 
to  be  the  colonialists  of  the  20th 
Century,  the  stranglers  of  the 
national  liberation  movement  of 
the  Arab  peoples,  and  this  is 
a  role  they  cannot  disguise,” 
according  to  the  Moscow  broad¬ 
cast. 

Perhaps  the  most  frequently 
attacked  paper  is  the  New  York 
Times,  which  is  the  mouthpiece 
of  the  “aggressive  U.  S.  circles” 
at  whose  doorstep  one  can  easily 


lay  all  the  troubles  of  the  world 
in  general.  In  its  most  recent 
outburst  against  Yugoslavia  and 
more  particularly,  the  newpaper 
BORBA,  official  organ  of  the 
Tito  Communist  Party,  Radio 
Moscow  outdid  itself  and  dealt 
the  most  lethal  blow  it  could 
think  of.  The  broadcast  com¬ 
pared  the  New  York  Times  with 
BORBA  —  than  which  nothing 
can  be  worse. 

Any  editorial  which  is  critical 
of  the  U.  S.  Government  policy, 
or  Government  officialdom,  is  re¬ 
printed  in  whole  or  in  part  by 
the  Russian  press,  and  then  re¬ 
broadcast  by  Radio  Moscow. 

This  is  not  done  to  illustrate 
that  Americans  enjoy  freedom 
of  the  press  —  a  privilege  which 
the  Russian  citizenry  do  not 
share  —  but  to  provide  support 
and  lend  credence  to  the  Moscow 
policy  of  undermining  the 
U.S.A.  not  only  within  her  own 
borders,  but  throughout  the 
world. 

No  Contradiction 

The  hirelings  of  Radio  Mos¬ 
cow,  see  no  contradiction  in 
quoting  American  writers  who 
oppose  the  official  policies  of 
Washington,  as  “evidence”  of 
the  justification  of  the  Soviet’s 
zig-zag  course  of  behavior  in 
international  affairs. 

Nor  do  these  Radio  Moscow 
propagandists  regard  it  as  a 
mockery  of  their  own  claims  to 
being  “a  people’s  democracy” 
that  no  Russian  newspaper  or 
commentator  on  their  side  of  the 
Iron  Curtain  dare,  on  pain  of 
death  or  worse,  raise  a  voice  in 
opposition  to  Khruschev’s  poli¬ 
cies. 

By  contrast,  the  U.  S.  press 
is  bursting  with  examples  of 
American  expressions  of  disap¬ 
proval  or  criticism  of  the  Gov¬ 
ernment’s  position  on  one  issue 
or  another.  Moscow’s  practice 
of  generously  helping  itself  to 
these  critics,  during  these  days 
of  “indirect  aggression”  and  in¬ 
tensified  psychological  warfare, 
has  reached  a  new  peak  in  in¬ 
tensity. 

The  current  campaign,  de- 
sigrned  to  show  that  the  U.  S. 
is  “committing  aggression”  in 
Formosa,  like  all  of  the  others 
which  have  preceded  it,  makes 
a  pretense  at  “documenting”  its 
claims  by  citing  such  well 
known  names  in  American  jour¬ 
nalism  as  Joseph  Alsop,  Mar¬ 
guerite  Higgins,  Jack  Raymond, 
Norman  Thomas,  Drew  Pearson, 
Max  Lemer,  David  Lawrence, 
to  mention  a  few. 

Paraphrasing 

Sometimes  the  point  is  para¬ 
phrased,  modified  slightly  or  its 
emphasis  shifted,  to  sharpen  a 
point.  Frequently,  a  dispatch 
quotes  another  source,  making 


an  unsubstantiated  report  sound 
like  a  solid  fact. 

Here,  for  example,  is  a  quota¬ 
tion  from  a  radio  report  heard 
on  Moscow’s  European  broad¬ 
cast: 

“The  papers  (of  U.  S.),  ap¬ 
proving  the  Far  Eastern  policy 
of  the  State  Department,  con¬ 
tinue  to  come  out  in  support  of 
military  provocation.  Joseph  Al¬ 
sop,  for  example,  in  an  article 
published  in  today’s  New  York 
Herald  Tribune,  once  more  calls 
for  war  against  China.” 

Another  Radio  Moscow  broad¬ 
cast,  consisting  of  a  commentary 
by  Peter  Zarin  speaking  in  Eng¬ 
lish,  after  excoriating  Secretary 
of  State  Dulles  for  “making 
furious  efforts  to  plunge  man¬ 
kind  into  a  global  nuclear  war 
in  order  to  maintain  Chiang 
Kai-shek’s  beaten  remnant 
troops,”  disposed  of  Alsop  in 
one  fell  swoop: 

“That  this  flashpoint  situa¬ 
tion  is  one  of  Dulles’  own  manu¬ 
facture  is  revealed  by  none  other 
than  the  N.  Y.  Herald  Tribune’s 
Joseph  Alsop,  normally  one  of 
Mr.  Dulles’  most  fervent  ad¬ 
mirers.” 

Radio  Moscow  saw  no  contra¬ 
diction  in  its  previous  and  oft- 
repeated  statement  that  Chiang 
Kai-shek  did  the  “forcing”  while 
the  United  States  obligingly  or¬ 
dered  its  Seventh  fleet  to  the 
Far  East  to  “rattle  the  saber’ 
and  “play  with  fire”  in  the  area. 

Prime  Source 

Walter  Lippmann  is  a  prime 
source  of  “quotation”  for  warped 
propaganda.  Mr.  Lippmann  un¬ 
intentionally  provided  grist  for 
the  Red  mill  of  anti-democratie 
broadcasts  with  his  recent 
analysis  of  the  U.  S.  policy  in 
Formosa.  He  was  quoted  by  Ra¬ 
dio  Moscow  in  these  stentorian 
terms: 

“Lippmann  stresses  that  the 
present  crisis  in  the  Far  East 
has  demonstrated  to  the  whole 
world,  including  the  American 
people,  that  the  United  States 
is  prepared  to  go  to  war  for  the 
sake  of  a  fictitious  cause.  .  .  • 
Dulles’  entire  policy  in  this  ares 
is  based  on  untruths.” 

Moscow  should  be  given  creit 
for  considerable  originality  in 
inventing  labels  for  the  writers 
whom  it  quotes,  and  misquotes, 
with  such  complete  abandon. 
David  Lawrence  is  referred  to 
as  “the  Herald  Tribune’s  voci¬ 
ferous  war  propagandist.” 

Mr.  Alsop  has  been  tagged 
also  as  a  “war  provocateur,^ 
“privateer,”  and  “militarist 
Moscow’s  agile  verbal  acrobats 
forget  that  less  than  six  months 
ago  they  were  quoting  Mr.  ^ 
sop  when  the  latter  attacked 
Mr.  Dulles  for  his  Near  Eastern 
policies. 

(Continued  on  page  55) 
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Denies  Press 
Shield  Meant 
For  ‘Gossip’ 

Washington 
Counsel  for  Judy  Garland, 
opposing  a  review  of  the  Marie 
Torre  contempt  case,  asserted 
this  week  in  a  brief  to  the 
Supreme  Court  that  a  “gossip 
columnist”  is  not  a  reporter  and 
should  not  be  clothed  with  con¬ 
fidential  privilege. 

The  press  is  in  no  danger 
because  the  writer  of  a  “gossip” 
column  is  required  to  state  the 
name  of  the  person  who  made 
libelous  statements  to  her,  which 
she  in  turn  repeated,  argnied 
Lionel  S.  Popkin,  attorney  for 
Hiss  Garland,  who  is  suing 
Columbia  Broadcasting  System 
for  libel. 

It  is  doubtful,  Mr.  Popkin’s 
brief  stated,  that  the  authors  of 
the  First  Amendment  had  “pure 
gossip”  in  mind.  Moreover,  Mr. 
Popldn  contended.  Miss  Torre 
did,  in  effect,  identify  her  source 
as  “a  CBS  executive”  and  there¬ 
fore  Miss  Garland,  alleging  in¬ 
jury,  has  a  right  to  demand  the 
name. 

Miss  Torre,  radio-TV  column¬ 
ist  for  the  New  York  Herald 
Tribune,  stands  convicted  of 
contempt  of  court  and  faces  a 
sentence  of  10  days  in  prison  for 
declining  to  identify  the  CBS 
spokesman  whom  she  quoted  as 
saying  derogatory  remarks 
about  Miss  Garland.  Counsel  for 
Miss  Torre  are  seeking  a  Su¬ 
preme  Court  writ  of  certiorari 
for  a  final  determination  of  the 
jssue  of  whether  a  reporter  is 
immune  from  being  compelled  to 
tell  the  sources  of  information. 
There  is  no  New  York  or  Feder¬ 
al  statute  covering  the  subject. 

No  Suppression 

Mr.  Popldn's  brief  told  the 
court  that  no  attempt  was  made 
to  suppress  publication  of  any¬ 
thing  written  by  Miss  Torre.  He 
argued  that  freedom  of  the 
does  not  extend  to  every- 
^y  connected  with  a  news¬ 
paper;  for  example,  a  printer, 
who  might  be  called  to  testify 
*”^_tter  in  litigation,  or  one 
who  writes  gossip. 

Another  point  stressed  by  Mr. 
opkin’s  brief  was  that  Miss 
lorm,  under  examination,  had 
testified  that  her  source  of  the 
iinotation  had  not  requested 
confidential  protection.  Had  she 
cepeat^  the  remarks  orally  and 
printed  them  in  her  column, 
em  would  be  no  legal  question 
®s  to  whether  she  could  be  com- 
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pelled  to  state  his  name,  Mr. 
Popkin  contended. 

The  position  taken  by  Miss 
Torre  comes  to  this,  said  Mr. 
Popkin:  “She  should  be  free  to 
repeat  libelous  statements  for 
widespread  publication  and  yet 
to  be  able  to  protect  the  real 
libeller  from  being  identified  by 
name.  If  her  position  is  sound, 
then  a  slanderer  may  accom¬ 
plish  his  purpose  by  using  a 
newspaper  reporter  to  repeat 
his  statements,  without  fear  of 
detection  or  liability.” 

• 

Guild  Proposes 
Confidence  Bill 

Portland,  Ore. 

Members  of  the  1959  Oregon 
state  legislature  will  be  asked 
by  the  Portland  Newspaper 
Guild  to  pass  a  law  exempting 
newspapermen  from  facing  con¬ 
tempt  of  court  proceedings  to 
reveal  confidential  sources  of 
news. 

The  Guild  chapter  is  seeking 
to  introduce  the  measure  as  a 
non-partisan  good  government 
bill  in  the  interest  of  protecting 
the  public’s  right  to  know,  Rob¬ 
ert  Shults,  PNG  president,  ex¬ 
plained. 

Members  of  the  Guild  voted 
to  support  the  legislation  after 
hearing  a  report  on  the  proposal 
drafted  by  Henry  Kane,  Oregon 
Journal  courthouse  reporter. 
Working  with  his  study  commit¬ 
tee  were  Mervin  Shoemaker,  po¬ 
litical  writer  for  the  Oregonian, 
and  Sam  Wilderman,  a  Guild 
member  who  is  also  an  attorney 
and  a  member  of  the  state  house 
of  representatives. 

The  legislation,  if  adopted, 
would  not  affect  libel  laws,  with 
newspapermen  still  being  re¬ 
quired  to  prove  the  truth  of  their 
stories  if  sued  for  libel  or 
slander. 

• 

Court  Photo  Case 
Given  to  Referee 

Lincoln,  Neb. 

The  Nebraska  State  Supreme 
Court  has  denied  a  motion  for 
judgment  on  the  pleadings  of 
Omaha  District  Judge  James 
English. 

Atty.  Gen.  Clarence  S.  Beck 
has  asked  the  high  court  to  find 
Judge  English  guilty  on  con¬ 
tempt  of  court  for  permitting 
the  making  of  photographs  and 
sound  recordings  during  the 
murder  trial  in  Omaha  of  George 
Daniel  Jones  Jr. 

The  high  court  appointed 
George  B.  Hastings  referee  to 
take  testimony  and  report  his 
findings  of  fact  and  conclusions 
of  law. 
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Lawyers  Ask 
Passport  Ban 
Be  Clarified 

New  legislation  by  Congress 
to  define  the  State  Department’s 
authority  to  restrict  travel  by 
American  citizens  to  foreign 
countries  was  proposed  this  week 
by  a  committee  of  New  York 
City  lawyers. 

The  committee’s  report  en¬ 
titled  “Freedom  to  Travel” 
touched  upon  the  denial  of  pass¬ 
ports  to  newsmen  to  enter  Red 
China  and  other  coimtries  de¬ 
clared  by  the  Secretary  of  State 
to  be  out-of-boxmds  to  Ameri¬ 
cans. 

Independent  Study 

Louis  M.  Leob,  attorney  for 
the  New  York  Times,  appointed 
the  special  committee  last  year 
when  he  was  president  of  the 
Association  of  the  Bar  of  the 
City  of  New  York.  The  study 
was  financed  by  the  Fund  for 
the  Republic  but  that  group’s 
views  were  not  sought.  Mr.  Leob 
said  the  committee  conducted  the 
study  in  an  entirely  independent 
manner. 

Freedom  to  travel,  the  com¬ 
mittee  said,  is  closely  related  to 
the  freedoms  of  the  First 
Amendment  and  should  be  de¬ 
nied  only  wlien  national  secur¬ 
ity  is  imperilled.  Recent  prac¬ 
tices,  the  committee  said,  have 
deni^  passports  for  inadequate 
reasons. 

The  committee  would  not  deny 
passports  to  “parlor  pinks”  but 
would  restrain  travel  by  persons 
whose  actions — not  mere  speech 
or  opinion — might  be  hostile  to 
national  security. 

With  respect  to  geographical 
or  area  restrictions,  as  on  travel 
to  Communist  China,  it  was  held 
that  travel  to  specific  areas 
could  be  prohibited  in  situations 
of  “exceptional  gravity”  if  the 
Secretary  of  State  issued  a 
statement  setting  forth  the  rea¬ 
sons  for  doing  so  in  the  national 
interest. 

Exceptions  permitting  travel 
to  proscribed  areas  by  individ¬ 
uals  or  groups,  such  as  press 
correspondents,  it  was  added, 
could  be  made  by  the  Secretary 
of  State  without  explaining  his 
reasons. 

The  committee  criticized  area 
restrictions  for  preventing 
Americans  from  informing 
themselves  directly  or  through 
press  reports  about  foreigpi  af¬ 
fairs.  It  may  be  a  detriment  to 
the  United  States  to  deprive  its 
citizens  of  news  gathered  by 
American  reporters,  it  was  held. 
Thus,  it  said,  tfie  ^*real”  penalty 


FIRST  AWARD  given  by  the  Bap¬ 
tist  General  Convention  of  Okla¬ 
homa  for  outstanding  reporting  of 
church  news  went  to  Mary  Jo 
Nelson,  religion  editor  of  the 
Oklahoma  City  Times.  She  began 
working  for  the  Times  as  a  copy 
girl  in  1945  after  graduating  from 
high  school.  A  Methodist,  she  re¬ 
ceived  an  engraved  wrist  watch 
and  plaque  from  the  Baptists. 


might  be  imposed  on  the  Amer¬ 
ican  people  instead  of  on  a 
foreign  government. 

The  ineffectiveness  of  penal¬ 
ties  in  present  laws,  it  was 
pointed  out,  is  shown  by  the 
failure  to  prosecute  newsmen 
who  went  to  Communist  China 
in  defiance  of  State  Department 
restrictions.  The  committee  said 
its  proposed  new  legislation 
should  include  “penalties  for 
violation  of  travel  bans  duly 
imposed.” 

• 

Hammond  Times 
Promotes  Three 

Hammond,  Ind. 

Three  executives  in  the  Hom- 
mond  Times  advertising  dejiart- 
ment  have  been  elevated  to  new 
positions,  it  was  announced  here 
by  James  S.  DeLaurier,  pub¬ 
lisher.  The  appointments  are: 

Kenneth  V.  Peterson,  adver¬ 
tising  manager,  becomes  adver¬ 
tising  director  in  charge  of  both 
display  and  classified  advertis¬ 
ing. 

Robert  C.  Leas,  an  as^tant 
ad  manager,  becomes  national 
advertising  manager,  a  new 
position. 

Dale  K.  Hunziker,  formerly 
an  assistant  manager  in  display, 
becomes  retail  advertising  man- 
agrer,  a  new  position. 

Howard  M.  Reiser  continues 
as  classified  ad  managfer. 

Mr.  Peterson,  a  veteran  of  35 
years  in  newspaper  advertising, 
has  been  with  the  Times  since 
1925,  except  for  four  years  on 
the  San  Diego  (Calif.)  Union- 
Tribune.  Mr.  Leas  has  been  with 
the  Times  since  1928.  Mr.  Hun¬ 
ziker  joined  the  Times  in  1953, 
Mr.  Reiser  has  been  classified 
fnanager  since  1956,  having 
joined  the  staff  in  1963. 
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CITY  EDITOR  SAYS: 


Need  Reporters  Who 
Report  and  Write 


By  George  A.  Brandenburg 


Chicago 

Today’s  metropolitan  news¬ 
paper  reporter  is  of  a  somewhat 
different  breed  than  the  top¬ 
flight  newshawks  a  generation 
ago,  when  Maurice  (Ritz) 
Fischer,  newly-appointed  Chi¬ 
cago  Daily  News  city  editor, 
began  rushing  copy  in  his  early 
teens. 

Ritz  Fischer  has  succeeded  to 
the  city  room’s  hot  comer  over 
which  the  late  Clem  Lane  for¬ 
merly  presided.  However,  Mr. 
Fischer  is  no  newcomer  to  this 
combustible  climate.  He’s  jour¬ 
nalese  and  Chicagoese  to  the 
core.  He’s  been  a  reporter,  finan¬ 
cial  and  real  estate  writer  and 
has  alternated  with  Mr.  Lane 
in  directing  local  news  traffic  at 
one  of  the  hottest  newspaper 
comers  of  the  Midwest. 


Formal  Education 


When  asked  what  it  takes  to 
be  a  big  city  reporter  today,  Mr. 
Fischer  said: 

“The  same  things  as  anytime, 
plus  a  more  formal  education. 
We  have  had  some  real  topnotch 
reporters  in  the  past,  who 
couldn’t  write,  but  they  knew 
their  news.  They  had  sharp  news 
sense  and  were  able  to  deliver 
a  story  orally  in  excellent  style, 
even  though  they  didn’t  have 
the  ability  to  put  it  down  on 
paper,  because  they  were  handi¬ 
capped  by  lack  of  formal  edu¬ 
cation. 


“We  still  look  for  the  begin¬ 
ner  who  has  zeal  for  newspaper 
work,  or  as  Clem  Lane  put  it — a 
man  with  ‘street  savey,’  one  who 
knows  w’hich  direction  to  turn 
and  when  to  stand  in  the  door¬ 
way,  without  having  to  be  led. 
This  same  type  of  reporter  usu¬ 
ally  is  a  self-starter,  who  when 
given  an  assignment  can  be 
counted  on  to  turn  in  a  com¬ 
plete  story  without  too  much 
hand  feeding.” 

As  an  aside,  Ritz  Fischer  re¬ 
marked,  “We  have  almost  given 
up  on  the  college-trained  man 
who  can  spell  and  know  the  dif¬ 
ference  between  ‘affect’  and  ‘ef¬ 
fect.’  We  hope  this  situation 
will  improve.  In  recent  years, 
we  have  had  men  apply  for  a 
job  and  misspell  the  name  of 
their  former  employers.  One 
such  applicant  even  misspelled 
the  name  of  the  school  he  at¬ 
tended.” 


Recalls  Old  Timers 


“You  have  to  be  a  Lou  Gerhig 
(former  New  York  Yankee  first 
baseman  who  was  a  sandlot 
star)  to  come  directly  to  the 
Daily  News.  Metropolitan  re¬ 
porting  is  much  like  major 
league  baseball.  You  generally 
need  minor  league  training  be¬ 
fore  you  can  qualify  for  big  city 
performance.” 

Mr.  Fischer  believes  the  big¬ 
gest  local  competitor  of  metro¬ 
politan  dailies  are  the  commun¬ 
ity  weeklies  within  the  city  and 
in  suburban  towns.  The  com¬ 
munity  press,  he  said,  is  much 
more  a  direct  comiietitor  at  the 
local  level  than  are  radio  and 
television.  Radio,  he  thinks, 
actually  stimulates  newspaper 
reading.  TV  is  a  threat  to  news¬ 
paper  readership  because  it  in¬ 
terferes  with  readers’  habits,  he 
added. 


“Today’s  reporter  must  be 
both  a  reporter  and  a  writer,” 
he  continued.  “The  economics 
and  pressures  of  our  business 
are  such  as  to  demand  well- 
rounded  reporters.  We  can’t 
afford  to  have  two  men  (re¬ 
porter  and  rewriteman)  do  the 
same  job  on  most  assignments. 


“In  the  old  days,  a  man  like 
Enoch  Johnson,  who  covered  the 
criminal  courts  for  us  long  and 
ably,  shyed  away  from  a  type¬ 
writer.  Yet  he  was  able  to  re¬ 
late  a  newsstory  in  almost  per¬ 
fect  style.  The  late  Jimmy  Mur¬ 
phy,  colorful  police  reporter  of 
a  generation  ago,  had  a  pictur¬ 
esque  language  that  made  him  a 
character  in  his  own  right  and 
required  an  expert  rewriteman 
as  an  interpreter.  Men  like 
Enoch  and  Jimmy  are  irreplac- 
able  because  they  had  a  highly 
sensitive  nose  for  news. 


Middle-of -the-Roader 


Community  Papers  Flourish 


“Some  of  our  community 
papers  are  excellent  today,”  he 
noted.  “Many  of  them  are  get¬ 
ting  better  all  the  time.  Com¬ 
munity  papers  have  gotten  fat 
as  a  result  of  the  population 
growth  in  the  outlying  suburban 
areas  of  big  cities.  Metropolitan 
papers,  in  turn,  find  it  necessary 
to  have  zoned  suburban  sections 
and  to  provide  increased  ‘local’ 
coverage  of  important  com¬ 
munity  affairs.” 


Mr.  Fischer  took  a  middle-of- 
the-road  position  relative  tff 
journalism  school  graduates  vs. 
liberal  arts  students.  “A  jour¬ 
nalism  school  graduate  gener¬ 
ally  is  a  man  or  woman  who  has 
a  basic  interest  in  the  field,”  he 
explained,  “and  if  he  or  she  has 
the  other  necessary  qualifica¬ 
tions  we  are  inclined  to  pick  the 
journalism  school  grad.  How¬ 
ever,  we  don’t  slam  the  door  on 
liberal  arts  students.  In  fact, 
we  have  found  out  that  some  of 
our  ablest  citizens  came  from 
small  liberal  arts  colleges.” 

Mr.  Fischer  pointed  out  there 
are  three  ways  in  which  to  be¬ 
come  a  Daily  News  reporter: 
(1)  those  with  a  college  educa¬ 
tion  who  in  addition  have  had 
City  News  Bureau  training — 
and  the  largest  percentage  of 
Daily  News  staffers  come  via 
this  route;  (2)  those  who  have 
grown  up  on  the  staff,  starting 
as  copy  boys;  and  (3)  those  who 
have  had  comparable  experience 
with  smaller  daily  newspapers 
or  wire  service  news  bureaus  in 
key  spots. 


Defines  News 


“Nothing  is  news  until  it  is 
local,”  he  says.  “Just  as  the 
Bureau  of  Advertising  drives 
home  the  slogan:  ‘All  Business 
Is  Local,’  so  it  is  with  us  on  the 
news  side,  when  we  say  ‘all 
news  is  local,’  inasmuch  as  the 
concept  of  what  is  local  has 
broadened  out.  As  a  result,  rou¬ 
tine  local  crime  news  has  been 
relegated  to  a  minor  spot,  which 
is  all  to  the  good.  Major  crime 
is  still  news  and  gets  major  at¬ 
tention.” 


Need  Seasoning 

To  the  young  man  coming  out 
of  high  school  and  seeking  to 
break  into  big  league  journalism 
without  more  formal  education 
or  practical  newspaper  experi¬ 
ence,  Mr.  Fischer  says: 


Ritz  Fischer,  who  got  his  feel 
of  a  newspaper  city  room  as 
young  man  in  his  teens,  run¬ 
ning  errands  for  such  famed 
figures  as  Editor  James  Keeley 
and  Jack  Lait  of  the  old  Chi¬ 
cago  Herald,  quietly  admits  that 
today  he  has  his  own  frustra¬ 
tions  as  a  city  editor. 

“The  principal  frustration,” 
he  said,  “is  that  news  never 
happens  when  you  want  it  to 
happen.  It  has  a  habit  of  break¬ 
ing  after  deadline,  or  we  are 
always  pressing  to  get  it  to 
happen  for  our  paper  and  be¬ 
fore  the  competition  can  get  a 
hold  of  it. 


Daily  ‘Good  Turns’ 

“Another  age-old  complaint 
of  a  city  editor  is,  ‘We  just  don’t 
have  enough  people  to  do  all  the 
things  we  are  asked  to  do,  or 


Maurice  Fischer 


we  would  like  to  do,  and  possibly 
could  do  in  the  way  of  investi¬ 
gating  situations.’  We  also  have 
to  remember  that  people  still 
tum  to  their  newspapers  for 
personal  assistance.  We  have  to 
take  time  to  listen  to  some  little 
person’s  plea  and  then  tum  it 
over  to  one  of  our  reporters  to 
see  that  person’s  problem  b 
given  the  right  attention.  Ac¬ 
tually  these  daily  ‘good  turns' 
help  us  on  the  city  desk  to  sleep 
better  at  night.” 

Maurice  Fischer  quit  the  city 
room  in  his  high  school  days  to 
gain  a  broader  education.  He 
entered  the  University  of  Illi¬ 
nois,  majoring  in  history  and 
political  science  and  receiving 
his  A.B.  degree  in  1924.  He  got 
his  “journalism  degree"  in  i 
two-year  course  at  the  City 
News  Bureau  of  Chicago  before 
joining  the  News  in  1927. 

Ritz  started  in  the  News 
financial  department  where  be 
became  grounded  in  the  eco¬ 
nomics  he  had  by-passed  in  col 
lege.  Then,  in  1933,  during  A 
Century  of  Progress  Exposition, 
the  late  Dempster  MacMurphy 
needed  an  assistant  in  the  pro¬ 
motion  department  and  Ritz  was 
given  the  job. 

He  left  promotion  to  become 
real  estate  editor  and  finally 
Managing  Editor  Hal  O’Fla¬ 
herty  put  him  on  general  assign¬ 
ments.  In  turn,  he  moved  to 
night  city  editor  and  editor 
the  Indiana  edition.  After  serv¬ 
ing  in  World  War  II,  he  re 
turned  to  the  city  staff  and  even¬ 
tually  became  Clem  Lane’s  firs* 
assistant. 

Ritz  took  over  in  the  Sumwen 
of  1956  when  Clem  was  stricken 
with  a  heart  attack,  and 
ried  on  the  gruelling  investig»’ 
tion  that  resulted  in  state  audi¬ 
tor  Orv’ille  Hodge  being  sent  to 
jail  for  fraud. 

Ritz  is  the  brother  of  ^ 
Chicago  American  sports  edi^ 
and  of  Jo,  cartoonist  for  ®e 
Chicago  Sun-Times  Syndicate. 
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Report  on  Reporters 


Bob  Bird  Finds  Job 


Is  Supreme 

By  Ray  Erwin 

Glance  at  the  front  page  of 
the  New  York  Herald  Tribune 
and  you  are  likely  to  see  over 
a  top  story  the  familiar  and 
famous  byline  of  Robert  S.  Bird. 

Robert  S.  Bird  is  nationally 
known  and  respected  by  readers. 
Bob  Bird  is  held  in  high  ad¬ 
miration  and  affection  by  re¬ 
porters. 

He  is  the  kind  of  reporter 
who  has  never  spent  a  day  at 
copyreading  in  a  career  of  news 
work.  He  is  the  kind  of  re¬ 
porter  who  was  delighted  to  give 
up  editorial  writing  to  return 
to  his  lifelong  love. 

Greatest  Assets 

One  of  Bob’s  greatest  assets 
is  his  responsiveness  to  any 
situation.  Tell  him  he  has  a  half 
hour  before  deadline  and  the 
story  will  appear  on  the  city 
desk  —  clean,  crisp  and  color¬ 
ful.  Tell  him  time  is  not  a  fac¬ 
tor  and  he  displays  an  over¬ 
whelming  desire  to  run  down 
every  facet  of  a  story.  He  calls 
it  “triangulating  the  informa¬ 
tion.”  Many  times,  75%  is 
wasted  effort  but  he  often  picks 
up  vital  stuff  which  makes  his 
stories  finished  and  definitive 
articles. 

His  editors  say  the  keys  to 
his  success  are  his  devotion  to 
hard  work,  his  willingness  to 
run  down  every  lead  and  his 
professional  approach  to  every 
story  he  handles. 

Joins  Times 

Even  as  a  16-year-old  bond 
runner  on  Wall  Street  before 
the  Depression,  Bob  was  hanker- 
‘Ug  to  become  a  newspaperman. 
In  1922,  he  went  to  the  New 
York  Times  in  Times  Square 
wd  asked  for  a  job.  He  didn’t 
Imow  any  better  than  to  go  to 
he  publication  counter,  where 
a  clerk  sent  him  to  the  personnel 
department. 

Bob  was  made  officeboy  to 

S.  Friendly,  assistant 
j)usiness  manager  of  the  Times, 
uter  vicepresident  and  general 
■nanager  of  the  New  York  Sun 
wd  now  vicepresident  of  the 
estchester  County  News- 
Papers.  Mr.  Friendly’s  stenog¬ 
rapher  was  Herbert  L.  Mat- 
«ws,  now  a  famous  Times  edi- 
nal  writer  and  prize-winning 
correspondent. 

Herb  Matthews  is  one  of  the 


Reward 


finest  men  I  ever  knew,”  mused 
Mr.  Bird.  “Both  of  us  wanted 
to  get  into  news  writing  and 
we  both  did.  We  persuaded  Mr. 
Friendly  to  send  us  to  Carr  Van 
Anda,  the  great  Times  man¬ 
aging  editor,  and  he  made  me 
a  copyboy.  Herb  was  made  a 
stenographer  for  Frederick 
Birchall,  night  managing  editor. 
From  then  on  we  were  airborne.” 

Bob  was  a  ticker  room  copy- 
boy,  then  business  news  section 
typist.  City  Editor  Osmund 
Phillips,  possibly  impressed  by 
the  dexterity  with  which  young 
Bob  dismantled  and  repaired 
teleprinters,  made  him  a  re¬ 
porter.  Soon  he  became  an  ap¬ 
prentice  under  Ernest  Kepple, 
dean  of  court  reporters  in  the 
1920s. 

(iourt  Coverage 

“Kepple,  one  of  the  great 
court  reporters  of  the  century, 
was  preoccupied  with  getting 
scoops  about  financial  litigations 
and  he  let  me  cover  the  more 
dramatic  types  of  stories,”  re¬ 
called  Bob.  “With  patience  and 
encouragement,  he  taught  me 
every  element  of  court  report¬ 
ing.  I  took  over  a  courts-and- 
crime  beat  of  my  own  eventu¬ 
ally  and  then  went  into  general 
assignments.  That  has  been  my 
work  since  except  for  two  and 
one-half  years  of  editorial 
writing.” 

One  of  the  first,  most  inter¬ 
esting  and  dramatic  court  cases 
covered  by  Bob  Bird  during  his 
apprenticeship  was  a  $3,000,000 
suit  over  two  Rembrandt  paint¬ 
ings  involving  Joseph  E.  Wide- 
ner,  Philadelphia  financier,  and 
Prince  Youssoupoff  of  Russia. 
The  prince  h^  assassinated 
Rasputin,  the  “Mad  Monk”  who 
had  gained  great  influence  over 
Czar  Nicholas  and  the  Czarina 
before  the  Bolshevik  revolution 
overthrew  the  Imperial  Roman¬ 
off  Family. 

Rembrandt  Undershirt 

Handsome  and  appealing  as  a 
Hollywood  idol,  chestnut-haired 
and  blue-eyed,  the  epitome  of 
aristocracy,  the  prince  recounted 
in  perfect  English  and  with  quiet 
calm,  the  historic  events  in 
which  he  had  played  a  major 
role.  He  told  how  he  ripped  the 
Rembrandt  paintings  from 
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Robert  S.  Bird 


frames  on  a  wall  of  his  palace, 
wrapped  them  around  his  bare 
body  and  made  his  way  to  the 
Black  Sea  to  board  a  British 
destroyer  that  took  him  into 
exile. 

Lawyers  in  this  first  big  By- 
Robert-S.-Bird  story  included 
Henry  L.  Stimson,  afterwards 
Secretary  of  War,  and  Nathan 
Miller,  former  Governor  of  New 
York. 

At  the  invitation  of  L.  L. 
Engelking,  then  city  editor  of 
the  Herald  Tribune,  Bob  Bird 
left  the  Times  and  joined  the 
Herald  'Tribune  in  1943.  He  was 
asked  about  some  of  his  memor¬ 
able  moments  during  his  notable 
reporting  service  for  two  notable 
newspapers. 

Franklin  Roosevelt’s  burial 
was  one,  he  said. 

“It  was  sad,  momentous  and 
thrilling  to  me  to  stand  inside 
the  rose  garden  of  the  Roose¬ 
velt  estate  at  Hyde  Park  with 
members  of  the  Supreme  Court, 
the  Cabinet,  the  Congress  and 
other  distinguished  leaders  who 
had  been  close  to  F.D.R.  in 
making  history  in  the  Roosevelt 
decades  —  all  gathered  around 
his  coffin  beside  the  grave.”  he 
answered  after  deep  thought. 

Falla  Yelps 

“There  was  a  battalion  of 
wooden-faced  West  Point 
cadets,”  he  continued.  “Mrs. 
Roosevelt  stood  with  Falla  and 
both  watched  as  the  coffin  was 
slowly  lowered  into  the  ground. 
A  bugler  sounded  taps  and  on 
the  last  note,  Falla  yelped.  I 
had  a  feeling  it  was  the  end  of 
an  era.” 

Another  unforgettable  assign¬ 
ment  recalled  by  Mr.  Bird: 

“I  found  myself  one  night, 
after  working  like  a  dog  to  get 
the  interview,  in  a  dimly-lit 
library  of  an  old-fashioned  man¬ 
sion  off  Fifth  Avenue  talking 


with  Einstein  about  the  atom- 
bomb.  He  had  just  written  a 
blast  against  use  of  the  bomb 
in  the  Atlantic  Monthly. 

“What  he  said  about  the  bomb 
is  not  nearly  as  memorable  to 
me  as  the  fact  I  had  one  lousy 
pencil  which  broke  about  at  the 
outset  of  the  interview.  Einstein 
had  a  fountain  pen  stuck  in  the 
V-neck  of  his  sweater  and  I 
asked  to,  borrow  it.  With  a 
shattering  look,  he  took  it  out, 
unscrewed  the  cap  slowly  and 
reluctantly  gave  it  to  me.  I 
started  to  scratch  away  with  the 
pen,  but  he  asked  me  to  excuse 
him,  took  the  pen  away  from 
me,  screwed  the  cap  on,  put  it 
back  in  his  sweater-V  and  said 
he  would  get  me  a  pencil.  He 
returned  with  one  in  five  min¬ 
utes — all  this  was  in  his  physi¬ 
cian’s  home. 

“I  had  the  impression  he  dis¬ 
liked  reporters  anyway  and  I 
must  have  made  it  worse  for  all 
reporters  who  followed.” 

Bob,  who  always  has  kept 
himself  in  a  free-wheeling  posi¬ 
tion  for  assignments  ranging 
from  the  sublime  to  the  ridicu¬ 
lous,  said : 

Raw  Misti  America 

“I  got  a  hurry-up  call  to  race 
to  the  Waldorf-Astoria  to  inter¬ 
view  a  ‘Miss  America’  the  day 
after  she  had  been  crowned  in 
Atlantic  City.  It  was  late  after¬ 
noon  and  a  press  conference 
was  over.  A  middle-aged  pro¬ 
fessional  chaperone  said  she 
would  try  to  bring  out  the  new 
queen  of  beauty,  although  she 
had  a  tight  schedule. 

“The  door  opened  and  Miss 
America  came  into  the  room 
from  her  bath  wholly  un¬ 
adorned.” 

(’The  reporter  was  not  ac¬ 
companied  by  a  photographer 
on  that  assignment). 

Mr.  Bird  was  present  on  a 
cruiser  when  the  Navy,  after 
a  week’s  effort  and  for  the 
first  time,  got  a  diving  bell 
over  the  submarine  Squalus  off 
New  Hampshire  to  bring  up  a 
few  of  the  trapped  Navy  per¬ 
sonnel  alive  along  with  the 
bodies  of  the  lost. 

Bogart’s  Farewell 

“Two  years  ago  when  I  was 
on  the  West  Coast  on  an  air¬ 
craft  production  assignment,  I 
flew  to  Los  Angeles  for  a  story 
at  Lockheed’s  plant,”  he  re¬ 
called.  “I  telephoned  the  Herald 
Tribune’s  Hollywood  correspond¬ 
ent,  Joe  Hyams;  he  asked  me  to 
come  right  out  to  his  house, 
even  before  I  checked  into  a 
hotel.  Without  telling  me  where 
we  were  going,  he  drove  me  up 
to  a  private  home. 

(Continued  on  page  50) 
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Objection  to  Paid  Ads  INSIDE  AD-LINES 

In  TTnmn  ParkPrQ  tv  strikes  back? 

ill  lllvlll  1.  dLJwi  O  Smarting  under  criticism,  quency  will  be  expanded  next 

Lawrence  H.  Rodgers,  chairman  year. 

Washington  United  Rubber  Workers,  the  of  the  Board  of  the  Television  a  stimulant  to  the  expansion 
Editors  of  labor  newspapers  Akron  voice  for  the  union,  must  Advertising  Bureau,  figuratively  was  a  presentation  made  before 
have  been  told  that  AFL-CIO  discontinue  running  stories  yelled  “Ouch”  and  hit  back  in  top  management  in  Rwhester 
has  softened  its  position  of  urging  boycott  of  O’Sullivan  his  address  before  the  fourth  Sept.  6  by  Charles  T.  Lipscomb 
favoring  rejection  of  advertising  Rubber  Corporation  products,  annual  meeting  of  members  in  Jr.,  president  of  the  Bureau  of 
copy  and  is  satisfied  to  have  the  This,  the  resolution  said,  is  a  New  York  last  week.  Advertising,  ANPA. 

ban  apply  only  to  firms  which  violation  of  freedom  of  the  Mr.  Rodgers  announced  that  Kodak,  spending  nearly  J23,- 
are  opposing  organization  of  press  and  an  offense  which  news-  the  year’s  budget  of  nearly  $1,-  000,000  a  year  in  advertising, 
their  employees.  papers  should  join  in  correcting.  000,000  will  result  in  opening  a  has  long  been  seasonal  as  far 

George  Meany,  president  of  delegates  commended  central  sales  office  in  Chicago.  as  newspapers  are  concerned 

the  combined  union  groups,  was  William  H.  Lawrence  of  the  “Yet  in  the  face  of  progress  This  year’s  pre-Christmw  sched- 
emphatic,  however,  on  the  point  York  Times  and  I^urence  beset  by  a  continuing  and  ule  is  testing  ROP  color  in  new- 

that  the  union  newspapers  must  C.  Ecklund  of  the  Milwaukee  accelerating  barrage  of  criticism  papers.  Otherwise  it  is  about 
aim  at  self-sufficiency  which  Journal  for  exposes  of  Joseph  complaint,”  he  said.  “On  the  same  size  as  last  year’s.  For 

would  mean  support  from  sub-  Y.  Kamp  publications  and  their  gj^g  j^and,  we  are  told  our  Summer  ads  from  Decoration  to 
scriptions  and  aid  from  their  ^^e  before  the  November  elec-  programming  is  pedestrian  and.  Labor  Day,  the  copy  is  to  be 
locals.  The  ramifications  of  the  tion  “by  anti-labor  forces.”  ^y^g  other,  that  our  commer-  1,000  to  1,200  lines,  and  inset- 


policy  and  the  ultimate  objective  *  cial  practices  are  obnoxious.  tions  will  be  more  frequent 

will  be  discussed  at  the  San  QJJ  Heal  Promotion  “Regardless  of  the  truth  or  Kodak  took  money  from  both 

Juan  meeting  of  the  AFL-CIO  falsity  of  such  allegations,  the  newspapers  and  magazines  for 

executive  council  meeting  in  naOlO,  rapers  remains  that  it  is  the  TV.  Jack  Willen  and  Bill  Moors 

February.  The  House  of  J.  Hayden  individual  station  that  must  bare  Kodak’s  account  executiva 

Representatives  of  340  papers  Twiss,  New  York,  has  been  the  brunt  and  solve  the  prob-  at  J.  Walter  Thompson  Con- 

attended  a  meeting  here  spon-  named  to  conduct  a  radio  cam-  lems.  .  .  .  Today  station  after  pany. 

sored  by  the  International  Labor  paign  promoting  the  use  of  oil  station  finds  itself  either  ‘sold  *  ♦  ♦ 

Press  Association.  When  the  heat,  a  joint  venture  sponsored  out’  or  inviting  advertiser  re- 

Teamsters’  Union  was  banished  by  the  Better  Heat  with  Oil  prisal  by  jamming  up  commer-  GLENMORE  IN  REVIEW 

from  the  parent  group,  ILPA  Council,  Westchester  Oil  Heat  cials.”  He  suggested  “set  plans”  A^iviArtisiiio-  hrn.«ss  from  GW 

lost  21  member  papers,  but  Institute,  New  York  Oil  Trade  and  “bulk  discounts”  were  re-  niafillo^oa  romnanv  miw 

picked  up  22  new  publications.  Association,  Bronx  Oil  Trade  sponsible  for  “many  of  our  .  York  this  week  froc 

Association  3.n<l  the  Oil  Hc&t  woes  **  y  •  -ii  ^  •  j  —i*  • 

‘Racket’  Problem  Institute  of  Lonir  Island  ^  a  -  Louisville  to  review  advertum? 

TT  T>  A  J  Miootw  fivo  of  iHe  Before  this  madncss  is  car-  plans  previously  made  for  Jane- 

ILPA  has  devoted  the  past  Nmety-five  ^reent  of  the  j.jg^  y^g  behooves  all  of  us  ary— July  1959.  Head  of  tn 
year  to  a  drive  against  “racket  beatmg  oil  u^  in  the  Metro-  re-examine  our  rate  struc-  ^as  Arthur  P.  Bondurant,  td- 
papers”  which  have  extracted  pontan  New  York  area  is  dis-  tures  and  our  package  plan  dis-  vertising  director,  who  said  tb 

mUlions  of  advertising  dollars  counts,  before  we  discover  we  company  was  showing  sale 

from  employer  and  merchan-  Members  ^11  tie-in  their  j^^g  treading  the  primrose  path  eains  credited  to  newsDaoer  ti- 

dising  groups  without  union  local  newspaper  advertising  mth  pioneered  for  us  in  radio,’’  he  Sibig  ^tot  of  aK  5 

sanction.  While  that  problem  the j-adio  copy.  Howard  Hay-  TewSapers  SiouJd  not  sufl. 

has  not  been  solv^  the  sitimtion  accoun  execu  ive  “Irresponsible  claims  and  vI-  What  may  be  hit  by  Softtnia) 

has  improved,  the  Association  •  ^  cious  slander  will  continue  and  Evening  Post’s  policy  chantieto 

learned  from  annual  reports.  ^  increase  so  long  as  TV  opera-  accept  liquor  advertising  would 

The  project  involving  creation  Lord  Recovering  tors  themselves  maintain  a  pas-  probably  be  class  magazines,  b 

of  labor  dailies  in  one-paper  Indianapous  Ind  attitude.”  said.  Retailers  are  more  in- 

communities  where  the  umoneers  t  *‘TV  in  t-rwr  irrpnf  nn  inafni-  Dressed  with  local  newspwc 


GLENMORE  IN  REVIEW 

Advertising  brass  from  Glen- 
more  Distilleries  Company  camf 
to  New  York  this  week  froc 
Louisville  to  review  advertisinj 


Indianapous,  Ind. 
Charles  B.  Lord,  Indianapolis 


said.  newspapers  should  not  suffer 

“Irresponsible  claims  and  vi-  What  may  be  hit  by  Sofunio) 
cious  slander  will  continue  and  Evening  Post’s  policy  change  to 
increase  so  long  as  TV  opera-  accept  liquor  advertising  would 
tors  themselves  maintain  a  pas-  probably  be  class  magazines,  b 
sive  attitude.”  said.  Retailers  are  more  in- 

“'TV  is  too  great  an  instru-  pressed  with  local  newsp^' 


consider  they  are  not  given  ade-  advertising  di-  for  public  good  to  take  circulation  figures  than  with 

qimte  coverage  was  not  form-  j.gg|^j.  president  of  the  lyi^f?  down  the  repeated  bitter  figures  the  national  books  » 

ally  considered  at  the  meeting.  Newspaper  Advertising  Execu-  untruthful  attacks  of  publi-  offer.  Others  from  Louisvillf 

While  delegates  complained  tives  Association  was  renorted  cations,  whose  own  record  of  ac-  were  William  Kinnaird,  re^t- 

that  the  play  and  emphasis  in  here  to  be  recovering  satisfac-  curacy  in  reporting  TV  may  well  ^ble  for  Yellowstone,  ^ 

reg^ular  daily  papers  is  not  to  torily  this  week  from  a  major  some  of  them  joining  their  Ransom,  and  House  of  Low 

their  liking  the  idea  of  openly  operation.  ^ute  lamented  compatriot,  the  (Compton  Advertising,  Inc.)  sin 

competing  didn’t  take  root  at  #  Eiterary  Digest.”  Robert  Nash,  for  GleninoK 


the  convention  here.  Some  hope  ix  «  tk  j 

was  expressed  that  the  Execu-  Dancer  Dead 


Brands,  Old  Kentucky  Taver. 
*  *  *  and  Old  Glenmore  (D’Arcy  Ad- 

tive  Coimcil  might  prwide  the  h.  M.  Dancer,  chairman  of  WATCH  EASTMAN  IN  ’59’  vertising  Comply,  luc-)  ^ 
way,  and  the  money.  President  the  board  of  Dancer-Fitzgerald-  EAS^TMAN  IN  59.  Bondurant’s  big  job  of  the  ^ 

AI  Hayes  of  the  Electrical  Sample,  Inc.,  New  York  ad  Eastman  Kodak  Company,  was  to  swing  the  brands.  W 

Workers  favors  competitive  agency,  died  of  a  heart  attack  once  among  the  top  newspaper  ton  was  handling  at  $1,000, w* 

dailies  where  unions  believe  a  Nov.  21  while  on  a  vacation  in  advertisers,  is  "rebuilding”  its  u  year  to  D’Arcy. 

need,  and  an  audience,  exists;  Antigua,  B.  W.  1.  He  was  60  newspaper  schedule  for  1959.  *  *  * 

but  he  would  have  them  contract  years  old.  Since  the  firm’s  budget  com- 

for  comics  and  other  features  •  Hnoon'f  nnfil  miH.  - - .wxo 


and  include  local  news  apart  _  , 

from  the  field  of  union  happen-  crank  dnannon  Di68 

Frank  P.  .Shannon,  a 


Since  the  firm’s  budget  com¬ 
mittee  doesn’t  meet  until  mid- 
January  details  of  the  schedule 
are  not  being  spelled  out  yet. 


STRIKE  KILLS  ADS 
Eastern  Airlines,  Inc.,  this 


Frank  P.  Shannon,  adver-  Executives  at  J.  Walter  Thomp-  week  cancelled  its  entire  list  ^ 
Protest  on  Censorship  tising  director,  Terre  Haute  son  Co.,  are  not  talking.  How-  about  165  newspapers,  ^ 

(Ind.)  Tribune-Star,  died  Nov.  ever,  A.  Dexter  Johnson,  adver-  continuing  strike  copy  on  r#^ 
The  meeting  voted  to  send  a  23  at  the  age  of  66  following  a  tising  manager,  and  his  assist-  It  was  necessary  to  “proM® 
inessage  of  protest  to  the  Na-  long  illness.  He  was  active  in  ant,  Edwin  L.  Grauel,  both  radio  time,”  Bert  Van  Do*® 
tional  Labor  Relations  Board  the  Newspaper  Advertising  Ex-  agreed  the  number  of  newspaper  sales  promotion  manager,  **' 
over  the  Board’s  order  that  ecutives  Association.  markets,  copy  size  and  fre-  plained. 
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By  Robert  B.  McIntyre 


Ohio  Oil  Teams  Dailies, 
Outdoor  To  Boost  Sales 


By  Robert  B.  McIntyre 

Details  behind  Ohio  Oil  Com¬ 
pany’s  “teamed  media”  cam- 
paiffn,  as  told  to  Editor  &  Pub¬ 
lisher  this  week  by  J.  J.  H.  ’ 
Phillips,  Ohio  Oil’s  manager  of 
advertising  and  sales  promotion, 
forcefully  demonstrate  how 
newspapers  and  outdoor  posters 
are  working  together  to  boost 
Ohio  Oil  dealers’  sales. 

Ohio  Oil,  with  headquarters  in 
Findlay,  Ohio,  is  a  w’orldwide 
producer  of  oil  with  pipelines 
in  10  states  conveying  crude 
and  refined  products  towards 
their  various  markets.  Main 
products  are:  Super-M,  a  pre¬ 
mium  gasoline.  Mile-maker,  a 
regular  gasoline;  three  grades  of 
oil  —  V.E.P.  low-30,  regular 
V.E.P.  and  Endurance;  and 
Marafuel,  a  heating  oil. 

Coordinated  Performances 

Perhaps  the  outstanding  fea¬ 
ture  of  Ohio  Oil’s  successful 
campaign  (via  N.  W.  Ayer  & 
Son,  Inc.)  is  the  precise,  coor¬ 
dinated  performances  of  media 
to  achieve  maximum  impact, 
especially  the  complimentary 
performances  of  the  two  print 
media — newspapers  and  outdoor 
posters. 

“Today’s  successful  market¬ 
er,”  Mr.  Phillips  told  E&P, 
“carefully  plots  each  step  of  his 
^vertising  to  create  maximum 
impact.  Design,  sales  pitch,  use 
of  color,  specific  art  work, 
choice  of  media,  timing  and 
other  factors  are  precisely 
weighed  from  the  blueprint 
stage  on  to  create  a  clearcut 
identity  for  the  advertiser’s 
product  or  service,  his  brand 
name  and  corporate  personality, 
and  most  important,  to  boost 
dealers’  sales  volume. 

“By  using  a  combination  of 
different  media  to  achieve 
Itreater  impact,  multiple  im¬ 
pressions  and  more  remem¬ 
brance  value,  the  advertiser  can 
cooidinate  and  integrate  his 
various  campaign  facets  to  ob¬ 
tain  maximum  market  penetra¬ 
tion. 

“And,”  Mr.  Phillips  continued, 
when  his  advertising  has  the 
extra  attributes  of  color  nuances 
^nd  W’insome  cartoons,  he  can 
readily  go  to  town  in  his  market 
approach  and  exploit  these  as- 
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Guaranteed  anti  freeze  service 

MARATHON 

NEWSPAPER  OFFER— This  1.480- 
line  red  and  black  ad  in  130  news¬ 
papers,  backed  up  in  design  by 
some  800  outdoor  posters,  helps 
sell  Ohio  Oil's  "Guaranteed  Anti¬ 
freeze  Service",  using  coupon  offer 
of  free  ear  muffs. 


sets  effectively  by  using  the 
‘teamed  media’  technique.” 

Visual  Media  ‘Team' 

The  70-year-old  petroleum 
marketer’s  colorful  advertising 
campaign  in  behalf  of  its  G.A.S. 
(Guaranteed  Anti-Freeze  Sen- 
ice)  and  related  merchandise, 
currently  running  in  five  states, 
is  capitalizing  on  what  Mr. 
Phillips  calls  “the  advantages 
of  the  visual  media  ‘team’  of 
130  newspapers  and  on  800  out¬ 
door  posters,”  the  coordinated 
and  skillful  use  of  vivid  color 
and  clever  cartoons,  and  the 
additional  appeal  of  a  “free” 
offer  of  ear  muffs,  valued  at 
$1.00,  to  motorists  patronizing 
Ohio  Oil’s  family  of  independent 
Marathon  dealers.  Spot  radio  is 
also  being  used  to  promote 
G.A.S.  and  the  free  ear  muffs. 

Mr.  Phillips  said  the  promo¬ 
tion,  currently  running  in  Illi¬ 
nois,  Indiana,  Michigan,  Ohio 
and  parts  of  Kentucky,  travels 
considerably  further  down  “the 
print  media  road  and  gets  more 
mileage  out  of  the  advertising 
investment  by  synchronizing 
the  forceful  impact  of  color, 
the  universal  appeal  of  cartoons 
and  the  ‘free’  ear  muffs  tie-in 
in  both  newspapers  and  outdoor 
posters.”  (see  cuts). 

fkimbiiiation  Penetrates 

“This  simultaneous  mult'- 
for  November  29,  1958 


media  operation  helps  to  pene¬ 
trate  customers’,  prospects’  and 
dealers’  minds,”  Mr.  Phillips 
said. 

Pointing  out  that  the  big  fea¬ 
ture  of  the  G.A.S.  promotion  is 
the  seasonal  product,  “Prestone” 
brand  permanent  anti-freeze, 
Mr.  Phillips  said  that  Ohio  Oil 
has  integrated  every  step  of  its 
new’spaper-outdoor  poster  ad¬ 
vertising  campaign  to  realize 
“the  mostest”  from  these  print 
media.  The  media  performances 
are  carefully  dovetailed  and  each 
meshes  copy  appeals,  art  work 
and  color  for  maximum  overall 
effectiveness. 

HOP  Color  \ds 

Ohio  Oil’s  newspaper  schedule 
in  the  130  dailies,  uses  1,480- 
line  insertions,  both  in  ROP 
color  and  in  black  and  white, 
plus  smaller  black  and  white 
ads  of  980  and  616  lines. 

Effective  use  of  red  ink  high¬ 
lights  “Guaranteed  Anti-freeze 
Service,”  the  Marathon  logo¬ 
type,  and  the  happy  motorist 
illu.strations.  There  are  tw’o  of 
the  latter — one  in  the  billboard- 
type  sketch  over  the  body  text; 
the  other  in  the  coupon  where 
the  free  ear  muffs  offer  is  fea¬ 
tured.  The  motorist  buys  the 
product  and  service,  fills  in  his 
name  and  car  license  number  and 
turns  the  coupon  over  to  the 
dealer. 

The  800-odd  24-sheet  jmsters 
tie  in  with  the  free  offer  and 
parallel  the  newspaper  inser¬ 
tions.  The  ear  muffs  are  fea¬ 
tured  in  bright-red  Day  Glo  ink, 
as  is  the  Marathon  logotype. 
The  G.A.S.  copy  line  is  printed 
in  midnite  blue. 

“The  poster’s  specific  job,  of 
course,  is  to  sell  and  remind 
motorists  while  they  are  think¬ 
ing  of  driving  and  of  their  cars’ 
performance,”  Mr.  Phillips  said. 

“Cartoons  likewise  play  a 
major  role  in  copy  used  in  both 
media.  The  motorist’s  cartoon 
personality  in  each  ca.se  is  prac¬ 
tically  identical.  As  a  matter  of 
record,”  he  continued.  “Ohio  Oil 
has  stepped  up  the  use  of  car¬ 
toons  in  its  advertising  this 
year  to  project  the  ‘SMILE- 
maker  Service’  image  to  the 
motoring  public.” 

Eye  Appeal 

Ohio  Oil’s  posters  have  the 
eye  appeal  of  happy  motorists 
and  equally  happy  Marathon 
^  dealers  brimful  with  the  spirit 
of  service.  This  cheerful  pro¬ 
motion  note  is  echoed  and  re¬ 
echoed  colorwise  hy  the  bright- 
red  Day  Glo  hues  of  the  printed 
message. 


Gmantexl  anti-fmeza  aervice  * 

^^J^MARATHON  ^ 


POSTER-NEWSPAPER  TIE-IN  — 
Ohio  Oil  tied  in  this  24-sheet 
poster,  featuring  bright  red  ear 
muffs  printed  in  vivid  Day  Glo, 
with  its  newspaper  insertions. 

Mr.  Phillips  explained  that 
as  a  follow-through  on  its  sales 
drive,  Ohio  Oil  merchandises  its 
advertising  to  its  sales  and 
dealer  organization.  He  said  that 
Marathon  dealers  receive  month¬ 
ly  a  five  by  three-inch  reproduc¬ 
tion  of  the  actual  posters  in  full 
color  with  a  timely  sales  mes¬ 
sages  printed  on  the  back.  These 
miniature  posters  are  al.so  u.sed 
as  part  of  the  company’s  periodic 
promotion  presentation  before 
Marathon  dealers  and  its  own 
sales  groups. 

Program  Effwiive 

“Our  advertising  goal  means 
achieving  results  with  con¬ 
sumers  and  dealers  alike,”  Mr. 
Phillips  said.  “The  newspaper 
coupon  is  having  conclusive  ef¬ 
fect  as  evidence  to  our  dealers 
that  our  advertising  is  attract¬ 
ing  customers  to  their  stations. 
Our  poster  promotion  ties  in 
very  closely  with  the  ear  muff 
give-away  and  the  use  of  the 
cartoon  approach  is  typical  of 
our  advertising  progi-am  for 
1958.  The  red  Day  Glo  ear  muff 
gives  us  a  perfect  opportunity 
to  bind  the  whole  prognim  to¬ 
gether. 

Mr.  Phillips  concluded:  “In¬ 
dications  are  that  the  program 
generally  is  effective  as  planned. 
The  presentation  of  the  coordin¬ 
ated  program  to  the  sales  force 
and  our  Marathon  dealers  was 
most  enthusiastically  received. 
Orders  for  the  ear  muffs  by 
dealers  have  been  most  impres¬ 
sive,  and  best  of  all,  sales  of 
anti-freeze  are  booming.” 

• 

More  Tourist  Ails 

Knoxvilij:,  Tenn. 
C.  K.  Dinnell,  general  man¬ 
ager  of  Howard  Johnson’s  Motor 
lx>dges,  Inc.,  here  for  a  meet¬ 
ing  of  the  Tennessee  Tourist 
and  Development  Association, 
said  that  “highway  expansion 
will  force  all  states  to  increase 
their  budgets  for  advertising 
their  attractions.” 


MEDIA  DIRECTOR  XXX; 

Field  Marketing  Work 
Leads  to  ‘Media  Mix’ 

By  Philip  N.  Schuyler 

Market-by-market  experimen-  studies  also  influenced  our  do¬ 
tation,  through  its  extensive  cision  to  increase  print  for 
field-marketing  service,  has  lead  Gerber.  What  we  did  was  to 
D’Arcy  Advertising  Company  to  increase  the  number  of  local 
tum  toward  a  “media  mix”  when  newspaper  markets  during  the 
buying  space  or  time.  last  six  months  from  75  to  170 

Frank  S.  Ott,  D’Arcy’s  vice-  at  the  expense  of  local  supple- 
president  and  media  director,  mentary  broadcast  commercials, 
defines  “media  mix”  as  based  We  also  boosted  the  size  of  our 
on  the  premise  that  all  media  editorial-type  ‘Bringing  Up 
have  their  own  useful  functions.  Baby’  copy  from  130-lines  single 
and  that  a  well-rounded  profit-  column  to  294-lines.” 
able  advertising  progp-am  makes  Mr.  Ott  does  not  agree  with 
all  to  varying  other  media  directors  who  have 
forecast  a  definite  swing  in  1959 
back  to  newspapers  at  the  ex¬ 
pense  and  extremely  perishable 
TV.  Admitting  that  in  a 


use  of  them 
degrees. 


Record  Billing: 


D’Arcy  in  1958  has  a  record 


Frank  S.  Ott 


in  order  to  meet  in  the  best 
possible  way  the  media  needs 
of  all  our  clients,”  Mr.  Ott 
explained. 

On  the  agency’s  organization 
chart,  directly  under  Mr.  Ott  is 
Frank  Hermes,  supervisor  of 
print  media  and  also  a  group 
head.  The  group  of  clients  sup- 


Seagram  Holiday 
Ads  Set  Record 

Holiday  advertising  for  Sea¬ 
gram’s  V.O.  Canadian  Whiskey, 
Seagram’s  7  Crown  Whiskey, 
and  Seagram’s  Golden  Gin  in 
their  1958  gift  packages,  will 
set  a  new’  high  in  frequency  and 
scope  in  the  peak  gift-buying 
period  preceding  Christmas. 

According  to  George  E.  Mos¬ 
ley,  vicepresident  in  charge  of 
advertising  and  sales  promotion, 
Seagram-Distillers  Company 
the  holiday  campaigns  for  the 
three  Seagram  brands  will  be 
spearheaded  by  a  concentration 
of  ads  in  leading  national  con¬ 
sumer  magazines. 

Seagram’s  7  Crown  holiday 
advertising  will  appear  in  55* 
newspapers  in  463  markets; 
two-color  advertisements  are 
•scheduled  in  69  newspapers. 
Seagram’s  V.O.  Christmas  ad¬ 
vertising  schedule  features  135 
newspapers  in  112  markets, 
with  full-page,  full  color  ads 


high  of  $60,000,000  in  billings  niedium,  where,  in  a  single  year,  ervised  by  Mr.  Hermes,  with  the  for  many  of  the  principal 

to  mix.  Mr.  Ott  said  he  would  costly  shows  die,  cau-  assistance  of  Robert  Wolf,  space  markets  where  newspapers  run 

be  hard  pressed  to  find  a  client  dictated,  he  still  think.s  buyer,  and  M.  Ryter,  J.  Gisonna,  full  color.  A  total  of  110  new^ 

who  hadn’t  increased  the  budcet  there  are  “plenty  of  good  op-  and  M.  Murphy,  are  the  Colgate-  papei-s  in  79  markets  will  carry 

o  naan  t  increased  the  budget  broadcasting  for  Palmolive  Company;  Gerber  Seagram’s  Golden  Gin  holiday 

advertisers.”  Products  Company,  Glenmore  advertising. 


budget 

for  1959.  In  addition,  possible 
new  clients,  new’  products,  and 
firet  full  years  of  clients  added 
in  1958  sweeten  the  agency’s 
future. 

“We  are  naturally  a  market- 
oriented  agency,”  Mr.  Ott  said 
this  w’eek.  “We  have  a  number 
of  clients  w’ith  franchised  dis¬ 
tributors  or  local  dealers  such 
as  General  Tire,  Budw’eiser, 
Nehi  and  Studebaker-Packard, 
w’hich  developed  our  field 
marketing  serv’ice  and  keeps  it 
strong.  Our  field  men  maintain 
close  contacts  market-by- 
market.  While  they  are  not  part 
of  the  media  department,  w’e 
draw’  upon  them  for  assistance 
in  selecting  media.  We  often  find 
it  better  than  using  test 
markets. 

“In  consequence,  we  are  not 
inclined  to  go  hog  w’ild  for  one 
particular  medium.  There  are 
no  violent  swings  from  medium 
to  medium.  We  make  use  of  all. 
Probably  w’e  use  outdoor  more 


“First  the  advertiser  must 
know’  what  he  wants  to  accom;)- 
lish,”  he  said.  “Then,  if  ap¬ 
proached  intelligently,  the  right 
program  can  be  selected  to  do 
the  job.” 

Mr.  Ott’s  media  department 
through  the  various  offices  of 
the  agency  conducts  continuing 
media  studies.  D’Arcy  has  four 
major  offices,  New  York,  Chi¬ 
cago,  St.  Louis  and  Cleveland. 
Atlanta,  handling  Nehi  and 
Magic  Chef,  is  rapidly  expand¬ 
ing.  Then  there  are  units  in 
Los  Angeles,  Houston  and 
Toronto.  In  these  eight  offices. 


1  )i.stilleries  Company,  Davol 
Rubber  Comjiany.  and  Lenox, 
I  nc. 

Another  Group  head  is  Frank 
Brennan,  assisted  by  Warren 
Reardon,  C.  Richmond,  J.  Penie 
and  E.  Collins.  They  are  re¬ 
sponsible  for  media  selections 
for  the  Studebaker-Packard 


Insurance  OflFereil 
For  Trading  Stamps 

A  heavy  schedule  of  ads  in 
the  St.  Lmti.'t  (Mo.)  Post-Dis¬ 
patch  and  Globe-Democrat,  ran?- 
ing  from  a  full-page,  full-color 
initial  announcement  in.sertion, 
to  a  series  of  black-and-white 


about  trading  stamps  that  are 
redeemable  in  life  insurance 
policies. 

St.  Louis  is  first  city  in  which 


Corp.,  Mercedes-Benz  Sales, 

Inc.;  General  Dynamics  Corp.,  ads"  (v^a'Cardner'  Advertising 
Taylor  Wine  Co.,  and  WOR-TV.  Co.),  released  last  week  to  tel! 

Frank  Gay,  another  group 
head,  is  also  responsible  for 
media  research.  Murray  Brau- 
man  recently  joined  D’Arcy  as 

eiE^nt  oiiices  '  Dollar  Stamp  Plan  is  offered 

and  exclusive  of  Publicidad  are  the  Olm-Mathieson  ^  city-wide  basis.  Plan  was 

nd  exciusi  e  ol  rublicidad  chemical  Corp.,  Nehi  Corji.  fipvelnned  hv  P-I  P  Stamns  Inc. 
D’Arcy  m  Mexico  City  that  ,s  pedders-Quigan  Corp.,  and  sf  S  ^  ^  ^  ’ 

Reddi-Whip. 

A  special  department  respon 
sible  for  broadcast  media  ii 
headed  by  Miss  Fran  Velthuys 


autonymous,  Mr.  Ott  supervises 
a  media  staff  numbering  about 
140,  including  an  outdoor  ad¬ 
vertising  staff  of  25. 


Media  Study  Project** 

The  media  study  projects  are 


More  than  $250,000  has  b«n 
budgeted  for  initial  promotion 
of  the  idea  locally.  Campaign 
also  using  radio-TV  spots,  em 


All  other  group  heads  draw  on  phasizes  theme :  “Spend  a  Dollar 

—  Get  a  Dollar  Stamp,  up  to 
a  maximum  of  $3,000  coverage 
per  person.  Filled  stamp  book 
folds  into  a  self-mailing  enve¬ 
lope  to  be  .sent  to  the  Old  Re¬ 
public  Life  Insurance  Co.,  Chi 
cago. 


Miss  Velthuys’  department  for 
help  in  handling  TV  and  radio. 

Mr.  Ott  has  been  30  years  in 
the  agency  business.  After  at¬ 
tending  the  University  of  Mis¬ 
souri  and  spending  a  brief  period 
in  the  retail  grocery  field,  he 
started  with  D’Arcy  in  St.  Louis 

His  first  assignment  w’as  in  Tell  Progress 


than  most  agencies.  Otherwise  assigned  to  an  office  best  adapted 
our  ‘media  mix’  is  rather  evenly  to  undertake  them.  Thus  Chi- 
divided,  running  approximately  cago,  where  Standard  Oil  of 
40%  broadcast,  40%  print  and  Indiana  is  a  major  client,  re- 
20  %  outdoor.  cently  completed  an  analysis  of 

ROP  newspaper  color.  The  proj- 
Gerber  Ads  Bigger  get  assigned  to  the  St.  Louis 

“Take  Gerber’s  baby  foods,  o^^e,  where  Budweiser  is  king . . ^ . . 

for  instance.  They  are  not  in  examination  of  radio,  the  checking  department.  Then  Full-page  ads  in  the  New  Yo^ 

the  outdoor  category.  Their  ap-  New  York,  because  of  its  prox-  he  went  into  the  field,  checking  Times  and  New  York  Herm 
propriation  is  running  about  *^iby  to  TV  network  head-  on  outdoor  advertising.  He  be-  Tribune  were  used  last  week  by 
fifty-fifty  broadcast  and  print,  Qua^rs,  is  the  base  for  con-  came  head  of  the  media  depart-  Parkinson’s  Disease  Foundation 
whereas  today  most  packaged  fhi'iiv'K  reports  on  TV.  ment  in  St.  Louis  in  1938.  Dur-  to  “report  on  progress”  since  ite 

brands  are  running  two-thirds,  D’Arcy’s  New  York  media  ing  World  War  II,  and  with  the  founding  one  year  ago.  In  adi- 
or  as  high  as  three-quarters,  department  functions  as  a  com-  advent  of  TV,  he  came  to  New  tion,  a  total  of  14  teaser  ads 
broadcast,  as  compared  to  one-  bi^ation  of  all-media  buyers  and  York  to  handle  broadcasting.  He  calling  attention  to  the  larftf 

third  or  one-fourth  print.  specialists.  W’as  made  an  officer  of  the  com-  ads  were  used  in  the  tw’O  news- 

“In  this  case  readership  “We  are  set  up  in  this  way  pany  15  years  ago.  papers 
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IN  PHtLAOetPHlA 
NCAW-V  CVCRVeOOY 
READS  THE  BULLETIN 


SECTION  ONE 


FHtLAOCL^HIA.  SUNDAY.  MAACH  tS.  1SSS 


'«(•  MM-.  tT  ☆  TWENTY  CENTS 


Sew'f^ewaV  'S^iU-S-  Bors  Red  Maneuver 

ITo  Ban  Overseas  Bases 

Train  Derailed  in  Oregon  Mountains  QnacP  Cfintml 

■  'A  '  WNHIII  Terms  Scorned 

«MKSiyi»8R  Soviet  Prints  .  Offer 'Wkolly 

,  ..  ■  •j...i«.x.«i»,.rri^- ■■’♦  **■*,  ..  4-Point  Plon  Unocccptoble' 


Accuracy  is  a  reason  why 

in  Philadelphia  nearly  everybody  reads  The  Bulletin 


To  get  the  news  —  from  a  conference  in  the  Pentagon 
to  an  argument  in  City  Hall  — the  families  of  Greater 
Philadelphia  place  their  confidence  in  the  accuracy  of 
their  home  new  spaper,Thc  Evening  and  Sunday  Bulletin. 

For  example,  in  the  handling  of  40,000  local  news 
stories  and  2.50, (KK)  local  names  a  year,  there  are  about 
.5.000  chances  a  day  to  make  an  error.  But  Bulletin 
readers  know  that  errors  seldom  appear.  And  when 
they  do,  corrections  follow  immediately. 

Because  it  is  a  trusted  family  friend.  The  Bulletin 
offers  an  unusual  advertising  opportunity.  Sales  mes¬ 


sages  are  read  carefully  —  in  the  home  —  in  the  news- 
pajier  the  entire  family  believes  in.  Philadelphians  like 
The  Bulletin.  They  read  it.  respect  it,  and  respond  to 
the  advertising  in  it. 

The  Bulletin  goes  home  .  .  .  delivers  more  copies 
to  Greater  Philadelphia  families  every  seven  days 
tlian  any  other  newspa|>er. 

"Member  of  the  Family”  Survey,  a  complete  study  of  the 
Greater  Philadelphia  Market,  will  he  sent  upon  request.  Write: 
Advertising  Direetor.  The  Bulletin.  30th  and  Market  Street*. 
Philadelphia  1.  Penna. 


The  Bulletin  publishes  the  largest  amount  of  R.  O.  P. 
color  advertising  in  Philadelphia— Evening  and  Sunday! 
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Calvert  To  Make 
Heavy  Use  of  Color 


Calvert  Distillers  Co.  will  use 
large-space  insertions  in  some 
500  newspapers,  50  of  them  in 
ROP  color,  to  introduce  new 
holiday  gift  packages  for  Cal¬ 
vert  and  Carstairs  brands  during 
the  next  few  weeks.  A  dozen 
magazines,  car  cards,  outdoor 
posters,  and  spectaculars  will 
also  be  used. 

The  ROP  color  pages  in  the 
50  markets  represent  Calvert’s 
biggest  use  of  newspaper  color 
to  date. 

Several  hundred  papers  and 
outdoor  will  support  the  Car- 
stairs  White  Seal  drive  for  extra 
holiday  gift  business. 

• 

Conibiiiatioii  Rate 

The  Eaut  Liverpool  (Ohio) 
Review  and  the  Salem  (Ohio) 
.Veu’s  are  offering  a  combina¬ 
tion  general  rate  effective  Jan. 
1.  The  two  newspapers  are  pub¬ 
lished  by  the  Brush-Moore 
Newspapers,  Inc. 


Advertisers  Criticized 
For  Poor  Ad  Timing 

Di-ug  and  toiletries  manufac¬ 
turers  and  their  advertising 
agencies  are  not  allowing  enough 
time  between  their  national  ad¬ 
vertising  “breaks”  and  their 
product  distribution  for  most 
effective  tie-in  promotions  at 
the  retail  level. 

This  and  other  areas  of  pack¬ 
aging,  production  and  distribu¬ 
tion  were  discussed  by  agency 
executives  and  drug  chain  panel¬ 
ists  during  McCall’s  1st  Drug 
Store  Seminar  held  in  New  York 
last  week. 

Five  drug  chain  panelists 
agi-eed  that  chain  retailers 
should  be  notified  eight  weeks 
in  advance  of  national  manufac¬ 
turers  promotions  to  coordinate 
promotion  with  store  managei-s, 
prepare  local  newsi)aper  ads,  get 
merchandise  on  shelves,  and 
plan  chain-wide  displays. 


E 


verywhere, 
men  who  ride  herd 
on  corporate 


Radio  Station  Polls 
Listeners  on  Liquor  Ads 

St.  Charles,  Mo. 

Radio  station  KADY  last  week 
began  asking  for  comment  from 
its  audience  on  the  controversial 
liquor  advertising  question. 

In  what  is  believed  to  be  the 
first  request  for  opinion  from 
listeners  on  the  liquor  ban, 
KADY  is  asking  for  comment 
through  six  spot  announcements 
a  day.  (See  story  page  24). 

Cognizant  of  the  controversy 
presently  being  stirred  up  with¬ 
in  the  industry,  KADY  feels  the 
answer  should  come  from  the 
listeners,  for  whose  convenience 
and  necessity  radio  stations  are 
licensed  by  the  Federal  Com¬ 
munications  Commission. 

The  station  president  and 
general  manager,  William  R. 
Cady,  Jr.  said:  “We  feel  the 
listener  should  be  given  the 
opportunity  to  present  his  views 
on  a  matter  of  such  vital  inter¬ 
est.  If  we  find  listener  apathy, 
or  a  strong  listener  reaction  pro 
or  con,  it  will  influence  station 
policy.” 

“We  realize  there  are  argu¬ 
ments  both  for  and  against  the 
ban,”  said  Mr.  Cady,  “but  what 
do  the  listeners  say?  That’s 
what  we  want  to  know.” 

Continuing,  Mr.  Cady  pointed 
out  that,  “although  both  the 
National  Association  of  Broad¬ 
casters  and  the  Distilled  S|)irits 
Institute  have  come  out  strongly 
against  liquor  advertising  on 
radio  and  television  it  is  hard  to 
decide  whether  this  stand  is 
based  on  fear  of  possible  future 
Federal  or  State  action  if  the 
voluntary  ban  is  lifted,  or 
whether  it  is  based  on  knowledge 
of  radio  and  television  audience 
reaction  not  yet  made  public. 
We  propose  to  find  out  how  our 
listeners  feel.” 

What  triggered  the  KADY 
decision  to  seek  listener  reaction 
was  a  query  from  a  national 
advertising  agency  asking 
I  whether  the  station  would  ac¬ 
cept  liquor  advertising. 


Retailers  in 
Canada  Hold 
Line  on  Ads 

Montreai 

Although  65%  of  60  Canadiar 
department  and  specialty  stor^ 
executives  report  newspaper  ad 
rates  higher  than  a  year  a(to, 
only  24%  plan  to  reduce  ei 
penditures  for  newspaper  adver 
tising  next  spring.  Of  the  re¬ 
mainder,  61%  will  spend  tht 
same  amount  as  this  year  whil» 
15%  will  spend  more. 

These  findings  came  to  ligl: 
here  last  week  in  a  si)eech  by 
J.  Gordon  Dakins,  exccutiv- 
vicepresident.  National  Reta; 
Merchants  Association,  befor- 
the  Advertising  and  Sales  Ex 
ecutive  Club  of  Montreal. 

He  revealed  results  of  ar 
NRMA  surx’ey  of  Canadiar 
member  stores  showing  tha’ 
most  merchants  expect  reta: 
sales  volume  in  the  first  six 
months  of  1959  to  run  ahead  o! 
the  comparable  1958  period  by 
5%. 

Christmas  advertising  expend¬ 
itures  this  year,  he  said,  will  b 
equal  to,  or  above,  1957  level; 
in  almost  90%  of  the  store; 
Of  these,  half  w'ill  spend  abou: 
10%  more  on  advertising  th:; 
Christmas  than  last.  Only  IF' 
of  the  stores  participating  ir 
the  survey  plan  to  cut  ad  budp 
ets  this  Christmas. 


$250,000  Ad  Drive 

TORONT' 

The  Canadian  governmer' 
plans  to  spend  $250,000  this  ft 
and  winter  to  advertise  (vu 
McKim  Advertising  Ltd.)  » 
drive  to  cut  down  winter  un¬ 
employment  through  increase'; 
home  construction  and  alters 
tions.  About  60%  of  the  budp; 
is  to  be  spent  in  newspapers. 


community-relations 
programs 
read 
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The  Name  is  Willie  Woo 

Show  this  new  Sunday  comic  ivith  music  to  a 
five-year-old  and  watch  his  eyes  grow  big  with 
wonder.  WILLIE  WOO  is  the  only  musical  comic, 
expressly  created  for  the  very  young.  It’s  the  kind 
of  feature  parents  will  delight  to  show  their  young¬ 
sters,  a  comic  for  kids  to  grow  up  with.  "Wish" 
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MORE  PROOF 

THAT  THE  TRIB  GETS  TO 

FAMILIES  IN  THE  TOP  BRACKET!... 
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The  latest  Herald  Tribune  Home  Study— on  Long  Island- 
reveals  that  one  half  of  Herald  Tribune  families  own 
stocks  and/or  bonds,  as  against  a  nationwide  figure  of 
only  8%l  And  63%  of  TRIB  families  are  in  the 
$7000-plus  range . . .  73%  are  in  executive  and 
professional  positions.  These  are  the  quality  families 
who  buy  quantity  ...  at  a  profit!  You’re  missing 
plenty  if  you  don't  reach  the  top  of  the  New  York 
market.  Get  complete  details . . .  today! 


NEW  YORK. 

Heralb  ^Tribune 

TODAYS  VITAL  NEWSPAPER! 


330  W«st  41st  Strsst.  Nsw  York  30.  N  V. 

*  A  European  Edition  of  the  Herald  Tribune  is  published  daily  in  Paris 
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Dailies  Aid  ‘Newsweek’ 
Build  Public  Image 


Media  advertising  tends  to  be 
overly  concerned  with  facts  and 
figures.  These  quantitative  sta¬ 
tistics  are  readily  available  to 
advertisers,  and  a  much  more 
important  job  for  a  publication 
advertising  for  advertising  is  to 
create  for  itself  an  image  in  the 
minds  of  prospective  and  present 
advertisers  and  the  agency 
buyers  of  space. 

Thus  reasoned  Harry  C. 
Thompson,  director  of  News¬ 
week  magazine’s  international 
edition,  w’hen  the  current  $500,- 
000-a-year  campaign  was  under 
discussion  last  spring.  Mr. 
Thompson  was  at  the  time 
Newsw'eek’s  promotion  director. 
He  was  succeeded  in  that  posi¬ 
tion  last  June  by  James  Beard, 
who  is  now'  directing  the  drive 
(via  Bryan  Houston,  Inc.). 

30%  in  Newspapers 

Better  than  half  the  budget 
goes  into  newspapers.  For  the 
first  six  months  of  the  year, 
Newsw’eek  was  able  to  claim. 


despite  tough  business  times, 
that  its  share  of  advertising  in 
the  market  of  new's  and  business 
management  weeklies  was  larger 
than  ever.  Its  share  in  1955 
was  19.97c;  1956,  20.27c;  1957, 
20.5%  and  for  the  first  six 
months  of  this  year,  22.0%. 


“Of  course,  our  advertising 
campaign  helped  produce  this 
gain,”  Mr.  Beard  said  this  week. 
“We  also  consider  that  our  con¬ 
sistent  advertising  through  the 
years  has  brought  us  to  sixth 


New  SYLVANIA  Plant  Adds 
To  Economy  of  ALTOONA! 

Last  month  Sylvania  Electric  Products,  Inc.  oi>ened  the  doors 
of  its  new  $2-million  electronic  tube  plant  in  Altoona,  Pa.,  to 
admit  nearly  1,000  employees.  The  sparkling,  contemporary 
structure  is  indeed  a  credit  to  the  community,  enhancing  the 
stability  and  buying  power  of  this  growing  area. 

Sylvania  is  the  12th  new  industry  to  make  its  home  here  in  the 
past  ten  years,  boosting  payrolls  by  $  12-million  a  year,  and 
pushing  retail  sales  to  a  new  high  of  $140-million,  over  $39- 
million  in  food  sales  alone!  And  one  dynamic  daily  newspaper 
is  the  selling  force  that  saturates  this  growing  community, 
reaching  85%  of  city  zone  families,  3  out  of  4  Blair  County 
homes  .  .  .  the  Altoona  Mirror! 

SELL  GROWING  ALTOONA  WITH  THE 

Eltoona  SlRirtor 

Altoona  Pennsylvania's  Only  Daily  Newspaper 

Richard  E.  Beeler,  Adv.  Mgr. 


place  in  the  U.  S.  among  maga¬ 
zines  in  dollar  volume  of  adver¬ 
tising.” 

Mr.  Thompson  said  the  basic 
idea  of  the  campaign  grew'  out 
of  discussions  held  with  Malcolm 
Muir,  president  and  editor-in- 
chief,  the  late  Theodore  F. 
Mueller,  publisher,  Gibson  Mc¬ 
Cabe,  then  vicepresident  and 
advertising  director,  now'  pub¬ 
lisher,  Richard  A.  Stevens  of 
Bryan  Houston,  account  execu¬ 
tive  and  other  agency  represen¬ 
tatives,  and  himself. 

Once  commited  to  promotion 
of  the  qualitative  side  of  New's- 
week,  rather  than  a  reiteration 
of  factual  data,  a  study  was 
made  of  other  media  advertising. 
It  was  found  that  very  few  pub¬ 
lications  w'ere  emphasizing  their 
qualitative  factors  in  the  space 
they  were  buying. 

Editorial  Content  Key 

“We  w'anted  prospective  ad¬ 
vertisers  and  media  buyers  to 
get  a  picture  of  the  character, 
the  personality  of  New'sweek,” 
Ml*.  Thompson  said.  “It  was  our 
belief  that  the  key  to  our  chai'- 
acter,  and,  therefore,  our  strong¬ 
est  selling  point,  was  our  edi¬ 
torial  content. 

“Adverti.sers  ai'e  constantly 
bothered  in  TV,  for  instance,  in 
obtaining  through  the  network 
show's  they  buy,  the  proper 
climate  for  their  advertising. 
JlVe  felt,  as  do  newspapers,  that 
the  climate  always  right  for  all 
types  of  products  and  services 
is  news — news,  accurate,  fast, 
and  well  presented. 

“This  qualitative  side  is  far 
more  important  for  advertisers 
to  be  told  in  our  advertising 
than  figures.  These  necessary 
tools  are  readily  available  to 
them.  What  we  w'anted  to  do  w'as 
to  make  advertisers  believe  in 
Newsw'eek,  itself,  as  well  as  the 
circulation  and  advertising  facts 
about  New'sweek. 

“Because  w’e  were  appealing 
to  a  highly  sophisticated  audi¬ 
ence  of  advertisers  and  media 
buyers,  wre  wanted  our  adver¬ 
tising  to  be  as  professional  as 
possible.  In  this  connection, 
Bryan  Houston,  w'e  think,  has 
created  an  expert  series  of  ad¬ 
vertisements.” 

12  Papers  U.seil 

Other  Bryan  Houston  execu¬ 
tives  behind  the  ads  are  Stan 
Freeman,  art  director,  and  Bob 
Terry,  copywriter.  It  was  Mr. 
Freeman  who  devised  the  strik¬ 
ing  format  used  for  the  seven- 
column  1,200  line  and  smaller 


News  theme  for  Newsweek 

news.  This  came  about  when 
Mr.  Freeman  looked  for  some 
method  to  unify  the  many  dif¬ 
ferent  copy  ideas.  Sought  at 
first  W’as  a  slogan  or  phrase  that 
would  tie  them  all  together. 

‘Scissors’  Pictures 

When  that  magic  was  not 
forthcoming,  Mr.  Freeman  came 
up  with  the  idea  of  breaking  the 
large  picture  with  two  white 
space  triangles.  The  apex  of  the 
top  triangle  carries  the  eye 
dow’ii  to  the  lower  triangle  and 
the  New’sweek  cover  logotype. 
The  “scissoring”  of  the  large 
picture  in  this  fashion  is  done 
■so  cleverly  that  the  story  told 
by  the  realistic  photograph 
comes  through  uncut.  The  head¬ 
line  for  the  copy  text  w’hich 
narrow's  down  into  the  top  tri¬ 
angle’s  apex  is  always  tied  in  to 
the  selling  message  in  the  lower 
one. 

Mr.  Freeman,  w’ith  artists  and 
copy’w’i'iters  of  Bryan  Houston, 
has  performed  selling  magic 
with  more  force  than  many 
slogans.  One  line  frequently 
used  as  sign-off  is:  “Newsweek 
— the  magazine  for  communica¬ 
tive  people.” 

Mr.  'Thompson,  given  credit 
for  waving  the  advertisers  wand 
in  this  effective  new'spaper  cam¬ 
paign,  W'as  formerly  chairman 
of  the  Magazine  Advertising 
Bureau’s  committee  on  promo¬ 
tion  and  publicity  and  was  pres¬ 
ident  of  the  Magazine  Promotion 
Gi-oup. 


Shultoii  Plans  Heavy 
Christmas  Ad  Campaign 

The  heaviest  Christmas  ad¬ 
vertising  campaign  (via  Wesley 
Associates)  in  its  history  has 
been  scheduled  by  Shulton,  Inc- 


advertisements  (see  cut)  that  to  promote  its  gift  items  of  Old 


are  placed  in  12  major-market 
new'spapers. 

The  ads’  format  works  out  as 
a  large  capital  “N”  for  News¬ 
week,  or,  if  you  please,  the 
magazine’s  basic  commodity — 


Spice  for  men  and  women’s 
toiletries. 

The  extensive  newspaper 
schedule  features  1300-lia* 
Christmas  gift  ads  in  112  news¬ 
papers  in  94  major  markets. 
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Hometown  paper 
for  the  whole  state 

of  Iowa  •  •  •  /  ^ 


because  it  knows  the  territory  ? 
Well,  that’s  part  of  the  answer.  As  they  sang 
in  The  Music  Man,  “Ya  gotta  know  the 
territory.”  That  was  true  when  The  Music 
Man  roamed  in  Iowa  early  in  the  century 
and  it’s  true  today.  With  prize-winning 
Washington  coverage,  an  outstanding  farm 
staff,  exciting  sports  reports,  dramatic 
photo  coverage— and  a  thorough 
understanding  of  Iowa  and  lowans. 

The  Register  and  Tribune  has  built  perhaps 
the  most  unusual  circulation  of  any  paper 
in  America.  Its  papers  are  read  by  70% 
of  the  whole  state  of  Iowa! 


Des  Moines 
Register  and  Tribune 

3BO.OOO  COMBINED  DAILY  •  SOO.OOO  SUNDAY 


Gardner  Cowhi,  Presidenf 


ROBERT  PRESTON  ai  The  Music  Man,  the  show  about  early  20th 
century  Iowa,  described  as  "one  of  the  best  musicals  of  all  time." 
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Heublein  Puts  Women 
In  Its  Cocktail  Ads 


By  Robert  B.  McIntyre 

Next  week,  Heublein,  Inc.,  ’ 
makers  of  bottled  cocktails  and  1 
Smimoff  Vodka,  will  pull  the  ‘ 
cork  on  the  long-standing  ban  1 
against  showing  women  in  a 
liquor  advertising.  t 

A  full-page  ad  in  Life  maga-  1 
zine  of  Dec.  1  will  officially  • 
mai’k  the  end  of  an  era  in  liquor  < 
advertising  and  will  herald  the  ' 
beginning  of  a  realistic  approach  < 
to  a  realistic  social  custom — the 
shared  enjoyment  between  hus¬ 
band  and  wife  of  a  cocktail  at  ( 
day’s  end.  i 

.\eM>paper>  in  Spring 

Frank  C.  Marshall,  Heublein’s 
ad  manager,  told  Editor  &  Pub¬ 
lish  B2t  that  newspaper  ads  will 
be  used  next  spring.  ' 

“As  home  consumption  of  dis¬ 
tilled  spirits  increases,  women 
play  a  more  important  role  in 
the  purchase  of  our  products,” 


Mr.  Marshall  told  a  press  con¬ 
ference  in  New  York  last  week. 
“We  have  in  the  past  portrayed 
home  scenes  in  our  advertising 
without  the  actual  presence  of 
the  wife  with  some  success. 
However,  we  believe  that  our 
new'  advertising  campaign  for 
our  cocktails,  and  later  for 
Smimoff,  will  substantially  in¬ 
crease  our  appeal  to  w’omen.” 

Heublein  President  John  G. 
Martin  explained  that  the  de¬ 
cision  to  include  the  long- 
missing  distaff  member  of  the 
family  in  liquor  ads  came  as  a 
result  of  the  Distilled  Spirits 
Institute’s  members’  modifica¬ 
tion  last  w'eek  of  its  voluntarily 
imposed  code  of  advertising 
ethics  in  respect  to  the  use  of 
women. 

He  .said  Heublein,  which 
recommended  the  modification 
of  the  DSI  code,  “will  diligently 
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Hub  of  a  Tri-State 
Area  taking  in  all  of 
Washington  County, 
Maryland,  5  counties 
of  Pennsylvania  and 
West  Virginia. 


HAGERSTOWN 

Maryland's  second  largest  market 

is  in  the  money 


That's  right,  more  money  is  spent 
where  there  is  more  money  to 
spend.  Regular  paychecks  from 
widely  diversified  industries  make 
this  a  rich  market  and  an  expand¬ 
ing  market!  You  can  make  this 
your  sales  market  with  a  sales  story 
in  the  one  media  more  than  25,000 
families  shop  by 


RETAIL  SALES 

74%  above 
U.8.  Average 

2S%  above 
Regional  Average 

14.8%  above 
lait  year 


Heralb-lMatl 

*  29,000  circulation 

HAGERSTOWN.  MD. 

Nationally  represented  by  Burke,  Kuipers,  Mahoney,  Inc. 
New  York  •  Chicago  •  Detroit  •  Atlanta  •  Charlotte  •  Dollos 
Kansas  City  •  Oklahoma  City  •  Son  Francisco 


for  coupte  who  don’t  want  toi  work  after  worl  (or  oooptee  who  don’t  want  tot  work  after  work 
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tlKUBLElN  (TtCKTAI 


BEFORE  AND  AFTER — Full  page  ad  at  left  shows  how  Heublein,  Inc., 
was  attempting  to  project  its  "duet  drinking"  campaign.  Idea  was  only 
partially  realized  since  idea  demands  presence  of  woman  in  order  to 
reach  its  maximum  effectiveness.  Ad  at  right  illustrates  effective  use  of 
women  where  their  presence  is  logically  required  to  project  a  concept. 

abide”  by  the  resolution  passed  believe,  is  an  added  assurance 


by  DSI  on  Nov.  ‘20. 

DSI  .4elion 

At  this  meeting  of  DSI,  mem- 


that  we  will  maintain  the  high 
standards  w'e  have  set  for  our¬ 
selves  in  our  ads,”  Mr.  Gerbic 
said.  “The  presence  of  women 


hers  reaffirmed  their  voluntary  our  liquor  ads  will  increase 
ban  on  the  use  of  radio-TV  for  women’s  readership  of  our  ads 
the  advertising  of  their  products,  ^od  therefore  make  our  adver- 
This  self-imposed  ban  on  use  of  tising  dollars  more  productive, 
the  airwaves  originally  was  With  this  objective,  it  is  obvious 
adopted  by  DSI  in  1936  to  cover  that  we  woujd  appeal  to  women 
radio  and  was  expanded  in  1948  o*'  _  ^  dignified  and  tasteful 


to  include  TV. 

How’ard  T.  Jones,  executive 


basis.” 

Mr.  Gerbic  told  E&P  that  Sat- 


secretary  of  DSI,  said  last  evepost  receiyed  more  letters  of 
week’s  unanimous  vote  contin-  complaint  when  it  changed  mast- 
uing  the  voluntary  ban  followed  heads  some  years  ago  than  when 
recent  reports  that  isolated  sta-  it  recently  started  accepting  li- 
tions  in  some  sections  of  the  quor  advei’tising. 
country  w'ere  soliciting  distilled  Milton  Goodman,  president  of 
spirits  advertising.  (See  page  Lawrence  C.  Gumbinner  Adver- 
20).  tising  Agency,  Inc.,  Heublein’s 

By  formal  resolution,  the  DSI  ad  agency,  put  the  whole  matter 
board  of  directors  also  re-  women  in  liquor  ads  verj 
I  approved  all  provisions  of  the  succinctly  last  week: 
industry’s  advertising  code,  but  Comment 

modified  one  section  to  permit 

the  use  of  dignified  illustrations  “It  seems  to  us,”  he  said, 


the  use  of  dignified  illustrations  “It  seems  to  us,”  he  said, 
of  women  in  advertising  for  the  “that  the  appearance  of  women 


first  time  in  22  years. 


in  liquor  advertising  will  cause 


In  making  this  change,  DSI  no  public  comment  unless  it  is 
membei-s  resolved  that  their  artificially  stirred  up.  Few 
advertising  “shall  only  use  illus-  readers  of  magazines  or  news- 
trations  of  w'omen  if  such  illus-  papers  are  even  aware  that  pic- 
trations  are  dignified,  modest  tures  of  women  have  been  ab- 
and  in  good  taste,  and  provided  sent  from  liquor  ads  since 
further  that  such  representa-  Repeal.  Their  appearance  now 
tion  of  women  avoid  provocative  will  produce  approximately  the 
dress  or  situations,  and  that  in  same  public  excitement  as  the 
no  instance  may  women  be  girls  at  a  tea  party.” 


shown  holding  or  consuming 
drinks.” 


Mr.  Goodman  added  that  as 
the  new  policy  settles  down. 


Heublein’s  upcoming  ad  cam-  there  will  be  w’omen  in  Smirnoff 
paign  follows  this  resolution  to  Vodka  ads,  and  in  Bell’s  Scotch 


the  last  letter  (see  cuts).  ads,  just  as  there  have  been 

...  ,  women  in  Harvey’s  Sherry  in- 

J  remendoiix  Ad  Outlay  sertions. 

Commenting  on  the  new  ad-  “In  many  of  Heublein’s  ads, 
vertising  approach,  Edward  G.  he  said,  “no  women  will  appear. 
Gerbic,  vicepresident  of  Heub-  when  the  situation  does  not  call 
lein,  pointed  out  that  his  com-  for  them.  It  is  not  a  case  of 
pany’s  advertising  investment  is  w’omen  for  women’s  sake,  but 
a  tremendous  one.  of  the  sound  advertising  tech- 

“There  is  a  very  practical  niques  to  which  multi-millio'* 
reason  why  we  are  using  w’omen  dollar  advertising  expenditures 
in  liquor  advertising  which,  I  are  entitled.” 
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AND  GOSS  AGAIN 


Since  1945  the  Goss  Headliner  has  been  far  and  away  the  first  choice 
of  newspapers  throughout  the  world.  In  the  United  States  and  Canada 
alone  over  1300  units — more  than  all  other  makes  of  metropolitan  newspaper  presses 
combined— have  been  installed  in  more  than  one  hundred  plants. 
As  these  newspapers  grow — circulation-wise,  page-wise  and  color-wise — it’s  Goss 
again  and  again.  Many  of  them  have  already  ordered  additional  Headliners. 
The  Goss  reputation  for  engineering  leadership,  dependability  and  service  has 
much  to  do  with  the  original  selection  of  the  Headliner.  However,  only 
actual  experience — the  outstanding  performance  of  the  Headliner — 
could  result  in  the  overwhelming  vote  of  confidence  to  Goss 
expressed  by  the  ordering  of  additional  Headliners. 


Whatever  Your  Run\ 

GOSS  Has  the  m  i  *  o  l  i  m  e  r  .  .  .  u  n  i  v  t  r  s  *  l  .  .  .  u  n  i  t  u  ■  i  .  .  .  d  t  k  .a.t  o  •  e  .  .  .  c  o  x-o.t  y  p  i 
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RE-ORDERS  SPEAK  LOUDER  THAN  WORDS 


These  newspapers  have  grown  with  additional  Goss  Headliner  units 


Montgomery  (Alabama)  Advertiser  &  Journal 

Tucson  (Arizona)  Citizen  A  Star 

Long  Beach  (California)  Independent  Press-Telegram 

San  Diego  (California)  Union  A  Tribune 

San  Jose  (California)  Mercury  A  News 

Denver  (Colorado)  Post 

Bridgeport  (Connecticut)  Post  A  Telegram 

Washington  (D.C.)  Post  A  Times-Herald 

Miami  (Florida)  Herald 

Tampa  (Florida)  Tribune 

Atlanta  (Georgia)  Journal  A  Constitution 

Chicago  (Illinois)  Tribune 

Indianapolis  (Indiana)  Star  A  News 

South  Bend  (Indiana)  Tribune 

Des  Moines  (Iowa)  Register  A  Tribune 

Baton  Rouge  (Louisiana)  State  Times  A  Advocate 

Detroit  (Michigan)  Free  Press 

Lansing  (Michigan)  State  Journal 

Minneapolis  (Minnesota)  Star  A  Tribune 

Kansas  City  (Missouri)  Star  A  Times 

St.  Louis  (Missouri)  Globe  Democrat 

Omaha  (Nebraska)  World-Herald 

Jamaica  (New  York)  Long  Island  Press 

New  York  (New  York)  News 

Cincinnati  (Ohio)  Enquirer 

Columbus  (Ohio)  Dispatch 

Toledo  (Ohio)  Blade  A  Times 

Fort  Worth  (Texas)  Star-Telegram 

Houston  (Texas)  Chronicle 

Seattle  (Washington)  Times 

London  (Ontario)  Free  Press 

Montreal  (Quebec)  La  Presse 

Saskatoon  (Saskatchewan)  Modern  Press 


THE  GOSS  COMPANY 

A  DIVISION  OF  MIEHLE  •  GOSS  •  DEXTER,  INC. 
5601  WEST  31ST  STREET,  CHICAGO  SO,  ILLINOIS 
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ADVERTISER  •  NEWSPAPER 


N.Y.  Retailers  Agree 
To  Price  Standards 

Forty-one  of  the  largest  re¬ 
tail  advertisei’s  in  New  York 
this  week  unanimously  agreed 
on  standards  designed  to  elimi¬ 
nate  deceptive  or  confusing  ad¬ 
vertising  of  price  reduction,  com¬ 
parison  or  savings  claims,  ac¬ 
cording  to  Hugh  R.  Jackson, 


president.  Better  Business  Bu-  Ogallala,  Neb. 

reau  of  New  York  City.  F.  Kelly,  former  news- 

rrv.  TJDTJ  f  1  1.  J  J  paper  reporter  in  Tecumseh 

The  BBB-formulated  code  was  /xt  u  \  j  t  ■  i 

^  (Ncb.)  and  Lincoln,  was  cam- 

consistent  with  the  position  paign  manager  for  the  success- 
taken  by  FTC  last  month  in  its  ful,  surprise  campaign  victory 
attack  on  deceptive  pricing.  The  of  Democratic  Congressman- 
BBB  will  publish  the  full  text  elect  Don  McGinley  in  the  strong 
of  its  standards  in  booklet  form  39th  Republican  District  of  Ne- 
and  will  enforce  them  beginning  braska.  Mr.  McGinley  was  the 
Jan.  1.  winner  by  some  3,000  votes. 


UP  FROM  COPY!— C.  Edwire 
Holland  got  his  first  job  »  < 
copy  boy  on  the  Boston  Record  it 
1921.  Now  he's  the  newly  namn 
assistant  managing  editor.  Jimn 
P.  Murphy  is  ME.  John  A.  Mac¬ 
donald  moves  from  copy  desli  to 
day  news  editor  and  Charles  John¬ 
son  heads  the  copy  desk. 


Airlines  Soar 
With  Newspapers 

Newspaper  advertising  ha; 
played  an  important  role  in  thf 
expansion  of  air  transportatior 
during  the  past  30  years  ami 
will  continue  to  do  so,  Robert  E 
Johnson,  United  Air  Lines  vice 
president  in  charge  of  sales  am 
public  relations,  told  Chicap 
newspaper  representatives  las 


with  continuous 


Scientific  Laboratory  Control 

to  produce  PERFECTION®  FLAT  GUMMED  PAPER 
and  PERFECTION®  PAPER  ROLL  PRODUCTS 


A.  Complete  laboratory  tests  on  raw  material 
before  acceptance  for  converting. 

B.  Constant  laboratory  check  at  each  step  of 
converting  operation. 

C.  Approval  by  Quality  Control  Department 
before  shipment. 


cently  published  a  40-pap 
“Quality  Brands”  edition,  i” 
which  180  national  brand  labflf 
were  repre.sented. 

“We  conceived  the  idea  to  im 
torest  the  manufacturer  in  tin 
local  market,”  explained  Ha 
old  L.  Nelson,  Journal  po^; 
lisher.  “Local  retailers  mailf^ 
more  than  .500  letters  to  th*:' 
respective  suppliers,  and  with 
180  participating,  we  belie^^ 
this  is  a  high  percentage  f®' 
return  on  a  direct  mail  sellinf 
which  is  the  way  the  idea  wi‘ 
sold.” 
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TELETYPESETTER  USER  REPORT;  Hartford,  Conn.  - 


"'TTS  helps  America's  oldest  newspaper 
cast  30,000  lines  of  type  per  day!" 


says  Stewart  W.  Beckett, 
production  manager, 
The  Hartford  Courant. 
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The  Perforator  room  at  the  Hartford 
Courant  is  located  next  to  the  editorial 
department.  Stewart  W.  Beckett  is  shown 
here  observing  two  of  the  Courant’s  nine 


TTS  Perforators  in  action.  Fourteen  Per¬ 
forator  operators  punch  tape  at  an  aver¬ 
age  rate  of  410  lines  per  hour,  per  oper¬ 
ator  over  a  seven-hour  shift. 


Here  are  two  of  the  Courant’s  eight  line-  produce  a  continuous  flow  of  type  auto¬ 
casting  machines  equipped  with  TTS  Re-  matically  to  help  the  newspaper  cast 

perforators  and  Operating  Units  which  30,000  lines  of  type  per  day. 

editor  sc  PUBLISHER  for  November  29.  1958 


The  Hartford  Courant.  America’s  old¬ 
est  newspaper  of  continuous  publica¬ 
tion,  is  a  seven-day  morning  paper. 
They  began  their  Teletypesetter  oper¬ 
ation  in  1950  with  five  Perforators 
and  four  Operating  Units.  The  Oper¬ 
ating  Units  were  installed  on  three 
Linotypes  and  an  Intertype. 

Stewart  W.  Beckett,  production 
manager,  writes:  ‘‘Our  TTS  system 
proved  so  successful  that  we  are  now 
operating  nine  Perforators  and  eight 
Operating  Units.  We  run  our  four  new 
Linotype  Comets  and  high  speed  In¬ 
tertype  at  ten  lines.  Three  older  ma¬ 
chines  run  at  eight  lines. 

“BeforeTTS,  we  averaged  1500  lines 
per  day  for  each  manual  operator. 
Now  we  average  410  lines  per  hour 
per  Perforator  operator  over  a  seven- 
hour  shift.  We  find  experienced  typists 
make  excellent  Perforator  operators 
after  no  more  than  3  months’  training. 

“With  TTS,  we  handle  all  classes  of 
composition  from  half-measure  to  18 
ems,  game  scores,  classified  ads,  etc. 
Beside  local  perforation,  we  carry  full 
A.P.  TTS  wire  tape  circuit  and  New 
York  Stock  Exchange  and  American 
Stock  Exchange  reports.  We  average 
casting  30,000  lines  per  day. 

"At  first,  employees  were  skeptical 
about  TfS.  With  management  assur¬ 
ance  that  it  was  being  installed  to  meet 
anticipated  growth  and  no  one  was 
going  to  be  displaced,  TTS  was  ac¬ 
cepted  as  a  production  tool.  It  soon 
became  a  very  welcome  part  of  our 
operation.  Without  TT.S,  we  would 
not  have  been  able  to  keep  pace  with 
our  paper’s  rapid  expansion  without 
having  made  a  capital  investment  in 
additional  typesetting  machines,  to  say 
nothing  of  trying  to  hire  more  manual 
operators  in  a  tight  labor  market. 

“We  look  on  Teletypesetter  as  an 
important  production  advancement 
that  has  materially  helped  us  to  meet 
the  demand  for  more  type— efficiently 
and  economically.” 

For  full  information  and  brochure,  write, 
Fairchild  Graphic  Equipment,  Fairchild 
Drive,  Plainview,  L.  I.,  N.Y. 


ilM-HILD 


Ad  Week  Copy 
Undoes  Harm 
Of  Novels 

One  of  the  finest  arrays  of 
media  materials  ever  created  for 
Advertising  Week  is  ready  for 
the  1959  campaign,  according  to 
announcement  by  Arthur  H. 
“Red”  Motley,  national  chair¬ 
man  of  Ad  Week  and  president 
of  Parade  Publications,  Inc. 

Proofs  of  the  printed  media 
ads  and  scripts  of  broadcast 
media  materials  are  now  being 
distributed  to  local  Ad  Week 
chairmen  across  the  nation  by 
the  Advertising  P''ederation  of 
America  and  the  Advertising 
Association  of  the  West,  co¬ 
sponsors  of  the  annual  observ¬ 
ance. 

Scheduled  for  February  8-14, 
1959,  Advertising  Week  launches 
organzied  advertising’s  year- 
round  program  to  keep  the  con¬ 
sumer  public  infoi-med  on  the 
industry’s  vital  role  in  the  na¬ 
tion’s  economy. 

Chairman  Motley  reported 
that  the  national  committee  has 
received  cooperation  and  sup¬ 
port  of  agencies,  media,  and  ad¬ 
vertisers  in  the  1959  campaign. 
The  committee’s  efforts,  he  said, 
will  be  augmented  by  local  activ¬ 
ities  planned  and  directed  by 
162  local  chairmen  in  advertising 
clubs  throughout  the  country. 

“Never  before  has  the  need 
for  a  campaign  of  this  short  been 
so  great,”  Mr.  Motley  said.  “A 
disenchantment  of  public  opinion 
tow'ard  advertising  has  resulted 
from  a  rash  of  recent  legislative 
attacks  on  the  industry  and  from 
the  fact-distorting  best-seller 
books  which  have  been  written 
about  advertising. 

“This  mudslinging  has  blinded 
quite  a  few  persons  to  the  true 
value  of  advertising  and  its  tre¬ 


mendous  economic  importance  to 
each  and  every  American. 

“As  our  1959  campaign  points 
out,  advertising  creates  more 
jobs,  better  products  and  lower 
prices.” 

Slogan  for  the  forthcoming 
Advertising  Week  is  “Adver¬ 
tising  Works  for  You.”  Media 
materials,  built  around  this 
theme,  were  prepared  under  the 
direction  of  the  national  commit¬ 
tee  and  Benton  &  Bowles,  task 
force  agency  for  the  campaign. 

The  Ad  Week  kit  contains  ad 
proofs  for  newspapers,  business- 
papers,  consumer  magazines, 
farm  papers,  outdoor  posters 
and  car  cards  and  scripts  for 
radio  and  television  spot  an¬ 
nouncements.  Suggested  mater¬ 
ials  for  general  publicity,  edi¬ 
torials,  retail  advertising  tie-ins, 
and  college  and  union  press  are 
also  supplied  in  kits  going  to 
local  chairmen. 

• 

Old  Front  Pages 
Localize  Promotion 

San  Francisco 

Manning’s,  Inc.,  West  Coast 
restaurant  chain,  and  its  affiliate 
Manning’s  Coffee  Co.,  are  dis¬ 
tributing  a  special  four-page 
tabloid  newspaper  in  celebra¬ 
tion  of  the  companies’  50th  an¬ 
niversary. 

A  unique  feature  of  the  tab¬ 
loid  is  reproduction  of  a  1908 
front  page  from  each  of  four 
metropolitan  dailies :  Seattle 
(Wash.)  Times,  Portland  (Ore.) 
Oregonian;  San  Francisco  Ex¬ 
aminer,  and  Los  Angeles  Times, 
thus  localizing  the  tabloid’s  dis¬ 
tribution  in  each  of  Manning’s 
Pacific  Coast  districts. 

Account  is  handled  by  Knollin 
Advertising  Agency. 

• 

Doyle  &  Hawley  Named 

Santa  Monica,  Calif. 

Appointment  of  Doyle  &  Haw¬ 
ley  as  national  advertising  rep¬ 
resentatives  of  the  Santa  Monica 
Outlook  is  announced  by  J.  D. 
Funk,  general  manager. 


Everything  in  Baltimore 
revolves  around 


THE 


SUN 


BACK-SEAT  DEVELOPER— Earl  Johnson.  Duluth  Herald  and  News. 
Tribune,  shows  his  portable  developing  equipment  in  car. 


—  7  iKirMUBOB'S 


Football  Pix 
Developed  in 
Car  ‘Studio’ 


Duluth,  Minn. 

Earl  Johnson,  chief  photogra¬ 
pher  of  the  Duluth  Herald  and 
News-Tribune,  develops  his  35- 
millimeter  film  in  a  car  while 
returning  from  football  games. 

The  result,  he  said,  has  been 
a  saving  of  a  half  hour  when 
he’s  rushing  to  meet  a  deadline. 

Mr.  Johnson  covers  home 
games  of  the  University  of 
Minnesota  football  team.  It’s  a 
three-hour  drive  from  Minne¬ 
apolis  to  Duluth  and  he  figured 
the  time  should  be  put  to  good 
use. 

He  took  a  lightproof  changing 
bag  with  him  this  football  sea¬ 
son  to  help  him  develop  film  on 
the  return  trip.  Previously,  he 
developed  the  film  in  the  studio 
darkroom. 

He  leaves  the  game  at  half¬ 
time  with  two  rolls  of  exposed 
film — 72  pictures — in  order  to 
meet  an  engraving  deadline  for 
Sunday’s  News-Tribune.  He  de¬ 
velops  the  film  while  his  spotter 
at  the  game  does  the  driving. 

Jars  with  Bugs 

His  new  technique  involves 
individual  quart  thermos  jars 
of  water,  developer  and  hypo, 
standard  photo  equipment.  The 
bag,  he  explained,  is  sometimes 
used  by  photographers  who  wish 
to  change  or  reload  film  while 
in  normal  light. 


Elastic  sleeves  are  attached 
to  the  bottom  of  the  bag,  al¬ 
lowing  his  hands  to  move  freely 
inside  of  it.  The  film  is  taker 
off  its  camera  roll  and  transfered 
to  spools.  This  is  done  inside  the 
bag. 

The  reels  are  put  into  ar 
empty  developing  tank.  The  next 
step  is  to  put  a  lightproof  top 
on  the  tank  and  take  it  out  of 
the  bag. 

The  tank,  he  said,  is  coti 
structed  so  that  it  will  permi; 
liquid  to  be  poured  into  it,  bo; 
it  will  not  allow  the  passage  of 
light.  Developer  then  is  poured 
into  the  tank  and  the  film  h 
agitated  for  five  minutes.  It  b 
removed  and  replaced  with  hyp 
to  make  the  negatives  permar 
ent. 

After  two  minutes,  the  hypo- 
or  fixer — is  poured  back  into  > 
thermos  jar  and  the  tank  b 
filled  with  water  for  washinp 
the  film.  It  takes  five  minute; 
to  dry  the  film  in  the  studio  tf 
make  it  ready  for  printing. 

• 

Tarletoii  Joins 
Burnett  Agency 

Jack  Tarleton  has  joined  D 
Burnett  Company,  Inc.,  ax  » 
vicepresident  and  member  of  thf 
Plans  Board. 

Mr.  Tarleton,  a  co-founder  of 
J.  Sterling  Getchell,  Inc.,  com^ 
to  Burnett  from  Eastman  Kodai 
where  he  has  been  director  of 
advertising  art  since  1956. 

He  also  had  been  a  partno; 
in  the  H.  G.  Craige  Co.,  a  nev; 
print  concern.  Before  his  ro" 
tirement  15  years  ago,  he 
a  senior  executive  of  the  Federt 
Home  Owners  I^oan  Corp. 
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SPACE 

pn-ss  (■({uipiniiit  except ioiuilly  eioiioiiiic ;il  to 
Iniy.  to  use.  toser\  ice.  Hoe’s  eotitiiiuous  |)laniiiii^ 
has  hel|>e(I  thousauds  of  newspapers  pKnliue  a 
liandsonie  profit  picture.  When  IcK)king  lor  \er- 
satility  atitl  eeotioiny.  as  well  as  speed  attcl  safety 
in  a  jness.  you'll  find  //  will  />«v  Yo»  to  f>('t  in 
Ininli  with  Hoc. 

910  East  138th  Straat.  Naw  York  S4.  N.  Y. 

Sa^es  Ne«'v  York  •  Boston  •  CHico'jo  *  DoMos  •  Wiomi  •  Son  FronciKO 
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USE  OF 


space  is  expensive.  .Modern  newspaper  tnanajre- 
inent  must  make  space  eatn  its  keej).  for  piess- 
rcKim  oveihead  goes  on  year  after  year  iti  taxes, 
hc-at,  light  and  service. 

Hoe  press  et|uipment  makes  possible  ati  amaz¬ 
ing  amount  of  production  in  minimum  space. 
At  astottishing  speeds  .  .  .  with  safetv  and  ease 
.  .  .  with  versatile,  fitiger-tip  features,  Hoe  pro¬ 
vides  the  kind  of  precision  operation  that  puh- 
lishers  are  proud  of. 

I'his  kind  of  engitieering  skill,  gained  over 
more  than  a  hundred  and  fifty  yt*aix.  makes  ffoe 
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BOOKS  IN  REVIEW 


Shrine  of  a  man’s 
faith  in  freedom 


The  American  press  owes  a  great  measure  of  its 
estatehood  to  John  Peter  Zenger. 

In  17.‘?4  the  royal  governor  of  New  York  wielded 
despotic  power  over  his  province.  Zenger,  printer 
of  the  New- York  Weekly  Journal,  placed  his  own 
safety  in  grave  danger  by  printing  the  facts  for 
his  readers. 

He  was  arrested,  charged  with  ‘seditious  libel,’ 
and  jailed.  There  he  remained,  separated  from  his 
family,  until  his  trial  ten  months  later. 

Zenger’s  defender,  Andrew  Hamilton,  told  the 
jury  that  “. . .  I  do  not  think  it  proper ...  to  deny 
the  publication  of  a  complaint,  which  I  think  is 
the  right  of  every  free-born  subject  to  make... 
when  supported  with  truth.” 

After  the  defense  closed  its  case,  the  partisan 
judge  (a  governor  appointee)  instructed  the  jury 
on  the  con.sequences  of  its  decision.  In  a  short  time 
the  jury  returned.  Its  verdict:  ‘‘Not  Guilty.” 

The  mettle  of  Zenger’s  courage  has  stood  over  two 
centuries  as  a  landmark  and  beacon  for  those  who 
value  a  free  press.  Today  in  the  Federal  Hall  Me¬ 
morial  of  New  York  City’s  Sub-Treasury  Building 
you’ll  find  his  faith  enshrined.  You  can  see  copies 
of  Zenger’s  newspaper,  a  model  of  his  press  and 
original  documents  and  correspondence  relating 
to  the  trial.  A  visit  there  will  inspire  ev’ery  news¬ 
paperman  with  his  heritage  of  John  Peter  Zenger. 

THE  ZENGER  MEMORIAL  is  open  doily — AAondoy  thru  Fridoy, 
10  A.M.  to  4  P.M.,  closed  Sunday  and  holidays.  Admission  is  free. 
Entrance:  Old  Sub-Treasury  Building,  15  Pine  Street,  corner  of 
Nassau.  Take  any  subway  to  Wall  Street  station. 


Saga  of  Mid- West  Editor 
Typifies  Country  Papers 


Bv  Prof.  Koscue  EllanI 


exchanges  at  the  Clifton  News 
JAYHAWK  EDITOR.  A  Biography  of  „ 

A.  Q.  Miller.  Sr.  Compiled  and  edited  Otfice. 

The  editors  were  ,m  junk,, 
_  to  a  meeting  of  the  North  Cen¬ 
tral  Kansas  Editorial  .\ssocia- 
Sian  Levey,  returning  from  tion.  Expenses  of  the  trip,  in- 
the  AVk-  York  Times’  recon-  eluding  hotel  bills  and  local  en 
naissance  itatrol  estimating  the  tertainment,  were  to  be  paid  by 
political  situation,  praised  the  an  exchange  of  advertising 
accuracy  and  perspicuity  with  That  too  impressed  young  A.  Q 
which  country  journalists  evalu-  Miller  as  a  fascinating  attributr 
ated  the  worries  and  predicted  of  the  newspaper  profession, 
the  ballot-box  decisions  of  their  His  first  years  as  editor  of 
communities.  the  Clifton  News,  Mr.  Miller 

Perhaps  that  is  because  the  recalls,  weie  pretty  bleak  be- 


country  editor’s  day  gets  inevit-  cause  of  crop  failures.  Crop 
ably  close  to  the  glass  roots  of  failures  had  made  his  Ixiss  de- 
his  area.  Probably  the  most  spondent  enough  to  sell  the  pa 
characteristic  difference  between  per.  A.  Q.,  being  young,  hadn’t 
'  the  rural  or  small-city  journal-  realized  that  a  crop  failure  hail 
ist  and  his  metropolitan  col-  anything  to  do  with  advertising 
league  is  that  the  small-town  revenue.  It  was  one  of  the  thing? 
newsman  can  be  far  more  per-  he  learned  the  hard  way.  But 
sonal  than  his  big-city  counter-  he  learned  them,  and  didn’t  quit, 
j  part.  Somehow,  each  envies  the  With  business  bad  —  corn  at 
other.  12  cents  a  bushel  —  the  young 

I  ‘‘Jayhawk  Editor”  is  more  publisher  offered  to  pay  15  cent? 

than  the  warm,  intimate  story  a  bushel  on  all  corn  brought  to 
'  of  the  successful  and  accoladed  the  Clifton  News  office  to  pay 
.A.  Q.  Miller  Sr.  who,  as  usual,  for  subscription.s.  He  stored  it 
began  as  a  teen-age  printer,  be-  in  a  small  corn  crib  belonging 
came  reporter,  editor  and  owner,  to  his  parents.  Parents  are  use- 
and  still,  now  in  his  eighties,  ful  even  after  a  man  is  21. 
j  writes  editorials  for  his  paper,  Mr.  Miller  sold  the  corn  for 
the  Belleville  Telescope,  man-  the  going  price  of  12  cents  a 


With  business  bad  —  corn  at 
12  cents  a  bushel  —  the  young 


aged  by  his  son  Merle. 


bushel.  That  might  have  seemed 


It  is  the  story  of  the  business  loss,  but  it  wasn’t.  It  kept 
sagacity  indispensable  in  news-  him  from  having  to  reduce  hi? 


paper  publishing;  of  the  capa¬ 
city  for  being  genuinely  in¬ 


subscription  price,  and  it 
brought  in  a  substantial  num- 


spired  by  the  opportunity  for  ber  of  renewals  he  might  never 


personal  and  community  useful¬ 
ness  in  small-tow'n  journalism; 
the  story  of  integrity  and  of  a 


have  received  —  and  some  nev 
subscriptions. 

In  1897,  Mr.  Miller  sold  the 


zeal  for  taking  the  trouble  to  be-  Clifton  News  for  $200  more 
come  thoroughly  informed  about  than  it  cost  him,  and  bought  the 
the  i-oad  needs  and  sociological  Riley  Regent  for  $400  brss.  He 
problems  of  one’s  local  region,  did  this,  he  explains,  because 
Perhaps,  1895,  when  A.  Q.  a  business  survey  indicated  that 
Miller  Sr.,  the  21-year-old  at  Riley  there  was  more  chance 
printer-reporter  l)ought  the  Cfj/-  for  growth  —  and  Mr.  Miller 
ton,  Kansas,  Neivs  from  his  by  that  time  had  a  wife  and  tw 
boss,  L.  A.  Palmer,  for  ‘‘a  small  sons. 

down  payment”  on  $1100,  lock,  in  1904  —  after  an  interlude 
stock,  cases,  and  press  in  the  as  business  manager  of  a  daily 
basement  under  the  bank  of  in  Victor,  Colorado  —  Mr.  Miller 
Clifton,  was  not  the  sophisti-  bought  the  Belleville  Tcleseojx- 


cated  period  for  youth  that  two 
wars  and  a  bloody  ‘‘police  ac- 


The  book  reprints  some-  of  Mr. 
Miller’s  out.standing  editorials. 


tion  seem  to  have  made  today  discus-ses  outstanding  Kansas 
for  some,  but  certainly  not  all,  personalities,  and  clo.ses  with  a 
of  our  youth  Anyhow,  youiig  scrutiny  of  the  country  editor’s 
A.  Q.  recalls  that  he  was  deeply  responsibility  and  rewards, 
stirred  by  seeing  at  the  Clifton  taken  from  Mr.  Miller’s  lectures 
railroad  station  the  faces  of  before  journalism  students  at 
Kansas  editors  whose  cogent  Kansas  State  College  '.nd  the 
editorials  he  had  been  reading  in  University  of  Kansas. 
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1959  PONTIAC  BONNEVILLE  CONVERTIBLE 


PONTIAC... 

The  HOTTEST  Mne  for  ’59 


Busy  times  ahead!  Pontiac  Motor,  one  of  3  main  divisions  of  General 
Motors  Coi-poration  located  here,  is  set  for  a  big  year  with  the  car  that 
has  broken  all  bonds  of  traditional  styling  and  engineering  in  1959. 
This  important  plant,  along  with  GMC  Truck  &  Coach  and  Fisher 
Body  Division,  is  a  heavy  contribution  to  the  city’s  $160,000,000  annual 
industrial  payrolls  and  amazing  population  increase  in  the  Pontiac 
area.  The  Pontiac  Press  is  keeping  fully  abreast  with  this  growth  by 
serving  its  community  and  readers  with  the  kind  of  newspaper  that 
has  won  many  top  national  awards. 

Pontiac  is  the  car  and  market  to  watch  in  1959!  Net  paid,  now  in 
excess  of  58,000  daily,  is  one  of  the  largest  out-of-state  circulation 
in  Michigan  .  .  .  97.4%  home  delivered! 

Over  74%  of  Pontiac  Press  homes  take  no  other  daily  newspaper, 

THE  POIVTIAC  PRES!^ 

PONTIAC,  MICHICAN 

Scolaro,  Meeker  &  Scott,  New  York,  Philadelphia,  Chicago  and  Detroit, 

Doyle  and  Hawley,  San  Francisco  and  Los  Angeles 
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1*UBUC  RELATIONS; 

Baron’s  Biz  Booms 
With  Gal  President 


A  blue-eyed  blonde  hurricane 
named  Jessie  is  cutting  a  con¬ 
structive  swath  in  public  rela¬ 
tions. 

Earning  over  $20,000  a  year 
herself  as  president  and  treas¬ 
urer  of  Sydney  S.  Baron  Public 
Relations  Corporation,  New 
York,  Miss  Jessie  Marie  Can¬ 
ning  is  sweeping  the  firm  to  a 
record  high  in  billings  of  $1,- 
850,000  in  1958.  This  sum  is  ex¬ 
clusive  of  more  than  $200,000 
from  the  Baron  Advertising 
Corporation,  adjunct  service  for 
the  35  clients  on  the  company’s 
books. 

In  1957  the  figure  was  $1,200,- 
000.  In  that  amount  was  the 
$330,000  advance  fee  from  the 
Dominican  Republic’s  General¬ 
issimo  Raphael  Trujillo.  He 
spent  a  total  of  $652,855  for  the 
controversial  report  on  the  dis¬ 
appearance  of  Dr.  Jesus  Galin- 
dez,  Columbia  University  pro¬ 
fessor  and  foe  of  the  dictator. 
The  balance  after  Baron’s  take 
went  to  expenses  and  to  Morris 
Ernst,  lawyer,  and  Judge 
William  H.  Munson,  of  Buffalo, 
who  prepared  the  report. 

Account  ('.losed  Out 

“Didn’t  hurt  us  at  all,”  was 
Miss  Canning’s  crisp  comment 
on  the  Dominican  adventure. 

“The  account  was  closed  out 
with  the  State  Department  last 
June. 

“This  year  we’ve  added  10 
new  clients,  nearly  doubled  our 
staff.  Negotiations  underway 
may  lead  to  another  nation  as 
a  client.  We’ll  handle  PR  for  any 
democracy  friendly  to  our  coun¬ 
try.” 

Bet  she’d  like  it  to  be  Eire, 
the  Irish  Republic.  Jessie  is  as 


Irish  as  a  sprig  of  shamrock. 
Associates  say,  however,  it  was 
hard  work,  not  blamey,  that  won 
her  present  post. 

b  urked  at  Cit>  Hall 

Sydney  Baron,  chairman,  and 
his  eight-man  board  of  direc¬ 
tors,  elected  Miss  Canning  pres¬ 
ident  last  Jan.  1.  She  had  joined 
the  firm  as  treasurer  when  it 
was  organized  under  its  current 
name  in  1955.  Prior  to  that, 
active  in  Democratic  politics, 
she  went  into  New  York’s  City 
Hall  with  Mayor  Wagner  to  be¬ 
come  assistant  to  Charles  Pre- 
usse.  City  Administrator.  Then 
she  went  into  publicity  for  the 
city’s  Department  of  Commerce, 
later  Commerce  and  Public 
Events.  There  she  met  Mr. 
Baron,  himself  once  a  bustling 
politico. 

Miss  Canning  began  her  busi¬ 
ness  career  as  assistant  to  the 
general  counsel  of  the  Metro¬ 
politan  Life  Insurance  Company, 
after  her  graduation  from  New 
York  University.  During  school 
and  college  she  had  her  only 
brush  with  journalism. 

Today  as  Baron’s  president. 
Miss  Canning  sparks  ideas,  ad¬ 
vises  clients,  gets  new  business, 
bosses  the  shop,  directs  fashion 
shows,  stages  press  conferences, 
and  writes  releases. 

“Hurricane  power  in  a  zephyr 
container”  is  the  capsule  descrip¬ 
tion  given  by  Herbert  Lancet, 
executive  vicepresident. 

Long  Workday 

“I’ve  seen  her  work  on  a  job 
all  night  after  a  full  day  at  the 
office,”  Mr,  Lancet  added.  “When 
the  typists  caved  in  about  dawn, 
she’d  swing  over  to  the  electric 


typewriter  and  beat  out  the 
copy.” 

“Not  enough  hours  in  a  day,” 
sighed  Miss  Canning.  “Just  too 
busy  to  get  married,”  she  par¬ 
ried  the  direct  personal  question. 

On  her  feet  for  the  interview 
were  spiked  heel  French  shoes. 
Under  the  desk  for  rest  were 
low  heeled  slippers.  A  picture  of 
Carmin  DiSapio,  Tammany  Hall 
leader,  was  on  the  wall  closest 
to  her  desk,  and  a  huge  stuffed 
Tammany  tiger  decorated  a 
shelf. 

Pressed  for  ideas  generated 
by  the  company  for  clients,  she 
smartly  pointed  out  that  all 
ideas  immediately  became  the 
client’s. 

“They  lose  value  if  publicized 
as  coming  from  a  press  agent,” 
she  explained. 

So  it  was  Phil  Harris  of 
Klein’s,  New  York,  a  client,  who 
invited  high  fashion  editors  to 
see  how  this  bargain  store  kept 
up  to  style.  Anheuser-Busch  in¬ 
troduced  its  Budweiser  girls  to 
New  York  this  Summer,  and  is 
relying  heavily  on  Baron  as 
plans  are  made  for  a  convention 
in  New  York  in  January.  New 
York  Central  is  introducing  a 
Community  hospitality  car  to 
people  in  towns  along  its  lines 
this  year. 

Among  other  accounts  are 
Aluminum  Company  of  Amer¬ 
ica  for  New  York  state;  Checker 
Motors  Corp.,  Kalamazoo,  Mich., 
introducing  a  new  auto;  Bar¬ 
tenders  Union,  Local  15,  for 
which  the  firm  gets  out  a 
monthly  publication;  Dugan 
Brothers,  bakeries;  General 
Bronze  Corp.,  Gray  Line  New 
York  Tours;  and  Tishman  Realty 
&  Construction  Company,  Inc. 

At  15%  Profit 

Baron  makes  no  contracts 
with  clients,  has  no  set  fees,  but 
works  out  charges  to  allow  for 
15%  profit.  The  firm  has  full 
time  paid  staffers  in  Washington 
Boston,  Miami,  St.  Louis  and 
Los  Angeles.  It  employs  a  law¬ 
yer,  labor  relations  expert  and 
engineer  to  give  services  to 
clients. 

Sydney  Baron  is  38,  married, 
has  four  children.  He  worked 
for  a  while  for  Drew  Pearson 
in  his  early  days,  and  considers 
that  hardened  reporter  the 
“greatest  influence”  in  my  life. 
In  1938,  when  18,  he  started 
work  for  a  ghost  writer’s 
bureau  in  New  York.  He  used  to 
get  lists  of  conventions  coming 
to  New  York,  and  write  to  the 
speakers  asking  if  he  could  help 
them  prepare  speeches.  He  has 
ghosted  some  40  magazine 
articles  and  four  books.  He 
briefly  served  as  a  reporter  for 
the  New  York  Post.  Under  his 
own  name  he  wrote  a  satirical 
book  called  “One  Whirl,”  pub¬ 


Jessie  Marie  Cannin9 


lished  by  Lowell  in  1944,  and 
two  published  books  of  poetry, 
“Bells  Ring  Loudly”  and  “Men 
Without  Humor.” 

• 

‘Total  Selling’  Plan 
Oflfered  Merchants 

“A  Master  Plan  of  ‘Total 
Selling’  for  Extra  Volume  and 
More  Profit”  is  being  made 
available  to  retailers  through¬ 
out  the  U.S.  and  Canada  by 
more  than  1,000  daily  newspa¬ 
pers,  members  of  the  Bureau 
of  Advertising,  ANPA.  The 
plastic  bound  book  is  part  d 
the  8th  Annual  Time  Table  of 
Retail  Opportunities,  published 
by  the  Bureau. 

It  contains  an  easel  presenta¬ 
tion  that  outlines  for  retailers 
a  basic  program  of  “total  sell¬ 
ing,”  plus  a  ‘Newspaper  Adver¬ 
tising  Planbook”  with  facts,  fig¬ 
ures  and  worksheets  for  sched¬ 
uling  programs  of  planned  ad¬ 
vertising. 

• 

Adds  Travel  Page 

Quebec  City 

UAction  Catholique  has 
started  a  Saturday  Travel  Page 
in  conjunction  with  its  past 
policy  of  giving  travel  adver¬ 
tisers  preferred  treatment 
Originally  the  64,000-circular 
tion  daily  had  only  a  travel  ad¬ 
visory  service  and  an  affiliation 
with  a  Travel  Agent.  Editorial 
material  will  be  prepared  by 
John  Cox. 

• 

Heads  Merchandising 

Ann  Arbor,  Mich. 

Carlos  A.  Chapman  has  been 
named  merchandising  manager 
of  Argus  Cameras,  a  division  of 
Sylvania  Electric  Products  Inc. 
He  will  be  responsible  for  pla¬ 
ning,  promotion  and  advertising 
of  all  Argus  photographic  prod¬ 
ucts.  Mr.  Chapman  was  formerly 
product  manager  of  the  division. 


new  plants  •  modernization  •  extensions 

LOCKWOOD  GREENE 


ENGINEERS  •  ARCHITECTS 
Boston  16,  Mtiis  New  York  1 7,  N  Y.  Sportonburg,  S  C 

316  Slucirl  Str.  ■  •  41  EosI  42nd  Street  ■  Monigomery  Bldg 
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Arizona  Pioneer,  Darrell  Duppa, 

surveying  the  ruins  of  an  ancient  Indian  civilization 
said;  “AND  THE  CITY  SHALL  RISE  PHOENIX-LIKE 
FROM  THE  ASHES  OF  THE  PAST" 


Arizona  Leads  Nation  In; 

‘Rate  of  Income  Growth . Up  95.2% 

Growth  of  Agricultural  Income . Up  95.2% 

Growth  of  Non- Agricultural  Employment  ..  .Up  84.0% 

Growth  of  Manufacturing  Employment . Up  168.7% 

Non-Ferrous  Mineral  Production  . Up  34.9% 

•  Ko//*y  Nationol  Bank 
Stotisticol  Rtvitw 
1947  ri.  19S7 


Thv  Slalv'n  (irealent  \firspafn>r 


trizona’s  \4‘U  sftapt’r 


Fifty  cents  of  every  doiiar  spent  in  Arizona  is  spent  in  Metropolitan  Phoenix. 


Editor  ac  publisher  for  November  29,  1958 


35 


FAIRCHILD 

news 


Emery  Laskey,  advertising  director 
of  DAILY  NEWS  RECORD,  and 
Bertha  Kaufman,  of  the  ad  depart¬ 
ment,  will  attend  the  convention  of 
the  International  Association  of 
Clothing  Designers  at  the  Hotel 
Drake,  Chicago,  Dec.  7-10.  William 
Ullmann  will  represent  the  New 
York  editorial  staff  of  MEN’S 
WEAR  Magazine  at  the  meetings. 


WOMEN’S  WEAR  DAlLY’s  an¬ 
nual  news  release,  summarizing 
fashion  trends  for  the  coming  re¬ 
sort  and  cruise  season,  will  shortly 
be  in  the  hands  of  women’s  page 
editors  of  consumer  newspapers 
throughout  the  country.  Sees  more 
lady-like  look  in  resort  sportswear 
evolving  from  Eimpire  influence. 


Frank  Engle,  of  the  Fairchild  News 
Service  staff,  has  been  named  one 
of  the  trustees  of  the  recently- 
formed  Working  Press  Foundation 
of  New  York. 


Kenneth  Stein,  instruments-com- 
munications  specialist  on  the 
ELECTRONICS  NEWS  editorial 
staff,  leaves  for  St.  Petersburg,  Fla., 
next  week  to  cover  the  2nd  Na¬ 
tional  Symposium  on  Global  Com¬ 
munications,  Dec.  3-5.  ELEC¬ 
TRONIC  NEWS  will  be  distrib¬ 
uted  room-to-room  at  both  exhibit 
hotels. 


W.  D.  “Bill”  Hart,  northern  New 
Jersey  bureau  chief  for  the  Fair- 
child  Publications,  was  unani¬ 
mously  reelected  president  of  the 
Ridgewood.  N.  J..  Chamber  of 
Commerce  for  a  second  term  at  the 
annual  meeting  of  that  body  last 
week. 


To  meet  the  retail  buyers’  need 
for  up-to-THE-minute  show  news, 
FOOTWEAR  NEWS  will  again 
publish  a  special  daily  issue  on 
Monday,  Dec.  1.  during  the  Popu¬ 
lar  Price  Shoe  .^how  in  New  York. 
This  issue  will  be  distributed  at  the 
show  as  well  as  to  regular  'sub¬ 
scribers. 


David  Browne  has  joined  the  Los 
Angeles  staff  of  ELECTRONIC 
NEWS  as  reporter.  He  comes  to 
Fairchild  from  the  Isle  of  Pines 
Fruit  &  Improvement  Co.,  Cuba, 
where  he  was  editor  and  public 
relations  director. 

FAIRCHILD 
Publications,  Inc. 

7  last  lath  St.,  Now  York,  N.  Y. 
PufcOthsrs 

Dolly  Now*  Rocord,  Supormorkot  Now*, 
Wemon'*  Woor  Doily,  Eloctronic  Now*, 
Homo  Fumhhing*  Doily,  Diroctorio*, 
AAop'*  Woor,  Footwoor  Now*.  Book*. 
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Racing  Association 
To  Present  Awards 

Awards  for  the  best  news¬ 
paper  story  and  column  on 
Thoroughbred  Racing  will  be 
presented  to  Tom  White  of  the 
Baltimore  (Md.)  News-Post 
and  Hy  Schneider  of  the  Los 
Angeles  (Calif.)  Examiner  at 
the  dinner  marking  the  17th 
annual  meeting  of  Thorough¬ 
bred  Racing  Associations,  San 
Francisco  on  Dec.  4. 

Tom  White’s  winning  entry 
was  a  story  about  an  old-time 
horse  trainer  named  Dillon  Grey 
who  was  buried  in  the  infield 
at  Pimlico  race  track.  Hy 
Schneider’s  piece  had  to  do  with 
the  proud  father  of  a  winning 
jockey  at  Hollywood  Park. 

The  1958  photography  winner 
was  a  shot  of  Silky  Sullivan 
trailing  in  a  race  he  ultimately 
won  at  Santa  Anita.  It  was  made 
by  Arthur  Rogers  of  the  Los 
Angeles  Times. 

*  *  * 

Mrs.  Cfx:eua  P.  Leuchter  — 
publisher  of  the  Vineland 
(N.  J.)  Times  Journal  succeed¬ 
ing  her  late  brother,  Abraham 
M.  Bass.  Two  nephews,  Joel  C. 
Leuchter  and  Ben  Z.  Leuch¬ 
ter,  continue  as  assistants  to 
the  publisher. 

*  *  * 

Mrs.  Lee  Winter,  graduate 
of  Florida  State  University  and 
Missouri  School  of  Journalism 
—  from  food  editor  of  the 
Tampa  (Fla.)  Tribune  to  wom¬ 
en’s  editor,  Charlotte  (N.  C.) 
Observer,  succeeding  Jane  Rog¬ 
ers,  who  resigned  in  July  to 
be  married.  Mary  Utting,  grad¬ 
uate  of  CoiTiell  —  promoted  to 
assistant  women’s  editor  in 
charge  of  production  and  make¬ 
up. 

>•>  *  « 

Joseph  S.  Jennings,  graduate 
of  Temple  University,  Philadel¬ 
phia  —  now  an  area  reporter 
for  New  Haven  (Conn.)  Regis¬ 
ter.  Saul  Freilich  —  to  copy 
desk. 

* 

Melvin  Parsons  —  appointed 
classified  advertising  manager, 
Appleton  (Wis.)  Post-Crescent. 
Melvin  Heinzl  —  composing 
room  superintendent. 

*  «  « 

Gerald  H.  Grosvenor  —  from 
business  manager.  Mesa  (Ariz.) 
Tribune  to  publisher,  Gallup 
i  (N.  M.)  Independent,  succeed- 
I  ing  Wallace  Leach,  who  has 
!  bought  a  printing  shop. 

'  *  I*  « 

Chuck  Hauser,  South  Caro¬ 
lina  state  news  editor  for  the 
Charlotte  (N.  C.)  Observer  — 
to  United  Press  International, 
London.  Loy  Miller,  city  hall 
reporter,  has  replaced  him. 

*  *  • 

i  Mrs.  Margaret  Watkins 


persona 


CALL  HER  'TIGER' — Danna  Kusianovich,  federal  beat  reporter  for  flic 
Albuquerque  (N.M.)  Journal,  climbs  into  the  cockpit  of  a  T-33  jet 
trainer  on  her  way  to  becoming  a  "Tiger"  (pilot  capable  of  handling 
jet  aircraft).  With  her  is  Col.  Irving  L.  Branch,  Air  Forces  Speciil 
Weapons  Center.  Times  flown— one  hour  25  minutes. 


Claiborne  —  resigned  from  the 
staff  of  the  Charlotte  (N.  C.) 
News  to  go  to  Chicago  with  her 
husband.  Jack,  who  is  on  a 
leave  of  absence  from  the  Char¬ 
lotte  (N.  C.)  Observer  sports 
staff,  to  do  graduate  study. 

«  «  « 

Tom  Higgins,  on  the  Ashe¬ 
ville  (N.  C.)  Times  for  the  past 
year  —  to  the  sports  staff  of 
the  Winston-Salem  (N.  C.) 

Journal. 

*  *  « 

Bob  Connelly,  utility  desk 
man  of  the  Charlotte  (N.  C.) 
Observer  —  to  desk  job  on  the 
Miami  (Fla.)  Herald.  Another 
Obsei-ver  man,  Fred  Sheheen 
—  to  military  service. 

*  *  * 

Wes  Hayden,  assistant  city 
editor  of  the  Winston-Salem 
(N.  C.)  Sentinel  —  appointed 
Washington  correspondent  for 
the  Winston-Salem  Journal  and 
Sentinel  for  the  1959  Congres¬ 
sional  session. 

*  Cl  « 

Robert  M.  Huse,  former  city 
editor,  Bath  (Me.)  Times  — 
named  executive  assistant  on 
U.  S.  Senator-elect  Edmund 
Muskie. 

*  *  * 

Harold  L.  Cail,  drama  edi¬ 
tor,  Portland  (Me.)  Press  Her¬ 
ald-Evening  Express  —  re¬ 
turned  from  Hollywood  trip. 


Mrs.  Margaret  Riley,  man¬ 
ager  of  Chicago  Tribune  tele 
phone  service  —  observed  her 
35th  anniversary  with  the  Trib¬ 
une.  Mrs.  Riley’s  first  assign¬ 
ment  was  to  give  out  football 
scores  to  the  public. 

«  *  * 

Michael  M.  Pennock,  chief 
accountant  of  the  Philadelphia 
(Pa.)  Inquirer  —  to  general 
manager  of  the  Beaver  (Pa.) 
Valley  Times  Dec.  1,  succeeding 
Ray  j.  Taylor,  resigned. 

«  ♦  « 

John  T.  Condon  Jr.,  former 
national  advertising  manager  of 
the  Philadelphia  Daily  News  — 
appointed  advertising  manage: 
of  the  Pennsylvania  Traveler. 
monthly  magazine. 

«  *  « 

William  T.  Harper  —  fron; 
the  staff  of  the  Philadelphia 
(Pa.)  Inquirer  to  editor  of  Gas 
and  Butayne  and  Propane  Nevs- 

«  «  « 

Edward  R.  Mitchell  —  from 
makeup  editor  to  night  editor 
of  the  Boston  (Mass.)  Globe- 
Prior  to  joining  the  Globe  in 
1950  as  a  copy  reader  he  had 
run  a  printing  business  and  bw" 
on  the  staffs  of  the  Knoxville 
(Tenn.)  News-Sentinel,  Weub' 
ington  (D.  C.)  Post  and  Cincia- 
yiati  (Ohio)  Post. 


•  *  « 


Philip  Uorf,  who  was  witb 
United  Press  for  10  years  be¬ 
fore  going  to  N.  W.  Ayer  agenO 
public  relations  three  years  if 
—  now  an  account  executive 
with  Tex  McCrary,  Inc. 
EDITOR  at  PUBLISHER  for  November  29, 


Betty  Ericks  has  joined  the 
business  staff  of  the  Klamath 
Falls  (Ore.)  Herald  and  News. 
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Michael  E.  Horrell,  former¬ 
ly  with  Chicago  City  News  Bu¬ 
reau  —  now  city  hall  reporter' 
for  the  Ashland  (Ohio)  Times- 
GattUe;  Ed  Thompson,  former¬ 
ly  in  the  sports  department  of 
the  Evansville  (Ind.)  Courier 

—  now  T-G  sports  editor;  Mau¬ 
rice  Wood  —  from  Neenah- 
Menasha  (Wis.)  Twin  City 
News-Record  to  circulation 
manager  of  the  T-G. 

*  *  * 

Phiup  Ebe-isole,  after  two 
yean  in  Army  public  I'elations 

—  on  news  staff  of  Hagerstown 
(Md.)  Daily  Mail. 

*  *  * 

Jack  Cummins,  formerly  in 
editorial  department  of  Balti¬ 
more  (Md.)  News-Post  —  on 
;taff  of  Hagerstown  (Md.) 
Morning  Herald. 

*  *  * 

Ji»HN  C.  Hadley  —  named  an 
assistant  managing  editor  in 
charge  of  special  projects  at 
Rorhester  (N.  Y.)  Times-Vnion. 
Ralph  A.  Hyman  —  now  ex¬ 
ecutive  sports  editor.  Eugene 
C.  Gribbroek  —  promoted  to 
telegraph  editor,  and  Delbert 
P.  Ray  —  assistant  city  editor. 

*  *  * 

Frank  L.  Hayes,  Chirago 
Daily  News  —  honored  for  out¬ 
standing  reporting  by  tbe  Chi¬ 
cago  Human  Relations  Commis¬ 
sion. 

*  *  * 

Donna  Onasch  —  from  ra¬ 
dio-TV  department  to  Saturday 
magazine  of  Cleveland  (Ohio) 
•VcicH.  Maryann  Stanonik, 
from  copy  girl  to  radio-TV  staff. 
♦  *  ♦ 

Paul  Colebrook  —  from  Wil- 
louglihy  (Ohio)  News  Herald 
to  .staff  of  the  Cleveland  (Ohio) 
.VeicH. 

*  *  * 

Marie  1  )aerr,  Cleveland 
(Ohio)  Press  feature  writer  — 
award  for  poetry;  some  of  her 
work  to  he  published  in  the  Ohio 
Poetry  Review. 


Ri'th  Taub,  women’s  page 
editor  of  the  Mamaroneck  (N. 

Y.)  Daily  Times  —  cited  by  the 
wal  chapter  of  the  American 
Association  for  the  United  Na- 
bons  for  her  coverage  of  events 
mvolving  UN  causes. 

*  *  * 

MaroN  V.  Burgess,  political 
Witor  of  the  Pittsburgh  (Pa.) 
^<*n-Tele graph  for  20  years  — 
rotiring  to  write  a  book  deal- 
'"S  with  Pennsylvania  history 
^’'d  to  do  a  column  for  the 
'*'«ekly  Morrison’s  Cove  Herald 
at  Martinsburg. 

editor  6c.  publisher  for 


William  T.  Lane,  former 
newspaperman  —  closing  his  ad¬ 
vertising  and  public  relations 
agency  to  be  vicepresident  of 
Carrier  Corporation,  Syracuse, 
in  charge  of  corporate  relations. 

*  ♦  * 

Jay  Axelbank,  formerly  with 
the  Chicago  American,  and  later 
correspondent  in  the  Tokyo  of¬ 
fice  of  INS  —  now  in  the  radio 
news  department,  American 
Broadcasting  Company,  New 

York. 

*  *  * 

Harold  R.  Cross,  former 

Chamber  of  Commerce  secretai'y 
—  named  editor  of  weekly  Bar¬ 
berton  (Ohio)  Herald;  former 
Columbus  Dispatch  and  Citizen 
reporter  and  Chicago  Tribune 
spoi'ts  writer. 

*  >i>  * 

Carl  Bissell  —  retired  from 
the  Associated  Press  staff  at 
New  Haven,  Conn,  on  advice  of 
his  physician  after  almost  40 
years  of  newspaper  work.  He 
intends  to  continue  “Connecticut 
S|)ortsmen”  feature  in  the  New 
Haven  Evening  Register. 

*  *  * 

John  V.  Colt,  reporter  and 
photographer  for  the  Kansas 
City  (Mo.)  Star  —  named  ad¬ 
ministrative  assistant  to  newly- 
elected  Congressman  Newell 
George. 

«  *  * 

William  M.  Hines  Jr.  of  the 
Washington  (D.  C.)  Evening 
Star  —  appointed  to  sei've  on 
the  Board  of  Governors  of  the 
National  Rocket  Club. 

*  *  ♦ 

William  F.  Fowler,  long 
with  Erie,  Pa.,  newspapers  and 
public  relations  director  of  the 
United  Fund  of  Erie  County 

the  past  year  —  named  public 

relations  assistant  of  the  Gen¬ 
eral  Telephone  Co. 

*  *  « 

Alvin  J.  Remmenga,  former¬ 


ly  city  editor  of  the  Lincoln 
(Nebr.)  State  Journal  —  tbe 
$1,000  Hitchcock  Scholarship  at 
the  Graduate  School  of  Journal- 
i.sm,  Columbia  University. 

♦  ♦  ♦ 

Ri'ssell  Brook  Lee  —  from 
TV  Guide  to  the  Family  Weekly 
advertising  sales  staff  in  New 
York. 

*  ♦  « 

Phil  Weisman,  sports  edi¬ 
tor,  City  News  Bureau  of  Chi¬ 
cago  —  honored  for  2b  years 

of  covering  high  school  sports. 

*  *  « 

William  M.  Ware,  assistant 
Sunday  editor  of  the  Cleveland 
(Ohio)  Plain  Dealer  and  presi¬ 
dent  of  the  Mentor  (Ohio) 
Board  of  Education  —  elected 
vicepresident  of  the  Ohio  School 
Boards  As.sociation. 

«  4c  * 

Forrest  W.  Seymour,  editor 
of  the  Worcester  (Mass.)  Tele¬ 
gram  and  Evening  Gazette  — 
elected  president  of  the  United 
Press  International  Newspaper 
Editors  of  Massachusetts. 

•  *  • 

Bob  Stevens,  San  Francisco 
(Calif.)  Chronicle  —  chairman 
of  San  Francisco  chapter.  Base¬ 
ball  Writers  of  America,  suc¬ 
ceeding  James  K.  McGee,  Call- 
Bulletin. 

*  *  * 

Arthur  Johnsey,  state  capi¬ 
tal  coi  respondent  for  the  Greens¬ 
boro  (N.  C.)  News-Record  since 
1949  —  to  the  Miami  (Fla.) 
Herald. 

«  *  * 

Wernfe  a.  Rupp,  Aberdeen 
(Wash.)  World,  and  J.  Cliffoid 
Kaynor,  Ellenshurg  (Wa'h.) 
Record  —  honored  for  .'50  years 
of  continuous  publisher  service 
in  resolution  adopted  by  Wash¬ 
ington  Associated  Press. 

*  *  « 

Wilfred  Woods,  publisher, 
Wenatchee  (Wash.)  World  — 
elected  chairman  of  Washing¬ 
ton  As.sociated  Press. 

^ 

Henry  Belk,  Goldsboro 
(Continued  on  page  38) 
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{Continued  front  pofie  37) 


(N.  C.)  Xews-Arpus  editor  — 
elected  to  board  of  directors  of 
Biblical  Recorder,  weekly  publi¬ 
cation  of  Noi’th  Carolina  Baptist 
Convention. 

*  * 

James  Bland  —  from  the 
•■ditorial  staff  of  the  Lexinf/ton 
(Ky.)  Herald  to  the  UPI  staff 
at  Hariisburg,  Pa. 

■f  *  « 

Edward  Henry  Dork,  Clere- 
Innd  (Ohio)  News  photographer 
for  50  years  —  guest  of  honor 
at  the  Press  Club  of  Cleveland. 

if  *  m 

Russell  Harris  —  from  copy 
desk,  Akron  (Ohio)  Beacon 
Journal,  to  copy  desk,  Miami 
(Fla.)  Herald. 

if  *  * 

Howard  Goldberg  —  to  the 
.suburban  staff  of  the  Akron 
(Ohio)  Beacon  Journal. 

♦  ♦  ♦ 

Charles  W.  Donahue,  for¬ 
merly  merchandising  manager 
of  New  York  Daily  News  — 
no>v  vicepresident  and  general 
manager  of  Long  Advertising 
-Agency,  Miami,  Fla. 

*  *  ♦ 

Maurice  Trimmer  —  named 
Santa  Fe  (N.  M.)  night  edi¬ 
tor  of  UPI. 

*  *  * 

Jess  Price,  editor  of  Tucum- 
cari  (N.  M.)  Daily  News  since 
1954  —  awarded  New  Mexico 
Farm  bureau  1958  award  for 
agricultural  reporting. 

*  *  * 

Ernie  Mills  —  resigned  as 
editor  of  Gallup  (N.  M.)  Inde¬ 
pendent  to  become  the  Albuquer¬ 
que  (N.  M.)  Journal’s  capital 
correspondent  in  Santa  Fe. 

*  *  * 

Ed  Bapst,  former  Cincinnati 
(Ohio)  Timc.s-Star  photogra¬ 
pher  —  to  commercial  picture 
firm.  Saul  Strauss,  Times-Star 
sports  writer  —  now  doing  pub¬ 
licity  for  Harlem  Globe  Trot¬ 
ters. 

'  *  *  *. 

David  D.  Meier,  city  hall  and 

imlice  reporter  for  the  Coffey- 
ville  (Kas.)  Journal  the  past 
four  years  —  named  adminis¬ 
trative  assi.stant  to  Congre.ss- 
man-elect  Denver  Hargis. 

• 

Parson’s  License 

Richmond,  Va. 
Larry  L.  Ma.son,  assigned  to 
the  copy  desk  at  the  Richmond 
News  Leader,  has  been  granted 
a  “parson’s  license’’  to  perform 
marriages  as  an  ordained  min¬ 
ister.  He  assists  in  pa.storal 
functions  at  an  undenomina¬ 
tional  Richmond  church. 
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Author  Says 
Publicity  Has 
Killed  Society 

Cincinnati 

Denouncing  newspaper  and 
magazine  society  editors  as  “the 
arbiters  who  killed  Society 
(capital  S),’’  a  New  York  his¬ 
torian.  Cleveland  Amory,  said  in 
an  interview  here: 

“What  I  call  ‘publiciety’  has 
killed  Society.  The  social  ar¬ 
biters  of  the  press  really  are 
nothing  but  biters.  In  the  old 
days  (circa  1890),  you  reached 
the  lower  rungs  of  the  Social 
ladder  by  getting  your  name  in 
the  newspaper.  You  reached  the 
upper  rungs  by  keeping  it  out. 
Today  all  of  what  is  called  So¬ 
ciety  seeks  publicity.” 

Mr.  Amory  is  the  author  of 
“The  Pi-oper  Bostonians”  and 
“The  Last  Resorts.” 

Concerning  the  press,  Mr. 
Amory  said  he  believed  that 
many  newspapers  today  look  on 
Society  for  “what  it  is.”  That  is 
he  explained,  “the  trend  toward 
women’s  pages,  not  Society 
pages.” 

Then  he  asked: 

“Who  are  these  editoi*s  to  de¬ 
cide  who  gets  a  two-column  en¬ 
gagement  picture  at  the  top  of 
the  page  and  a  one-column  pic¬ 
ture  at  the  bottom.  In  the  old 
days.  Society  editors  and  re¬ 
porters  were  almost  like  serv¬ 
ants.  They  hung  around  the 
kitchen  door,  trying  to  get  the 
names  of  guests  a  parties.  To¬ 
day  you  actually  find  them  at 
social  functions.  Today’s  so¬ 
ciety  needs  them.  Today’s  so¬ 
ciety  needs  publicity. 

“I  suspect  that  persons  like 
the  Cincinnati  Enquirer's  Miss 
Marian  Deveraux  thought  they 
were  saving  Society  by  posing 
in  the  role  of  arbiters.  But, 
really,  they  killed  it.” 

• 

Gaylord  Receives 
Pin  for  Long  Service 

Oklahoma  City 
Seivice  awards  were  made  to 
106  employees  at  a  dinner  given 
by  the  Oklahoma  Publishing  Co., 
publisher  of  the  Daily  Okla¬ 
homan  and  Oklahoma  City 
Times.  Top  award  went  to  E.  K. 
Gaylord,  president,  who  bought 
into  the  Oklahoman  55  years 
ago  when  it  had  3,500  circula¬ 
tion. 

Miss  Edith  Johnson  received 
an  award  for  50  years  with  the 
papers  as  a  columnist.  All  of  the 
awards  represented  a  combined 
1,148  years  of  service  with  the 
company. 


Old  New  York 
Papers  on  Display 

“George  II  Proclaimed  King” 

.  .  .  “Abraham  Lincoln  Shot” 

.  .  .  “The  Kaiser  Abdicates”  .  .  . 
the  fact  that  these  events  were 
“stop  the  press”  news  items  be¬ 
fore  they  became  history  is  un¬ 
derscored  in  a  New  York  Public 
Library  exhibition  of  newspa¬ 
pers  since  1690. 

One  of  the  earliest  items  in 
the  show  is  a  copy  of  the  weekly 
New  York  Gazette,  published  by 
William  Bradford.  The  is.sue  dis¬ 
played  —  dated  August  21-28, 
1727  —  announces  George  IPs 
accession  to  the  throne  of  Eng¬ 
land. 

The  first  issue  of  John  Peter 
Zenger’s  New  York  Weekly 
Journal  is  also  shown.  Zenger, 
who  had  been  apprenticed  to 
Bradford,  in  1733  brought  out 
his  own  paper  to  oppose  his  for¬ 
mer  master’s  support  of  British 
policy  and  the  corrupt  English 
Governor  Cosby. 

Another  item  of  interest  is 
the  January  4,  1803  issue  of 
the  New  York  Evening  Post, 
which  —  like  most  papers  of 
that  vintage  —  carried  classi¬ 
fied  advertising  on  its  front 
page.  Amid  small  boxes  an¬ 
nouncing  stores  to  let,  ships  for 
-charter,  and  staples  for  sale,  is 
an  ad  by  John  Jacob  Astor  pro¬ 
moting  his  teas,  lutestrings  and 
“sinschews,”  fans,  and  mathe¬ 
matical  instiuments. 

The  March  17,  1888  issue  of 
the  Daily  Graphic  is  shown,  with 
a  full-page  drawing  of  the  East 
River  frozen  solid  after  the  Big 
Blizzard  and  people  crossing  it 
by  foot  to  go  from  Manhattan 
to  Brooklyn.  The  New  York 
Herald’s  March  18,  1897  edi¬ 
tion  is  also  shown,  with  sketches 
of  “the  scene  in  the  ring  when 
Fitzsimmons  knocked  Corbett 
out.” 

• 

Union  Juri^cliotion 
Problem  in  Toronto 

Toronto 

Publishers  of  Toranto’s  three 
daily  newspapers  have  asked 
the  Ontario  Labor  Relations 
Board  to  solve  jurisdictional 
problems  arising  from  contract 
demands  of  three  mechanical 
unions. 

The  Star  said  the  Toronto 
Typographical  Union,  Mailers 
Union  and  Pressmen’s  Union 
are  seeking  to  represent  em¬ 
ployees  represented  now  by 
other  unions,  some  certified  as 
collective  bargaining  agents  by 
the  board  and  with  which  the 
publishers  have  current  or  re¬ 
cently-expired  agreements. 

EDITOR  ac  PUB 


Gannett  Co. 
Will  Increase 
Pfd.  Shares 

Rochester,  N.  Y. 
Stockholders  of  Gannett  Co., 
Inc.  on  Nov.  14  voted  in  favor 
of  a  recapitalization  plan  as 
recommended  by  the  directors. 
Under  the  plan: 

1.  The  number  of  authorized 
shares  of  participating  preferred 
stock  will  be  increased  from  15,- 
000  to  32,500  and 

2.  The  15,000  shares  of  partici¬ 
pating  preferred  now  issued 
(mostly  to  company  executives 
and  to  executives  of  individual 
newspapers)  will  be  split  or 
changed  into  22,500  shares  at 
the  rate  of  three  for  two. 

The  prevailing  repurchase 
price  of  participating  preferred 
has  been  $150  a  share.  The  price 
will  now  be  reduced  to  $100.  In 
explaining  the  plan,  Paul  Mil¬ 
ler,  Gannett  president,  said: 

“When  this  stock  was  created 
in  1940,  it  was  sold  to  directors, 
executive  officers,  heads  of  de¬ 
partments  and  professional  ad¬ 
visers. 

“The  company  has  grown  sub¬ 
stantially,  and  directors  decided 
to  recommend  the  plan  of  re¬ 
capitalization  to  broaden  the 
base  of  ownership  of  these  in¬ 
centive  shares.” 

Mr.  Miller  said  proxies  were 
received  from  approximately  93 
percent  of  preferred  stockhold¬ 
ers  eligible  to  vote.  There  was 
not  a  dissenting  vote.  It  is 
planned  that  some  new  share- 
will  be  issued  by  March  15,  1959. 
• 

Editor  ^s  Memo 
Jogs  Ike  Action 

It  was  an  open  letter  to 
President  Eisenhower  from  -lea 
Gorkin,  editor,  published  in 
Parade  last  Sept.  14  which  lead 
to  White  House  action  Nov.  18. 

President  Eisenhower  met 
Mrs.  Iven  C.  Kincheloe  Ji-* 
widow  of  an  Air  Force  test  pild 
who  was  killed  July  26.  As  sug¬ 
gested  in  Mr.  Gorkin’s  letter, 
the  President  recommended  that 
whoever  was  President  at  the 
time  should  appoint  Captain 
Kincheloe’s  son  to  the  Air  Force 
Academy  in  Colorado  Springs. 

Mr.  Gorkin  received  a  letter 
from  Thomas  E.  Stephens,  Sec¬ 
retary  to  the  President,  Nov.  R. 
advising  him  in  advance  that 
the  appointment  had  been  made 
to  meet  Mrs.  Kincheloe, 
thanking  him  for  his  interest 
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HEADLINE  NEWS  from 
NEWSPRINT  FACTS 

MORE  CAPACITY  IN  ’59  BUT  NO  NEW  MACHINE  .  .  .  The  North  American 

newsprint  industry  in  1959  will  take  its  first  breather  after  years  of 
dramatic  expansion.  Although  another  550,000  tons  of  capacity  will 
be  added  to  the  roster  no  new  newsprint  machines  will  be  installed 
for  the  first  time  in  eight  years. 

PRODUCERS  QUESTION  ABILITY  TO  ABSORB 

PROPOSED  INCREASE  IN  FREIGHT  RATES 

.  .  .  Canadian  newsprint  producers  have  .served  notice  on  Ottawa  that 
freight  rate  increases  asked  by  the  railways  would  mean  $19  million 
annually  in  increa.sed  costs  to  the  paper  industry.  Doubt  was  expressed 
that  a  sum  of  this  magnitude  could  be  absorbed. 

century-old  BALZAC  NOVEL  STILL  TIMELY 

ON  HIGH  COSTS  OF  PAPERMAKING,  DE-INKING 

...  In  19th  century  novel,  “Lost  Illusions,”  author  of  classic  “Mme. 
Bovary”  describes  early  struggles  of  papermakers  for  cheaper  mate¬ 
rials,  better  proce.sses,  which  continue  today  in  new  phase. 

☆  'ONLY’  WAY  TO  CUT  NEWSPRINT  TRANSIT  DAMAGE 

CALLS  FOR  HANDLING  LIKE  EGGS,  EXPLOSIVES 

.  .  .  Expert  says  switching  of  railway  cars  at  e.xcessive  speeds  results 
in  the  impacts  which  damage  newsprint  en  route  to  press  rooms.  Pro¬ 
posed  :  specially-cushioned  cars  or  same  handling  as  that  given  TNT. 
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^  TIMBER  ECONOMICS  SHIFTING  FORESTERS 

FROM  WOODLAND  TRAILS  TO  EXECUTIVE  ROW 

.  .  .  Changing  character  of  the  w’oods  industries  means  more  demand 
and  opportunity  for  foresters.  They  are  key  men  as  economic  pressures 
heighten  need  to  get  most  wood  out  of  least  area  in  shortest  time. 


The  headlines  and  summaries  of  articles  reprinted  here  are 
taken  from  the  S’oeember  issue  of  Newsfirint  Farts. 

To  receive  this  and  other  issues  write: 

NEWSPRINT  INFORMATION  COMMITTEE 

150  East  42nd  Street  New  York  17,  N.  Y. 
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Carrier  Selection, 
Training  Important 

By  James  C.  Dahiberg 

Memphis  (Tenn.)  Press-Seiiiiilar 


In  oi-der  to  have  a  degree  of 
selection  of  carriers  for  news¬ 
paper  routes,  a  recruitment  pro¬ 
gram  designed  to  keep  a  plenti¬ 
ful  and  continuing  supply  of 
applicants  on  hand  is  necessary. 
This  program  should  be  reviewed 
and  updated  periodically  in  order 
to  be  wholly’  effective. 

Current  carriers  can  be  the 
best  source  of  replacement  can¬ 
didates  but  field  personnel  should 
select  their  own  carriers  and  not 
accept  blindly  the  old  carrier’s 
recommendation. 

Schools  Good  Sourx'c 

Route  canvass  is  an  extremely 
good  method  for  locating  car¬ 
rier  replacements  since  it  is 
best  to  have  carriers  live  on 
their  ow'n  route  as  a  time  and 
convenience  factor. 

Schools  are  often  the  best 
recruiting  place  in  small  towns 


or  rural  communities.  A  District 
Manager  can  have  the  principal 
make  an  announcement  at  as¬ 
sembly  and  ask  that  applicants 
see  him  while  he  is  there. 

Community  leaders  such  as 
local  bankers,  ministers,  and 
merchants  can  usually  recom¬ 
mend  outstanding  young  men. 

Carrier  ads  for  “Ambitious 
Young  Men  who  want  to  earn 
spending  money  in  their  spare 
time.” 

.Sele«’linj!  ihe  Carrier 

Selection  of  an  applicant  to 
be  assigned  to  an  open  route 
may  well  mean  the  difference 
between  an  effective  operation 
or  one  that  is  ineffective. 

Determine  the  age  of  appli¬ 
cant.  Is  he  old  enough  and 
mature  enough?  Are  his  school 
grades  good  and  is  he  a  healthv 
lad  ? 


Starts  Mean  Everything  >  •  • 


,,,  in  swimming  and  in  circulation  promotion. 

Starts  mean  profits  for  your  newspaper.  Experi¬ 
enced  Whitlock  specialists  can  show  you  how  to 
boost  starts  and  profits  ...  at  no  cost  to  you. 
For  help  in  solving  your  circulation  problems, 
contact  .  .  . 


Whitlock  and  Company,  Inc. 

7425  Lake  Street  •  River  Forest,  Illinois 


An  organization  of  Newspaper  People  Serving  Newspapers\ 


The  parent  interview  w’ill  de¬ 
termine  the  feelings  of  the  boys’ 
parents.  A  newspaper  carrier 
needs  his  parents’  help  and 
more  often  than  not  parents 
w’ant  their  sons  to  have  the 
business  experience  more  than 
the  extra  money  to  be  earned 
by  the  carrier. 

An  extremely  important  fac¬ 
tor  is  the  boy’s  desire  and  just 
how  much  he  want  to  become  a 
good  carrier.  If  he  has  intelli¬ 
gence,  good  character,  makes 
good  grades,  and  desires  to  gain 
in  earnings,  prestige,  and  bene¬ 
fit  from  his  associations  as  a 
carrier,  his  chances  of  success 
are  favorable. 

Carrier  Training 

Proper  indoctrination  of  a  new 
newspaper  carrier  by  a  District 
Manager  in  many  cases  deter¬ 
mines  length  of  route  tenure 
and  whether  or  not  the  route 
will  be  managed  properly. 

A  District  Manager  should  be 
furnished  with  (or  better  still, 
develop  one  of  his  own)  a  list 
of  important  topics  to  be  dis¬ 
cussed  with  each  new  carrier 
and  his  parents.  Follow  up  with 
new  carrier  and  parents  after 
assignment. 

You  cannot  overestimate  the 
importance  of  the  earner  and 
his  parents  understanding  route 
duties  and  responsibilities.  It 
takes  the  encouragement  of 
parents  to  help  make  a  boy  a 
contest  winner  or  to  get  him  out 
of  bed  early  in  the  moming  on 
a  cold,  snowy,  or  wet  day.  Dis¬ 
cussions  should  include  both 
parents  if  possible. 

The  first  step  in  actually  as¬ 
signing  a  new  carrier  should  l)e 
a  route  check  to  list  all  sub¬ 
scribers,  pay  days,  number  of 
non-subscribers,  and  outstanding 
collections.  This  starts  the  new 
carrier  with  a  clean  slate  and 
businesslike  atmosphere. 

New  Equipment  Heipi 

New  equipment  is  a  big 
morale  builder.  A  new  bag,  route 
book,  and  card  punch  makes  a 
boy  feel  important. 

Weekly  mailings  from  circu¬ 
lation  office  for  the  first  four  or 
five  weeks  adds  to  the  morale 
of  a  new  carrier  and  his  parents. 
Makes  them  feel  that  the 
youngster  is  progressing  toward 
being  a  successful  young  busi¬ 
nessman.  Good  carrier  hand¬ 
books  are  extremely  helpful  and 
will  probably  be  studied  by 
parents. 

Substitute  arrangements 
should  be  made  when  carrier 
first  takes  a  route.  Emergencies 
or  illness  during  assignment 
period  is  extremely  difficult  to 
cope  with,  and  if  this  happens 
the  entire  program  should  be 
repeated  as  soon  as  emergency 
ends. 


When  the  carrier  becomes 
acquainted  with  his  route  and 
his  routine  he  is  ready  for  sales 
activity.  It  is  important  for  the 
District  Manager  to  sell  both 
the  carrier  and  his  parents  that 
nowhere  can  you  get  as  much 
as  the  newspaper  brings  a  per¬ 
son  for  such  a  small  amount. 

After  a  carrier  has  mastered 
his  route  delivery,  his  District 
Manager  can  evaluate  his  abil¬ 
ities  as  a  collector  and  a  sales¬ 
man.  If  he  needs  any  special 
attention  or  training  this  is  the 
time  to  give  it.  If  his  morale 
gets  low,  discuss  other  phases  of 
the  newspaper  business  with 
him.  Secure  his  cooperation  in 
demonstrations  at  meetings  or 
let  him  explain  route  routine  to 
a  new  carrier.  Constant  atten¬ 
tion  and  development  should 
insure  his  taking  his  place  as  a 
competent  carrier  in  your  ■ 
organization.  I 

•  .  I 

Bridge  De<liratioii  I 

Section  Planned  ‘ 

Pe»bia,  III  1 

Peoria  Journal  Star,  Inc.,  in 
commemoration  of  Peoria’s  new 
Murray  M.  Baker  Bridge  and 
the  mini  Expressway,  will  pub¬ 
lish  a  “dedication  edition”  on 
Wednesday,  Dec.  10,  two  days 
prior  to  the  official  opening  of 
the  bridge.  More  than  7,000 
copies  of  the  edition  will  be  sent  . 
to  industrial  leaders  and  real-  i 
tors,  expansion  consultants, 
government  officials,  and  com¬ 
pany  presidents  who  Influence  ' 
industrial  development  decisions. 

In  addition,  the  Journal  Star 
will  distribute  additional  copies 
of  the  edition  to  virtually  every 
home  in  the  several  surrounding 
counties  of  Metropolitan  Peoria. 

Paper  Is  Published 
In  Spite  of  Fire 

Burlington,  Vt. 

The  Bennington  Eveninfi  Ban¬ 
ner  maintained  its  53-year  rec¬ 
ord  of  nevei-  missing  an  editior 
when  fire  damaged  its  printing 
plant  Nov.  20. 

The  Banner  used  its  own 
presses  but  was  assisted  in  set¬ 
ting  type  by  the  North  Adam-* 
(Mass.)  Trnnarript.  Most  of  thf 
damage  was  in  the  composing 
room.  The  fire  was  discovered 
at  1:15  a.m. 

Rate  Trend  Report 

Newspaper  circulation  and 
rate  trend  report  of  Association 
of  National  Advertisers  covering 
years  1946-1958,  to  be  published 
Nov.  28,  will  show:  1)  Circula¬ 
tions  have  increased  11.4%;  21 
Rates  (ba.sed  on  5,000  lines) 
have  increased  74.4%;  and  2) 

Rates  per  million  circulation 
have  increased  56.6%. 
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Castomatic^  type  metals  must  save  you  money.  Because  they  hold  your  dross 

losses  to  absolute  minimum.  Reason:  automatic  casting  under  pressure  in  sealed  machines  keeps 
out  dross-producing  oxides  and  prevents  porous  metal  with  ‘‘soft  spots”.  Don’t  settle  for  less  than 
Castomatic  made  only  hy  Federated  Metals  Division  of  American  Smelting  and  Refining  Company, 
120  Broadway,  New  York  5.  In  Canada:  Federated  Metals  Canada,  Ltd.,  Toronto  and  Montreal. 
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Editors  Must  Gear 
Content  to  Youths 

By  A I  Westland 

Instructor  in  Journalism,  Memphis  State  UniversitT 


Many  newspapers  have  added 
pages,  features,  and  articles  de¬ 
signed  to  attract  young  readers. 
Editors  are  realizing  the  im¬ 
portance  of  establishing  news¬ 
paper  reading  habits  in  the  com¬ 
ing  generation. 

When  students  from  the  De¬ 
partment  of  Journalism  at  Mem¬ 
phis  State  University  made  a 
readership  survey  of  the  Cov- 
ington  (Tenn.)  Leader  about 
too  high  school  pupils  were 
among  those  questioned. 

A  weekly  newspaper  pub¬ 
lished  by  Bill  Simonton,  the 
Leader  features  local  news  of 
general  interest.  It  has  a  mod¬ 
ern  make-up  and  style  and  is 
one  of  the  best  weekly  news¬ 
papers  in  the  West  Tennessee 
area. 

A  questionnaire  wa.s  designed 
by  the  writer  and  the  Commu¬ 
nity  Newspaper  class.  Students 
from  the  class  spent  a  day  in 
Covington  conducting  the  sur¬ 
vey.  They  were  instructed  to 
question  only  those  who  read 
the  newspaper. 

Comics  ami  Sports 

The  two  items  in  which  the 
high  school  readership  was 
greater  were  the  comic  strips 
and  a  high  school  sports  story, 
neither  of  which  could  be  classed 
as  “important”  news. 

Less  than  7%  of  the  students 
suiweyed  said  they  read  an  item 
about  the  release  of  federal 
funds  for  the  construction  of  a 
Covington  Armory. 

Of  the  news  items  sampled. 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population,  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
In  Australia. 

To  keep  In  touch  with  marketing, 
adveitising,  publishing  and  graphic 
arts  in  Australia  read 
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the  students  were  most  inter¬ 
ested  in  an  account  of  a  high 
school  baseball  game.  A  total  of 
02 of  the  students  said  they 
read  this  item.  Indications  were 
that  the  story  carried  a  high 
adolescent  readership  because  it 
was  about  the  schools  rather 
than  because  it  was  a  sports 
item. 

Ranking  nearly  as  high — STfc 
readership — was  a  picture  of 
“Variety  Show  Stars.”  The 
show  was  to  take  place  at  the 
Covington  Grammar  School  and 
the  young  ladies  pictured  ap¬ 
peared  to  be  about  school  age. 

As  to  readership,  the  third 
ranking  news  stoiy  sampled  was 
an  aerial  photograph  of  a  farm 
with  a  related  news  story.  One- 
half  of  the  students  surveyed  re¬ 
ported  that  they  had  read  this 
stoiy  and  had  seen  the  picture. 
Thus,  two  of  the  three  most 
widely  read  news  items  of  the 
suiwey  contained  pictures. 

Number  Four  in  the  rank  of 
readership  of  the  news  items 
sui-veyed  was  a  story  about  the 
Covington  Junior  Chamber  of 
Commerce.  34%  of  the  students 
said  they  had  read  this  item. 

A  society  item  in  the  survey 
was  read  by  13%.  Only  4%  said 
they  had  read  the  final  news 
item  on  the  survey — an  item 
about  a  Negro  soldier. 

Besl-Kead  Ail 

In  general,  girls  appeared  to 
he  better  newspaper  readers 
than  boys.  The  survey  also  in¬ 
dicated  a  low  student  reader- 
ship  of  advertisements.  Again, 
girls,  belonging  to  the  tradi- 


The  folks  most  apt  to 
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tional  “shopping  sex,”  proved  to 
be  the  better  readers. 

The  most  widely  read  of  the 
advei'tisements  sampled  was  one 
announcing  a  Ic  sale  at  a  drug 
store.  A  total  of  34%  of  the 
students  surveyed  said  they  had 
read  this  advertisement.  Among 
the  items  offered  for  sale  were 
deodorant,  aspirin,  hair  spray, 
and  shave  cream.  Many  of  the 
items  were  offered  for  a  dollar 
or  less. 

A  dress  sale  ad  was  the  sec¬ 
ond  most  widely  read.  Mostly 
female,  28%  of  the  students  sur¬ 
veyed  reported  reading  this  ad¬ 
vertisement.  Two  grocery  ads 
drew  about  equal  readership — 
21  and  20% — although  one  was 
the  traditional  item-and-price  ad 
and  the  other  featured  a  “free” 
diamond  ring. 

An  indicated  16*;^  of  the  stu¬ 
dents  surveyed  reported  reading 
an  ad  containing  household  and 
wearing  apparel.  Surprisingly, 
only  14%  reported  reading  an 
announcement  of  the  coming  of 
a  new  model  automobile.  Stu¬ 
dent  readership  of  a  Want  Ad 
surveyed  was  very  slight — the 
Want  Ad  offered  rocking  chairs 
for  sale! 

A  tabulation  of  the  response 
indicated  that  10%  of  the  stu¬ 
dents  read  the  editorial,  discus¬ 
sing  a  visit  of  industrialists  to 
Covington  with  a  view  toward 
locating  an  industiy  there. 

One  question  was  asked  on 
the  feature  content.  The  re¬ 
sponse  indicated  that,  as  noted, 
the  two  comic  strips  were  the 
best  read  part  of  the  new’spaper 
among  adolescents.  81%  of  the 
students  said  they  had  looked 
at  the  strips. 

'recliniqiies  .SiiK^eslrd 

The  survey  indicated  that 
newspapers  must  make  added 
efforts  to  attract  and  hold  young 
readei-s.  Methods  of  attracting 
adolescent  readere  are  indicated 
by  the  results  of  the  survey. 
Comics,  pictures,  and  news  of 
school  activities  were  among  the 
most  read  items. 

Advertisements  slanted  to 
young  readers  might  benefit 
from  an  increased  use  of  pic¬ 
tures.  Testimonial-type  ads  fea¬ 
turing  a  fellow  student  should 
attract  a  high  readership,  espe¬ 
cially  if  it  contained  a  picture 
of  the  student.  Another  idea 
would  be  to  show  a  student 
using  the  product.  The  survey 
indicated  that  comic  strip-type 
ads  should  attract  student 
readers. 

Another  indication  of  the  sur¬ 
vey  was  that  students  read  ad¬ 
vertisements  containing  items 
that  they  use  and  can  buy.  If 
a  merchant  is  interested  in  ob¬ 
taining  young  customers,  it 
would  be  well  for  his  advertise¬ 


ments  to  contain  items  used  by 
youngsters  and  within  the  range 
of  their  purchasing  power. 

Perhaps  student  readership  of 
the  so-c^led  “hard”  news  might 
be  encouraged  by  an  increasec 
use  of  pictures.  Also,  stories 
might  tell  how  youth  would  be 
affected.  For  example,  the  story 
on  the  Covington  Armory  might 
have  had  a  greater  student 
readei-ship  if  it  had  carried  i 
drawing  of  the  proposed  build¬ 
ing  and  if  it  had  been  noted  that 
the  ai-mory  might  be  used  for 
dances  or  variety  shows  or  other 
activities  that  might  attract 
youths. 


Gifts  from  Sky 
Bring  Out  Crowd 

Chester,  Pa 

None  of  the  advertising  staf 
of  the  Chester  Times — nor  any 
of  the  merchants — were  un 
happy  when  a  crow’d  double  their 
expectations  poured  into  Chester 
during  a  sales  promotion  event 
Oct.  30. 

Between  20,000  and  25,00(i 
persons  scrambled  for  “5,0W 
gifts  from  the  sky.”  Ping  pone 
balls,  each  containing  a  gift 
certificate,  were  dropped  from 
a  helicopter. 

A  three-day  sale  called 
William  Penn  Days  w’as  co¬ 
sponsored  by  the  Times  and  the 
Chester  Businessmen’s  Assoda 
tion.  The  Times  purchased  the 
balls,  hired  the  helicopter  and 
lined  up  42  participating  met 
chants. 

The  Times  ad  staff,  under 
Manager  Ron  Hedley,  reaper 
5,000  inches  of  linage  from  the 
promotion. 


Station  Sale  OK 

Washington 
The  Federal  Communication- 
Commission  has  authorized  Nev 
Orleans  Times-Picayune  Pn^ 
lishing  Co.  to  transfer  its  radi 
license  WTPS  to  Rounsaville  of 
New  Orleans,  Inc.,  for  a  con; 
sideration  of  $170,000,  provided 
the  latter  dispose  of  its  entin 
interest  in  radio  station  WYLP 
New  Orleans. 


3  Sumlay  Features 

United  Press  Internationa 
has  added  three  features  to  it' 
wire  report  for  Sunday  public 
tion.  They  are  “Education 
U.S.A.”  by  Louis  Cassels;  ‘“P'* 
Music  World”  by  Delos  Smith 
devoted  to  opera  and  classici 
music;  and  “TV — Off  Camei* 
by  Fred  Danzig,  dealing 
television  personalities,  sho«5 
and  developments. 
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All  the  comforts  of  home 


A  little  bit  of  home  flies  with  you  when  you  take  a  trip 
on  one  of  today’s  modern  airliners.  The  friendly  com¬ 
forts  .  .  .  the  small  hut  important  needs  .  ,  .  are  graciously 
and  thoughtfully  provided.  No  wonder  so  many  people 
are  flying. 

Last  year,  America’s  airliners  carried  more  than  42,000,000 
passengers  a  total  of  25  billion  miles.  Providing  the  fuels 
and  lubricants  to  make  this  possible  has  been  a  big  job  for 
the  petroleum  industry.  Texaco  is  proud  of  its  part  in  this 


task— for  during  the  last  23  years  more  scheduled  revenue 
airline  miles  in  the  United  States  have  been  flown  with 
Texaco  Aircraft  Engine  Oil  than  with  all  other  brands 
combined. 

TEXACO 

PROGRESS  AT  YOUR  SERVICE 

THE  TEXAS  COMPANY 


Editor 
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Soviet  Envoy 

‘Explains’ 

Censorship 

A  Soviet  diplomat’s  answers 
to  questions  perplexing  the  U.  S. 
press  and  public  were  given  by 
Ambassador  Mikhail  Menshikov 
before  the  Radio  and  TV  Execu¬ 
tives  Society  in  New  York  Nov. 
19. 

Questions  submitted  in  writing 
prior  to  the  meeting  fell  into 
three  main  categories — censor¬ 
ship,  jamming  of  radio  in 
Russia,  and  the  Columbia  Broad¬ 
casting  System’s  program,  “The 
Plot  to  Kill  Stalin.”  In  sub¬ 
stance,  here  are  some  of  the 
.Ambassador’s  replies: 

Censorship:  Control  of  press 
reports  from  Russia  is  mainly 
concerned  with  eliminating 
slander  and  distorted  facts. 

“The  Plot  to  Kill  Stalin”  was 
described  by  the  Ambassador 
as  a  “filthy  concoction  and  a 
malicious  slander  on  the  USSR 
aimed  at  inciting  mistrust  and 
hostility  toward  the  Soviet 
people.” 

As  for  expulsion  of  the  CBS 
correspondent,  the  .Ambassador 
said  he  still  hears  reports  from 
Moscow  on  his  radio  every 
morning.  The  CBS  bureau  may 
reopen  when  there  is  a  “change 
of  approach,”  and  the  corre¬ 
spondent  would  not  “insult”  the 
feelings  of  our  people,”  he  said. 
“We  all  have  differences  of 
opinion,  but  when  you  start  in¬ 
venting  things  it  is  a  different 


for  themselves  what  was  true 
or  false.  The  answer  was  that 
while  progress  of  the  Soviet 
people  since  the  Revolution  had 
been  phenomenal,  there  were 
still  “many  unsatisfied  wants,” 
and  it  was  felt  that  “since  no 
human  being  ever  could  have  all 
he  wants”  what  other  people 
had  should  not  be  flaunted  in 
their  faces. 

“But,”  persisted  the  ques¬ 
tioner,  “don’t  you  think  the 
Russian  people  are  capable  of 
determining  for  themselves  what 
is  good  for  them?” 

“We  do  it  because  the  people 
themselves  are  protesting,”  the 
Ambassador  said,  amid  laughter 
in  the  audience. 

• 

Truck  Route  Ads 
Held  Up  by  Suit 

Frankfort,  Ky. 

Circuit  Court  Clerk  Kelly  C. 
Smither  has  issued  a  temporary 
order  restraining  the  Depart¬ 
ment  of  Motor  Transportation 
from  enforcing  a  new  law  that 
requires  truck  lines  to  advertise 
proposed  route  changes,  pending 
outcome  of  a  lawsuit  challenging 
the  law. 

The  law  was  enacted  by  the 
1958  Legislature.  The  old  law 
required  DMT  to  notify  inter¬ 
ested  parties  of  truck  lines  to 
advertise  such  changes  in  all 
newspapers  in  the  affected  area. 
• 

General  Foo<ls  Names 
Metlia  Coordinator 

White  Plains,  N.  Y. 

A.  O.  “Arch”  Knowlton  has 
been  named  director  of  media 
coordination  at  General  Foods 


PROPER  TIMING  IS 
BEFORE  THE  EVENT! 

Before  you’re  accused  of 

LIBEL 


EMPLOYERS  REINSURANCE 
CORPORATION 

21  A  Tenth.  Kansas  City  Mo 
New  York  Chicago.  San  Francisco. 
107  William  17b  W  100  Bush 

St  Jackson  St. 


Corp.  with  responsibility  for 
media  development  and  coordin¬ 
ating  media  purchases. 

Frank  Harvey  has  been  ap¬ 
pointed  manager  of  advertising 
controls  and  will  be  concerned 
with  financial  areas  of  adver¬ 
tising  services  as  well  as  cor¬ 
porate  advertising  policies  and 
procedures. 


matter.” 

Jamming:  Radio  beamed  into 
Russia  is  not  “jammed  entirely,” 
but  only  “insulting,  untruthful 
statements.” 

The  question  was  asked  why 
the  Soviet  people  were  not  per¬ 
mitted  to  read  foreign  news¬ 
papers  and  magazines  and  listen 
to  foreign  broadcasts  and  decide 
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j  By  Roy  H.  Copperud  j 

I  In  Short 

S  Typewriter  Tricks  I 

S  I 

S  I  would  be  ashamed  to  offer  these  open  secrets  if  I  I 
1  did  not  know’  that  there  are  writers  who  have  functioned  | 

5  for  decades  and  never  found  them  out.  | 

g  First,  the  number  1  is  formed  on  the  typewriter  by  | 

g  striking  the  low’er-case  I  (ell,  that  is),  not  the  /.  | 

1  The  dash  is  formed  by  striking  the  hyphen  twice,  | 
g  and  it  is  standard  practice  to  leave  no  space  between  | 
g  the  strokes  or  at  the  sides  of  the  dash.  A  hyphen  with  | 

g  a  space  at  either  side  is  not  a  proper  dash.  | 

g  The  exclamation  point  is  formed  by  striking  the  | 
g  apostrophe  and  the  period  while  holding  the  space  bar  | 

i  down  (one  at  a  time,  of  course).  | 

1  Reasonably  satisfactory  brackets  ([],  used  to  enclose  | 
g  interpolated  matter)  can  be  made,  if  absolutely  neces-  j 

J  .sai-y  and  worth  the  trouble,  by  use  of  the  underline  ( _ )  | 

I  and  the  virgule,  or  slant  (  ').  To  foi’m  the  upper  hori-  | 

1  zontal  lines,  the  underline  must  be  struck  on  the  line  | 

g  above  that  on  w’hich  the  bracket  is  being  formed.  I 

p  Reasonable  facsimiles  of  diacritical  marks  are  also  | 
W  possible  with  the  typewrite!’,  if  you  are  not  unreason-  | 

g  ably  critical.  The  double  quotation  mark  over  a  letter  j 

J  will  serve  as  an  acceptable  umlaut,  and  the  single  quote  j 

g  will  sei’ve  at  least  as  a  gesture  toward  the  giave  or  | 

m  acute  accent,  although  of  couise  it  will  not  be  possible  | 

J  to  tell  one  from  the  other.  Perhaps  this  mark  is  Ijetter  I 

g  made  by  hand  with  a  pen.  Only  recently  I  was  de-  I 

S  lighted  to  note  that  an  ingenious  fellow  had  contrived  | 

S  a  cedilla  by  striking  the  comma  under  a  c.  | 

P  ♦  *  ❖  I 

i  ^  ayword  Words 

J  I  have  often  felt  vaguely  uneasy  at  seeing  action  w’here 
g  it  seemed  the  word  should  have  been  art  or  something 

1  else.  After  running  this  one  dow’n  in  various  authorities, 

1  I  find  that  the  choice  betw’een  act  and  action  is  based 

g  less  on  i-ule  than  on  what  sounds  right  in  the  context, 

g  And,  of  course,  any  writer  accused  of  misuse  of  one 

1  or  the  other  will  say  that  his  choice  sounded  right  to  him. 

g  The  sentence  that  pi’ompted  this  little  homily  appeared 
g  in  a  story  about  some  kids  who  emptied  their  piggy 
=  bank  to  pay  their  father’s  traffic  fine.  It  read: 

S  “The  judge  dug  into  his  pocket  and  reimbursed  the 
1  children  after  learning  of  their  action.” 
g  This  may  go  against  no  one’s  grain  but  mine,  but  I 
J  feel  the  word  should  have  been  act;  or,  less  stiltedly, 
g  the  sentence  might  have  read  after  learning  what  they 
a  had  done. 

m  But  after  pondering  the  authorities,  I  must  admit 
B  being  unable  to  find  any  satisfactory  distinction  in  the 
S  usage  of  act  and  action  that  clearly  tips  the  scales  either 
m  way  in  this  instance. 

■  Generally,  however,  action  refers  to  the  doing,  and 
g  act  to  the  thing  done;  and  beyond  this,  an  act  is  u.sually 
g  something  single,  whereas  an  action  may  be  made  up 

■  of  more  than  one  part.  And  beyond  this,  I  decline  to 
g  lead  anyone  into  the  ramifications  of  the  usage  of  these 
S  words,  because  I  got  lost  there  myself, 

8  V  «  * 

5  The  usual  practice  in  reporting  labor  disputes  is  to 
=  tell  only  the  size  or  percentage  of  the  increase  sought 

g  or  gained.  Seldom  do  .stories  tell  what  the  unionists’  total 

g  wages  are  (or  will  be).  Yet,  I  submit,  total  pay  is  the 

1  most  meaningful  and  interesting  fact  to  the  reader, 

g  It  enables  him  to  relate  the  wages  in  di.spute  to  his  own 

g  income,  and  to  incomes  generally.  True,  wage  scales 

B  are  often  complicated,  but  it  is  not  too  difficult  to  give 

S  at  least  sample  ranges  for  the  most  typical  or  numerous 

B  categories  of  employes  concerned. 
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December  is  a  month  of  celebration.  In  reverence,  or  quiet 
delight,  or  in  pure,  noisy  joy,  American  families  celebrate  the 
Christmas  and  New  Year  season. 

December,  ironically,  is  also  a  month  of  mourning.  It  is  a 
month  when  traffic  deaths  and  injuries  reach  an  appalling  peak. 

Ugly  weather,  long  hours  of  darkness,  and  crowded  streets 
shorten  the  odds  against  drivers  who  already  have  gambled  too 
heavily  on  speed — or  a  couple  of  drinks. 

Will  you  extend  the  season’s  greetings  in  your  obituary  column? 

December  is  here.  But  there  is  still  time  for  you  to  help  your 
community  move  through  the  season  safely — and  happily. 


THE  TRAVELERS  Insurance  Companies, Hartford  15,  Connecticut 
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SYNDIC4TES 


Manning’s  Strip  Makes 
Animals  AlmostHuman 


By  James  L,  Collings 

That  cacti  expert,  that  sports- 
shirt  designer,  that  mural  ist, 
that  man  with  a  trademark,  that 
Pulitzer  prizewinning  cartoonist 
— that  Reg  Manning,  he’s  step¬ 
ping  into  a  new  field. 

In  January  his  “Beaver  Crick” 
comic  strip  will  be  released  by 
McNaught  Syndicate,  the  same 
people  who  distribute  his  edi¬ 
torial  cartoons.  It’s  a  daily  four- 
column  product  advertised  as 
“brand  new  and  adult.” 

“It’s  a  philosophical,  animals- 
can-be-human  type  strip,”  ac¬ 
cording  to  Mildred  Bellah,  Mc¬ 
Naught  editor,  “and  it  contains 
the  humor  for  which  Reg  is  well 
knowTi.” 

These  are  the  characters  in 
the  strip  and  the  way  they  in¬ 
troduce  themselves:  “I’m  Castor 
the  Beaver  who  can’t  get  enthus¬ 
iastic  about  work!”;  “I’m  Dame 
Duck  and  I’m  involved  in  a 
scandal!”;  “I’m  Milford  and  I’m 
a  beaver”  (he  looks  more  like 
a  plucked  chick).  There  are  also 
birds  and  bears  and  the  beaver 
twins.  Altogether  they  are  de¬ 
lightful  denizens  of  the  woods, 
each  with  human  characteris¬ 
tics. 

In  fact,  so  the  syndicate  claims 
(and  who  would  deny  the  fan¬ 
tasy?),  “‘Beaver  Crick’  animals 
act  more  or  less  normally  for 
animals.  Birds  fly,  beavers  cut 


down  trees,  bears  love  honey. 
But  problems  in  ‘Beaver  Crick’ 
are  almost  human.” 

There  isn’t  much  more  you  can 
say  about  the  strip,  except  to 
admire  the  Manning  art  and 
humor.  There  is,  of  course,  much 
you  can  say  about  its  author.  In 
1951  Reg  won  the  Pulitzer.  He 
has  won  other  honors  since. 

The  63-year-old  artist,  out  of 
Kansas  City,  Mo.,  settled  with 
his  family  in  Phoenix,  Ariz.,  in 
1919.  Seven  years  later  he 
joined  the  Arizona  Republic  as 
a  cartoonist,  becoming  an  edi¬ 
torial  cartoonist  in  the  early 
1930s.  He’s  been  there  ever 
since. 

Reg  takes  great  pains  with 
his  cartoons,  working  them  out 
well  in  advance.  He  believes  this 
practice  makes  his  drawings 
more  thoughtful,  fairer.  Usually 
they  have  a  gentle  humor,  “like 
argfuing  with  a  friend,”  as  he 
says.  And  often  they  seem  to 
anticipate  the  news. 

As  for  his  politics,  “I  vote  for 
the  man,  not  the  party,”  he’ll  tell 
you,  adding  that  he  believes  it’s 
dangerous  for  any  party  to  stay 
in  power  too  long.  “Political 
‘plants’  are  like  other  crops.  You 
need  to  rotate  them  occasionally, 
grub  out  the  weeds  and  renew 
the  political  soil.” 

He  has  an  equally  appropriate 


Who’s  doing  what... 

9  Stars  of  the  screen,  stage,  and  TV,  socialites,  writers, 
musicians,  men-about-town,  restaurateurs,  playboys, 
sports  celebrities,  tycoons  keep  Ed  Sullivan  in  the 
know  — and  Ed  knows  them  all  as  a  star  in  his  own 
right!  He  writes  about  the  kind  of  people  other  people 
like  to  know  about  in 

Little  Old  York 

a  column  cavalcade  of  celebrities . . .  current,  informative,  lively . , . 
tells  all  about  who’s  doing  what , . .  keeps  the  country  up-to-date 
on  big  time  and  the  big  town!  Ed  Sullivan  is  a  super  showman 
with  a  ready-built  audience  — his  column  has  a  vast  following 
everywhere  in  all  age  groups,  social  strata,  and  income  brackets. 
It’s  a  valuable  property  for  any  newspaper!  For  proofs  and 
prices,  phone,  wire,  or  write  Mollie  Slott,  Manager . . . 

Chicago  Tribune^JVeu?  York]\cws 
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Reg  Manning 

answer  for  those  w'ho  ask  him 
where  he  gets  his  ideas: 

“I  have  the  largest  staff  of 
experts  in  the  w’orld  serving  me. 
They  are  in  the  national  capital, 
in  every  U.  S.  city.  Every  day 
these  thousands  of  experts  wire, 
cable  and  phone  my  office,  their 
combined  report  is  printed  and 
placed  on  my  desk. 

“I  am  informed  of  every  im¬ 
portant  happening  in  the  world 
almost  as  soon  as  it  occiu^.  You 
may  easily  obtain  a  copy  of  this 
report — it  is  your  daily  news¬ 
paper.” 

Reg  is  the  author  of  several 
books,  including  the  hilarious 
“From  Tee  to  Cup,”  a  golf  book, 
and  “What  Kinda  Clactus  Izzat?” 
He  is  an  authority  on  the  desert 
flora,  and  has  been  chairman  of 
the  board  of  the  Desert  Botani¬ 
cal  Garden  of  Arizona. 


BELL  BUYS  NANA 

Bell  Syndicate  this  week  an¬ 
nounced  it  has  bought  from  the 
Montreal  Standard  Publishing 
Co.,  Ltd.,  all  of  the  stock  in  the 
North  American  Newspaper  Al¬ 
liance,  effective  Dec.  1.  The 
terms  were  not  revealed. 

The  syndicate  statement  said 
that  Ernest  Cuneo  will  serve  as 
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president  of  the  corporation; 
John  N.  Wheeler  will  be  chair¬ 
man  of  the  board,  and  John  G. 
McConnell,  Montreal  Standard 
president,  will  continue  as  direc¬ 
tor. 

Almost  three  years  ago  (E&P, 
Jan.  7,  1956)  Mr.  Wheeler  an¬ 
nounced  that  Montreal  Standard 
had  acquired  a  substantial  stock 
interest  in  NANA  and  that 
NANA  would  be  divorced  from 
the  syndicates  it  had  been  as¬ 
sociated  with  —  Bell,  Consoli¬ 
dated  New's  Features,  Associated 
Newspapers  and  McClure  News¬ 
paper  Syndicate. 

Mr.  Wheeler  said  then  that 
Montreal’s  buying  in  was  in¬ 
tended  to  improve  and  expand 
the  NANA  wire  service.  “This 
supplementary  wire  service,”  he 
said  this  w'eek,  “will  be  run  as 
heretofore.” 


HAGAN  SUCCEEDS  BARNET 

Lloyd  D.  Hagan,  an  assistant 
sales  director  of  King  Features 
Syndicate,  has  been  appointed 
director  of  the  New  York  Her¬ 
ald  Tribune  Syndicate  and 
News  Service,  according  to 
Frank  L.  Taylor,  Herald  Tri¬ 
bune  executive  vicepresident 

Mr.  Hagan  succeeds  Sylvan 
M.  Barnet  Jr.,  who  said  he 
would  announce  his  future  plans 
later.  The  appointment  is  effec¬ 
tive  Dec.  1. 

“My  resignation  was  tendered 
over  a  year  ago,”  Mr.  Barnet 
said,  “because  of  disagreement 
with  management  policies.  It’s 
been  my  privilege  and  pleasure 
to  manage  both  the  European 
edition  of  the  Trib  and  the 
syndicate,  and  the  syndicate  for 
the  first  10  months  of  1958 
shows  an  increase  in  revenue 
and  profit  over  “57.” 

Printing  Barkgruund 

Mr.  Hagan,  46-year-old  native 
of  Sioux  City,  Iowa,  is  a  veteran 
newspaper  reporter  and  editor 
with  a  background  of  printer. 

He  worked  nights  for  the 
Chicago  American  while  attend¬ 
ing  DePaul  University.  He  holds 
a  B.A.  from  that  school  and  a 
law  degree  from  Creighton  Uni¬ 
versity,  Omaha.  He  also  at¬ 
tended  Georgetown  University, 
where  he  studied  business  and 
finance. 

After  editor  and  business-side 
experience  with  American  week¬ 
ly  and  INS  Bureau,  Mr,  Hagan 
in  1940  took  over  INS  in  thw 
western  states.  He  joined  King 
Features  for  a  year  then  went 
into  service.  When  he  rejoined 
King  in  1945  he  was  named  an 
assistant  sales  director. 

Mr,  Barnet  had  headed  the 
syndicate  since  January,  1956. 
Previously  he  was  director  of 
the  Trib’s  European  edition. 
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1958  Landslide  Forecast 


Gallup  Scores  Within  One 
Per  Cent  of  Election  Results 


1958  CONGRESSIONAL  ELECTION 


DEMOCRATS.. 

REPUBLICANS 


GALLUP  ELECTION* 

FORECAST  RESULTS 
57%  I  56% 
!"Xi%’’’“["’’44%  ■■ 


*Ba8e<l  on  returns  to  date. 


The  Gallup  Poll’s  1958  congressional  election  pre¬ 
diction  was  its  eleventh  correct  forecast  out  of  twelve 
national  elections  surveyed  in  the  past  22  years.  In 


the  last  three  elections  (1954, 1956  and  1958), Gallup’s 
record  in  predicting  final  results  has  averaged  within 
two  percentage  points  of  perfect  accuracy. 


For  the  record  - 

FINAL  1958  ELECTION  PREDICTIONS: 


(NOV.  3) 


Final  Survey  Figures 

ShoTV  landslide 

For  Democrats 

By  George  Gallup 

T>  TM  T  Nov.  2 — ^Final  1958 

X  rinceton,  N.  3.,  c_*  gg  point  to  the 

The  major-party  exclutling 

races  ^'^^^"^^"'nnaecided,  as  follows: 
persons  who  were  u 

VOTE  FOR  CONGRESS 

(Nationwide) 

Democratic - 

Republican  — 


fOCT.  28) 

The  People  Speak 

By  Somu.l  Ubell 

parly  attitudes  that  t  l  . 

I  wo  elections.  ^ 

I  do  n.t  believe  will  h,pp„ 

M  alaies  swl^Vltpubr 

««  us  inlo  war’areslill  "'"’"f  *  “'"ay* 

^  'he  Republicans  ougb  rr  M 
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PROMOTION 


Read  All!  Campaign 
Is  Creating  Comment 


By  T.  S.  Irvin 

The  Danbury  (Conn.)  News- 
Times  is  running  a  series  of  in¬ 
paper  advertisements  urging 
readers  to  read  all  of  the  paper. 
Or  at  least,  as  Eugene  J.  Brown, 
executive  vicepresident,  notes, 
“more  than  they  do  now.” 

“What’s  going  on  here?”  the 
ads  ask.  “You,  too,  will  know  . .  . 
if  you  read  all  of  the  News- 
Times.”  An  asterisk  after  “all” 
directs  attention  to  a  footnote 
which  promotes  some  single 
feature  of  the  paper,  a  column, 
the  classified  pages,  the  food 
ads,  the  radio-TV  listings,  some 
feature  or  some  page. 

The  ads,  Mr.  Brown  also  notes, 
“are  creating  comment.”  They 
should.  They  are  clean  in  de¬ 
sign  and  make  good  use  of  a 
little  cartoon  character.  The 
idea  of  promoting  individual 
features  or  virtues  of  the  paper 
in  a  campaign  to  get  more 
thorough  reading  of  the  paper 
certainly  is  sound. 

Something  Negative 

Yet  there  is  something  nega¬ 
tive  in  this  approach  that 
troubles  us.  First,  you  openly 
admit  that  people  may  not  be 
reading  the  particular  feature 
you’re  promoting,  which  immedi¬ 
ately,  it  seems  to  us,  puts  that 
feature  at  a  disadvantage.  Sec¬ 
ond,  by  repeated  harping  on  the 
idea  that  readers  are  not  read¬ 
ing  all  of  the  paper,  don’t  you 
raise  at  least  the  shadow  of  a 
doubt  in  advertisers’  minds 
whether  they  are  reading  any 
of  it? 

This  campaign  strikes  us  as 
having  the  same  negative  qual¬ 
ity  about  it  that  the  New  York 
Herald-Tribune’s  “You’re  miss- 


Your  Linotype  will 


be  contented 


ing  plenty”  campaign  always 
seemed  to  us  to  have.  Does  the 
fear  of  missing  something 
(vague)  have  greater  appeal  to 
readers  than  the  promise  of  get¬ 
ting  something  (specific)  ? 

You  can  argue  both  sides,  of 
course.  Our  own  preference  is 
to  eliminate  the  negative  and 
accentuate  the  positive. 

«  «  * 

STELLAR  CELLAR  CLUB 

An  ingenious  way  to  show  that 
“the  Spokane  market  is  four 
times  as  big  as  it  looks”  is  em¬ 
ployed  by  the  Spokane  (Wash.) 
Spokesman-Review  and  Chron¬ 
icle  in  a  current  market  promo¬ 
tion.  The  Spokane  Indians  fin¬ 
ished  last  season  in  seventh 
place  in  the  Pacific  Coast 
League,  just  half  a  game  out  of 
the  cellar.  Yet  Spokane  led  the 
Leag^ue  in  attendance.  The  folder 
provides  a  good  answer  to  the 
question  in  its  caption,  “Why  is 
baseball  so  important  here  to 
both  local  and  national  adver¬ 
tisers?” 

*  «  « 

IN  THE  BAG 

Excellent  example  of  good, 
clean,  forceful  advertising  is  a 
recent  page  in  the  trade  books 
that  contained  a  single  sentence: 
“In  a  chain  super  market  coupon 
promotion  which  was  advertised 
in  a  full  page  ad  in  all  three 
Washington,  D.  C.,  papers,  the 
Washington  Post  and  Times 
Herald  produced  more  returns 
than  the  other  two  papers  com¬ 
bined  for  26  per  cent  less  cost 
per  line.”  Competitive  ?  Sure. 
But  factual  and  high  above  the 
belt. 

London  (Ont.)  Free  Press 
out  with  a  market  data  folder 
tabbed  for  easy  filing.  Folder 


as  a 


with  Mergenthaler 
Linotype  Parts 


contains  16  pages  of  pictures, 
charts  and  tabulations  and  an¬ 
swers  just  about  any  question 
an  advertiser  could  ask  about  the 
paper  or  its  market. 

Springfield  (Mass.)  Union 
uses  newly  increased  postage 
rates  to  show  economy  of  news¬ 
paper  advertising.  A  first  class 
letter  sent  to  its  circulation 
would  cost  $7,200.  A  full  page  ad 
in  the  Union  would  cost  less  than 
four-tenths  of  a  cent  per  family. 


Farm  Series 
For  Children 
Hits  Pay  Dirt 

Indianapolis 

Climaxing  a  farm  contest  with 
6,132  entries,  36  boys  and  girls 
had  a  day-long  visit  to  three 
farms  as  guecsts  of  the  Indian¬ 
apolis  News  just  before  Thanks¬ 
giving. 

They  were  winners  of  a  color¬ 
ing  and  essay  contest  held  in 
connection  with  a  series  of  12 
articles  on  farming,  written  for 
children  by  the  News’  farm  edi¬ 
tor,  Frank  Salzarulo. 

Accompanying  the  children 
(ages  6  to  9)  with  Mr.  Salzarulo, 
whom  they  called  “Father 
Goose,”  was  Robert  Lavelle, 
chief  photographer  for  the 
News,  and  Margaret  Moore  of 
public  relations. 

The  series  of  farm  stories  was 
published  by  the  News  on  Tues¬ 
days  and  Thursdays  for  six 
weeks.  Front  page  position  was 
given  to  most  of  the  stories 
which  were  illustrated  by  In¬ 
diana  farm  photographs,  and 
sketches  by  the  News’  artist, 
Jim  Wilson. 

First  and  second  grade  pupils 
colored  sketches  and  third  and 
fourth  grade  boys  and  girls 
wrote  essays  in  contests  held  in 
connection  with  the  series. 
Hams,  turkeys,  bacon  and 
chickens  were  given  each  week 
as  prizes.  The  farm  tour  was 
the  grand  prize.  Three  hundred 
j  children  won  honorable  mention 
certificates. 


First  Climb 
In  Newsprint 
Use  Reported 

Newspapers  reporting  to 
American  Newspaper  Publishen 
Association  consumed  469,976 
tons  of  newsprint  in  October, 
compared  with  465,350  tons  a 
October,  1957,  and  476,854  tons 
in  October,  1956.  This  is  the  first 
monthly  increase  with  same 
number  of  Sundays  (four)  in 
comparative  months  since  May, 
1957. 

Media  Records’  measurements 
in  52  cities  showed  total  linage 
up  one-tenth  of  1%  over  that 
in  October  1957. 

Newsprint  consumption  of 
ANPA  reporting  newspapers 
during  the  third  quarter  of  1958 
decreased  2.4%  under  that  for 
the  same  1957  period  as  com¬ 
pared  with  a  decrease  of  5.616 
during  the  first  half  of  19M 
compared  with  first  half  of 

1957. 

During  first  10  months  of 

1958,  reporting  newspapers  used 
4,090,509  tons  of  newsprint,  a 
decrease  of  4%  under  consump¬ 
tion  in  1957. 

At  the  end  of  October,  stocb 
of  newsprint  on  hand  were  38 
days’  and  5  days’  supply  in 
transit.  This  compared  with  45 
days’  supply  on  hand  and  6  days' 
supply  in  transit  at  the  end  of 
September. 

Production  of  newsprint  in 
North  America  during  October 
amounted  to  698,878  tons  and 
was  slightly  above  the  Octobw, 
1957  volume.  Shipments  totaled 
713,860  tons  in  October,  1958 
and  were  3.5  per  cent  greater 
than  shipments  in  the  corre¬ 
sponding  month  of  1957. 

Production  of  newsprint  in 
North  America  through  the  aid 
of  October  amounted  to  6,561,- 
753  tons,  which  was  441,410  tons 
or  6.3%  below  the  historical  high 
attained  in  the  same  period  of 
1957. 


United  Press 
International 


AROUND  THE  WORLD 

AROUND  THE  CLOCK 


certificates.  Sleveng  Heads  Time 

•  Bureau  in  Moscow 

WM»k1v  ill  N  I  Edmund  Stevens,  veteran  for- 

INew  weeKiy  m  IN.J.  correspondent,  has  beo 

RrvERDALE,  N.  J.  named  to  head  Time  Inc.’s  i«- 
Suburban  Trends,  a  paid  cir-  opened  Moscow  news  bureaa 
culation  weekly,  has  been  es-  A  native  of  Denver,  Mr 
tablished  here  to  cover  north-  Stevens  first  went  to  Russia  m 
em  New  Jersey  communities.  It  1934,  after  graduation  froB 
is  associated  with  North  Jersey  Columbia  University.  There  be 
Trends,  a  free  distribution  met  and  married  the  former 
weekly.  George  W.  Page,  for-  Nina  Andreyevna,  who  later  be- 
merly  with  the  Newark  Star-  came  a  U.  S.  citizen.  They  have 
Ledger,  is  publisher  and  Jerry  two  children,  Edmund  Jr.,  ^ 
Costello,  formerly  on  the  Pater-  and  Anastasia,  17,  who  attends 
son  Evening  News  staff,  is  edi-  the  Bolshoi  Ballet  School  m 
tor.  Moscow. 
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“/  wonder,  unendingly,  whether  I  might  not  have 
been  a  much  better  writer  had  I  spent  all  my  life, 
except  a  year  or  two  in  the  east,  for  contrast,  in  my 
native  Minnesota  ,  .  .  I  certainly  find  the  prairies 
quite  as  productive  of  'art'  as  any  boulevard,  any 
Massachusetts  hillside  . . . 

"In  the  lakes,  the  prairies  by  moonlight,  the  wide 
wheatfields  on  July  afternoons . . .  in  the  amiable 
mixture  of  Scandinavians  and  Bavarians  and 
Yankees,  in  the  shadow  of  the  great  north  woods  that 
just  dimly  reached  to  my  town,  I  found  inspiration 
more  than  enough  .  .  .  Had  I  been  born  in  New 
England,  I  might  have  known  Keats  and  Dante 
much  sooner,  and  I  would  have  known  more  sorts  of 
forks  to  use  for  more  sorts  of  food,  but  I  don't  know 
that  the  training  would  have  been  any  the  more  solid 
or  more  exciting.  No,  a  Minnesotan  needs  no  salty 
water." 

Sinclair  Lewis 

1885-1951 

Copr.  1945,  from  "Minnesota  Writes,”  edited  and  publiahed 
by  Carmen  Nelson  Richards  and  Genevieve  Rose  Breen. 


What  makes  a  newspaper  great? 


What’s  the  true 
measure  of  a 
people’s  worth  to 
the  society  of  man? 
The  iron  ore  they 
dig  or  the  books 
they  write?  The  oil 
they  pump,  the  soil 
they  till,  or  the 
music  they  make? 
The  thunder  of  their  factories  or  the 
hushed  beauty  of  their  churches, 
libraries  and  museums? 

This  October  19th  in  the  Min¬ 
neapolis  Sunday  Tribune  more  than 
635,000  Upper  Midwest  families  got 
new  insight  to  their  region’s  artistic 
and  cultural  achievement  in  an  im- 
usual  newspaper  supplement — a  24- 
page  picture-story  report  on  “The 
fine  Arts  of  Minnesota  Living.’’ 

Here  are  works  and  words  for  the 
world  to  remember:  glowing  lines 
from  Minnesotans  F.  Scott  Fitz¬ 
gerald,  Ole  Rolvaag  and  Sinclair 
!wis  . . .  the  proud  history  of  the 


Minneapolis  Symphony  Orchestra 
and  the  famed  St.  Olaf  choir  of  F. 
Melius  Christiansen  ...  an  impos¬ 
ing  array  of  fine  art  from  Minnesota 
collections  .  .  .  fine  examples  of 
painting  and  sculpture  by  Minnesota 
artists  . . .  monuments  of  superb  ar¬ 
chitecture  in  the  state  ...  a  whole 
living  record  of  a  region’s  contribu¬ 
tions  to  the  mind  and  heart  and 
spirit  of  mankind. 

Already  this  unique  newspaper 
supplement  is  gaining  stature  as  a 
reference  work.  The  United  States 
Information  Service  has  ordered 
10,000  reprints  for  use  in  describing 
American  life  to  people  of  other 
countries.  Schools,  colleges  and  li¬ 
braries  are  wrriting  for  copies.  A 
generous  over-run  supply  is  dwin¬ 
dling  fast.  (If  you’d  like  one,  drop  a 

gostcard  soon  to  the  Minneapolis 
tar  and  Tribune.) 

Months  in  preparation,  “The 
Fine  Arts  of  Minnesota  Living’’  is 
the  last  in  a  series  of  nine  special 


Picture  Sunday  Magazines  dedi¬ 
cated  to  Minnesota’s  statehood  cen¬ 
tennial,  produced  by  staff  editors, 
writers  and  artists  of  the  Minneap¬ 
olis  Star  and  Tribune,  distribute 
in  the  Minneapolis  Sunday  Tribune 
to  the  largest  newspaper  audience 
in  the  great  3H  -state  area  of  the 
Upper  Midwest.  It  stands  as  an¬ 
other  benchmark  for  measuring  the 
conscientious  service  to  readers  pro¬ 
vided  by  these  two  newspapers  in 
every  area  of  human  interest  and 
endeavor. 

Minneapolis 
Star  ^Tribune 

EVENING  MOtNINO  «  SUNDAY 


635,000  SUNDAY- 500,000  DAILY 

JOHN  COWLES,  PnikUm 
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Boh  Bird 


{Continued  from  page  15) 


“It  turned  out  to  be  the  home 
of  Humphrey  Bogart  and  his 
wife,  Lauren  Bacall,  both  close 
friends  of  Joe  Hyams.  There, 
before  the  open  fire,  were  gath¬ 
ered  some  of  their  other  closest 
friends,  including  Spencer 
Tracy,  Kate  Hepburn  and 
George  Cukor,  the  director. 

“Humphrey,  in  pajamas  —  it 
was  shortly  before  his  death 
and  he  was  a  very  sick  man  — 
was  joining  in  the  banter  as 
if  nothing  was  wrong.  He  would 
badger,  kid  and  insult  you  and 
then  grin.  They  took  me  right 
in  as  if  I  belonged  to  that  inner 
circle  of  friends,  and  we  had 
two  hours  of  wonderful  talk. 
Two  months  later,  Humphrey 
was  gone. 

“I  have  met  theatrical  people 
of  world  prominence  many  times 
and  never  have  been  especially 
impressed.  But  here  was  a 
group  of  good  friends  gathered 
around  a  fireplace  with  an  un¬ 
forgettable  man  they  knew  was 
about  to  leave  this  earth.  I  was 
moved  by  it.” 

Bob  Bird  doesn’t  get  a  bigger 
emotional  stimulus  from  any 
assignments  than  from  a  parade 
—  especially  the  traditional  St. 
Patrick’s  Day  parade  up  Fifth 
Avenue  with  a  bagrpipe  band 
playing  “The  Kerry  Dancers,” 
a  tune  his  wife  sometimes  plays 
to  wake  him  up  in  the  mornings. 


MacArthur’s  Return 


been  made  to  control  crovrds  at 
the  airport,  so  the  500  members 
of  the  press  contingent  made 
their  own  private  arrangements 
for  covering  the  dramatic  story. 
Bob  teamed  up  with  Lillian 
Roth,  New  Yorker  magazine, 
and  Dan  London,  legendary 
manager  of  the  St.  Francis 
Hotel,  where  MacArthur  was  to 
stay,  agreed  to  get  them  a 
driver. 

The  driver  parked  the  car 
on  the  airfield  between  a  fire 
engine  and  an  ambulance  and 
kept  the  motor  running.  Bob  had 
a  portable  typewriter,  a  portable 
radio  over  which  he  received 
bulletins  that  the  MacArthur 
plane  was  approaching  and 
binoculars.  He  had  reserved 
telephones  in  the  Pan  American 
World  Airways  offices  and  in 
the  airport  manager’s  office 
across  the  field,  and  a  tele¬ 
printer  and  operator  in  the  San 
Francisco  Chronicle,  He  planned 
to  write  and  file  in  paragraph 
takes  in  the  Chronicle,  if  possi¬ 
ble,  but  to  use  a  phone  from 
the  airfield  if  overflowing  crowds 
prevented  him  from  getting 
back  to  town.  The  HT  deadline 
impended  back  in  New  York. 

As  predicted,  huge  crowds 
broke  through  the  barriers, 
trampled  Mayor  Robertson  to 
the  ground.  Bob  and  Lillian  held 
hands  to  keep  from  going  down. 
They  caught  the  MacArthur  re¬ 
marks  before  a  microphone. 


Mac's  Distilled  Water 


The  reporter  remarked  he  al¬ 
most  never  has  had  the  experi¬ 
ences  of  a  Hollywood  stereotype 
reporter,  but  he  remembered 
one  funny  and  almost  unbeliev¬ 
able  incident. 

He  was  in  San  Francisco  to 
cover  the  return  of  Gen.  Douglas 
MacArthur,  after  his  recall  by 
President  Truman.  It  became 
evident  adequate  plans  had  not 


“We  raced  to  the  car  and  it 
zoomed  off  with  three  motor¬ 
cycle  cops  escorting  us,”  said 
Bob  with  a  laugh.  “Breathlessly, 
we  headed  for  the  city.  Sud¬ 
denly  the  crowds  began  cheer¬ 
ing. 

“I  noticed  another  car  fol¬ 
lowing  directly  behind  us.  After 
catching  my  breath  I  called  to 
our  driver,  ‘How  come  we  have 
our  own  private  police  escort?’ 

“  ‘That’s  for  the  car  behind 
us,’  ”  he  answered.  ‘The  cops 
said  I  could  cut  in  ahead  and 
ride  in  town  with  them.’ 


MANUSCRIPTS  WANTED 


Leading  Business  Book  Publisher 
Seeking  Manuscripts  in  the  Fields  of 
SALES,  MANAGEMENT,  MARKETING, 
HUMAN  RELATIONS,  LABOR  RELATIONS, 
ADVERTISING,  MANAGEMENT  SYSTEMS 
PREFER  AUTHORS 
Well  Recognized  in  their  Field 
Excellent  Royalty  Arrangements 

STRONG  MERCHANDISING  SET-UP 
ASSURES  EXCELLENT  SALES  OF  BOOKS 
DEVELOPED  FROM  ACCEPTED 
MANUSCRIPTS 


“Who’s  in  the  other  car?”  I 
asked. 

“  ‘That’s  a  courier.  He’s  bring¬ 
ing  MacArthur’s  distilled  water 
up  to  the  hotel.’  ” 

One  of  the  reirorter’s  more 
frustrating  experiences  came 
with  the  Associated  Press  flash 
that  the  first  atom-bomb  had 
been  dropped.  His  city  editor, 
L.  L.  Engelking,  assigned  him 
to  get  detoils  about  the  Man¬ 
hattan  Project.  He  got  Robert 
Oppenheimer,  the  physicist,  by 
long  distance  telephone  at  the 
Los  Alamos  laboratory.  Con¬ 
nections  were  poor  and  he  could 
understand  only  one  out  of  a 
dozen  words. 


“Here  I  had  the  man  in  charge 
of  this  great  world  development 
able  and  willing  to  tell  me  a 
great  deal  of  what  it  was  all 
about  but  I  could  not  hear  him,” 
Bob  recalled  with  a  grim  frown. 
“Finally,  I  was  able  to  under¬ 
stand  his  suggestion  that  I  in¬ 
terview  Dr.  Lawrence  Dunning 
at  Columbia  University.  In  the 
end  I  got  the  story  from  Dr. 
Dunning.” 


Uranium  Fever 


The  kind  of  reporting  Mr. 
Bird  likes  best  is  a  series  of 
articles  he  can  develop  in  depth 
with  new  and  interesting  infor¬ 
mation. 


An  example:  In  1954,  urani¬ 
um  stock  speculation  threatened 
to  gnx)w  into  a  public  furore. 
Luke  Carroll,  national  editor  of 
the  Herald  Tribune,  told  Bird 
to  bird-dog  the  story  from  start 
to  finish. 


“I  went  out  on  the  Colorado 
Plateau  with  grubstake  prospec¬ 
tors  and  big  shot  geological 
teams,  visiting  mines  in  four 
states,  from  the  smallest  to  the 
largest  —  Mi  Vida  at  Moab, 
Utah,  owned  by  Charles  Steen, 
with  whom  I  spent  a  week  fly¬ 
ing  over  the  area  in  his  Cessna 
plane,”  he  explained. 

“All  sorts  of  people  were 
prospecting  —  a  mountain  lion 
exterminator  and  an  old  Yukon 
gold  miner.  A  16-ton  truck 
loaded  with  uranium  ore  would 
roll  through  town,  causing 
Geiger  counters  to  buzz  like  rat¬ 
tlesnakes.  I  studied  the  process 
from  claim  staking  to  packaging 
in  special  steel  containers  of 
the  refined  uranium  oxide.  I 
became  adept  at  using  counters. 


Rim  Flying 


Write  Box  PE  768,  125  W.  41  SL,  N.  Y.  36,  N.  Y. 
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“Rim  flying,  a  form  of  elec¬ 
tronic  reconnaisance,  in  a  Piper 
Super  Cub  equipped  with  a 
scintillometer  was  the  most  ex¬ 
citing  part  of  the  assignment. 
The  plane  slowed  down  to  80 
miles  and  flew  a  wing’s  distance 
from  the  white  ‘salt  washes’ 
along  1,000-foot  canyon  cliffs. 
Dial  readings  were  put  on  a 
chart. 


“No  canyon  is  straight  and 
our  little  plane  had  to  bank 
sharply  at  each  of  the  toms, 
pancake  the  comers.  Occasion¬ 
ally  we  hit  a  strong  updraft 
There  had  been  plane  crackups 
in  several  canyons.” 

After  Ogden  R.  Reid,  now 
president  and  editor  of  the  HT, 
finished  at  Yale  and  following 
his  World  War  II  service  as  a 
Paratroop  officer,  he  took  Robert 
S.  Bird  with  him  to  Washington 
in  1950  to  develop  a  series  of 
stories  on  the  perilous  state  of 
national  defense. 

Interviews  were  arranged  at 
Cabinet  level  and  16  stories  werr 
prepared,  containing  much  in¬ 
formation  highly-placed  officials 
felt  should  be  made  public.  The 
Korean  War  came  on  while  the 
series  was  in  progress,  giving 
it  added  timeliness. 


Kasper  Exposed 


In  1956,  Bob  found  a  Negro 
girl  who  provided  him  with 
photos  of  her  former  boy  friend, 
John  Kasper,  who  had  become 
a  rabble-rousing  segregationist 
and  racist  in  the  South.  These 
Page  1  exclusive  photos  showed 
Kasper  consorting  with  former 
Negro  friends  in  his  Greenwich 
Village  era.  The  Herald  Tribune 
Syndicate  sold  the  photos  to 
many  newspapers,  including  the 
Miami  (Fla.)  Herald. 

“I  was  in  Florida  investigat¬ 
ing  the  Ku  Klux  Klan  and  the 
Florida  Legislature  invited  me 
to  give  evidence  against  Kasper, 
who  as  a  result  was  ordered  to 
leave  that  state,”  said  Bob. 


Scrgregation  Story 


EDITOR  &  PUB 


“I  feel  that  the  best  job  I 
have  done  up  to  now  was  cover¬ 
ing  the  segregation  story  when 
it  first  exploded  in  the  South  in 
the  Fall  of  1956.  Luke  Carroll 
sent  me  flying  down  to  Tusca¬ 
loosa,  Ala.,  to  write  the  Auth- 
erine  Lucy  case  developments. 
Then  he  had  me  stay  in  the 
South  for  a  couple  of  months 
doing  interpretive  pieces.  He 
said,  ‘Write  the  segregation 
story  just  the  way  you  see  it' 
That’s  fine  directive  for  a  re¬ 
porter  to  get  and  I  did  my  best 
to  deliver  the  best  and  most 
honest  copy  I  could. 

“It  made  me  very  happy 
know  that  newspapers  which 
take  the  Herald  Tribune  service 
were  running  my  stories  from 
Boston  to  San  Francisco  and 
from  Houston  to  Winnipeg. 

“I  made  many  fine  friendships 
among  southern  newspaper  peo¬ 
ple  and  I’ve  been  back  a  number 
of  times  since.  Like  most  north¬ 
ern  reporters  who  have  been 
on  the  southern  assignment,  I 
have  nothing  but  gratitude  fw 
the  help  and  hospitality  extended 
to  us  by  southern  editors.” 

The  New  York  Newspaper 
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Phila.  Reporters 
Receive  Awards 

Philadelphia 
James  Smart,  of  the  Bulletin, 
received  the  Philadelphia  Press 
Association  award  for  the  best 
newswriting  of  the  past  year. 
James  T.  Gilson,  of  the  Inquirer, 
received  the  association’s  award 
for  the  best  reporting. 

Mr.  Smart  was  honored  for 
a  series  of  14  articles  on  juve¬ 
nile  delinquency.  Mr.  Gilson  re¬ 
ceived  the  award  for  coverage 
of  a  murder  trial. 

Each  man  received  a  plaque 
and  a  savings  bond. 

The  Lrte  Times  newspapers  ^  Correction 
increased  emphasis  on  teenagers  • 

with  the  publication  of  the  first  E&P  story  (Nov.  15,  page 
monthly  supplement  titled  “Teen  57)  incorrectly  referred  to  Sam  lOc  from  8c 
Forum.”  The  eight-page  tabloid  Schneider  as  real  estate  editor 

will  be  published  one  Saturday  of  the  Miami  (Fla.)  News.  It’s  Manchester,  N.  H. 

his  brother,  Ben  Schneider,  who  The  Manchester  Union  Leader 
is  the  editor;  Sam’s  in  the  pub-  has  raised  its  price  per  copy  to 
lie  relations  business  in  Miami.  10c  from  8c. 


Returns  to  Papers 

Salem,  Ore. 

William  Mainwaring,  son  of 
the  late  Bernard  Mainwaring, 
former  owner  and  publisher  of 
the  Capital  Journal,  has  re¬ 
turned  to  the  Statesman-Journal 
Company  from  Stanford  Uni¬ 
versity.  He  will  familiarize  him¬ 
self  with  several  departments 
of  the  newspapers  before  he  set¬ 
tles  down  in  the  news  depart¬ 
ment  of  the  Capital  Journal.  He 
has  been  assigned  to  edit  the 
Statesman  -  Journal  Centennial 
Edition  to  be  published  in  June. 


assignments  of  1957  was  about  and  the  Erie  Daily  Times, 

plans  of  the  three  branches  of - 

the  Armed  Forces  to  combat 
Communist  brainwashing.  He 
interviewed  many  former  POWs. 

He  found  the  story  fascinating, 
deep  and  creepy,  and  difficult  to 
handle  in  brief  form. 

Romantir*  Needled 

“If  I  was  an  editor  and  a 
young  guy  came  in  filled  with 
romantic  feeling  about  report¬ 
ing,  I’d  clobber  him  gently  out 
the  door,”  Bob  observed  with  a 
wide  grin.  “The  realistic,  hard¬ 
working  guy  with  an  intelligent  - 

curiosity  and  an  ability  to  into-  i  > 

grate  what  he  finds  into  a  read- 

able  story  is  the  reporter  editors  , 

want  He  needs  to  learn  how  to 

organize  every  part  of  the  story,  ; 

the  pacing,  the  writing  against  i  \ 

deadline,  even  allowing  a  touch  | 


AUROSA  BEACON  NIWS  ELGIN  COUR;, 


SEPARATE  LINE  RATES: 
Aurora  B«acon-Now»  .  .  1 

Elgin  Courior-Nowi  .  .  1 

Joliol  Horald-Newt  .  .  .  ^ 

Total  .  .  S 

Thrifty  All-3  Rato  ...  4 
BUY  ALL  3  AND  SAVE  . 


Irom  his  story  is  crazy.  A  re¬ 
porter  should  remember  that 
editors  have  wives  and  children 
who  love  them,  and  therefore 
Juust  have  some  good  in  them. 

“I  wrote  editorials  two  and 
one-half  years  and  have  the 
hipest  respect  for  that  type 
of  writing.  But  I  have  done 
news  writing  too  long  to  want 
to  form  judgments  based  on  an¬ 
other’s  facts.  I  was  happy  to 
rome  back  to  news  writing  when 
bore  was  a  shortage  in  that 
staff.” 

Hob’s  wife,  Hester  Faison,  is 
*0  accomplished  musician  and 
son.  Rnhf»rt  .Tf  jg  a  student 


The  Copley  Big  3  Newspapers  in  Northern  Illinois  cover, 
dominate,  and  sell  the  state’s  number-one  market,  outside 
Chicago.  And  when  you  buy  all  3  of  the  Big  3,  you  save 
9)2C  a  line  —  or  17?. 


The  Rinfi  of  Truth' 


son,  Robert  Jr., _ 

^  Columbia  University  and 
York  Post  copyboy. 

The  American  Social  Hygiene 
Association,  in  honoring  Robert 
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Neglect  of  Records 
Actionable  Assertion 


By  Albert  Woodruff  Gray 


Before  the  Maryland  Court 
of  Appeals  recently  were  two 
actions  for  libel  against  the 
Salisbury  (Md.)  Times,  brought 
by  the  Sheriff  of  Wicomico 
County.  (136  Atl.  2d  673) 

In  one  instance  the  news¬ 
paper  reported  the  sheriff  had 
engaged  in  an  altercation  with 
the  family  of  a  prisoner.  The 
sheriff  contended  that  conduct 
of  this  character  imputed  an 
absence  of  the  qualities  requis¬ 
ite  to  his  official  duties. 

Sustaining  the  lower  court  in 
dismissing  this  action,  the  Court 
of  Appeals  said,  “T^e  sheriff 
may  have  been  justified  in  such 
altercation.  Therefore  we  see 
nothing  in  this  article  that  im¬ 
putes  to  the  sheriff  conduct  in¬ 
compatible  with  the  proper  con¬ 
duct  of  his  office  or  that  tended 
to  degrade  him  or  expose  him  to 
public  contempt  or  ridicule.” 

In  the  second  action,  however, 
dismissal  by  the  lower  court  was 
reversed  and  the  action  re¬ 
manded  for  a  new  trial.  In  that 
instance  the  Times  had  printed 
an  auditor’s  report  in  which  it 
had  been  urged  that  the  sheriff 
maintain  better  recoixis  of  his 
office.  It  said  that  in  maintaining 
records  of  fees  and  charges 
collected,  a  plain  paper  book 
with  pencil  rulings  had  been 


Strides  of  Science 

1958 

Science  Has  been  Uie  most  important 
news  source  of  the  current  year. 
Accomplishment  in  every  outstand- 
ingr  fieid,  progress  in  every  science 
summarized  in  the 

Review  of  the  Year 

Keleated  December  14,  T958 

Learn  the  detaiied  advances  to  stun¬ 
ning  objectives  by  men  and  women 
alerted  to  the  eximnding  needs  of 
our  increasing  population,  our  world 
position.  Foreword  by  Watson  Davis^ 
Director. 

Just  wire  or  write  tor  this  ipeclsl  issue 
of  our  illustrated  weekly  servlee.  (No 
increase  in  regular  rata.) 

SCIENCE  SERVICE 

1719  N  Street,  N.W.,  Washington  6,  D.  C.  I 


employed  and  the  majority  of 
the  entries  made  with  a  lead 
pencil. 

The  article  continued,  “Last 
August  the  Times  carried  a 
story  on  a  reported  erasure  on 
the  jail  log  which  erased  the 
name  of  a  county  employee 
booked  on  a  minor  traffic  charge. 
A  fictitious  name  was  substi¬ 
tuted  on  the  record.  Since  then 
the  sheriff  has  withheld  the  jail 
book  from  reporters  of  the 
Times  and  barred  its  reporters 
access  to  the  jail.” 

“The  majority  rule  in  other 
jurisdictions,”  the  court  said, 
“seems  to  be  that  charging  one 
with  any  crime,  regardless  of  the 
degree  of  punishment,  is  libel¬ 
ous  in  itself. 

“We  conclude  that  the  state¬ 
ment  of  the  facts  alleges  the 
commission  of  a  crime  and  is 
libelous  in  itself.” 

Trial  of  this  suit  for  $50,000 
was  under  way  this  week,  the 
newspaper’s  defense  being  that 
a  reference  to  “incomplete”  rec¬ 
ords  in  the  sheriff’s  office  had 
been  a  typographical  error  that 
was  corrected  in  some  of  the 
edition  run.  The  plaintiff 
claimed  the  error  was  inten¬ 
tional. 


QUALIFIED  PRIVILEGE 
ABUSED 

The  West  Virginia  Court  of 
Appeals  affirmed  two  judgments 
aggregating  $13,000  against  the 
Charleston  (W.  Va.)  Gazette. 
(104  S.  E.  2d  306,317) 

Under  the  head,  “Using  State 
Insurance  to  Buy  Off  Legislators 
Not  in  Public  Interest,”  that 

Two  Opportunities  Offered  by  | 
West’s  Leading  Pubiishing  Company 

The  promotion  department  of  the  Timet- 
Mirror  Company,  publlther  of  the  Lot  Angelet 
Timet  and  Mirror  Newt.  It  teeking  guallfled 
applicantt  for  two  exitting  vaeanclet,  created 
by  Increated  advertiting  and  talet  promotion 
activity. 

1.  Circulation  Promotion  copy-contact  man 
to  work  clotely  with  the  circulation  department 
and  advertiting  agency  In  creating  talet  pro¬ 
motion  programs  and  materialt  designed  to 
help  increase  the  acceptance  of  the  newspaper. 
Salary  range:  $4700-$6500.  depending  on  ex¬ 
perience,  contact  and  creative  ability. 

2.  Promotion  supervisor,  capable  of  directing 
the  promotion  efforts  of  several  persons  en¬ 
gaged  in  the  planning  and  production  of 
advertiting  and  talet  promotion.  Good  contact 
essential ;  creative  ability  a  mutt.  Salary  open. 

Both  openings  offer  excellent  working  con¬ 
ditions.  many  Job  benefits  Including  life  and 
health  insurance,  profit  sharing,  retirement 
plan,  etc.,  at  well  at  the  opportunity  to  work 
directly  with  a  management  which  believes  in 
advertising  and  promotion  and  provides  a  gen¬ 
erous  budget  for  it.  Please  furnish  full  details 
at  to  your  experience  and  gualiflcations.  Write 
Personnel  Department,  attention  Mr.  McClure. 
Timet-Mirror  Company,  Los  Angeles  53,  Cali¬ 
fornia. 


newspaper  on  Aug.  5,  1955,  had  tji  1  •  i  1 1 

printed  an  editorial,  in  part,  JCjCllLOr  1^8.11S 
“Morality  in  government  was  a 

major  issue  of  the  62nd  Legis-  i 

lature  and  it  had  the  salutary  Jp  OT  ijrr09.lGr 
effect  of  outlawing  liquor  ac¬ 
counts  as  political  plums  for  ■p\  1  g  • 

officeholders.  Now  it’s  time  the  Jl  rOdUCllOIl 
Legislature  gives  state  insur¬ 
ance  a  long  searching  study  in  Cleveland 

view  of  the  growing  trend  to-  Management  and  unions  were 
ward  paying  off  political  debts  exhorted  to  do  more  to  solve 
with  fire  insurance  premiums.”  newspapers’  financial  and  pro- 
This  was  followed  by  the  para-  duction  problems  in  a  speech 
graphs  cited  for  libel;  “It’s  easy  delivered  before  the  Clevelajid 
to  see  that  they’ve  sold  their  professional  chapter  of  Sign* 
votes— sold  out  their  constitu-  Dgjta  Chi  by  Milbum  P.  (Pete) 
ents — ^for  a  price.  They’re  more  Akers,  executive  editor  of  the 
dedicated  to  their  own  creature  Chicago  Sun-Times. 
comforts  than  to  the  comforts  «j  believe  the  current  problem 
and  welfare  of  the  folks  back  of  niatching  revenue  and  expen- 

ditures  is  one  that  management 
“So  that  you’ll  know  these  and  unions  can  jointly  meet  and 
legislators  better,  we’ll  name  solve,”  said  Mr.  Akers, 
them.  They  and  the  amounts  of  “j  do  not  exonerate  manage- 
fire  insurance  premiums  awarded  ment  of  responsibility,”  said  Mr. 
them  follow.  .  .  .”  Akers,  now  a  member  of  man- 

Three  days  after  the  publica-  agement  but  formerly  for  yean 
tion  of  this  editorial  two  libel  a  guild  member,  “Too  many 
suits  were  instituted  against  the  managements  are  not  flexible. 
Daily  Gazette.  On  the  next  day  Too  many  fail  to  equip  theii 
the  Gazette  said  it  was  not  shops  with  modem  machinery, 
backing  down  from  any  of  the  Too  many  are  not  enterprising, 
statements  .  .  .  “We  said  them  As  a  whole,  management  has 
and  we  repeat  them  now,  a  mem-  ^ot  risen  to  the  crisis  any  better 
ber  of  the  state  Legislature  who  than  the  unions, 
accepts  profitable  patronage  “And  the  unions,  as  a  whole, 
from  the  administration,  insur-  haven’t  risen  to  the  crisis  at  all. 
ance  or  otherwise,  is  joining  in  They,  no  less  than  management, 
an  arrangement  that  is  morally  no  less  than  ownership,  are  a 
wrong.”  part  of  this  business,  and  should 

Affirming  two  judgments  be,  and  probably  are,  as  inter- 
against  the  Gazette,  the  court  ested  in  its  future  as  manage- 

ment  and  ownership. 

“The  editorial  complained  of  «<So  far  there  has  been  little 
was  a  conditional  or  qualifiedly  evidence  of  it,  especially  from 
privileged  publication.  In  the  the  mechanical  unions, 
case  of  communications  quali-  «<So  far  as  I  am  aware,  the 
fiedly  privileged,  there  must  be  itU  has  evidenced  little  interest 
both  an  occasion  of  privilege  and  productivity.  The  printers' 
the  use  of  that  occasion  in  good  union  continues  to  ask  for 
faith;  and  whether  the  privilege  higher  and  higher  wages— and 
is  available  as  a  defense  may  j  grant  that  with  the  cost  of 
depend  on  all  the  circumstances  Hying  going  higher  and  higher 
of  the  particular  case.  that  is  to  be  expected.  But  what 

“It  appears  to  be  generally  has  the  ITU  done  to  increase 
agreed  by  the  authorities  that  productivity? 
a  defendant  in  such  a  case  loses  «j  am  pro-union  because  I  see 
any  protection  afforded  by  a  other  course  for  the  average 
qualified  privilege  if  the  privil-  n,an  in  this  modem,  complex 
ege  is  abused  or  exceeded.  'The  industrial  society.  But  I  belike 
protection  of  a  qualified  privi-  ^he  time  has  come  when  union 
lege  may  be  lost  by  the  manner  leaders  must  begin  to  take  > 
of  its  exercise  although  brief  in  more  statesmanlike  attitude  to- 
the  truth  of  the  charge  exists,  ward  this  business.  Wages  can- 
The  privilege  does  not  pro-  jjot  go  up  and  up  and  produc- 
tect  any  unnecessary  defarna-  tivity  down  and  down.  In  sonw 
tion.  In  order  for  a  defamation  shops  the  slow-down  is  a  way  of 
to  be  privileged  the  person  Hfe.  In  some  shops  there  is  littl* 
making  it  must  be  careful  to  go  union  responsibility.” 
no  further  than  his  interests  or  , 

his  duties  require.  ¥»  xr  j 

“Considered  together  they  Beg  Your  Pardon 
(charges  of  bribery,  etc.)  con-  Story  in  E&P  (Nov.  15,  pa? 
stitute  such  a  vehement  and  15)  referred  to  Cortez  SentiiU‘ 
violent  attack  on  the  character  as  “the  first  new  daily 
!  of  this  man  as  to  make  the  abuse  paper”  in  Colorado  in  decad*- 
of  the  qualifed  privilege  clearly  The  Grand  Junction  Morn»l 
apparent.  Such  statements  con-  Sun  began  publication  in  Df 
'  stitute  direct  charges  or  impu-  cember,  195'7,  as  reported 
I  tations,  not  comment.”  E&P. 
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WASHINGTON  FOCUS 


fiy  James  J.  Butler 

O’LEARY  SPEAKING 

Alfred  J.  O’Leary  never 
worked  for  a  newspaper  but  he 
has  had  a  part  in  the  produc¬ 
tion  of  more  Washington  copy 
than  any  member  of  the  Fourth 
Estate,  past  or  present,  his 
legion  of  journalistic  friends 
agree. 

At  the  age  of  66  years,  Mr. 
O'Leary  is  retiring  from  Federal 
service  with  a  record  of  49 
years  of  association  with  de¬ 
partments  and  agencies.  For  35 
years  he  has  been  with  the 
Department  of  Commerce, 
serving  as  the  first  point  of  con¬ 
tact  for  two  generations  of  re¬ 
porters.  A  telephone  call  to  the 
information  office  at  STerling 
3-9200  would  bring  the  response 
known  to  Washington  newsmen 
for  more  than  three  decades: 
“O’Leary  speaking.”  From  that 
point  out,  the  story  was  on  its 
way.  O'Leary  rarely  needed  to 
consult  records  before  offering, 
“I’ll  switch  you  to  Mr.  X,  who 
is  in  charge  of  that.”  After  a 
few  experiences,  newxomers  to 
the  Washington  corps  came  to 
know  that  the  easiest  way  to 
contact  any  news  source  by 
telephone  w’as  to  call  O’Leary 
first 

He  knew  the  especial  interests 
of  scores  of  newsmen;  when 
something  he  recognized  as  im¬ 
portant  to  them  came  through 
the  department  mill,  he  would 
always  telephone  a  protecting 
tipoff. 

Mr.  O’Leary  over  the  years 
helped  to  create  good  will  for 
15  Secretaries  of  Commerce.  He 
entered  Government  service  in 
1909  as  an  assistant  map  maker 
in  the  Department  of  the  In¬ 
terior.  A  shy  and  unassuming 
bachelor,  he  acquired  a  law  de¬ 
cree  by  attending  school  after 
working  hours  but  showed  no 
disposition  for  the  practice  of 
bis  profession. 

Newsmen  gathered  at  the 
National  Press  Club  the  other 
night  to  express  their  compli¬ 
ments  and  send  him  on  his  way 

a  Florida  vacation  where  he 
will  indulge  his  hobby  of  deep- 
sea  fishing.  Upon  his  return  here 
be  wall  set  up  a  one-man  “An¬ 
swering  Service”  for  out-of-town 
business  firms  and  individuals. 


EVEN  STEVEN? 

The  Army  would  like  to  have 
King  Features  Syndicate  add  a 
atrip  which  would  perform  for 
that  arm  of  the  service  what 
Steve  Canyon  does  for  the  Air 

editor  bc  publisher 


Force.  Maj.  Gen.  Harry  F.  ‘ 
Storke,  chief  of  Army  informa¬ 
tion,  discussed  the  proposal  with 
KF  executives  but  Pentagon  ^ 
sources  said  no  commitments  ^ 
were  made  either  by  the  syn-  , 
dicate  or  by  the  Army.  King 
syndicates  Beetle  Bailey,  a 
comic  strip  with  an  Army  theme. 

It  is  regrarded  as  amusing  but 
not  what  the  military  brass  has 
in  mind. 

«  *  « 

AIDE  FOR  HEW 

Charles  B.  Saunders  Jr.,  ap¬ 
pointed  as  aide  to  the  Assistant 
Secretary  of  the  Department  of 
Health,  Education,  and  Welfare, 
was  a  reporter  for  the  Ogdens- 
bnrg  (N.  Y.)  Journal  and  the 
Hartford  (Conn.)  Times  before 
entering  the  field  of  education 
as  assistant  director  of  public 
information  for  Trinity  College, 
Hartford,  later  in  a  similar  posi¬ 
tion  for  his  alma  mater,  Prince¬ 
ton.  Mr.  Saunders,  30,  was  legis¬ 
lative  assistant  to  Sen.  H. 
Alexander  Smith  of  New  Jersey, 
who  did  not  run  for  re-election 
this  year. 

«  «  * 

‘1002’  HEARING  LATER 

Scheduled  hearings  on  legis¬ 
lation  to  end  mis-citation  of  the 
Administrative  Procedure  Act  as 
authority  for  withholding  non- 
critical  information  from  the 
public  have  been  cancelled  and 
will  be  rescheduled  after  Jan.  1. 
Senator  Thomas  E.  Hennings  of 
Missouri,  chairman  of  the  Con¬ 
stitutional  Rights  subcommittee 
and  author  of  the  bill,  explained 
that  many  of  the  witnesses,  in¬ 
cluding  publishers  and  press 
organizations,  could  not  fit  Nov. 
18-20  hearing  dates  into  their 
schedules  and  he  felt  adequate 
representation  would  be  reflected 
if  the  sessions  were  to  proceed 
as  first  projected.  Involved  is 
Sec.  1002,  Title  6,  U.  S.  Code. 
The  “housekeeping  statute” 
which  was  involved  in  hearings 
this  year,  resulting  in  enactment 
of  a  law  forbidding  misuse  to 
deny  information  or  cover  error, 
also  appears  in  Title  5. 

*  *  * 

BISHOPS  GRATEFUL 

The  annual  conference  of 
Bishops  of  the  United  States 
commended  press,  radio  and  tele¬ 
vision  for  generous  and  under¬ 
standing  reporting  of  recent 
!  Vatican  news  events. 

I  The  hierarchy  passed  a  reso- 

•  lution  declaring:  “Our  communi- 
:  cations  media  in  recounting  the 

•  news  of  these  events  has  given 
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an  example  of  completeness,  per¬ 
ception  and  appreciation  that  is 
admirable  and  to  their  lasting 
credit.” 

“We  believe  we  are  speaking 
for  all  our  Catholic  people  when 
we  commend  these  media  and 
their  staffs,”  the  resolution 
acknowledged. 


OBJECTION! 

Securities  and  Exchange  Com¬ 
mission  has  temporarily  sus¬ 
pended  reg^istration  of  a  $3  mil¬ 
lion  stock  issue  by  American 
Horse  Racing  Stables,  Inc., 
Carson  City,  Nev.,  because  the 
company  failed  to  file  a  required 
amendment  and  did  not  include 
in  its  filing  a  newspaper  adver¬ 
tisement  which,  SEC  says,  vio¬ 
lated  the  securities  act. 


SUFFiaENT  DATA 

NLRB’s  General  Coimsel  has 
ruled  that  a  union  met  the  de¬ 
mands  of  a  dissident  member  by 
supplying  a  copy  of  its  most 
recent  financial  report  and  open¬ 
ing  its  books  for  inspection.  The 
company  is  not  required  to  de¬ 
tail  its  business  transactions 
more  extensively  to  meet  the 


fjIM!  WHEN  NO 
YOU  016  UP  -THIS 
FINE  REPOKT  ?' 


requirements  of  the  Taft-Hart- 
ley  Act. 

«  «  * 

TORNADO,  ANYBODY? 

The  U.S.  Weather  Bureau 
would  welcome  copies  of  news¬ 
paper  photos  of  tornadoes  in 
action.  The  government  people 
can’t  always  get  to  the  affected 
areas  in  time;  naturally  they 
can’t  get  all  ^e  angles.  With 
enough  views,  collected  from 
newspapers  and  other  sources, 
they  make  measurements  in 
three  dimensions.  'They’ll  be 
glad,  they  assure,  to  return  pix 
sent  to  the  Severe  Local  Storm 
Research  Unit,  Weather  Bureau, 
Washington,  D.C. 

«  *  « 

TWO  FROM  TEXAS 

Two  staff  members  of  the 
Houston  (Tex.)  Chronicle  are 
Washing;ton-bound.  John  Harris, 
for  three  years  with  the  Chroni¬ 
cle  and  before  that  with  the 
Shreveport  (La.)  Times,  will 
become  Washington  Correspond¬ 
ent  for  his  newspaper.  Charles 
Frandolig,  general  assignment 
reporter  and  desk  man,  becomes 
administrative  assistant  to  Rep¬ 
resentative-elect  Robert  Casey, 
former  Harris  County  judge. 
'The  new  Congrressman  will  rep¬ 
resent  a  district  created  when 
Texas  abolished  the  at-large  of¬ 
fice  filled  for  several  terms  by 
Rep.  Martin  Dies. 
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PHOTOGRAPHY 


Quotes  from  NPPA’s 
Cross-Country  Course 


By  James  Lm  Collings 

These  are  some  of  the  quot¬ 
able  quotes  from  the  National 
Press  Photo^aphers  Associa¬ 
tion’s  first  cross-country  short 
course,  concluded  in  Schenec¬ 
tady,  N.  Y.,  Nov.  16.  Other 
cities  visited  were  Los  Angeles 
(Nov.  9),  Omaha  (Nov.  11), 
St.  Louis  (Nov.  13)  and  Tampa 
(Nov.  14). 

Correct  Exposure 

J.  WINTON  LEMEN,  man¬ 
ager,  photo  press  division,  East¬ 
man  Kodak: 

“Correct  exposure  is  the  key¬ 
stone  of  good  photography.  Top- 
quality  results  can  be  obtained 
only  when  the  exposure  has  been 
reasonably  close  to  correct.  In 
most  instances  you  will  find  that 
an  index  two  or  two  and  a  half 
times  higher  than  the  ASA  in¬ 
dex  produces  not  only  top  qual¬ 
ity  negatives  but  negatives 
which  in  most  instances  are  even 
better  than  those  made  at  the 
ASA  index.  You  will  see  that 
no  combination  of  under-expo¬ 
sures  (abnormally  high  ex¬ 
posure  indexes)  and  forced  de¬ 
velopment  produces  a  print  hav¬ 
ing  quite  as  good  quality  as  that 
obtained  from  a  more  correctly 
exposed  negative  with  normal 
development.” 

Creative  Decision  << 

JAY  EVERMAN,  Life: 

“When  a  photographer  makes 
a  picture  he  is  making  a  series 
of  creative  decisions.  His  ability 
to  analyze  his  own  purpose,  and 
his  ability  and  ingenuity  in  se¬ 
lecting  exactly  the  right  ele¬ 
ments  from  the  scene  before 
him,  are  the  key  to  his  success 


as  a  photographer.  Any  suc¬ 
cessful  photographer  must 
possess  a  high  index  of  dis¬ 
crimination,  inventive  imagina¬ 
tion  and  just  enough  technical 
ability  to  use  the  simple  tools 
of  photography.” 


JIM  ROBBINS,  director  of 
photojournalism  department, 
Graflex : 

“Tilt  your  way  to  better  pho¬ 
tography  by  using  those  fea¬ 
tures  on  the  front  of  your  large 
negative  camera.  The  rising, 
sliding  and  tilting  front  stand¬ 
ard  will  aid  in  the  control  of 
perspective  and  distortion.  Fa¬ 
miliarity  and  using  the  features 
by  instinct  will  leave  the  mind 
free  to  be  more  objective  in 
vantage  point,  composition  and 
story-telling  ideas  for  the  end 
result  —  the  published  picture.” 

Negative  Color 

FLOYD  H.  McCALL,  chief 
photographer,  Denver  Post: 

“The  negative  color  system 
opens  the  way  to  faster  and 
easier  high  quality  color.  It  re¬ 
quires  less  time  and  is  less  ex¬ 
pensive  to  produce.  Optimum  re¬ 
sults  will  be  obtained  when  the 
shooting  photographer  prints 
his  own  color  separation  prints 
just  as  he  now  prints  his  own 
black-and-white  prints.  This  is 
simply  a  challenge  to  keep  up 
with  our  profession.” 

Challenge 

SOL  GOLDBERG,  staff,  Itha¬ 
ca  (N.  Y.)  Journal: 

“This  field  of  press  photogra¬ 
phy  is  not  an  8  a.m.  to  5  p.m. 


profession.  You  must  be  think¬ 
ing  pictures  24  hours  a  day. 
You  must  approach  every  as¬ 
signment  with  an  honest  at¬ 
tempt  to  turn  the  routine  into 
something  out  of  the  ordinary. 
Do  this  and  the  ideas  will  start 
to  come.  Remember,  every  as¬ 
signment  is  a  challenge.  Try  to 
make  it  into  something  you  and 
your  paper  can  be  proud  of.” 

Multiple  Lighting 

BOB  BOYD,  Milwaukee  Jour¬ 
nal,  and  past  NPPA  president: 

“Just  because  we  have  faster 
films  and  cameras  I  don’t  be¬ 
lieve  we  should  make  everything 
with  available  light.  Instead  we 
should  vary  our  pictures  with 
multiple  lighting.  Use  two  or 
three  desk  lamps  to  simulate  the 
placing  of  fiashbulbs  or  strobes. 
This  will  help  you  obtain  pro¬ 
ficiency  in  proper  placing  of  ex¬ 
tensions.” 


ALMOST  BOWLED  OVER-Joh 
Vallentyne,  Seattle  (Wash.)  Foil- 
Intelligencer,  accepts  massive  At 
photo  contest  trophy  from  Ed 
Johnson  for  outstanding  news 
picture  in  Oregon  and  Washing¬ 
ton — view  from  a  helicopter  d 
a  speeding  hydroplane  crashing 
into  a  Coast  Guard  picket  beat. 


tensions.”  return  all  military  per¬ 

sonnel  were  admitted  free  to  the 
Four-by-Five  course.  The  NPPA  estimates 

xarwTJTJTo  T>iPTJTLrAXT  4.  «  1215  persons  attended  alto- 

MORRIS  BERMAN,  staff,  w-fhe- 

Pittsburgh  Sun-Telegraph:  '  ^ 

“After  30  years’  experience 
with  various  cameras  I  prefer  (]igar  PlcturC 
the  4x5  negative.  However,  the  ~ 
camera  is  only  the  mechanical  Tfr*  T  •  *  J 

means  to  the  end.  Imagination  W  lUUCTS  LilSlCQ 
and  ingenuity,  rather  than  any 

particular  camera,  gain  the  Alexander  McCaughey,  staff 
cameraman  access  to  the  minds  photographer  of  the  Philadel- 
of  readers.  This  access  is  more  phia  Inquirer,  has  been  awarded 
important  than  all  the  shiny  first  prize  in  the  Cigar  Institute 
new  lenses  and  accessories  avail-  of  America’s  12th  annual  photo 
able  today.”  contest.  He  will  receive  $500. 


able  today.”  contest.  He  will  receive  $500. 

Second  prize  of  $250  was  won 
Three-Part  Plan  jjy  j^g  Pastorek  Jr.,  of  the  Co- 

JOHN  MARCHAM,  city  edi-  limbus  (Ohio)  Dispatch,  the 
tor,  Ithaca  (N.  Y.)  Journal:  $100  third  prize  going  to  Ollie 

“0»r  photographers  have  Atkias,  Saturday  EvemnjM. 


amazed  us  with  the  quality  of  ^  ■  tv. 

pictures  they  hang  on  our  front  typifying  ft 

page  as  a  result  of  a  three-  fnjoyment  of  ci^rs  durin 
part  plan:  1)  management  was  “summer  fun”  activities  was 
sold  on  a  policy  that  pictures  won  by  Clarence  McKay,  Maine 
run  in  the  paper  not  because  Department  of  Economic  Devel- 
they  involve  important  subjects  uPJ?®ut. 

but  solely  because  they  are  im-  ,  Regional  prizes  were  won  as 


The  special  award  of  $100  for 


Regional  prizes  were  won  as 


portant  as  good  pictures  them-  tohews:  ,  ,  i  . 

selves;  2)  the  assignment  edi-  p 

tor  has  absolute  independence  Scottfe  Ttmcs;  Southwest:  John 
to  decide  what  is  worth  assign-  Mazziotta  Do  a,s  Neic.i;  Hid¬ 
ing;  and  3)  the  photographer  dlewest:  Powell  Krueger  Mffl- 
is  free  to  improve  on  a  basic  neapolis  Star ;  Northeast:  Ed 
assignment  if  he  thinks  he  can.  Rotors,  New  York  Daily  News, 
and  is  free  to  shoot  without  as-  Southeast:  Fred  S.  Dud ey, 
signment  ”  Jacksonville  Journal  t  National 

Media:  G.  Zimbel,  Look. 

Newsreels  • 

To  top  it  off,  JIM  BENNETT,  Carlock  Elected 
news  director,  KLZ-TV,  Denver,  m.  E.  Carlock,  formerly  vice- 
Colo.,  reminded  his  audiences  chairman  of  the  board  of  Calkins 
that  newsreel  cameramen  must  &  Holden,  has  been  elected  a 
^  considered  by  management  as  director  and  chairman  of  th* 
journalists  who  put  something  board  of  Burke  Dowling  Adams- 
of  themselves  into  effective  pic-  • 

torial  accounts  of  the  stories  ofk.u  u* 
they  cover.  Every  newsreel  Birth  Dirthflay 
story,  he  said,  needs  a  begin-  Fargo,  N.  DaJ'- 

ning,  a  middle  and  an  ending.  The  Fargo  Forum  and  Moof- 
and  must  not  be  overshot.  head  News  celebrated  its  80ft 

The  U.  S.  Air  Force  flew  anniversary  on  Nov.  17.  Norman 
the  speakers  from  city  to  city  D.  Black  Jr.,  is  publisher. 
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Prize  Winners 
In  TWA  Contest 


P,  Mickelson 
Dies,  News 
Editor  Of  AP 

Paul  R.  Mickelson,  59,  gen- 


Russians 

{Continued  from  page  12) 


Open  class  —  sweepstakes,  ting  epithets  such  as  “vicious 
Robert  J.  Serling,  United  Press  pirates”  and  “shameless  scoun- 
Intemational;  James  Toland,  drels,”  which  are  consigned  to 
Los  Angeles  (Calif.)  Times,  air  such  members  of  the  Fourth 
Kansas  Estate  who  visit  the  Soviet 
Union,  then  go  back  home  and 
write  unfavorably  of  the  condi- 
Arbor  tions  they  have  witnessed  in  the 
police  state. 

The  ultimate  in  damning 
phraseology,  according  to  Radio 
Moscow’s  lights,  is  “yellow  jour¬ 
nalism.” 

Curiously,  the  Russians  never 

_ ^ _ _  refer  to  “yellow  journalism”  in 

Machinery  Times;  Dante  Tranquille,  Utica  their  broadcasts  beamed  to  Red 

~  ~  China.  They  content  themselves 

in  their  Far  Eastern  propa- 
French,  Dayton  ganda  with  safer  terminology. 
(Ohio)  Daily  News,  won  in  the  There  must  be  something  in 
magazine  class  with  a  Sunday  the  word  “yellow”  which  the 
iir  the  stockholders’  meeting  supplement  personality  story.  Chinese  wouldn’t  like, 

s  brother,  Wal-  g  Richmond,  all  members  , 

her  of  the  New  re-elected. 

.ilyJou^al  and  ^hey  are  Gordon  J.  Campbell,  | 

(Minn.)  Daily  g  p. 

^  Igoe,  John  A.  Isbell,  Nelson 

Maynard,  William  J.  McNally, 

David  J.  Scott,  John  J.  Shea 
and  John  C.  Smaltz. 

The  directors  re-elected  Mr. 

Maynard  as  chairman  of  the 
Board;  Mr.  Shea,  president;  I. 

Thomberg,  vicepresident;  Paul 
L.  Tollison,  vicepresident; 

William  Silence,  secretary;  and 
James  L.  McLintock,  assistant 
treasurer.  An  executive  com¬ 
mittee  comprises  Messrs.  Hewitt, 

Shea  and  Maynard. 

Mr.  McColley  is  assistant  sec¬ 
retary.  A  graduate  of  Rutgers 
University,  he  joined  the  Wood 
organization  in  1942. 


■  travel;  Kenneth  Fox, 

J||t  City  (Mo.)  Star,  editorial. 

jJaV  Selective  class  —  sweepstakes, 

,,  Richard  Kerr,  Ann  /-.I.. 

Daniel  McColley  (Mich.)  News;  James  and  Min- 

^11  1VT  J  nie  Enking,  Be/oit  (Wis.)  News, 

M.Cl.>iOll0y  JNfllUCCl  air  travel;  J.  Alvin  Kugelmass, 

Son  Jose  (Calif.)  News,  editor- 

Ac  Offic©r 

OOU  Photography  —  sweepstakes, 

John  J.  Shea,  president  of  David  Mann,  Chicago  (Ill.)  Sun- 

Wood  Newspaper  II _ I  " _  ~  ~  ”  .  , 

Corp.,  this  week  announced  the  (N.  Y.)  Daily  Press;  Carl  Turk, 
election  of  Daniel  McColley  as  Chicago  Tribune. 
a  vicepresident  of  the  company  Charles 

at  the  annual  meeting  of  direc¬ 
tors  Nov.  21. 
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Benefit  from  our  y«MJMews| 


Charles  Maurice  Elfer,  79, 
formerly  editor  of  the  Beau¬ 
mont  (Tex.)  Journal  and  the 
Biloxi  (Miss.)  Herald;  Nov.  21 
after  a  short  illness.  He  aso  had 
served  as  assistant  editor  of  the 
Mobile  (Ala.)  Register. 


■ANNOUNCEMENTS 
Publication*  For  Saia 


ANNOUNCEMENT: 


Netotpaper  Broker* 


CALIFORNIA  weekly  in  growing  com¬ 
munity,  making  (30,000  alter  pub¬ 
lisher’s  salary  and  depreciation  of 
132,000.  Available  for  leas  than  $100,- 
000  down.  W.  H.  Glover  Co..  721  E. 
Main  St.,  Ventura,  California. 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co..  Ventura.  Calif. 
SALES  SERVICES  include  tax  studies, 
organization  guidance  and  management 
help  for  buyers.  Newspaper  Service 
Co.,  601  Ga.  Savings  Bank  Bldg., 

Atlanta.  Ga. _ _ 

SALES-PURCHASIS  handled  with  dis- 
ersUon.  Write  Publishers  Service,  P.O. 
Box  8132,  Greensboro,  N.  C. 

THE  DIAL  AGENCY 
"Am  irica’s  No.  1  Newspaper  Broker" 
U  Waverly.  Detroit.  Mich.  TO.  6-6864 
ITS  NOT  Se  down  payment  that 
btiye  the  newspaper — it’s  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 

selling. _ 

T.wrl  FEIGHNES  AGENCY 

Box  192 _ Mt.  Pleasant.  Mich. 

WE  HANDLE  only  proven  properties 
in  flourishing  mid-west.  Herman  Koch, 
2ns  Virginia  St..  Sioux  City,  Iowa. 
OUR  CONCERN  is  equally  great  for 
the  buyer  as  for  the  seller.  We  place 
our  clients  where  they  can  be  both 
successful  and  happy.  GABBERT  & 
HANCOCK,  37(>9B  Arlington  Ave., 


HUDSON  VALLEY  weekly,  famous 
town,  grossing  (25,000,  fine  i>otential ; 
also  New  York  State  quality  weekly, 
(70,000  gross ;  Oliver  Stalter,  Cox- 
sackie.  New  York. 


FLORIDA  WEEKUES,  3  in  Central 
Florida.  “Your  Florida  Broker”  A.  C. 
Santo.  742  N.  Mills  St..  Orlando.  Fla. 


won  as 


22,00  Participate 

In  ‘Harvest’  Festival  .  o  • 

UPI  Returns  Savings 

Before  a  capacity  ero^TVt  ^  Circuit  Charges 
22,000  at  the  (Chicago  Stadium,  United  Press  International 
headliners  of  the  entertainment  this  week  began  distributing 
world  were  on  hand  for  the  14th  savings  on  circuit  charges  to 
annual  Sun-Times  Harvest  Moon  Telephoto  and  Unifax  clients. 
Festival.  Headlining  the  pro-  A  Federal  Communications 
Rram  were  Red  Buttons,  Eydie  Commission  order  had  reduced 
^rme,  Sarah  Vaughn,  Harry  American  Telephone  &  Tele- 
^mes,  Gary  Crosby,  the  Vaga-  graph  Co.  billings  to  UPI  and 
bonds  and  George  DeWitt.  Net  other  users  of  this  type  of  cir- 
proceeds  went  to  the  Sun-Times  cuit  retroactive  to  Aug.  24. 
Fund  for  Hospitalized  Veterans.  Checks  for  the  accumulated 

Also  on  the  bill  were  ambitious  savings  to  that  date  wrere  mailed 
young  people  displaying  their  to  UPI  Telephoto-Unifax  clients, 
talents  in  song  and  dance  com-  Billings  from  Nov.  30  w’ere  to 
petitions.  Serving  as  master  of  be  adjusted, 
ceremonies  was  Irv  Kupcinet,  While  charges  for  some  phases 
“Un-Times  columnist.  Mel  of  the  operation  had  been  re- 
Barker,  Sun-Times  promotion  duced  under  the  FCC  order,  in- 
uirector,  was  in  charge  of  local  creases  in  other  phases  had  been 
arrangements  for  the  festival.  allowed,  still  leaving  net  savings. 

editor  8C  publisher  for  November  29,  1958 
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PRIZE-WINNING  CENTRAL  Wiscon¬ 
sin  weekly  newspaper  for  sale.  One 
of  the  beet  in  State,  in  town  of  1.960 
with  good  industry  and  farm  commu¬ 
nity.  Circulation  1,800  prepaid.  Aver¬ 
age  gross  (45,000,  high  net.  Present 
publisher  here  over  25  years  and  now 
looking  for  larger  new^aper.  Priced 
at  (50,000  with  good  brick  building 
included.  At  least  (16,000  down.  Write 
Box  5002,  Uitor  A  Publisher. 


2  TEXA.S  COUNTY  SEAT  WEEK¬ 
LIES,  Both  unopposed,  one  at  (36,000, 
one  at  (20,000.  state  cash  available. 
Bailey-Krehbiel,  Box  396,  Salina,  Ks. 


Joseph  A.  Snyder,  12163  W.  Wash¬ 
ington  Boulevard.  Lot  Angeles  66, 
C^if.  Day  or  Nits  Phone!  EX  1-6288. 
★  ★  PERSONAL  Service  backed  by  30 
years’  experience  In  the  West.  Stypes, 
Rountree  A  Co..  625  Market  St.,  San 
Francisco  5,  California. 

Neiospapar  Appraiser* _ 

NEWSPAPER  VALUATIONS 

Tax  and  all  other  purposes. 

Over  146  valuations  to  date. 

Dailies  from  coast  to  coast. 

Experienced  court  witness. 

Comprehensive  reports  made. 

Many  have  been  made  by  mail. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N.  Y. 
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WEEKLY  NEWSPAPiai.  no  shop,  in 
charming  New  England  shore  town. 
Approximately  (10,000  gross,  much  po¬ 
tential  still  undeveloped.  Must  sell 
now.  Mystic-Stonington  Compass,  P.O. 
Box  300,  Mystic,  Connecticut. 


IF  you  have  been  considering  the  pur¬ 
chase  of  a  western  weekly  or  dally 
anywhere  in  the  United  States  see  us 
flrst!  We  offer  an  outstanding  list  of 
profitable  properties  in  every  price  and 
gross  class. 

JACK  L.  STOLL  A  ASSOCIATES 
Newspaper  Brokers 
6381  Hollywood  Blvd. 

Hollywood  28.  California 


N.  Dak. 
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ANNOUNCEMENTS 


Publicationa  For  Solo 


NEWSPAPER 

temporarily  suspended 

FOR  SALE! 


11118  established  newspaper 
har  fully  equipped  plant 
with  hieh-speed  modem 
press  “ready  to  roll”  and 
resume  successful  circula¬ 
tion  in  Mid-Atlantic 
coast  city  serving  thriv¬ 
ing  200,000  community. 
Progressive  publisher  can 
take  over  ownership  for 
less  than  half  the  value 
of  the  equipment  alone  I 

Price  tlSO.OOO — balance 
on  terms  $60,000  down. 

For  further  facts  write 
George  Gordon  81  Boylston 
St.,  Brookline  47,  Mass, 
or  phone  BBlacon  2-2700 


NEWSPAPER  SERVICES 


Clatsfied  Promotion 


BUILD  CLASSIFIED  LINEAGE 

and  better  serve  your  automotive  and 
real  estate  classified  display  advert 
Users  with  the  Miller  Service,  tay- 


MACHINERY  and  SUPPUES 


_ Newsprint 


NEWSPRINT 

BUYING  —  SELLING 

BUNGE  PULP  A  PAPER  CO. 

46  W.  U  St..  N.T.  M.  JV  X-4SM;  MlTt 


MACHINERY  and  SUPPLIES 


AYER  CUP  QUALITY 
PRESSES  FOR  SALE 


outs,  mats  and  copy  for  36  *“to  DIRECT  Mill  Shipments  Fine  quality  t^  jmrM  thu  pna 

each  month  plus  ^pUUoM  tor  ^  Newsprint.  All  sizes  Rolls  and  SheeU.  I»P«« 

estate  display  and  classified  prom^  Brockman  Paper  Corp.,  666  West-  only  to  the  N.  Y.  Herald-Tnbune  ii 

Uon.  Wide  or  narrow  column  mats  -hester  Ave  New  York  MOtt  Haven  Ayer  Cup  oompeUtion. 

supplied.  Used  by  160  pawrs  to  build  *•*  ®  Haven  .^jjY’RE  sUU  running  fine,  but  tn 


lineage,  save  salesmen's  time,  cut  art 
and  production  costa.  Cost  is  less  than 
a  salesman's  car  allowance.  It  costa 
nothing  to  look,  we'll  send  you  a 
clipping  book  and  full  Information 
FREE.  MILLER  SERVICE,  221  W. 
67  St.,  New  York  19,  N,  Y, _ 

_ Features  Wanted 

UP  TO  $100 

for  trade  journal  features. 

Box  6001,  E^tor  &  Publisher. 

_ Syndicates-F  eatures _ 

EDITORS  of  trade-business-house  pub¬ 
lications.  LATEST  news,  pix.  features 
FIRST  I  Expanded  coverage  now  in¬ 
cludes  ; — Binghamton,  Endicott,  John- 


Press  Room 


FOR  SALE 

SCOTT  “MULTI-UNIT' 
SEXTUPLE  EQUIPMENT 

EQUIPMENT 


•THEY'RE  sUU  running  fine,  but  tn 
just  a  little  slow  for  our  106,Ht 
combined  daily  cireulaUon. 

•SO  WE'RE  b^ng  a  new  press,  ltd 
will  have  available  August  1,  IIH, 
the  following: 

— FIVE  Scott  units,  straiahtlins,  om 
of  them  new  in  1963. 

— DOUBLE  Folder  with  oonveyon. 


Afstt 

URt* 

1 

6 

13 

26 

52 

Tisit 

TiniM 

Tines 

Tines 

Tints 

564 

$510 

$430 

$405 

$370 

$330 

282 

290 

240 

228 

210 

190 

U1 

165 

140 

128 

123 

UO 

70 

105 

95 

84 

72 

66 

35 

62 

54 

48 

45 

40 

Editor  &  Publisher 

17M  Haws  Tower  N.  Y.  36,  N.  Y. 
Pboee  Ityaat  f.30S2 


6— SCOTT  BLACK  PRINTING  UNITS  —TOP  speed  36,000  papers  per  bov 
of  the  Floor-Fed  or  Camel-Back  d^  — G.E.  126  h.p.  A.C.  group  drive,  tcv 
sign.  These  Units  contain  solid  in  1966. 

forged  steel  printing  and  impros-  — NOW  running  9  columns,  68'  «ib. 
sion  cylinders  all  running  in  high  23-^16'  cutoff, 
grade,  close  fitting  roller  bearings.  — THE  '68  unit  hss  a  color  cyllads 
2 — Scott  Single  “Multi-Unit”  Folders  with  single  reverse. 

of  the  8-2  ratio  construction.  They  — MISCELLANEOUS  rollers,  nii 
can  be  operated  to  give  four  indi-  stands,  distributors,  parts,  etc. 
vidual  deliveries  or  two  double  de-  — PORTABLE  ink  fountains:  3  Ckpeo, 
liveries.  1  Wood. 


stands,  distributors,  parts,  etc. 
—PORTABLE  ink  fountains:  S  Ckpeo. 
1  Wood. 


son  CSty,  Syracuse,'  New  Yo’rk.  In  ^ — Pa^r  Roll  Spindled  Positions,  each  sFOR  the  four  older  units,  the  doskk 


Pennsylvania,  Scranton,  Carbondale, 
Wilkee-Barre,  Harrisburg.  —  TRADE 
PRESS  NEWS  SERVICE,  Chenango 

Bridge,  New  York. _ 

48  PAGE  Life  of  Christ  in  Newspaper 


built  within  its  individuai  Unit  and 
giving  a  paper  feed  controlled  by 
Jones  Automatic  Tension  Gover¬ 
nors. 

6 — Sets  of  “Multi-Unit"  Superstruc¬ 
tures. 


^yle.  $1.  News  Leader,  Richwood,  2—100  HP  230  volt  D.C.  Cutler-Ham- 


West  Virginia. 


Business  Opportunities 


EXCLUSIVE  FHANCHISE  in  medium 
and  large  cities  for  regionally  PROVED 
localized  publication.  Retail  advertising 
selling  background  and  VERY  MOD- 
EST_  investment  can  earn  high  com¬ 
mission  with  annual  income  $2,600  to 
$9,000  part  time,  $10,000  to  $50,000 
full  time,  depending  on  community. 
Man  or  woman.  Age  no  factor.  Unique 
publication  reaches  high  potential 
owner-built  (not  “for  sale”)  home  mar¬ 
ket  for  local  merchants.  No  saturation. 
Virtually  own  continuing  business.  Box 
6013,  Editor  &  Ihiblisher. 

_ Literary  Agents _ 

AUTHOR'S  AGF34T—T.V.— MOVIES 
— BOOKS.  No  reader's  fee.  Naomi 
Bender  Sinks,  Northfield  Center,  Ohio. 

Publicity  Services _ 

YOUNG  PUBLIC  RELA'HONS  Direc¬ 
tor  has  opened  1-man  firm  in  New 
York  City.  Wants  more  clients.  Six 
years  marketing  and  advertising  back¬ 
ground  in  consumer  and  industrial 
products.  Will  show  successful  promtv 
tions.  Box  4826,  Editor  &  Publisher. 

Advertising  Rates 

CLASSIFIED 

Um  Rote*  tACH  CONSECUTIYI 
lasertloR 

SITUATIONS  WANTED  (Payable  wMi 
MYcr)  4  tiaies  •  SOe  ecr  list  EACH 
iMcrtisn;  3  times  R  55e;  2  •  60c; 

1  •  65e.  Add  20c  for  Box  Sarvicc. 
JOS  APPLICANTS  may  have  a  tnpoly 
of  yrinted  employment  application  fsmt 
by  sondbif  setf-uddroHod  8c  etaapod 
csvelope  to  E6P  Clanided  Dept 
AU  OTHER  CLASSIFICATIONS: 

4  timef  •  95c  per  line  EACH  Intertiofi; 

9  times  A  $1.00;  2  times  0  $1.05; 
1  0  $1.10.  3  line  minimum.  Add  20c 
for  Box  Service. 

Pl.OO  SERVICE  CHARGE  FOR  AIRMAIL 

DEADLINE  FOR  CLASSIFIED  AD- 
VERTISINO,  Wodoesdoy,  4  p.M. 
Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box 
balden’  Identities  held  in  strict  con- 
fldcnce.  Replies  mailed  daily.  Editor  A 
Publisher  reserves  the  ripht  to  edit  all 
copy. 

DISPLAY  RATES 


_ Press  Engineers _ 

UPECO,  INC. 

Move — Erect — Anywhere  .  .  . 

Specializing  in  Newspaper  Prenseo. 
Duplex  and  Goss  Flatbeds 
Rotaries — 'I\ibulars 
Cylinders. 


mer  Motor  Driven  each  equipped 


folder,  the  new  drive  and  contniler, 
and  the  3  Capco  fountains,  wo  vast 
$50,000. 

•FDR  the  1963  Soott  color  unit  ari 
the  Wood  fountain,  we  ask  $30,OM. 

•WE  have  an  older  100  h.p.  A.C.  G.$ 
standby  drive  and  control  panel. 
$2,000. 


with  fully  automatic  puah  button  ewnH  a  single  buyer,  who  wanta  all 


Control  Systems. 


of  these,  we  will  negotiate. 


Each  Unit  is  equipped  with  set  of  •YOU  can  see  the  press  in  operation 
rubber  covered  rollers  and  press  at  the 


Lyndhurst.  N.  J.  Phone  GEneva  8-3744  r^ve  Dryden 


blankets 

SIZE 

Printing  Diameter — 14^  inches 

Sheet  Cut — 22%  inches 

Plates — 7/16  Inch:  60  degree  bevel 

WRITE: 


20  minutes  from  New  York  City 
Newspaper  Press  Inatallationa 
MO  VING— REP  AIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON.  INC. 
66-69  Frankfort  Street 
New  York  38.  N.  Y. 

BArclay  7-9776 


Journal  &  Sentinel 
Winston-Salem,  N,  C. 

•Or  call,  write,  wire 
—OWEN  LEWIS,  BILL  PAYNB  ot 
JIM  GRAY 


Journal-Tribune  Publishing  Company  — PArk  6-2311,  WINSTON-SALEII. 
Sioux  City.  Iowa  |  N.  C. 


AVAILABLE  NOW 


Available  Immediately 
4  or  6  UNITS  HOE— 23  9/16'  cutoff. 


MACHINERY  and  SUPPLIES  Briv^  Sntrol  bo 

Composing  Room  * 

-  **  Cutler-Hammer  s' 

LOW  PRICED  extellent  conditio 

See  them  operating  on  our  fl<«r  j^^AL  S.  DIXC 
Intertype  Model  C  . $2,760  111*4  Saticoy  St. 


PONT  AUTOPLATTS  vrith  pump—  4  or  6  UNITS  HOE— 23  9/16’  cutoB. 
21%"  cut-off.  6-ton,  Kemp  Obround  „  _ 

Stereotype  Pot.  80  H.P.  AC.  GE  Drive,  FOUR  UNITS  “Condensed  Patten 
control  panel,  grids.  126  H.P.  AC,  C-W  arch  fype.  roller  bearings  on  cylmdjB. 
Drive,  eontrol  board,  grids.  2000  Gal.  Hoe  spray,  fountains,  double  foMen 
Ink  Tank  with  8  H.P.  Blackmcr  pump,  shaft  driven,  subway  delivery  from  OH 
Cutler-Hammer  std.  duty  conveyors,  6-  side  to  single  C-H  conveyor,  sub«tr» 
wire.  Babcock  Optimus  flat  bed  press  ture  two-roll  positions  for  36  inch  «• 
with  feeder  and  folder.  Prints  4  up,  ameter  rolls.  Hoe  automatic  tensiom. 
excellent  condition.  two  Cutler-Hammer  76-5  HP  two 


ex'^ellent  condition.  two  Cutler-Hammer  76-5  HP  two 

tor  drives  ball  bearing  220  v  3  ph  M 

LOYAL  S.  DIXON  CO.  NEWSPAPER  cyeles  AC.  presently  geared  32.806. 


Intertype  Model  B  .  1,960  gun  Valley,  Calif. 

Intertype  Model  D  .  6,600  pOplar  6-0610 

Linotype  Model  6  .  1,260 

Linotype  Model  8  .  2.760  - 

Linotype  Model  14  .  2,750  _  .  , 

Linotype  Model  28  .  2,760  24  I 

Reconditioned  Linotype  and  Intertype  HI  I  PI  CY  Tl  II 
Ifags. — FVIIs,  Splits  and  all  auxiliaries.  UUrLCA  U 

Rebuilt  Ludlow  outfit  .  3,750 

Rebuilt  FUrod,  5  molds  .  1,360 

Large  selection  of  good  Linotype  and  Double  Folder 

Ludlow  mats.  Send  for  lists.  With  complete  ate 

Terms  available  _ _  _ 


11164  Saticoy  St.  PRESS  Makes  good  64-32  page  press. 

Son  Valley,  Calif.  ERECTORS 

POplar  6-0610  SOLD  with  or  without  Hoe  Z  pattp 

unit  on  similar  substructure,  giviu 
-  80-40  pages. 

24  PAGE  NOW  IN  operation.  Must  be  sold  sri 

nilPIPY  TIIRIIIAP  PRPP^  moved  immediately.  Unit  tran^po^ 

UUKLtA  lUBULAK  KKtbb  available.  Press-room  ta 

.  . .  crane  rail  for  easy  handling.  Prw 

2  to  1  M^el  4  Plate  Wide  most  m^crate. 

I  Double  Folder  AC  Drive 

I  With  complete  stereotyping  equipment,  B.  Pape  _  Waterbury  Republitsi 


24  PAGE 

DUPLEX  TUBULAR  PRESS 


Midwest  Matrix  &  Machinery  Mart,  Inc. 
633  Plymouth  Court  Chicago  6,  III. 
WE  MAY  BE  forced  to  increase  prices 
soon — Buy  now  while  prices  are  low  I 
There’s  none  better  at  any  price. 
L.  &  B.  Heavy  Duty  Newspaper  Turtles 
$84.59  to  $97.60.  Write  for  literature. 
L.  &  B.  Sales  Company,  Box  680, 
Phones  27  or  96,  Elkin,  N.  C. 

_ Photo  Engraving _ 

i  AVAILABLE  IMMEDIATELY 


ERNEST  PAYNE 
CORPORATION 

82  Beckman  Street  New  York  88  90  DA^C 

BEekman  3-1791  rAtVt 

_  DUPLEX  TUBULAR  PRESS 

FOR  SALE  j  ^  ^ 

■>  crrs'Kmijjn  — uk  Double  Polder  for  Double  Delivery 

arivf^^p^Jfent.‘1^va"i'rabirX‘ut  "It  or  2  S«rUon  Paper  AC  Driw 

inderf.2d.*  'n.e^ther""u  ^  BEN  SHULMAN  ASSOCIATES 

deck-jr.  Both  presses  may  be  observed  *0  East  42nd  Street  New  York  H 
in  daily  operation.  Offers  will  be  con-  OXford  7-4690 


and  American  —  Waterbury  20,  OobB’ 
PL  4-0141 


Ilfg^ving  c^L^eSP Se^te^to  EASTON  ^PRESS,  \ 

stend,  24  X  30  copyboard,  turn  table,  _ EASTON.  PA, _  p-9/16'  cutoff-infd.  »930- 

scale  focusing  system,  micro-stop  ad-  FDR  SALFl— Duplex  Model  B  Flat  Bed 

justment,  screen  mechanism,  proper-  Web  Press.  Late  model  AC  motor  STU  J?"  H' 

tioning  scale,  combination  plate  holder  drives  with  standard  equipment.  John  16  pa^.  „ 

for  plates  or  film.  Automatic  diaphragm  Griffiths  Co..  Inc.,  416  Lexington  Ave.,  k-  Iwn  b 

control:  Goers  Artar  14'  lens,  P/9.6:  New  York  17.  N.  Y.  st 

8-FA  arc  lamps;  19  x  36  powder  cab.  0  DAr'C.  Cl  ATDCn  DDCCCCC  Hze 

with  fan :  11  X  14  66  line  Buckbee  8  PAGE  FLATBED  PRESSES  tractive  price  contect  "g 

Mears  halftone  screen.  All  in  excellent  -  ager,  Globe-Demjwa at,  at. _ Ixm - - 

condition.  Write  Ed  Kelly.  Daily  Re-  >  DUPLEX.  Model  AB  e  1  c  nfV)  Rl  lY^ 

publiesn-Times.  Ottawa.  Illinois.  Located:  NEW  YORK  CTTY  >  I  B.UUU  DU  T  3 

Newsprint  '  w^T*Avn^  r at  nr  "^8  ^9-  P''®**  .-1 

- srpwopprK^ - -  !  WOODIAND.  CALIF.  DRIVE  and  starting  motors,  co^ 

beSI  luS*  ft  papto“co.  1  BEN  SHULMAN  ASSOCIATES  SSiT'-imm^drsUyl'^'anucTThnip  » 

70  E.  45  St.,  N.  Y..  N.  Y.  -  MU  6-6876  (0  B.  42  St.  N.  Y,  17— OX  7-4690  Young,  Dispatch,  York.  Pa. 

EDITOR  SC  PUBLISHER  for  November  29,  195* 


deck'jr.  Both  presses  may  be  observed 
'  in  daily  operation.  Offers  will  be  con- 
I  sidered  as-is  and  when  available. 


DUPLFDC  6  Units— Double  Widt^ 
23-9/16'  cutoff— mfd.  1930.  Steel  W*- 


8-FA  arc  lamps;  19  x  35  powder  cab. 
with  fan ;  11  x  14  66  line  Buckbee 
Mears  halftone  screen.  All  In  excellent 
condition.  Write  Ed  Kelly.  Daily  Re- 
pubIicsn^me8;_Ottawaj__2IIinois^^^^ 

_ Newsprint _ 

NEWSPRINT  —  All  Sizes 


8  DUPLEX.  Model  AB 
Located:  NEW  YORK  CTTY 
SANFORD.  N.  C. 
WOODLAND.  CALIF. 


MACHINERY  and  SUPPUES 


rreu  Room 


NEWSPAPER  PRESS 

in  Chart  Area  #3 
available  at  once! 

6-UNIT  ANTI-FRICTION 
HOE  DOUBLE  SEXTUPLE 
VERTICAL  DESIGN  PRESS 
WITH  223/4"  CUT-OFF 
in  excellent  condition 
includes 

2  FOLDER  UNITS 


MACHINERY  and  SUPPUES 


Wanted  to  Buy 


TOP  PRICES  for  PlanU  Anrwhar* 


HEU*  WANTED 


Claatified  AdvertUing 


CLASSIFIED  MANAGER 


HOE  PRESSES 

2— OCTUPLE  Pr«MM  (1927-1922) 

2 — ^DOUBLE  Seztupl*  PrMaw 
ALL  Stael  Cylindor,  Roller  Bearina 
Unit*  with  Ho*  Patent  Ink  Pump*. 
Donbl*  Folder*  with  C-H  Conveyor*. 
2  Ann  Reel*  with  Autoniatic  Tenaion*. 
Portable  Clolor  Fountain*. 

PRICED  FOR  QUICK  SALE 
IMMEDIATELY  AVAILABLE 

BEN  SHULMAN  ASSOCIATES 

20  7.  42  St.  N.  Y.  17— OX  7-4690 

SCOTT  PRESS 

MULTI  COLOR  angle  bar  newspaper 


GENERAL  PRINTING  EQUIPMENT  Eveninx  newepaper  la  city  ot  M.OOO 
27US  N.  W.  2nd  Ave.,  Miami  27,  Fla.  population,  Chart  Area  2.  ba*  opeiuna 
GOSS  or  DUPLEX  flatbed,  Ludlow*.  ““  ‘“ra™ 

Lino*.  Plant*.  Tompkln*  E«uipm*nt  aa«*ill*d  Adv«ti*lna.  Qlv* 

Co.,  712  S.  CUrk,  Cbieaxo  2.  Dl.  * 


_  Puhliaher. _ 

HFI  P  WANTKH  CLASSIFIED  BtANAGBR  for  pro- 

- -  greaeive  12,500  p.m.  daily,  who  can 

Adminittrotive  sell  a*  well  as  manage  department. 

_  and  build  up  from  preeent  12  column 

FAST  GROWING  SMALL  morning  daily  minimum.  Salary  $125  per  week 
daily  in  Colorado  need*  publisher*  a*-  piu^  bonus  arrangement.  Write  exp^ 
sistant  good  on  promoUon.  Box  4912,  rience,  etc.  In  detail  to  Time*  Journal, 
Editor  A  Publisher. _  Vineland.  New  Jersey. _ _ 


GENERAL  MANAGER 
For 

SMALL  INDIANA  DAILY 


CLASSIFIED  ADVERTISING  SALES. 
You're  the  person  we  want  .  .  .  that 
is  if  you  prefer  managerial  respon¬ 
sibilities,  individual  recognition,  and 
an  opportunity  to  “shoot  for  the 


KOHLER  REIELS  A  TEINSIONS  press  22M  Inch  cut-off.  Five  units  CHALLENGING  op^rtuni^  for  man  moon”.  Must  be  capable  and  experi- 

6  PAPER  TRUCKS  AND  arch  type  con*truction.  two  folders.  'rould  like  to  be  we  No.  1  oper-  enced  in  newspaper  advertising  sales. 

3  TRANSFER  TRUCKS,  two  color  cylinders.  Roller  bearings  on  “tmg  »ecutive  managing  a  daily  iw-  Allowance  for  moving  e.xpense.  Writ* 

mNVEYORS  TRACKAGE  all  cylinders.  8  arm  reels  with  Jones  ,  excellent  growth  potentials.  Wenrich,  Lancaster  Newspapers, 

TIIRNTAHI  PIJT^R  m!aTFS  teiuuon.  Geared  to  operate  at  Speed*  Good  sali^  plus  a  share  of  increased  Lancaster.  Pennsylvania,  or  phone 

up  to  40,000  copies  per  hour.  Rubber  .Th‘»  .  Person  would  oversee  Express  7-5261. 

AND  FULL  ERBCTRIC  PRESS  roller*  new  In  1956.  Pres*  overhauled  news.  adverUsing,  circulaUon  and  pro-  - — 

CONTROL  EQUIPMENT  WITH  |„  igo*  Good  40  to  80  page  press  in  du-tion  operations  and  assume  an  ac- 

AC  CONVERTERS  excellent  operating  condition.  Com-  Gve  role  in  community  affair*  in  this  TOinAY  for  .dvertisin.  nromo- 

plete  stereotype  equipment  goes  with  Indiana  city  of  36.000.  If  you  have  h^  G«L 

press,  including  double  truck  casUng  well-rounded  experience  and  are  look-  ^ 

box.  Available  in  July  1969.  San  Fran-  •“*  tor  «  chance  for  advancement,  ^  publicaUon.  HelP  with  ^copy,  ly 

elflco  ShoDoinir  NewA  851  Howard  would  like  to  hear  from  you.  Write  and  art.  plua  clerical  Md  reeear^ 

^S*^F?anriiS^’c^Wrnia.  Box  4926.  Editor  ft  Publisher.  Intare^ng  v_an*ty  of  assignmenU  foe 


Display  Advertising 


Stereotype  Equipment 
includes 

1 — 8-ton  Kemp  Metal  Pot 
with  Spencer  Carburetors 
2  Wool  Jr.  Aut^latea 
with  Motor  Equipment 
1  Wood  Standard  Autoehaver 
with  Motor  Eiquipment 
1  Stereo  Plate  Conveyor 

Price  $85,000  Complete 
(terms  with  $35,000  down) 

For  further  facta  write  to 
George  Gordon,  81  Boylston 
St.,  Brookline  47,  Mass, 
or  phone  BElacon  2-2TU0 


SIX  HOE  UNITS 


Street,  San  EVancisoo,  California. 

THE  SEIARCH  IS  ON  1  imagination.  Send  rsaum*  includinx 

Energetic  young  man  for  one  of  na-  Miary  rsquirsmenU.  Box  4626,  Elditar 

ONE  76-h.p.  Century  ballbearing  AC  tion's  top  newspaper  trade  associa-  a  Publisher. 

60-cyel*  variable  speed  motor  with  Uons.  (Chart  area  2)  Primary  duty:  - ' 

matched  grids,  used  about  two  years,  industrial  relations.  Secondary  duties:  EXPERIE!NCE3>  RETAIL  STAFFER 

21200 :  ons  2-ton  obround  Kemp  metai  miscellaneojs  administration,  conven-  to  take  ovsr  good  list  of  account*  and 

furnaoe,  eomplate  without  cat^retor,  tion  planning,  and  bulletin  writing,  sell  new  business.  Good  salary  and 

21000;  on*  Goss  curved  vacuum-bsuck  Basic  knowledge  of  newspaper  labor  peat  bonus  system  we  know  of.  Good 

hand  casting  box  with  vacuum  pump,  relations  is  a  minimum  requirement,  on  copy-layout.  Givs  full  particulars  to: 
21000;  ons  Goss  curved  cutting-off  eyi-  Civs  complete  resume,  references.  Retail  Advertising  Manager 

inder,  doobls  rut  and  adjusUbIs  for  present  salary.  Box  4929,  Editor  ft  Ledger-Enquirer 

column  and  page  size,  drive  motor  Publisher, _  Columbus.  Georgia 

rr"«.:v.d"‘Xu%K‘"^auJma«i  SS®  VoJ^^dlf*;ro^y'SuuS  HARD-HITnNG  adv.rti.ing  director 
ejector,  start  Md  rtop.  motor  mounted.  f®'  compeUUv.  <Wly.  Up  to  210.000 

2800.  Above  equipment  220.VoIt.  AC,  f®r  rikht  man.  Must  know  how  to 

M-cycle.  cut-Tff  Inch...  T/lf"  .11  first  let. 


Intsrseting  variety  of  assignments  for 
versatile  gal  with  enthusiasm  and 
imagination.  Send  resume  includinx 


EXPERIE3fCE3>  RETAIL  STAFFER 


Retail  Advertising  Manager 
Ledger- Elnquirer 
Columbus,  Georgia 


Kr®“P  of  newspapers.  Operation* 

2^-  Western  State*,  with  circulation 

yde,  mUog  22%  Inchea.  7/12  j  16.000.  Excellent  op- 


CORfUS  CHRIST!  CALLER-TOnS  _ 

CorpiM  rari^l^exaa  Writ*  Box  4800,  Editor  ft  Publiaher.  DISPLAY  ADVERTISING  MANAGER 

KEMP  7-TaN' “OBROUND”  gas  fired  BUSINESS  MANAGER  mld-wai' be^w’LTThiCrip'Si; 

stereotype  pot.  fooellent  condition.  MAN  to  take  charge  of  all  depart-  Penniylvania  and  Atlantic  City,  New 
Complete  with  immersion  burner*,  ments  except  EMitorial  for  abeentee  Jersey,  recently  purchased  by  prosrres- 
thermostatic  controla,  dual  carbure-  publisher.  Paper  is  one  of  country’s  give  daily  management.  MuM  be  good 


for  competitive  daily.  Up  to  210.000 
for  right  man.  Must  know  how  to 
supervise  all  phases.  Tell  all  first  let- 
tar,  Reply  Box  4818,  EMitor  ft  Pub- 


tow  in  operation;  available  about  April  ,h«rmoat*tle  controls  dual 
1.  6  Hoe  uniU  with  23  9/16  cutoff.  Will 


Corpus  Chrlsti,  Texas 
_ A.  T.  Blea»e _ 

KEMP  7-TaN  "OBROUND”  gas  fired 


nm  Web*  un  tn  72”  riu.™  uvailahle  .T."'  o“«wna:ng  non -compel  luve  oaiiy  ana  salesman,  layoui  man  ana  copy  wriier, 

for  44  or  'll,  maroon*  frictinn  ’'HI*'  Tcnn.  ^ntsct  INLAND  NEIW^  Sunday  opera^n.’i.  Community  is  not  afraid  of  hard  work.  Salary  2126 

I”  or  %  margins,  anti-friction  pAps-n  SUPPLY  OO..  422  West  8th.  .t.Ki.  w...  WTita 


-I  . - “j  - . - ,  KAriUK  surriji  I 

impression  cyl-  City  2,  Mo. 

UMert,  speed  25,000  paper*  per  hour 

op  to  40  pages,  collect  runs  to  64  Wanted 

PW*.  Spot  color  to  32  pages  and 

Po^le  founuins.  Cutler  -  Hammer  xnnnrswAP*' 

dny*  with  two  160  horse  motors. 


JOHN  E.  KERNEY 

TRENTON  TIMES 

TRENTON.  N.  J. 


WEWSPAPER  PRESSES  FOR  SALE 

Automatic  Webs 
Model  A  Duplex 
Gps*  Cox-o-Type 
Model  B  Duplex 
fJo**  Comet 
12-1^  AB  Duplex 
Model  B  Duplex 

^bulart 

fFpage  Unitube  —  Complete  with 
— mat  roller — chase* 

Seini-Cyiindrlcal* 

M;  Hoe  Heavy  Design  Quad- 
I??-*  Ylth  color  fountains  in  rear 
unit 

16/32  R.  Hoe  Arch-type 
12/24  Goss  Single  Width 

presses  offered  with 


NEWSPAPER  PRESSES 
COMPLEHE  PLANTS 

_ MAT  ROLLERS 

STEREO  EX)UIPMia4T 


UVE  WIRE 

ADVER'nSING  SALESMAN 


PAPER  SUPPLY  CO,,  422  West  8th,  stable,  aggressive,  proeiierous  and  a  week  plus  bonus  arrangement.  Writ* 
Kansas  City  6,  Mo.  growing.  With  finest  living,  educe-  experioice  etc.  In  detail  to  Joel  C. 

m  .-J  A  D _  tional,  and  cultural  faciliUes.  Paper  Lrachter,  Times  Journal,  Vineland. 

tr  antea  to  tfuy  has  36,00O  circulation  with  modern  New  Jersey. 

_  plant  and  mechanical  equipment.  Man 

NEWSPAPER  PRESSES  must  be  smart,  of  good  character  and 

COMPLETTE  PLANTS  have  sound  newspaper  background. 

MAT  ROLLERS  This  I*  a  permanent  position.  Salary 

STEREO  ElQUIPMia^T  will  attract  and  keep  top  man.  Please  -  a  g.ilw 

answer  with  full  deUils  in  strict  con- 

BEN  SHULMAN  ASSOCIATES  Box  49I8.  Editor  ft  Publisher.  ly  Southern  town,  city  zone  14,600. 

60  E.  42  St.  N.Y.  17— OX  7-4290  ASSISTANT  to  Publisher  of  faat-grow-  CirculaUon  tripled  In  the  6  year*  of 

ing  small  daily  in  highly  competiUve  our  ownership.  Must  be  experienced, 

— - - -  — - -  ^7  ■  Northern  California  area.  Elxperience  be  able  to  sell  and  prepare  layouts. 

WILL  Buy  for  G*«i.  Comply  FiMt  necessary  In  all  departments  with  em-  ESxcellent  salary  and  commimion  plan, 

also  Individual  Marine  and  EJquip-  phaais  on  mechanical.  Box  6003,  EMitor  Send  complete  resume  and  Income  ex- 

&  Publisher.  pectation  to  Charlie  Duke,  Advert!*- 

PRINTORAET  RERRESENTATTVES  —  .  .  -  ..  Ini  Manager.  Daily  "niton  (GeorgU) 

277  Broadway.  New  York  7.  N.  Y.  ArtisU  -  CartoonisU  Gazette. 


ment — anywhere  In  U.S.A. 
PRINTORAFT  RERRESENTATTVES 
277  Broadway,  New  York  7,  N.  Y. 


WAOTED.  ^aw  Duplex  OT  WANTED-artls*.  tayout.  Idea  man.  ADVERTISING  SALESMAN.  Experl- 

.tiliTw-  wrisi...  wTriJf  ^l***'•  •”?  art  department,  enc*  on  weekly  desirable.  Consider  man 

V,  ft*  5^1.  *  t>r  •rt  up  art  and  ropy  servlc*.  develop  trained  on  new*  and  Interested  In 

323  W.  401  St..  Fblla.  6.  Pa. _  ^verUsing  campaigns  for  retail  etaff.  switching  to  advertising.  Increments 

MCWCDADCD  COIlIPkJCMT  •“jU'^laJ  art,  some  editorial  ear-  to  $110.  Car  furnished.  Permanent. 

INtWarArtK  tV'-'Irf'/'ClN  l  toons.  Exeallent  opportunity  for  man  Large,  long-esUblished  weekly  news- 

NEWSPAPER  PRESSES  wth  ereaUve  iniUaUva  who  can  glv*  paper  chain.  Write  fully.  Brown  News- 

TYPESEHTlNG  MACHINES  advertising  agency  type  lervice  to  local  papers.  Bsldvrinsville,  New  York,  no 

TESLETYPESETTTER  EIQUIPMENT  accounts.  Send  complete  Information  phone  calls. 

Ludlow* — Elrods — Mat  Roller*  and  pliotostats  of  sample*  to  Retail _ _ _ _ 

COMPLETE  PLANTS  Advertising  Miwager,  Ledger-Enquirer,  WE  ARE  NOT  looking  for  an  adver- 

Newspapers,  Columbus,  Georgia.  Using  consultant!  We  are  leeklng  a 


INLAND  NEWSPAPER 
SUPPLY  COMPANY 


Circulation 

CIRCULA'nON-ASSISTANT 


Using  consultant!  We  are  seeking  a 
man  who  1*  proud  to  call  himself  a 
salesman.  Competitive  market  de¬ 
mands  a  person  of  exceptional  sale* 


Mb  ET _ K  iia  T^orou^hljr  €xx>ttri#ne«d  in  elrei^  nblllty  w|io  nlto  detnand®  abw® 

itt  yfmt  - Kan«M  ^  qualified  to  »upai^  averajre  Income  and  opportunity  for 


or  without  WANTED  TO  BUY  FOR  CASH  NEW  vise  district  managers,  motor  root#  «jlvan<^on^  (Jart  Area  2*  ll.MO 

•tereo-mat  rolIer-chm>e*  surplus  or  Idle  ELEC-  driver.,  and  ha^full  knowMge  of 

W.  1, _  „  ...  TRIC  MOTORS  AC  or  DC  60  to  600  how  to  build  circulation.  Chart  Ana  *  Publisher. 

roT'U  *Ilv^;i.‘’r:!SSed':!^  S)N^VE^s“°T^NS^^'^6  ^.1  ^‘^or  ft  Publisher. EXPERIENCED  ADVERTISING 

‘^itlon  anywhere.  to  Voo?^  DI^  GENER^RS*  SUPM^Sf^  for  larg.  a.^ 

COBffPRESSORS.  newspaper.  Must  be  promotion  and  largest  weekly.  Salesmanship  main  ^ 

I  IDC/''(A  MAIT  GOMPI  ERE  DATA  WILL  serric*  minded.  Elxcellent  opportunity  quirement.  $106  weekly  guarantee,  plus 

120  V  I.  V  O^R  ’  sdvsneement.  2146  per^roek  to-  realisUc  commission  plan,  travel  ex- 

vaileybro^  Ave.,  Lyndhurst,  N.J.  tr.-rr  Jawitz  887  New  Roehells  elude*  car  allowance.  Generous  pro-  penses.  Right  man  can  make  over 

—  GDnep.  fU.^744  M  V  ’  ’  ’  ducUon  bonus.  Furnish  complete  d^  27,000  first  year.  Permanent  imsition, 

r?*88  MOTOR  DRIVES  of  22  40  _  **"•  yourself  and  exparienea.  reference*  rrouired.  Elastern  Montana 

H.P.  AC.  Grorg*  DRIVE  CAREFULLY— WATCH  OUT  9“^  Am*  2.  Writ*  Bo*  4822,  Editor  RwuMer,  Box  1399,  Great 

'*  weed.  Bo*  902.  Bolas,  Ididio.  FOR  CHILDREN  *  Publisher.  Falls.  MonUna. 
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HELP  WANTED 


Dnptay  AdvertUing 


ADVERTISING 
SALES  EXECUTIVE 

ONE  of  best  opportunities  on  any 
American  newspaper  in  recent  years. 

CANDIDATE  must  be  35-46  years 
old;  have  hig'hest  standards;  proven 
executive  ability;  able  to  take  and 
inspire  excellent  sales  staff. 

THIS  Is  one  of  country’s  beet,  and 
fastest  growing  newspapers  in  ideal 
year-round  climate  and  environment. 

REWARDS,  tangible  and 
intangible,  commensurate 
with  rugged  requirements 
of  character,  personality, 
training  and  top  leader¬ 
ship. 

THE  MAN  who  qualifies  must  have 
a  natural  flair  for  promotion  with 
new  sales  techniques— ^ut  know  that 
modern  advertising  department  of  met¬ 
ropolitan  newspaper  must  handle  the 
routine  and  pedestrian  chores  with  ef¬ 
ficiency  and  economy. 

OPPORTUNITY  will  appeal 
to  the  younger  man  who 
feels  he  is  in  a  blind  alley 
and  longs  for  a  publisher 
and  colleagues  who  think 
newspapers  are  here  to 
stay,  and  that  a  good  and 
profitable  newspaper  is  the 
most  glorious  contribution 
to  American  life. 

IN  YOUR  first  letter  spare  no  de¬ 
tails  on  your  professional  background 
and  education. 

IF  YOU  prefer,  don’t  hesitate  to 
send  first  communication  through  a 
third  party. 

ALL  applications  will  be  treated 
with  utmost  confidence. 

Box  4919,  Editor  A  Publisher. 


NEW  OWNERS  have  good  opportunity 
for  young  ad  man  who  can  convince 
he  is  qualified  for  Advertising  Man¬ 
ager  of  Courier,  Prescott,  Arizona — 
the  city  to  which  people  go  for  health 
and  happy  living.  Contact  either  Don 
Soldwedel,  Sun,  Yuma,  Arizona  or 
Wm.  D.  McNaughton,  Times,  Pekin, 
Illinois. 


Editorial 


COPY  E2DITOR  and  suburban  reporter 
for  lOtl.OOO  circulation  New  England 
p.m.  daily.  Reporter  must  have  car. 
Box  4828,  Editor  &  ^blisher. 


NEWSPAPER  WOMAN  needed  to 
serve  as  Editor’s  Assistant.  Duties  in¬ 
clude  editing  syndicated  columns,  han¬ 
dling  Letters  to  Editor,  and  Siting 
once  a  week  teenage  page.  Apply  in 
detail,  George  Shannon,  Editor,  ^reve- 
po.-t  (Louisiana)  Journal. 


CITY  HALL  Reporter.  Northern  Ohio 
Daily,  60,000  population,  6  day  eve¬ 
ning  wants  competent  experienced  man. 
Give  ccmplate  details  to  Box  4927. 
Editor  and  Publisher. 


DESKMAN.  Experienced  and  cai>able 
newsman  who  likes  desk  work.  We 
offer  a  solid  position  with  a  secure 
future.  Morning  paper.  Good  wages, 
top  benefits.  Allowance  for  mo^ng 
expenses.  Write  Jay  H.  Wenrich,  Lan¬ 
caster  Newspapers.  8  West  King  St., 
Lancaster,  Pennsylvania. 


OPPORTUNITY  for  2-3  year  reporter- 
photographer  to  gain  solid  experience 
in  two-man  bureau.  Large  organization 
offers  chance  for  advancement.  Oar, 
camera  needed.  Give  full  details  edu¬ 
cation,  experience,  references  and  sal¬ 
ary  expected.  Chart  Area  2.  Box  4916, 
Editor  &  Publisher. 


HELP  WANTED 


Editorial 


OHIO  NEWSPAPB®,  6  day  evening, 
has  oi>ening  for  assistant  to  state 
e^tor.  Please  give  complete  details 
both  personal  and  abilities  to  Box 

4928,  Editor  A  Publisher. _ 

OPENINGS  for  wire  editor  and  also 
for  cub  reporter.  6-day  4<)-hour  week. 
Please  list  references  and  background 
in  first  letter.  Box  4903,  Editor  A 

Publisher. _ _ 

REPORTER  for  general  aasignments. 
Permanent  position  now  open.  Be¬ 
ginner  with  ability  considered.  6  day 
week,  fringe  benefits.  Congenial  staff. 
Good  working  conditions.  Give  full  de¬ 
tails,  first  letter.  Address:  Editor, 
Telegraph.  Nashua,  New  Hampshire. 
UTILITY  REPORT^  for  suburban 
desk,  asust  editorials.  Minimum  2 
years  newspaper  experience.  Southern 
New  England  daily.  Also  wanted, 
young  reporter,  1  or  2  years  exijcri- 
ence.  Write  Box  4938,  Editor  A  Pub- 
iisher,  stating  full  details  with  writing 

samples. _ 

_  PREIE 

JOB  MARKET  letter,  with  list  of  avaii- 
sble  jobs  and  nationwide  employment 
conditions.  Bill  McKee  Birch  Personnel, 
69  E.  Madison,  Chicago,  Illinois. 
ASSOCIATE  EDITOR  -  REPOR’TER. 
Nantucket  Town  Crier,  Nantucket  Is¬ 
land,  Massachusetts,  Weekly.  Tele- 

phone  47  W. _ 

DESKMAN  —  Experienced  copyreader 
for  morning  metropolitan  daily.  Five 
day  week.  Give  detailed  experience, 
background,  references,  salary  require¬ 
ments,  Write  A1  Hewitt,  Managing 
Elditor,  Shreveport  ’Times,  Shreveport. 

Louisiana. _ 

OPPOR’TUNITY  FOR  EXPERIENCE. 
Group  of  small-medium  dailies  in 
Chart  Area  8  is  looking  for  reporter 
who  will  be  employed  full  time  as 
extra  on  one  paper  and  then  fill  firet 
vacancy  on  any  of  the  six  papers  as 
permanent  staffer.  Good  salary,  many 
fringe  benefits,  progressive  organiza¬ 
tion.  Write  box  5005,  Editor  and  Pub¬ 
lisher^ _ 

PRODUCTION  EDITOR 

AVIA’TION  magazine  needs  produc¬ 
tion  editor  to  handle  editing,  make-up. 
all  details  for  special  issues.  Need  3 
to  5  years  newspaper  experience  in¬ 
cluding  desk  work ;  some  aviation 
l»ckground  helpful.  Send  resume  and 
salary  requirements.  Box  5000,  Editor 
A  Publisher. 

REPORTER-PHOTOGRAPHEIR!  Good 
spot  for  J-grad.  Write  Morning  Sun, 

Grand  Junction.  Colorado. _ 

REPORTER  3  years  experience  for 
County  courthouse  beat  afternoon  daily 
11.600  circulation.  Must  be  steady,  re¬ 
liable.  Furnish  samples  work,  refer¬ 
ences.  Starting  pay  $80  week  plus  good 
fringe  benefits  including  hospitaliza¬ 
tion.  Write  or  wire  Ken  Noble.  Man¬ 
aging  Editor,  Martinsville,  Virginia, 

Bulletin. _ 

6-DAY  FLORIDA  P.M.  seeks  general 
assignment  reporter.  Box  5022,  Editor 
A  Publisher.  _ 


WANTED 

MANAGING  EDITOR 

Growing,  high  class  daily.  Chart  Area 
6.  needs  soundly  trained  Managing 
Editor.  Must  effectively  employ  talents 
of  young,  aggressive,  professional  staff, 
be  strong  on  local  news  and  news  lo¬ 
calization,  alert  for  features  and  pic¬ 
ture  opportunities,  expert  in  typog¬ 
raphy  and  makeup.  New  offices  and 
plant,  best  equipment,  congenial  per¬ 
sonnel  and  sound  financial  backing 
make  unusual  opportunity.  Write  Box 
6019,  Editor  A  Publisher,  giving  de¬ 
tails,  education,  experience,  also  age 
and  references. 


HELP  WANTED  I 


Editorial  - 


WANTED:  Managing  editor  to  take 
full  charge  of  news  room,  staff  of 
five.  Must  know  all  phases  of  News 
Department.  Willing  to  work.  For  fur¬ 
ther  informatio.i,  write  complete  de¬ 
tails  about  self  to:  Charles  H.  Fischer, 
Publisher,  Clovis  News-Journal,  Clovis, 
New  Mexico. 

_ Free  Lance _ I 

FREE  LANCEIRSI  Sell  your  photos  to 
the  huge  house  organ  market.  4,000 
company  magazines  buy.  Payment 
from  $10  to  $100  for  single  pictures 
and  captions.  Free  information.  Gebbie 
Press  Pictures.  161  W.  48th.  N.Y.C. 

_ Mechanical _ 

WANTED:  Composing  room  superin¬ 
tendent  with  some  knowledge  of  starao- 
typing  and  pressroom,  all  on  same 
floor.  Non-union  throughout.  Small 
daily,  town  16,000  and  26,000  dreola- 
tion,  well  equipped  plant  and  good 
crew.  Chance  for  energetic  man  to 
make  real  good  job  with  good  com¬ 
pany.  Chart  Area  2.  Write  Box  4784, 
Editor  A  Publisher. 

LINOTYPE  and  also  an  all  around 
printer,  both  year  round.  Nantucket 
'Town  Crier,  Nantucket  Island,  Mass. 
Weekly  and  job  shop.  Phone  47W. 

TELETYPESETTER  perforator  opei^ 
ators.  $3  per  hour.  Book  work,  open 
shop,  day  shift.  Anzel,  611  Broadway, 
N.  Y.,  N.  Y.  GR  7-8600. 

Promotion^— Public  R^atioms 


HELP  WANTED 


SALES  PROMOTION 
ASSISTANT 


AGE  26  ’TO  30,  A  B.S.  IN  CBM- 
ISTRY  AND  A  MASTER’S  DECK! 
IN  JOURNAUSM  PREFERRED. 


Our  rapid  growth 
requires  the  serv¬ 
ices  of  the  tech¬ 
nically  trained 
man  with  experi¬ 
ence  in  advertis¬ 
ing,  sales  promo¬ 
tion,  and  techni¬ 
cal  writing  in  the 
chemical  field. 


ASSISTANT  cal  writing  in  the 

for  promotion  department  chemical  field. 

of  trade  publication 
in  New  York  city.  Man  or  woman 

with  training  or  experience  in  ad  copy,  i 

layout  and  art.  Must  ^  versatile,  will-  We  offer  the  best  of  working  eoi»* 

all  phases  of  media  promotion.  large  corporation  benefits,  plus  isU.': 

Send  complete  resume,  including  sal-  commensurate  with  experience, 
ary  requirements  and  some  sampies 
which  need  not  be  returned.  Miany 

company  benefits,  pleasant,  congenial  o.  .  .u  . 

oflSce.  Box  4523,  Editor  A  Publisher.  Send  resume  in  confidence  to. 


WANTED  —  Assistant  head,  eight-em¬ 
ploye  food  and  fashion  department  in 
Seattle  and  Washington  state’s  leading 
newspaiier.  Applicant  must  be  quali¬ 
fied  in  preparation  of  food  and  fa^ion 
copy,  have  knowledge  of  vendor’s  view¬ 
point  of  publicity,  and  have  ability  to 
represent  employer  from  public  rela¬ 
tions  standpoint.  Want  career  employe. 
Salary  open.  Opportunity  for  advance¬ 
ment,  regular  hours,  company  bene¬ 
fits  such  as  vacation,  heaith  and  wel¬ 
fare  insurance,  pension,  etc.  Plant  ad¬ 
vantageously  located  from  apartment 
and  residential  areas.  Submit  details 
as  to  former  employment,  education, 
references  and  family  life  to:  Per¬ 
sonnel  Department,  ’The  Seattle  Times, 
1120  John  Street,  Seattle,  Washington. 


Mr.  George  F.  Henderson, 

SHAWINIGAN 

RESINS  CORPORATION 
SPRINGFIELD  2,  MASS. 


WEST  CENTRAL  FLORIDA  evening 
daily  has  opening  for  editor.  Give  com¬ 
plete  details,  both  personal  and  abili- 
ties.  Box  5020,  Editor  A  Publisher. 

WOMAN’S  EDITOR  tor  growing  five- 
day  evening  newspaper  locati^  in 
Southern  Oalifomia’s  choicest  area. 
Young,  alert  organization  seeks  news¬ 
paperwoman  who  fits  on  small,  ag¬ 
gressive  team.  Box  5017,  Editor  A 
Publisher. 


EDITOR  AND  PUBLISHER'S  CHART  AREA 


Use  CHART  AREA  Number  in  Ad  copy  for  showinc  I 
LOCATION  without  IDEJmnCATlON 

EDITOR  ec  PUBLISHER  for  November  29,  I’’’ 
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HELP  WANTED 


Promotion — Public  Relations 


](AN  or  WOMAN  to  book  famous 
Oii«-Uan  show  with  colleges  and  civic 
organisations  under  sponsorship.  Ex- 
tdlcnt  remnueration  and  future.  Sher- 
oisn  Elnterprises,  839  Forest  Ave.,  Rye, 
N.  Y.  Phone  Rye  7-1627. 


PUBLIC 

RELATIONS 

WRITER 

Now  York  State  Public  Relations  agen¬ 
cy  leeka  talented  newspaper  or  indus¬ 
trial  writer  with  two  to  10  years’ 
experience. 

Moderate  starting  salary  with  fine 
opportunity  for  growth.  Work  with 
Mne-chip  manufacturer. 

Send  resume  and  salary  requirement 
to  Box  50C4,  Editor  &  Publisher. 


Salesmen 


MEN  WANTING  a  larger  opportunity. 
Must  be  of  good  character  and  willing 
to  learn  t.nd  work  hard.  In  addition, 
•n  automobile  is  required.  General 
knowledge  of  the  media  field  as  well 
u  tome  Pales  background  would  be 
helpful.  Your  income  will  be  in  pro¬ 
portion  to  your  ability.  Interviews 
will  be  conducted  in  Atlanta,  Chicago, 
New  York,  and  Washington.  For  fur¬ 
ther  information,  please  write  Paul 
H.  Chapman,  Media  Broker,  1182  West 
Peachtree,  Atlanta.  Georgia. 


INSTRUCTION 


Classified  Advertising 


NOW — it's  up  to  SIS  nawsiwpen  that 
have  enrolled  students  in  the  20  lesson 
Howard  Parii^  Course  in  Clamified 
Advertising. 

One  big  reason  it’s  a  smart  plan  for 
newipapers  .  ,  ,  their  salespeople  get 
top  notch  training  AT  HOME  and  ON 
IREIR  own  time.  'The  salespeople 
n  for  it,  because  it  helps  them  do  a 
Mter  job  and  makes  them  worth  more 
to  their  newspapers. 

If  you’ve  been  putting  off  enrolling 
Oaasified  people  in  ttis  eotirss 
that  gets  more  linage  and  revenue  .  .  . 

a  good  time  to  quit  being  a 
putter-offer”!  Write  or  phono  us  their 
“•"JO*  .  .  _ .  of  If  you'd  rather,  we’ll 
•end  descriptive  brochure  and  regular 
tnrollment  forms.  Hio  tab  is  just  66 
r***™  apiece,  and  when  your  people 
uve  finished  the  course.  If  you  don’t 
w  It  was  one  of  the  investments 
of  the  year— let  ua  know,  and  we’U 
■"Xl  you  a  bushel  of  fraah  Florida 
oranges! 

Do  yourself  a  favor.  Check  this  im- 
Porunt  newspaper  •xecutiv«'t  aid  to- 

SCHOOL  DIYISXOK  OP 

HOWARD  PARISH 

ASSOCUTES.  mcnRPORATED 

n^ylAed  Advertising  Development 
®a«vlom  For  Newapepers  Sines  IMS 

K.  W.  7»th  St..  Miami  47.  Florida 
PLaaa  4-»91 


Linotype  School 


OHIO  UNOTTPE  SCHOOL 
LOGAN,  OHIO 
^hotyi^  Intortypo  Inrtmotion 
Free  InformaiUon 


-SITUATIONS  WANTED 


Administrative 


emi  weekly  or  daily.  Gen- 

^iree'^all*'^'^  of  graphic  arts  plant. 


.«oer.  I  4  Publisher. 

editor  a:  PUBLISHER  for  November  29,  195» 


SITUATIONS  WANTED 

Administrative 

REAL  RETVENUE  PRODUCER.  Young 
MEAS  Circulation  Manager,  10  years 
experience,  seeks  advancement  to  Gen¬ 
eral  Manager.  Outstanding  revenue  and 
production  record.  A-1  references,  in¬ 
cluding  present  employer.  Age  31,  mar¬ 
ried,  1  child.  All  replies  strictly  con¬ 
fidential.  Write  Box  5008,  Editor  A 
Publisher. 

SUCCESSFUL  revenue  and  profit  pro¬ 
ducer  as  advertising  director,  manager, 
general  manager,  8,000  to  35,000 
dailies.  Two  years  retail  foremost 
chain.  Also  radio,  magazine  publishing 
experience.  Knowledge  entire  newspa¬ 
per.  Minimum  $10,000.  CAiart  Areas  2 
to  6.  Box  5011,  Editor  A  Publisher. 

Artists  -  Cartoonists 

POLITICAL  CARTOONIST 

Now  employed  in  one  of  America’s 
leading  cities.  Seeking  firm  editorial 
policy.  B.A.  Resume.  Box  5007,  Editor 

A  Publisher.  1 

Circulation  | 

CIRCULATION — Manager  or  assiste  ! 
ant.  15  years  newspaper  experience 
now  working  as  supervisor  60  to  100,- 
000  desires  advancement,  prefer  Chart 
Area  12.  Proven  record,  A-1  refer¬ 
ences.  Available  January  1.  1939.  Box 
4841.  Eklitor  A  Publisher. 

CAPABLE,  Reputable,  Circulation  | 

Manager — Proven  record.  Will  consider 
offer.  Resume  on  request.  Box  4936. 
Editor  A  Publisher. 

CIRCULATION  MANAGER.  Over  20 
years  experience  all  phases  with  one  | 
Florida  paper.  Age  40,  married,  two 
children.  Available  January  1.  A  re¬ 
serve  officer  now  voluntarily  on  active 
duty  until  December  19.  Box  4933, 
EJditor  A  Publisher.  ' 

Classified  Advertising 

MANAGER — Age  34,  up  from  grass 
roots,  exiierienc^  all  phases.  Fine  pro¬ 
duction  record,  national  references. 
Chart  Area  10-12.  Box  4904,  Editor 

A  Publisher. 

Display  Advertising 

ADVERTISING  MANAGER— Current¬ 
ly  manager  on  8,000  circulation  daily. 
Impressive  20  years  background.  B^ 
references — locate  anywhere.  Box  4803. 
Elditor  A  Publisher. 

WOMAN  LAY-OUT  artist  and  editor; 

1  10  years  exi>erienee  on  newspapers; 

also  retail  store  advertising.  Box  4808, 

1  Elditor  A  Publisher, 

1  AD  SALESMAN — 6  years  experience 

1  (including  Department  Stores)  in  Ma¬ 
jor  Market  daily  and  Sunday.  Strong 
on  Layout  and  Copy,  fast,  accurate 

1  Top  Producer  who  desires  recognition 
of  talent.  Journalism  University  grad¬ 
uate  with  family  and  A1  references. 
Box  4907.  Elditor  A  Publisher. 

NATIONAL  ADVERTISING 
SALESMAN 

AGGRElSSrVE  young  man  29,  Adver¬ 
tising  Degree,  seeks  position  In  Nation¬ 
al  Advertising  Department  of  metro¬ 
politan  newsimper.  Now  retail  space 
salesman  for  medium  size  daily.  Box 
4931,  Editor  A  Publisher. 

AD/SPACE  SALESMAN 

Experienced  classified  and  display. 
Would  represent  publisher  in  New 
York  State  (not  New  York  City)  as 
telephone  solicitor  and/or  outside  sales¬ 
man.  Knowledgeable  all  phase*  agency 
operation  and  business  world.  Trade 
or  consumer. 

Box  6009,  Editor  A  Publisher. 

ADVERTISING  MANAGER  of  mid- 
we*t  daily  (7,000  circulation)  contem¬ 
plating  change  first  quarter  1959.  FVom 
newspaper  family — 16  years  diversified 
newspaper  experience — ctereo-press  8 
years — 12  years  advertising — assistant 
manager  11  years — advertising  manag¬ 
er  past  year — lineage  increase  every 
month  19M  (350,000  lines  local  in  Oc¬ 
tober)  Top  working  knowledge  of  en¬ 
tire  newspaper.  Wll  consider  adver¬ 
tising  manager  or  business  manager  in 
any  location.  Excellent  references  from 
employer  and  leading  advertising  ac¬ 
counts.  Minimum  $10,000. — 36  years, 
married,  2  children.  All  inquiries  held 
in  oonfldenee.  Write  Box  6016,  Editor 
A  Publisher, 

SITUATIONS  WANTED 


Editorial 


AWARD  WINNING  managing  Edi¬ 
tor,  66,  seeks  otiportunity  to  meat  the 
daily  ^allenge  of  newt  and  the  in¬ 
creasing  need  to  present  it  in  a  com¬ 
pelling  manner  from  a  content  and  a 
packaging  atandiwint.  Eleven  yesirs 
experience  on  a  metropolitan  daily  in 
60,000  plus  class.  Strong  believer  in 
lo^  news  and  tha  localisation  of 
nows.  Solid  typographical  background 
and  a  decided  understanding  of  the 
prablems  raised  by  mounting  coats. 
Have  administrative  rwonsibility  for 
staff  of  60.  TYirough  aocoeasful  ezperi- 
anee,  realize  tha  vital  need  to  cooper¬ 
ate  with  all  departments.  Seeking  man¬ 
aging  editor’s  or  executive  editor's  po¬ 
sition  on  36,000  to  76,000  class  daily 
or  newa  editor’s  position  in  100,000 
up  class.  Reply  Box  4719,  Editor  and 
F^lieher. 


MANAGING  EUITUR  —  Exceptional 
managing  editor  of  medium  daily 
wishes  to  relocate  medium  or  small 
daily  western  states.  Young,  aggres¬ 
sive,  outstanding  production  man,  good 
handler  of  personnel.  Highest  refer¬ 
ences  including  present  employer.  Why 
not  write  for  details?  Box  4728,  Editor 
A  Publisner. 


CAPABLE  WOMEN’S  editor  wanU 
Connecticut  or  New  York  daily.  Make¬ 
up,  features,  5  years  daily  experience. 
Excellent  references.  Box  4802,  Editor 
&  Publisher. 


QUALITY.  PRESTIGE 

To  the  publisher  who  wants  to 
enhance  his  pai>er’s  editorial  qual¬ 
ity  and  presti,fe:  Here  is  the  e^tor 
for  you.  Twenty-eight  years’  ex- 
I>erience  in  all  editorial  and  make¬ 
up  phases,  both  metropolitan  and 
smill  town.  Now  a  deskman  on 
one  of  America’s  biggest  dailies. 
Can  take  complete  charge  of  small 
or  medium-sized  paper  or  fill  any 
major  metropolitan  post.  Old  enough 
to  have  sense,  vigorous  enough  for 
long  years  of  accomplishment.  Col¬ 
lege  graduate,  reliable,  politically 
independent,  effective  public  speak¬ 
er,  cooperative  but  insistent  on 
highest  professional  and  ethical 
standards.  Available  after  January 
1.  Salary  commensurate  with  re- 
aponsibilitiee.  Interview  if  you  mean 
business.  Box  4834,  Editor  and 
Publisher. 


ABLE  YOUNG  REPORTER  with 
50.000  daily  wants  larger,  lively,  qual¬ 
ity  paper.  Covered  everything  from 
d^  shows  to  danseuses.  Incisive  re¬ 
porting.  versatile  writing,  devotion  to 
newspapering.  Top  education.  Prefer 
New  York  City,  Chart  2  area  but 
will  carefully  study  all  good  oppor¬ 
tunities.  Box  4902.  Editor  A  Publisher. 


BEGINNER  Reporter  Deekman,  Mar¬ 
ried,  will  relocate  anywhere.  Box  4914, 
Editor  A  Publisher. 


FLORIDA  SEASONAL  JOB?  Mid¬ 
south  wee’tly  publisher,  active.  late 
50’s,  wants  to  stay  interested  and 
busy  while  spending  winter  in  Florida. 
News  writing,  reporting,  any  news 
desk,  public  relations,  anything.  Sal¬ 
ary  not  all-important.  Part  week  or 
full  time.  Write  Box  4930,  Editor  A 
Publisher. 


PITTSBURGH  CORRESPONDENT  for 
trade  and  news  publications.  Photos, 
freelance  articles  from  experienced 
man.  Cover  this  important  center  dur¬ 
ing  its  bicentennial.  Box  4906,  Editor 
A  Publisher. 


12  YEARS  EXPERIENCE  small,  large 
dailies  in  half-dozen  countries,  every 
type  journalism  including  editing  own 
small  daily.  Presently  news-wire  edi¬ 
tor  progreesive  California  city  daily. 
Miserable  salary.  Trained  hard  school 
Irish,  British  journalism  matured 
harder  school  Australian  metropolitan 
dailies.  Emphasize  topflight  allaround 
man  as  record  proves.  Single.  Box 
4908,  Editor  A  I^blisher. 


♦♦EDITORS  &  REPORTERS^^ 

National  clearing  house  for  competent 
personnel  ooast-to-coast  at  no  charge 
to  employer.  Phone.  Write  or  Wire 
It kADLINE  personnel  {Agency) 

6  E.  46  St.,  New  York.  OXford  7-6728 


SITUATIONS  WANTED 
_ Editorial 

WANT  TO  GRADUATE  from  solid 
apprenticeship  on  small  daily  to  re¬ 
write,  general  assignment,  legwork 
on  middle-sized  "netropolitan  paper . 
Brains,  energy,  clips,  references.  Mar¬ 
ried,  “tt,  own  car,  know  camera.  Fin¬ 
ish  $-montu  army  training  December 
19 ;  will  go  anywhere.  Box  4921,  Edi- 

tor  A  Pi^liiher. _ 

WILL  TRADE  2  years  topflight  expe- 
rieoce  on  6,000-circulatioa  daily  for 
chance  at  major  responsibility  in 
newsroom  similar  size.  Have  worked 
all  beats,  copy  desk,  makeup,  camera. 
Intelligent,'  ambitious;  relocate  any¬ 
where  after  end  of  National  Guard 
training  at  Christmas.  Box  4920,  Edi¬ 
tor  A  Publisher.  _ 

SilTORIAX,  WRITER 

Pulitzer  Prize  winner,  mature  in 
years,  rich  in  experience,  capable  of 
producing  an  editorial  column  of  dis¬ 
tinction,  prestige  and  good  taste.  In¬ 
terested  publishers  invited  to  write  for 
samples  of  published  work.  Box  5012, 

Editor  A  Publisher. _ _ 

REPORTER- PHOTOGRAPHER  — 
Young,  married,  ambitious  college 
grad  with  two  years  on  daily  seeks 
growing  WEEKLY  in  Chart  Area  1 
or  2.  Wishes  to  gain  experience  un¬ 
der  publisher  envisioning  retirement 
and  leading  to  jiart  or  whole  owner- 
ship.  Box  5021,  Editor  A  Publisher. 
REPORTER  wants  to  work  in  Chart 
Area  8,  10,  II  or  12.  She  has  4  years 
experience  covering  city,  county, 
school,  oil  and  Indian  affairs  on  West 
and  Midwest  dailies.  Box  5023,  Editor 

A  Publisher. _ _ 

REPORTER-TRAIN"^  job  on  daily 
wanted  by  world  traveled  young  wom¬ 
an  B.A.  journalism,  editorial  experi¬ 
ence.  Will  relocate  anywhere  U.S.  or 
Canada.  Box  5014,  Editor  A  Pub¬ 
lisher^ _ _ 

REPORTER  with  flare  for  feature 
desires  work  on  P.M.  daily  or  public 
relations,  magazine,  house  _  organ  job. 
Six  years  on  midwest  dailies.  Experi¬ 
enced  columnist,  travel  editor,  cam¬ 
eraman,  copydesk  man,  federal-county- 
police  reporter,  parttime  public  rela¬ 
tions  assistant.  Box  5010,  Editor  A 
Publ  isher. _ 


VERSATILE  WRITER.  28,  feature 
flair,  3  years  tech  writing  experience. 
Seeks  chance  to  combine  ^ents  on 
house  organ  or  public  relations  staff, 
preferably  in  (^lifomia.  Rutgers  grad, 
English.  Box  6015,  Editor  A  Publisher. 

Meehanierd 


FOREMAN  OF  PRESSROOM— Stereo- 
tsrpe.  32  years  of  age,  married  and 
dependable,  desires  to  settle  in  South¬ 
west,  full  knowledge  of  black  and 
white  and  color  work,  can  furnish  bee* 
of  references.  Write  Jack  Crumb,  Her- 
ald  Preea.  St.  Joser*!,  MIdhIgan. _ 

COMPOSING  PROBLEMS  7 
Superintendent  seeks  bigger  riiallenge. 

Box  4806,  Editor  A  Publiriicr. 


EJMPLOYE3D  combination  Tubular 
pressman  seeks  position  as  press  fore¬ 
man  or  assistant.  Sxteen  years  expe¬ 
rience  with  Tubolsrs  and  stereotyping. 
Excellent  color  experienoa  and  i^er. 
ences.  Write  for  full  i>artlculare. 
Chart  Area  10.  11.  12.  Box  4836.  Edi- 
tor  A  Publisher. _ 

MECHANICAL  SUPEailNTENDENT 
or  Foreman — Married,  sober,  age  42. 
Partial  record ;  4  times  president  local 
typographical  union  city  560,000  ;  8 
years  foreman  top-quality  typesetting 
plant ;  publisher  weekly  and  job  plant. 
Gan  handle  men,  get  maximum  pro¬ 
duction.  A-1  reference*.  Available  Im¬ 
mediately.  Box  6018,  Elditor  A  Pub¬ 
lisher. 


_ Photography _ 

NE:WS  PHOTOGRAPHint  and  photo¬ 
engraver.  Eleven  years  experience. 
Married  veteran,  29  years  of  ags.  Have 
family.  Will  re-locate.  Chart  Areas 
1-2-6.  Box  4934,  Elditor  A  Publisher. 

PHOTOGRAPHEHl:  Vet.  24  and  sin¬ 
gle  with  3  years  experienee  in  news- 
I>aper  photography.  'Hie  last  year  and 
a  half  spent  on  Vermont  dally,  es¬ 
tablishing  it  as  one  of  Vermont’s  lead¬ 
ing  users  of  pictures.  Have  car  and 
equipment,  will  travel.  Box  4911,  Edi¬ 
tor  A  Publisher. 
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Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE 


By  Trent 


PAY’S  GOOD,  COME  ON  IN! 

Once  upon  a  time,  within  the 
memory  of  many  active  news¬ 
paper  people,  a  young  man  fresh 
from  joximalism  school  applied 
for  a  job  as  reporter  on  a  small- 
city  daily.  Just  happening  to 
need  a  man,  the  City  Editor 
hired  him.  “Can’t  affoni  to  pay 
you  anything  right  away,  son, 
but  you  can  get  the  experience.” 
Fine,  the  young  man  was  getting 
a  kick  out  of  the  “experience” 
until  one  day  he  was  assigned 
to  spend  each  night  from  6  p.m. 
until  2  a.m.  sitting  on  a  curb 
watching  for  any  signs  of  activ¬ 
ity  at  the  home  of  a  prominent 
youth  who  had  been  Udnapped. 
Fourteen  nights  later  and  still 
no  action  he  complained  to  the 
CE:  “Gee,  there’s  no  glamor  .  .  . 
and  no  money,  either,  in  this 
business.  I’m  quitting.”  And  so 
he  went  into  public  relations 
work. 

«  *  * 

Members  of  the  Seven-Day-60- 
Hour  Club  can  come  up  with  any 
number  of  anecdotes  to  match 
that  one.  But  to  top  it  they  like 
the  tale  about  the  copy  boy  who 
threw  an  inkwell  at  the  Old  Man 
(the  ME)  when  the  old  cuss 
bawled  him  out  for  putting  too 
much  sugar  in  his  coffee.  “You’re 
fired!”  was  the  only  come-back 
the  ME  had.  On  the  way  past 
the  City  Desk  to  the  cashier’s 
office  the  boy  heard,  “Psst!  Do 
you  know  some  kid  who  can  take 
your  place?”  The  kid,  of  course, 
was  a  brother,  and  that  kid  is 
the  ME  today. 

*  *  * 

Like  other  MEs  now,  the  kid 
who  popped  out  of  the  inkwell 
has  recruitment  problems.  Sur¬ 
veys  on  the  subject  don’t  show 
it  up  but  it’s  just  possible  that 
the  oldtimers’  relish  for  fables 
of  the  “golden  days”  when  they 
broke  into  the  business  for  6, 
10,  15  or  20  bucks  a  week,  plus 
experience,  keep  alive  the  idea 
that  this  is  a  “poor  pay”  game. 
Well,  let’s  keep  the  record 
straight.  Salaries  for  reporters 
and  others  in  the  newspaper 
business  are  up  there  with  the 
best! 

It’s  good  to  see  spokesmen 
for  the  industry  talking  about 
wages,  in  terms  other  than 
“ever  rising  costs.”  Stanford 
Smith  of  ANPA  told  a  high 
school  group  in  Brooklyn  the 
other  day  that  the  average  top 
minimum  for  reporters  in  140 
cities  is  $120.78  (for  40  hours 
and  less).  The  average  pay  for 
a  beginner  is  $63.71.  Rewrite 
men  hit  an  average  of  $125.52 
in  ANPA  figures. 


At  the  APME  meeting  an 
editor  asked:  “Are  there  enough 
top-pa3nng  jobs  to  convince  re¬ 
cruits  that  there’s  a  future  in 
our  business?”  Prof.  Alvin 
Austin,  who  made  a  study  for 
Dow,  Jones  Foundation,  replied: 
“We  surveyed  146  publishers. 
54%  reported  they  pay  their 
top  men  $10,000  a  year  or  more. 
A  composite  report  of  wages 
paid  by  these  publishers  to  edi¬ 
torial  employees,  including  ex¬ 
ecutives,  shows  that  11.2%  are 
paid  $10,000  or  more,  6%  are 
paid  $9,000  to  $10,000,  16%  get 
$7,000  to  $8,000,  and  16.8%  get 
$6,000  to  $7,000. 

To  dispel  some  of  the  notions 
that  persist  to  the  extent  of 
discouraging  likely  candidates 
for  jobs,  we  asked  Yetta  Riesel 
of  the  American  Newspaper 
Guild’s  research  staff  for  a 
general  picture  of  the  progress 
that  has  been  made  in  news¬ 
paper  pay  since  1936-37.  Here 
are  a  few  samples  from  her 
report  which  doesn’t  include 
some  of  the  latest  contract 
changes: 

Boston — Reporters,  from  $45 
a  week  to  $133.25;  copy  boys, 
from  $15  to  $52.25;  ad  ^esmen, 
from  $60  to  $140.  Starting  pay 
for  reporters  in  1936  was  $25; 
now  it’s  $61.50. 

Chicago — Reporters,  from  $45 
to  $139;  copy  boys,  from  $17.50 
to  $51;  reporters’  starting  pay, 
from  $20  to  $78. 

Cleveland — Reporters,  from 
$40  to  $131.50;  copy  boys,  from 
$15  to  $56.50;  ad  salesmen,  from 
$35  to  $131.50. 

Denver — Reporters,  from  $40 
to  $120.50;  copy  boys,  from  $15 
to  $49.50;  salesmen,  from  $75  to 
$117. 

Detroit — Reporters,  from  $50 
to  $139;  copy  boys,  from  $18  to 
$63;  salesmen,  from  $60  to 
$151.70. 

Houston — Reporters,  from  $45 
to  $113.25;  copy  boys,  from  $15  1 
to  $44.50. 

Indianapolis — Reporters,  from 
$40  to  $105;  copy  boys,  from  $15 
to  $48;  salesmen,  from  $40  to 
$105. 

Los  Angeles — Reporters,  from 
$50  to  $136;  copy  boys,  from  $20 
to  $63.50;  salesmen,  from  $60 
to  $141. 

Memphis — Reporters,  from 
$40  to  $113;  copy  boys,  from  $15 
to  $51;  salesmen,  from  $40  to 
$113. 

In  1938  reporters  on  a  New 
York  City  daily  had  a  top  scale 
of  $55;  the  new  one  will  push  it 
over  $150,  plus  an  assortment 
of  fringe  benefits  that  weren’t 
even  discussed  20  years  ago. 
Starting  pay  in  New  York  is 


"How  long  do  I  have  to  stand  here  on  Plymouth  Rock?" 


around  $80  and  copy  boys  draw 
upward  from  $55. 

More  than  150  newspaper 
cities  of  all  sizes  are  above  the 
$100-a-week  scale  for  reporters 
and  advertising  salesmen. 

Have  you  checked  the  job 
offerings  in  the  Public  Relations 
field  lately  ?  A  current  edition  of 
the  New  York  Times  lists  about 
a  dozen  with  no  openings  for 
“beginners,”  several  for  appli¬ 
cants  who  can  show  at  least  six 
years  newspaper  experience, 
contacts,  etc.  $7-8,000;  execu¬ 
tive  level,  requiring  editor  ex¬ 
perience  and  managerial  respon¬ 
sibility,  contacts,  etc.,  from 
$10,000. 

A  young  visitor  to  this  shop 
the  other  day,  bearing  handout 
from  PR  office,  inquired  as  to  the 
possibilities  for  getting  into 
newspaper  work.  Journalism 
school  graduate.  Officer  in  Army. 
Editor  of  camp  newspaper.  Why 
did  he  go  into  PR?  “I  didn’t 
especially  want  to  take  a  public 
relations  job,”  he  replied.  “But 
I  couldn’t  find  anyone  in  the 


newspaper  business  interested 
in  hiring  me.  The  pay  in  PE 
isn’t  too  good,  considering  tlie 
expense  of  living  in  New  YoA 
City  area.  It’s  factory  shop.  Yot 
just  g;rind  out  releases  aid 
someone  else  changes  them.  All 
they  really  want  is  your  con¬ 
tacts  in  the  news  room.” 

The  newspapers  must  read 
down  to  the  high  schools  witk 
their  story  of  career  opportuni¬ 
ties,  personnel  advisers  are  say¬ 
ing.  That  may  be  so,  but  how  do 
you  keep  a  young  prospect 
“alive”  through  four  years  of 
college  and  two  years  of  mili¬ 
tary  service  (at  lieutenant’s  or 
ensign’s  pay)  so  he’ll  come  in 
looking  for  a  reporter’s  job 
when  he’s  24  or  25?  (PS— An 
employment  agency  doesn’t  give 
any  credit  rating  for  experience 
on  a  camp  newspaper.  It’s  just 
so  much  window-dressing  on  the 
job  application.)  One  answer  to 
our  question  is  to  poimd  away 
on  positive  publicity  about  good 
pay  in  the  newspaper  business 
.  .  .  J.H.W. 


ALLEN  KANDER 

NEGOTIATORS  FOR  THE  PURCHASE  AND  SALE 
OF  DAILY  NEWSPAPERS 
EVALUATIONS  •  FINANCIAL  ADVISERS 


EDITOR  «C  PUBLISHER  for  November  29,  I?’* 


how  much 


are  you 
paying  for 


socialism  ? 


V)ii  \v«)iililirt  knowingly  pay  a  rent  towarti  jiocializing 
tlip  I  .S.  A.  You've  seen  what  happens  to  the  rights  and 
freedoms  of  the  individual  in  other  eoiintries  when 
government  takes  over  and  runs  things. 

Vet  you  and  other  Amerieans  have  already  ])aid 
more  than  five  and  a  half  Inlliou  dollars  in  taxes  toward 
the  oeializing  of  the  electric  light  and  power  husiness. 
So  ailed  “puhlie  power”  has  now  put  control  of  almost 
1  •  of  the  country’s  electricity  in  government’s  hands. 

ind  that’s  just  the  heginniug.  The  federal  “puhlie 
po\  r”  pressure  groups  are  pushing  the  idea  that  Con- 
grr  shoidd  spend  another  ten  hillion  dollars  to  carry 
thi  irah  farther— with  taxes  to  he  collected  from  yon. 


And  it’s  all  so  unnecessary.  For  America’s  many 
independent  electric  light  and  power  companies  are 
aide  — and  ready  — to  supply  the  electricity  the  nation 
needs— ivithout  spending  a  cent  of  y(»ur  taxes. 

The  reason  this  soeialisni  l)\  taxation  goes  on  is 
simply  that  most  people  don’t  know  about  it.  So  you 
can  help  halt  it  hy  spreading  the  word. 

As  soon  as  enough  people  know  that  their  taxes  are 
being  used  to  buy  socialism,  they  w  ill  stop  it. 

WHEN  "PUBLIC  POWER”  WINS- YOU  LOSE! 

Erertf  linie  the  lobhij  for  federal  “public  power”  putdiei* 
another  gorerntneni  elerlrieiti/  project  through  ('ongreto--, 
i/ou  are  taxed  to  pag  the  bill. 


America’s  Independent  Electric  Light  and  Power  Companies 

i  ounauy  namrft  on  nqmnt  Ihronyh  thin  tntif/azine 


Pfir  in  u.S.A. 


Examine  the  facts  on  Fort  Worth 


♦  Pulilisher’s  Statements 
9  30  57-9  30/58 

♦  sk  ’a  page,  single 

insertion 


You  need  the  vitality 
The  Press  for  complete  coverag 


in  the  Fort  Worth  marke 


P/^QT  ONE:  The  Press  gained  2748  dail\  and  2982  Snnda\’  subscribers  in  1958  .  .  . 

8931  new  members  to  the  Press  “famib  ”  on  weekda\  s  —  9692  on  Sundays. 
Basis:  3.25  persons  per  family.*  Groa/ng  fast! 

fact  TWO:  45.3%  of  the  daily  Press  city  zone  circulation  (43.818  total)  is  E.XCLUSIVI 

.  .  .  reached  by  no  other  Fort  W'orth  paper. 

ACT  THREE:  Th^  P#5s’  niod^i  6-i(;qlnmn  tabloid  format  permits  full  page  dominanc-e 

on  limited  space  budgets. 

FACT  FOUR:  The  Press  offers  ne  ■  low  Snnda\  Comic  ad  rates,  new  greater  frecjnency 

discounts  (up  to  15%  on  24  insertions).  Buy  Fort  Worth  for  as  little  as 
$1.52  per  thousand.** 

ONCLUSION:  You’ve  got  to  sched  ile  The  Press,  to  sell  all  of  Fort  Worth.  And  the  price 

is  right!  Contact  anv  Scripps-Howard  representative. 

THE  FORT  WORTH  PRESS 

Most  Modern  Newspaper  in  Texas  ....  57,861  Daily.  .  .  .  55,305  Sunday 


FACT  TWO: 


FACT  tHREE: 


FACT  FOUR: 


CONCLUSION: 


NEWYORK.WorM-T,(,sroinSTh#Sun  COLUMBUS . CMizwi 

aEVELAND . Fn%,  CINCINNATI  .  .  .  Foil  S  Timoi  Slar 

PITTSBURGH . Preii  KENTUCKY  .  .  .  Konlvcky  odHion. 

SAN  FRANQSCO . N,wi  Cincinnofi  Fo«f  4  Timoi  Slar 

INDIANAPOLIS . rim,i  KNOXVILLE  ....  Nowi-Sonlinol 


Oanarol  Advartidng  Dapartmant,  330  Pork  Avanua,  Naw  Vark  City 


DENVER .  .  .  Rocky  Mounloin  Nowi  EVANSVILLE . From 

BIRMINGHAM  ....  Foil  Horald  HOUSTON .  From 

MEMPHIS . Froii-ScimHor  FORT  WORTH .  From 

MEMPHIS  .  .  .  Commorcial  Appoal  ALBUQUERQUE . 'rilwM 


Nowi  EL  PASO 


Chicaga  San  Francitca  Datrait  Cincinnati  Phliadalphia 


